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The Pike Model from the Burroughs Long Line of 
bookkeeping machines offers several features which espe- 
cially appeal to the man who desires to use the machine 
on a high desk or who wants a Visible writing machine. 
The policy of the Burroughs Company has always been 
to meet demands of this kind with the best product of the 
highest inventive skill, allied with a perfected factory 
organization able to insure to the purchaser the uninter- 
rupted use of his investment. In short, with the Pike 


Perfect visibility (writing at Model you get full measure of 
an angle and distance conve- 
nient to read.) Ejther fiexible 
or locked keyboard. Type- 
writer carriage on top of the 
machine and c/ose to the op- 
erator (merely lift the fingers 
to manipulate the carriage). 
Keyboard extremely low. 
Separate column _ correction 
keys. Separate keys for totals 
and sub-totals. Totals printed in red and 
marked *. Sub-totals printed red and marked 
“S."" No confusion possible in either original 
or carbon copy. Non-add key restores auto- 
matically and marks item plainly #. Non-print 
key automatically throws out the paper feed. 
Removable handle can safeguard any unfinished 
work. Handle pull short and easy. 


A demonstration in your office costs you nothing. Puts 
you under no obligation. Write today to 


















No matter what price you have to 
invest in an Adding Machine. it will 
buy more from the Burroughs than 
you can get from any other adding 
machine company. Seventy - eight 
styles of Burroughs, built to do all 
kinds of work—sold at a price and 
on terms to fit all kinds of pockets. 


39 Burroughs Block 
Detroit, Michigan, U. S. A. 


European Headquarters: 76 Cannon Street, London, E. C., England. 
Australasian Headquarters: 9 Challis House, Sidney, New South Wales. 
South American Headquarters: 108 San Martin, Buenos Aires. 
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In the fleart of Typewriter Row 
aN aN aN 


{ Broadway, New York, from Vesey 
Street to Canal is the heart of type- 
writerdom. § Our new factory at 312- 
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316 Broadway is half way down the 
row. 4 It is a modernly equipped 
plant with every convenience and fa- 


cility for manufacture. 


{ Its better light, better ventilation, 
and better appointments enable us to 
make some further improvements in 
the machines which have been stand- 


ardized under the name of 





Ramer Remanufactured Typewriters 


“| These machines represent the nearest possible approach to the new machines. 
They are made up from start to finish in our completely equipped factory by 
expert workmen. Only those parts of the original machines which show absolutely 
no ill effects from service are retained, all that are even slightly worn being 
replaced by new ones. § Dealers who handle these machines are in line to do a 
profitable business. They can satisfy any customer because they have at their 
command every make of typewriter and each machine is in excellent condition 


a for satisfactory service. 





i 


WHOLESALE TYPEWRITER COMPANY 


W. W. RAMER, President 


aN 314-316 BROADWAY, NEW YORK aN 


LONDON OFFICE: - - 136-137 LONG ACRE, W. C. 
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The Adaptability of »Mé@ace 


Is One of Its Convincing Points 


While our three complete stock lines will take 
care of almost any requirement, still an 
_ebleee agent has the satisfaction of 
knowing no contingency will ever arise 


that cannot be taken care of in our ‘‘Made-to- 





order’”’ department. 


It pays to be an Waal agent—are 


you one? Send for agents’ terms. 








FIRST NATIONAL BANK, ROANOKE, VA. 
One of Our Agents’ Installations 


THE GENERAL FIREPROOFING COMPANY, Youngstown, Ohio 
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CLIPLESS PAPER FASTENER 


Guaranteed for Five Years 


Increases Capacity of your Files 25 % Saves, Time, Space, Money 


THE CLIPLESS PAPER FASTENER DOES IT ALL 


Securely fastens from two to ten sheets of paper together without the use of foreign material, in one operation, thus eliminating 
the use of clips, pins or fastenings of any kind, and their attendant expense. 
The paper itself forms the fastening— it is neat and secure and destroys none of the paper. It is as strong as the paper itself—a clip 
or pin is no stronger. The above illustrations show the fastening. 
Every f.le remains independent of every other file—no clips to push off or pins to fal! out. 
Use it to attach the carbon reply to your letters, before it leaves your stenographer’s hands, thus avoiding the possibility 
error. 
Use it to attach to your letter check, drafts, estimates, price-lists, invoices, statements, etc. 
Use it wherever you would use a clip or pin. 
As to construction the Fastener is made of the best tool steel and is as perfectly finished as a surgical instru- 
nent. It will last a lifetime. We guarantee it for five years in all its parts. 
R, as is all ours—we are not imitators—we are the inventors, manufacturers and sole distributors of 
the “Clipless” 
Ask your dealer for the ‘‘Clipless’’ or write us. We will be pleased to send one to any responsible party 
on five days’ trial,express prepaid. We have 
sold thousands in this way tothe best firms 
in this country—we bank on your judg- 
ment. You will find it indispensable to 
your business—you will buy it. It is 
our faith in the ‘“‘Clipless’’ that 
prompts this offer Send for one 
today. 





(STAND MACHINE.) 














(HAND MACHINE) 


These machines contain our New 
Automatic Tucker, to be found only 
in the Clipless Paper Fasteners. 


—PRICE $3.50— 


DEALERS:— - 
Write for trade discount. No middleman’s profit. You deal with us direct 


CLIPLESS PAPER FASTENER COMPANY 
NEWTON, IOWA 


: MARKT & CO., 26 Alsterdam, Hamburg, European Agents. oi 
HEIGHT 5 1/8 INCHES MARKT & CO., 6 City Road, London, E. C., Agents for Great Br'tain. 





LENGTH 6 1/2 INCHES 
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Scientific Management 
applies to the typewriter 
equally as well as to railroads. 
That which eliminates extra work 
and motions is scientific saving. 
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You Press One Key Once 


to write any one of the 
characters on the complete 
straight-line keyboard of the 


Smith Premier 


This is true 
of.no other 
typewriter. 








Write for folders describing this and 
fourteen other exclusive Smith Premier 


We manufacture ten different models 
of billing and bookkeeping machines 
to take cate of all the known up-to- 
date business systems. 


The Smith Premier Typewriter 
mpany, Inc. 


Syracuse, N. Y., U.S.A. 
Branches everywhere 
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The AUTOMATIC 
Envelope Sealing & Stamping Machine Co. 


Announce with pleasure that their machine is perfected and ready for the market. 























| 
Seals, Buy your 
Stamps Stamps 
and e 5 of the 
Counts ‘ ! SSD = Post Office | 
in one —— Dept. in 
operation rolls of | 
5000 500-1000 | 
to unperforated 
8000 Stamps | 
envelopes are locked 
per hour. in the 
It also machine 
performs and each 
Sealing Stamp 
alone Counted 
or as it | 
Stamping passes | 
alone. out. 























This machine is electrically driven. Place the plug in your lamp socket. 
It has an automatic friction feed. It is adaptable for various thicknesses and sizes. 
Write for information to the 


Automatic Envelope Sealing & Stamping Machine Company 
7 College Street Providence, R. I. 
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Remington 


“RECOGNIZED LEADER AMONG TYPEWRITERS” 


Remington leadership extends toeverything. It includes 
leadership in organization, leadership in sales, leadership 
in quality of product and leadership in new developments 


The greatest new development in the typewriter field is the first 
ADDING AND SUBTRACTING TYPEWRITER, a machine which repeats the 
history of REMINGTON LEADERSHIP 


Remington Typewriter Company 


(Incorporated 


a 







New York and Every where 





Visible 
Writing 
and Adding 
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There are distinctive features of quality and 
constructive finish in 


DERBY DESKS 


that put them in a class apart. 





A “DERBY” equipped office has an atmosphere of refinement 
which creates a good impression upon every one who enters. 


& 


ish and ornamental touches, but a combination of these features 
together with a special construction which makes for the per- 
fection of the whole. 


q It is not only the carefully selected grain, the excellence of fin- 


Aside from outward appearance, DERBY desks are workable. 

¢ They facilitate the handling of office detail. The interior ar- 
rangement is complete and time-saving. They are ‘‘handy,”’ 
convenient, accessible. 


DEALERS: 


Derby office equipment, including desks, chairs, files—everything for 


the office—is the best that money can buy. If you have a reputa- 
tion in your community for handling only the best, we should like to 
correspond with you. Write TODAY. 


DERBY ststox ass 
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Liberation 
and ron 


From Typewriter Troubles 


are synonymous with the 






4m 


Underwood Typewriter Co. 


INCORPORATED 


New York and Everywhere 
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NATIONAL 


Stamp Affixer simplifies your work 














The NATIONAL cannot be excelled for 
SIMPLICITY, DURABILITY and EFFICIENCY 


HIGH-GRADE DEALERS), WANTED 








National Envelope Sealing & Stamping Machine Co. 


200 Devonshire St., Boston, Massachusetts, U. S. A. 
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ETMOR 


Machine 


Not a Spring in its Adding Mechanism 








Adding 


First 24 
Announcement 


The Wetmore Adding Ma 
the only adding and 
listing machine ever produced 
whose addition does not depend 
upon springs, gravity or fric- 
tion. Every part in its adding 
mechanism is driven into pos! 
tion by cam, gear and lever. 


A Few Prominent Features. 


1) Accumulators in direct line of 
Ua 2 Low key board. (°3) Visi- 
work. 4) Keys interlocking o1 


xible, at choice of the purchase: 
5) Especially convenient angle of key board A new 

i improved method of inserting paper. (7) 7 ightest 

ration of any machine on the market. (8) All keys 
operated by the right hand, the left being 
for turning checks. (9) Two sets of accumulators, 
one tor the debit and one for the credit column, a fea- 
which greatly extends the usefulness of the adding 
hine. 10) 


r 


leve . 


Positive operation; must add right or 

top, no other alternative. (11) Impossible for the ma- 
ne to make a mistake. 12) The design permits of 
stantial construction. The machine should perform 


ate work for a lifetime. — 

Eight years ago Mr. Wetmore was engaged by one 
the largest adding machine companies as their Gen- 
, Superintendent. ‘* At that time, the company had 

Imost no factory equipment. 

Mr. Wetmore first undertook the redesigning of 
heir machine and his name appears on the late patents. 
Next Mr. Wetmore superintended the designing and 
building of the special equipment, selecting and install- 
lard machinery and superintended for five 
years the production of what is known as 
est adding and listing machines on the mar- 


he stan 
one-half 
t] 1e b 
ket_today. 


one of 


This five and one-half years of building adding ma- 
chines for the market gave Mr. Wetmore an opportunity 
to carefully study every other adding machine and this 
experience convinced him that all adding machines up 
to this time were designed upon wrong principles. 


No one would think of driving a cylometer on an 
Why? 


automobile with a belt. Because belts slip. 



















Whoarsniieess Pe Stak ae ga tviaass 
mist 





then, trust your accounts to a mechanism whose 
accuracy depends upon its parts being moved by 
springs? If the spring weakens or the joint in the part 
becomes corroded, or gummed with bad oil or clogged 
with dirt, you have an incorrect addition. 


Why, 


These troubles led Mr. Wetmore to spend years of 
time to produce an adding machine whose operation is 
as positive as a gear drive. If one part in the adding 
machinism moves, all the rest must move. Ifone part is 
blocked, all parts are blocked. These are features em- 
bodied only in the WETMORE ADDING MACHINE. 


If your business requires an adding machine, look 
into the market, try out all the machines, but hold your 
until you have investigated the Wetmore. 


order 


The Wetmore Adding Machine Co. are making a 
very liberal offer to the purchasers of their mach ines 
for future delivery. This machine is not in the general 
market today, but it probably will be when you are 


ready to place your order. 


WETMORE 


Adding Machine Co 


MILWAUKEE, WIS. 





211 Grand Avenue, 





! Wetmore Adding Machine Co. 
211 Grand Avenue, Milwaukee, Wis. 


Please send me complete description of your adding and listing machine which 
4s advertised in March Office Appliances. 
Name 


Address 











' Mail this Copuon Now. 
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ILLUSTRATED 


CATALOGUE 





PRICE LIST 












































AMERICAN WRITING 
MACHINE COMPANY 


Now ready for distribution 


@ This book measures 7x11 inches, and consists 
of 400 pages containing complete lists of parts, 
numerically and alphabetically arranged, for the 
Nos. 6, 7, 8 Remington, Nos. 2, 4, 5, 6 Smith 
Premier, Nos. 1, 2, 3 Monarch, Nos. 3, 5 Oliver, 
Nos. 4, 5 Densmore, and Nos. 5, 6 and 7 New 
Century. It is profusely illustrated, the draw- 
ings of the parts having been expressly made for 
this book. 

@ This Catalogue will be sent by express prepaid 
to Typewriter Dealers on receipt of a remittance 
for $5.00, with the understanding that if the 
Dealer purchases parts from us to the amount of 
$50.00 within one year from the date of sale, the 
amount paid for the book will be refunded. 


@ This is a valuable reference book and no Type- 
writer Repair Department will be complete with- 


out a copy of it. 
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‘‘Penless” Book-keeping 





Elliott-Fisher Book-Keeping Machine—a ledger posting car—the 
machine that posts to the loose leaf ledger without removing the 
sheets from the binder—does the work two to four times as fast 
as it can be done by hand and automatically checks the work as 
it goes along. A wonderfully simple machine that produces 
marvelous results—posts to a card ledger with the same facility. 
If any error is made in posting an item the machine. shows it up 
at once and quickly tells to what account the posting error was 
made without referring to the ledgerso absolute—so certain is 
this mechanical check the ledger may have been put back and 
locked up in the safe yet the machine will tell where the error 
was made and what ledger account it affects. Thus every day’s 
work is complete in itself, the accounts are posted, proved correct 
and balanced—no drudgery at end of month hunting for errors to 
make up old fashioned trial balances. No extra work—no over- 
time—nothing complicated—no new system required—does the 
same work, uses the same ledgers you now use—loose leaf, bound 
or card ledger—does just what you are doing now only does it 
the ‘‘Penless’” way, by machine—does it faster, easier, better, 
more accurately—‘*‘makes toil easier”’ for the Bookkeeper and pro- 


vides machine made, clean, legible, indelible, accurate records. 


Elliott-Fisher Company 
23 Cedar St. Harrisburg, Pa. 
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Good Better BEST 
ed 
Se ee 
One man’s “‘Best’’ is not equal to another man’s ‘‘Good’’. Manufacturers, 
as well as individuals, have their limitations—One man can accomplish more and 
better work than another, both using the same tools; and one manufacturer can turn 
out better goods than another, both using the same materials—the difference is 
in the ‘‘know how’’. These truths apply to typewriter Ribbons and Carbons as fully as they do to 
anything else. The A. & W. Ribbons and Carbons are manufactured , , 
from the best materials obtainable, our manufacturing organization is of 
the highest type, and we ‘‘know how’. The result is a line of these 
goods which is recognized as ‘‘Best’’ in any Company. 
Try them out—Test them against the goods you are now handling, and 
see. It’s a thing you ought to know. 
Superior Goods—Right Prices—Prompt Service. 
Factory: CINCINNATI, OHIO 
NEW YORK, Cor, Pearl and Elm Sts. TORONTO, Canada, 19-23 Charlotte St. 
CHICAGO, 383 Dearborn St. MONTREAL, Canada, 302 Lagauchetiere St., W. 
ST. LOUIS, 322 No. Third St. HAVANA, Cuba, Calle Lamparilia 50 
BUFFALO, 145-147 Ellicott St. UR SF Eee Vemnees Cale Se Lages, 
PHILADELPHIA, 1217 Cherry St. BUENOS AIRES, S. A., 1059 Calle Mejico 
MINNEAPOLIS, 729 Fourth St., South PARIS, France, 82 Quai de Jemma 
SAN FRANCISCO, 545-547 Mission St. LONDON, E. C., England, 4-5 St. Johns Square 
em 
° taht ntti 








We manufacture 


Roll and Flat-Top 
Office Desks, 
Standing Desks, 
Typewriter Desks, 
Office Tables. 





A FULL LINE OF 


Sanitary Desks 


WRITE FOR NEW CATALOG JUST ISSUED 


J. FEF. DIETZ &j} COMPANY 


309 West Third Street, Cincinnati, O., U. S. A. 
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“IN A CLASS BY ITSELF” 


That's What They All Say 
When They See The Improved 


STANDARD 
FOLDING TYPEWRITER 


A Portable Machine Built 
on Standard Principles. 


Manufactured Only By 


STANDARD TYPEWRITER COMPANY 


GROTON, N. Y., U. S. A. 
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1911 New York 
Annual Business Show 
Madison Square Garden 











Oct. 23 to 28 Inclusive 


@ Nearly one-half of main floor 
space already taken. 


@ “There's a reason.” Ask any 
exhibitor at either the last New York 
Show or the 1911 Chicago Show. 
And—we can do better—we will 


do better. You can help by clos- 
ing for space EARLY! 


€ Do it NOW! 


Annual Business Show Company 


A. L. FIERLEIN, Pres. F. C. PATTERSON, Vice-Pres. L. H. MORY, Treas. and Mgr. 


317 Rand McNally Bldg., Chicago, Ill. 


(New York Office, 150 Nassau Street) 
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Used “enc 


BY THE 


U. S. GOVT.; 


Standard 
TYPEWXA RITTER 


The Simplest, Strongest and Most 
Practical Typewriter Made 














ROYAL TYPEWRITER COMPANY 


Royal Typewriter Building, NEW YORK 


A Branch Office in Each Principal City London Office: 75-A Queen Victoria Street 
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L. FAIRGANK, Pres. & TREAs D. FAIRBANK, VICE Pres. R. L. EVANS, Secy. & MANAGER 


THE ROGERS ADDRESSER Go. 


441-445 S.DESPLAINES ST. 


TELEPHONE MONROE 42!2 


CHICAGO 


Mr. Executive, March lst, 1911. 


Any Business, 
Anywhere. 


Dear Sir:- 


The new science of business success and increased profits is 
summed up in one word: 


SAVING 


SAVING IN ORGANIZATION, 
SAVING IN OPERATION, 
SAVING IN ADMINISTRATION, 


SPELL SUCCESS 


Not to bring saving to its highest efficiency spells failure. 
Competition is so keen that it is NOT so much what we EARN 
but what we SAVE which counts, and is going to count more 
and more. 


The Rogers Combination Letterwriting and Addressing machine writes 
complete typewritten letters, each with a different super- 
scription, all in one operation. It does the work of twenty 
stenographers and does it better. Here is a concrete illus- 
tration of SAVING. 


Your addressing and filling in are done with the same equipment 
on the same machine—still further SAVING. 


All Rogers machines have an automatic paper feed with a wide range 
of work. They do actual typewriter work through the regula- 
tion typewriter ribbon from individual metal typewriter type. 


"The most important invention in the office appliance field since 
the advent of the typewriter." 


Here is a method of saving which will repay your investigation. 
Personal typewritten letters like this get results. 


Yours very truly, 


ROGERS ADDRESSER COMPANY. 


P. S. See our exhibit at Booth 62, the National Business 
Show, Coliseum, Chicago, March 8sth to 15th, inclusive. 
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THE IMPERIAL INDUSTRY 








@ Office Appliances, the machines, devices and supplies for doing the chores of office, collectively consid 
ered, constitute the imperial industry of the United States. 


@ It represents millions of capital. It furnishes employment in manufacture to hundreds of thousands of 
skilled artisans, and affords a means of livelihood for an almost countless number who put the devices to 
practical use. For sale and demonstration it maintains a great army of the most cultured and finest 


trained men in the business world. 


a force 





q It is the machinery of that great economical principle in business which we call office system 
which not only controls the development of business, but which is in itself a business creator. 


@ It is an industry which embraces the widest range of product, some part of which is absolutely essential 
in every business office. Its ramifications reach from pins, pens and paper to loose leaf ledgers and the 
rd index, that cardboard ferret of the business office, and thence on to what Oliver Wendell Holmes called 
he ‘‘ciphering hand organ, a Frankenstein monster, a thing without a brain or heart, that turns out ‘or- 
mulae like a corn sheller’’—the adding machine 


: In the a ng ance guard of civilization goes that pioneer of office appliances, the typewriter, followed by 
10se allied devices and supplies through which its usefulness has been more than doubled in recent years. 


@ When Latham Sholes laboriously wrought out the first crude model of the writing machine, its universal 

use in business was no part of his vision. That the time would ever come when it could not be dispensed 

with, or that it should ever come into use for social correspondence (as it most surely will) he would have 
onsidered a vagary of a mind undone 


@ Of equal importance, however, are the other machines which followed close upon Mr. Sholes’ invention. 


@ Eliminate the adding machine and business progress would become lame and halt. Dispense with the 
ljuplicating and addressing machinery and the advance would be yet more laborious. Discard sealing, 

tamping and addressing machines and the daily mail would become a gigantic problem. Dispense with the 
vertical filing cabinet and business correspondence would be reduced almost to chaos. 


@ These marvels of mechanical ingenuity for system and saving are not luxuries. They are necessities 
which not only promote dispatch, but contribute economies which no business house can afford to ignore. 


@ To be identified with this great business is to be allied with the world’s progress.—Evan Johnson. 
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WHAT AN ADVERTISING MAN THINKS OF THE OFFICE 


APPLIANCES LINE. 


By Dave E. Bloch, manager of the publicity depart- 
ment, the J. K. Gill Company, Portland, Oregon. 


R. EDITOR, you say you want 
fifteen hundred words on office 
appliances. If I were to say that 

office appliances are profitable to handle 

from a dollars and cents standpoint, prob- 
ably that would cover the subject. On the 
other hand, it might take fifteen times fif- 
teen hundred words properly to cover the 


subject. 
The old-fashioned stationery store is 
rapidly going out of existence. Stationery 


used to consist of a few pencils, a handful 
of tablets, some ink, etc. Now the up-to- 
date stationer who carries a representative 
line, can show you all the old stand-bys 
in the stationery line, and in addition hun- 
dreds of articles which have been manufac- 
tured for the purpose of saving time, tem- 
per and money in the modern office. 

You cannot stand still these days. The 
world moves and you have got to move 
too. New and important inventions are 
being brought to light every day. It is 
every line of business. 
The hoe and the spade used to be the 
farmer’s chief implements. Now you find 
them behind the barn door most of the 
time, while modern implements are doing 
the same work in less time, at less expense 
and with less fatigue. Likewise in business, 
the addressing machines, typewriters, add- 
ing machines, duplicators, business phono- 
graphs, etc., are rapidly supplanting the old 
methods. Possibly we cannot see so far in 
the future now, but the time will come 
when the pen and pencil will practically be 
done away with entirely. Of course there 
will always be use for these mighty little 
instruments, but mechanical inventions will 
certainly diminish their usefulness. I be- 
lieve I am safe in saying that 75 per cent 
of the world’s business which used to be 
carried on with pen and pencil is now being 
done with modern mechanical inventions. 


demonstrated in 


How, then, can a stationer be considered 
up-to-date unless he carries twentieth cen- 
tury inventions? It seems to me we should 
discontinue the use of the one word “Sta- 


“ 


tioner,” and substitute for it, “Commercial 
Stationer,” whose business now has to do 
with the equipment of offices complete. 
Miscellaneous stationery items are, of 


course, necessary in a commercial station- 
er’s stock, but the greater volume of dollars 
and cents lies in office appliances and fur- 
niture 

Our firm carries, in addition to station- 
ery, office appliances and furniture, a very 
large stock of books Many commerc‘al 
travelers and visitors from Eastern 
tell us that we have as large and varied a 
books as any store this 

But we seem to be an exception, 


cities 


side of 


line of 
Chicago 


as I have been told that of the twenty some 
odd stationery stores in the city of Chi- 
cago, A. C. McClurg & Co. is the only 
firm that handles books. In our own city, 
for example, there are several commercial 
stationers and we alone carry books. New 
houses confine stocks entirely to commer- 
cial stationery and office appliances. Many 
of the older houses have discontinued their 
book departments to devote more time, 
space and money to the new lines. If you 
will take the trouble to go back quite a 
number of years, you will find that practi- 
cally all the stationery stores carried books. 
But this is another story and a subject in 
itself. 

Good goods are good ads., and in my 
opinion a commercial stationer’s motto 
should always be, “Reliability.” Of course, 
it is mecessary to carry a line of “in-be- 
goods, but the quality-for-the-price 
There are 

rich, the 
The great 


tween” 
wants to be there just the same. 
three classes of trade, viz.: the 
middle and the poorer classes. 
middle class consumes more goods of all 
kinds than either the rich or poor, or both 
combined. Naturally, then, he is a wise 
merhant who carries goods that will appeal 
to the great middle class, who generally 
have a set amount of money they can afford 
to spend; and they expect to get the best- 
looking article for the smallest possible 
amount, but they do not want to be fooled 
as to quality. By all means, don’t represent 
a desk to be oak or mahogany if it is only 
imitation. There are some fairly good imi- 
tations on the market and not everybody 
can tell the difference. Be absolutely honest 
in your representations and your business 
will be the better for it absolute 
satisfaction, for it is not the present order 
alone you are filling, but the orders to fol- 
low. Treat Brown right to-day, and in 
years to come, Brown’s children will trade 
with your firm. Misrepresent an article to 
him and he will warn his children to deal 
Honesty is the best policy. 


Give 


elsewhere 

I do not intend to pass over the matter 
of first and future orders so lightly. This 
important point and should have 
every merchant's careful thought. It could 
be treated at great length, but I shall not 
Suffice it to say, a 
lawyer or doctor may his practice 
to-day and require outfit; 
probably a desk, a chair or two and a box 
file will fill his requirements. But in the 
course of a few years he may have changed 


is an 


go into details here. 
begin 


only a_ small 


his position to such an extent that he re- 
quires a large outfit, and then if you treated 
him right when he bought his first outfit, 
you can depend upon it he is going to plave 
orders with now. 


his larger you 


Supplies and Office Furniture. 


An important feature in the conduct of 
a commercial stationer’s business is suplies 
Take filing cabinets, for example. The sale 
of the cabinet is only the beginning; the 
constantly buying new sup- 
plies, such as_ folders, lake 


the Mimeograph, the Rotary Neostyle, or 


purchaser is 
guides, etc 


a dozen and one other office appliances- 
the sale of the instrument is but the start 
ing point of more sales. Supplies are a 
mighty important part of the commercial 
business, and you dealers are 
this end careful attention 


stationer’s 
wise who give 
There is a great 
furniture in quality and character to-day 
In days gone by an old table would often 
To-day 
men vie 


improvement in office 


serve a wealthy man for a desk. 
large and 
with each other in fitting up their offices 
Example: Take the banks in your own 
town; you will find bank is 
stantly trying to make a better showing, 
not only from a financial standpoint, but 
counter and office furnishings as 
thousands of dollars 


corporations business 


each con 


from its 
well. Hundreds of 
are being spent in these United States of 
America to furnish banks in a most beau- 
tiful manner. Highly polished mahogany 
desks and beautiful oak are sup 
planting the old style table. 


rapidly 


I am merely mentioning this in passing 


because it will serve as a gentle jolt to 
remind you stationers who consider your- 
selves. up-to-date to dwell upon the beau 
tiful lines of some of your office furniture 
time when the pres- 


and 


remember the 
our 


I well 
ent manager of 

specialty department considered he had a 
splendid showing when the stock ccnsisted 


office furniture 


of three or four stacks of filing cabinets 
and as many desks. Now our shipments 
come to us in carload lots, and it is no 


exception in the larger cities to see prac 
tically an entire train load of 


filing cabinets being shipped to one com 


desks and 


mercial stationer. This may sound a little 


exaggerated, but isn’t it true? It only 
goes to show the great increase this 
line 
Are You Getting Your Share of the Busi- 
ness? 
Dealers carrying office furniture and 


appliances should make it a point to study 
their goods. Many writers have said this, 
but it will do no harm to repeat it here 
And you will find it a great advantage 
when talking with a customer, if you 
know your competitor’s goods. Service is 
and customers will often 
Moreover, if you are 


also 


very important 
ask for comparisons. 
in position to talk about other lines, vov 





mpress your customer in a favorable light 


talking to an intelli 


realizes he 1S 


gent and well-posted salesman. As a gen- 


this class of goods is sold to in 
know the 


| 7 
eral ruie, 
people and we all 


“Birds of a feather flock together.” 


telligent 


maxim, 

Post yourself. Get hold of the other fel 
low’s catalogues and study their lines, and 
keep in touch with the manufacturer whose 
goods you are now carrying. Manufactur- 
ers are always willing, yes, glad to keep 
you posted. They are usually willing to 


furnish advertising literature, but they ex 


pect you to treat such as if it was your 
own—as if you had paid your money fo: 
it. Too often the retailer will receive a 
large quantity of advertising literature 


from a manufacturer and place it in some 
dusty and easily forgotten corner. This is 
not only being unfair and dishonest to the 
who his good money 


manufacturer, spent 


to produce it, but it is being just as dis 
honest and unfair with yourself, as well as 
folders and cir 
gotten manufacturers are 

and well written advertising mat 

who know the thor 
also know the requirements of 
the people to whom the goods are eventu 
I] have compiled these catalogues, 


your trade. Catalogues, 


culars out by 
valuabli 
ter Pe ple goods 


oughly and 


ally sold, 
, and it is often better 


ders, circulars, etc 

opy than the dealer himself could write 
Store Arrangement. 

The floor plan of a commercial station 


arranged in many ways, 


and is such an important subject that I 
shall t even attempt to discuss it here 
There is one suggestion, however, that I 


wish to make, i. e., where possible, arrange 


your fl displays, or at least a portion 
of them, to represent miniature offices 
Many dealers who have tried this have 
found it a happy way of displaying their 
ines Another good method of display 
ng office furniture is to arrange all the 


1 


by themselves, all 
1 1] 


flat top desks roll top 


themselves, all filing cabinets by 


aesk 
the r nd a bookcases by them 
selves fact have one line so that a cus 
tomer can see each style at a glance. Ar 
th scheme which has been found 
: $s to have ready for examina 
such goods as your customer is intet 
est Let us take a little example. W«: 
will say your outside man has seen Brown, 
who wi roll top desk, two chairs and 
1 cabinet Let the salesman suggest that 
sow me to the store and see th 
g s there Then when he comes, have 
ready for his inspection combinations of 
the outfit he is interested in Arrange, say, 


OFFICE APPLIANCES 


two or three different priced outfits so that 


choose from them without contfu 


sion Chis plan has been found very suc 


cessful by a great many dealers and might 


be tried by you 

Make frequent changes in display, both 
inside and in your windows Your wi! 
dows are very important and care should 
be taken that they are always clean and 
the goods orderly and systematically ar- 
ranged. The same, of course, applies t 
the interior Do not allow any dust to 


settle on the top of your furniture, so that 


write his 


along and 


a visitor may come 

name without the aid of a pencil, but by 
merely passing his fingers over the sur- 
face. Polish up all metal parts every day 
and be sure there are no finger marks 
“Cleanliness is next to godliness.” Adapt 
this saying to your business 


Window demonstrations are always suc- 


cessful in creating interest, and often in 





DAVE E. BLOCH. 


producing business. Commercia 


ve many articles which cart e dem 
strated 1n windows, and this is a phas¢ 
of window trimming which should not be 


wverlooked 
When demonstrating or showing an ar 


ticle, avoid with your 


arguing 


[The irritated customer is always 


sell to, and many times he will leave the 
store without having made any purchases 
and with a determination never to step 
nside again. Talk about your own good 
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and avoid referring to competitors. If you 
must do so, say as little as you can and 
try to get back on the track by referring 
to the good points of your own line. Sell 
your customer just what he needs. Don’t 
try to load him up; if you honestly think 
two chairs will be enough for his office, 
don’t try to sell him three. You will be 
better off for it in the long run. 

Endeavor to keep your stock complete 
at all times, and try to get rid of odd num- 
bers, damaged pieces, etc. Often if you 
sacrifice a little on this class of 
goods, it is better to do so than to carry 
the stock, thereby constantly paying rental 
space, inventory expense, interest on your 
money and the dozen and one other things 
which enter into the conduct of any busi- 
ness 

Try to get away from the catalogue idea. 
The best way to sell a customer is to show 
him the article itself. Of course it is some- 
times impossible to carry just what your 
customer may want. The catalogue ques- 
tion is a very important one and I shall 
not discuss it further here, only to advise 
that you avoid selling by catalogue just as 
much as you can. 

I am an advertising man. I don’t know 
any more about office furniture and spe- 
cialties than our manager of this depart- 
Mr. Hibbard, knows about adver- 
tising. Probably not as much. But being 
an advertising man, I firmly believe in ad- 
vertising. If I didn’t I wouldn’t be in the 
game, and if I wouldn’t advise retailers 
to advertise, I would be a poor advertising 
There are different ways to adver- 
tise. For the commercial stationer, news- 
papers, display windows, booklets, folders, 
circulars, street car cards, billboards, etc., 
Church papers, theater pro- 
Stay out of them. 


hav e to 


ment, 


man. 


are all good. 
grams, etc., are N. G. 

[ shall not consume any more space on 
this subject at this time, but in some future 
will endeavor to show commercial 
stationers the advantage from a dollars and 
cents standpoint of sensible, systematical 
and continuous advertising. 

I was given this subject by the editor of 
Office Appliances, “Observations and Re- 
marks from an Advertising Man.” Here 
is the whole thing condensed in one para- 
graph: 

If you want to be a live and down-to-the- 
minute-house, change your sign to “Com- 
Stationery, Carrying the Modern 
Office Appliances and Furniture,” and keep 
a clean, orderly store and be absolutely 
honest and upright in your every business 
transaction, and advertise. 


issue 


mercial 











If you would avoid uncleanness and all the sins, work earnestly, though it be at cleaning 


a stable-—Thoreau. 
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PROFIT TO 





ENGRAVING. 


DEALERS IN HANDLING HIGHEST CLASS 


By Fred. T. Wiggins of the John Bb. Wiggins 
Company, makers of fine engraving, Chicago, III. 


there is a constant 


FACT that 
vigorously 


HE 
and a 
among business men everywhere for 
their stationery, 


growing demand 


hine engraving upon 
which itself must be of a quality to match 


sufficient guaran 


the work demanded, is 
tee to the office appliances dealer that he 
could secure that sort of work and, by 
connecting himself with a properly equipped 
profits, even though 
a plant and a 


kind 


house, share in the 
he, himself, 


men 


may not have 


corps of fitted to turn out the 


of work required. And it may be said in 
passing that the work which modern busi 
ness houses demand and are demanding 
more and more is not that which was 


turned out by commercial houses ten years 
must be correct in every line and 


ago. It 
have a character and 


detail, and it 
a finish 
workman 
men are scarce—that 
in comparison to the demand there is for 
them, because the art of steel engraving 
is a highly specialized calling and the ex 
perts engaged in it are artists none the 
less because their work possesses a fixed, 


must 


only the most competent 


which 
Competent work 


is, they are 


can give it. 


scarce 


standard commercial value. 

The best steel engravers command hand 
some salaries, and their work necessitates 
a price which, I am glad to say, the busi- 
ness community is willing to pay. 

The dealer in office appliances is the man 
who comes in immediate, direct personal 
touch with the big men in the business 
world; at some point or other he always 
touches practically all of the members of 
the business community, and by oppor- 
tunity and training there are no men bet- 
ter fitted to preach the gospel of good en- 
graving and good stationery, and positively 
no one is in a better position to make 
money from this growing public recogni 
tion of the need for the best in business 
and social stationery. 

Let us analyze his position: In the first 
place he is accustomed to specializing on 
high grade goods. He does not shy at 
a price and his customers are glad to pay 
whatever goods are worth, provided they 
get the service they are entitled to expect 
He is, therefore, in a position to get orders 
for the best engraving work to be had, for 
his customers, as a rule, will order for the 
sake of getting the best, not because his 
price is a few cents cheaper than the price 
of the man a few doors below. The dealer 
in office appliances is, by various methods, 
a consistent and persistent advertiser. He 
is, therefore, in a position to add engraving 
to his line and to push it through all his 


accustomed advertising channels without 


additional cost to 
perpetual field for the 
engraved stationery, and his salesmen on 
their rounds can take orders for such worl 
without adding a pound to. the 
they have to carry or feeling for an instant 
that they are preaching the advant: 
a line they cannot stand back of and guar 


display of nely 


samples 


antee with every resource of their hous 
Finally, the stationery and the business and 
personal cards of the dealer himself 
the members of his family should be a pet 
petual reminder to all who receive them 








FRED. T. WIGGINS. 


that he practices what he preaches, and 
that his store is the place where the right 
sort of engraving can be got. 

The business has another advantage for 
the office appliances dealer in that it is 
clean, it is a gospel of sense and good taste 
and involves him in no risk and no expendi- 
ture of money for stock. His share of the 
business he gets—and every high grade en- 
graving house is glad to do business with 
live dealers at a good profit to all 
clean money, 


means 


con- 


cerned—is secured without 
any risk whatever. It 
the cost of stock and nothing for insurance 
and investment, the engraver being the man 


those risks and shoulders the 


nothing for 


who takes 
worry. 

The little difference between the price of 
good stationery and stationery that is a 
shade less good is so small that no man in 
his right senses will haggle over it. 


himselt His store is a 


Value of Right Stationery. 
The Valle 


ity, properly ¢ 


of stationery of the right qual 


ngraved is beyond concep 


tion, for there is no time in the life of 


a business man when a valuable orde: 


business deal of importance may not hinge 


upon just some such small item as the good 


taste and apparent prosperity he displays 


in his stationery. As a rule, in rrespond 


ing with strangers, preference is always 
given to those letters which are writter 
upon fine stock, well engraved and cle 
typed. 

[he character of a man’s letters is 
better criterion of his business and his 
business methods than his clothes, and 
every man unconsciously recognizes this 
tor do we not always instinctively select 


tor our most attentive consideration 


our morning’s mail which bear 


letters in 
the visual evidence of the most scrupulous 
care attention in their matter, their 
typography and their engraving? 


and 
Suppose a man is a small contractor, wh: 
is bidding upon a piece of work in compe 
tition with others. He obviously cannot 
afford a cheap letter head, for one of the 
most vital elements of the transaction is 
his ability to carry out the contract for 
which he bids. If his stability is known 
to the contractor from whom he is, perhaps, 
seeking a sub-contract, then he may, per- 
haps, be able to secure the work on the 
basis of the bid alone, but even this is not 
sure when the big contractor may at any 
time be favorably impressed with the bet 
ter prepared offer of some other man, whos« 
stationery may betray evidences of a pros 
perity and good judgment which argue well 
for his ability to carry out his work and 
justify at least a closer acquaintance and 
a more generous scrutiny of his bid thar 
it would otherwise receive. 

be multiplied by the 
thousand where good stationery and tip- 
vital features in busi 
ness, as social life. And, by 
the way, where the office appliances dealer 
works up a good demand for fine business 
engraving among the business 
his city, he will not have to wait long for 


Instances might 


t< p engraving are 


well as in 


houses of 


the cream of the social business, where 
there is as much, if not more money to be 
made 

The National Automatic Typewriter 


Company is the name of a new corporation 
in Cincinnati. It is capitalized at $1,000 
Andrew B. Gilman, J. Harry Pence, S. T. 
Conklin, Edwin E. Myers and Joseph A 
Sullivan are the incorporators. 








THE OFFICE 


IT—A CURE. 


25 


APPLIANCES INDUSTRY AND WHAT AILS 


By Louis H. Mory, treasurer and mana- 
ger, the Business Show Company, Chicago. 


perial lustry,” our genia 


litor of Office Appl 


dustry 
S erial; 1 re than imperia 
( s the t emispheres with its 
products, and I be beyond a doubt it 
has done more to civilize mankind than any 
ther e industry, except, perhaps, those 
having to do with printing and transporta 
t And, indeed, with the printing line 
he imperial industry” is closely allied 
If it were not for the office appliances that 


throughout 


; 14 » 
made and soid every veal! 


the world wherever the feet of civilized men 


have gone we could have no big corpora- 
tions, in the modern sense, for there would 
be no way, positively, in which the genii 
that organize and conduct “big business” 


could keep their hands on the throttle. 
Without the and one ma 
chines and accessories which make the prod- 


one hundred 
uct of an enormous volume of office and de- 


tail work possible no mind, however effi- 


cient, could keep track of the infinite va- 
riety, the tremendous accumulation of items 
which must be boiled down, systematized, 
tabulated and kept accessible at an instant’s 
notice. 

Modern office methods and 
have had more to do with bringing about 
highly organized business than any other 
single factor it is possible to name. 

Quite logically, and I might say necessa- 
rily, therefore, the kind of men connected 
with the office appliances industry are al 
most without exception high grade. They 
are men of force and imagination. They do 
and it takes big men, 
ugh potential bigness 


equipment 


business with big men, 
or men who have en 


in them to develop the proper stature, t: 
sell equipment 


matter how good the equipment may be, it 


to other big men, for no 


will only occasionally sell itself. 

And yet—let us see—are the men in the 
industry big? Are they as big and as suc- 
cessful as the bigness of the industry and 
the bigness of the men with whom they do 
business would lead to believe? Re- 
member we are not asking this question of 
any individual or of any particular branch 

We are shying no 
nor have we trained 


one 


of the whole industry 
bricks at individuals, 
our little sling shot upon any one who may 
be living behind glass walls 


[ mean, are the me \ tl 
siness and the policie hole 1 
lustry that makes and sells equipment; that 

levise methods, and plat ut ways 
means for using things 

usiness in the offices he siness 

n¢ cted ire they is br ied i 
ighted, liberal and mod he é 

he I r | ) { [ S 
ea mobi ndustry, th é 
tne I Dusiness ( 

e daze to i 

[ ¢ Sking this es ( 

iss, unders | sking the sale 
men or of the managers, n he gener 
managers, nor of the advertising manager 
but of the whole industry taken collectiv 
ly. There are exceptions enough, | 
glad to say, and some men are bigger than 
others; some firms are mor successful 
than others—and some few are remark 
ably successful. But average the whole 
dustry, including adding machines, type 


addressing machines, duplicating 
loose leaf 


writers, 


machines, manutacturers, filing 


desk manufacturers, sealing 


clear down to 


cabinet makers, 
and stamping machines, etc., 
the pencil sharpener and the pen makers 
what ails them 


as a whole, or are they all 


right? 
; 


I am one of those who believe 


fhce appliances industry is not the em 


bodiment of perfection. I believe there is 
lots of room for improvement; and here’s 
the reason: Office appliances men are ni 
more successful, bigger and more moder 
han the other industries mentioned—and 
why? Because you can’t find pera 
ong the lot of them. This k of 
operation occurs, I fear, from lack of pride 


[The industry as a whole, from absence of 


the bigness that sees the need tor co-ope! 
profit of all, 


ation for the perhaps fails to 


get together because of fear that a bigger 


competitor may grow smaller, or a smaller 


competitor gain strength This spirit is 
ausing the office appliances industry 
a whole, thousands of dollars (I had almost 


said millions of dollars) every year 
I believe for those in the 
dustry, that if leaders 
| 


honestly co-operate and intelligently exert 


typewriter 


five of the would 


themselves they could stamp out absolutely 


them 
They 


the “skate evil,’ which is costing 


thousands of dollars every month, 


best know what is meant by the “skate 
evil,” who have been up against it. 

lake the adding machine folks, as well 
as the duplicating machine people, and 
other lines, and ask them to get together 
long enough to discuss the evils of the 
ng trial abuses alone, and the figure of 
the total loss would make a nice extra divi- 
Co-opera 


Understand, 


dend for every firm concerned. 


this abuse. 


re. 
t110n 


would 
I do not think that 
bad business,” but I know that the abuse 
of the trial is bad business and costs thou- 
sands and thousands of dollars. 

Suppose we had co-operation as to credits 

how much would that save the industry 
every year? Suppose we had co-operation 
among the manufacturers of the various 
office appliances in securing favorable tar- 
iff, patent and other legislation at home 
and abroad; suppose we co-operated to get 
proper freight rates and classifications; sup- 
pose we had co-operation in regard to em- 
ployes, their records and other information. 
No man can estimate the aggregate loss 
to the industry through the absolute lack 
of intelligent co-operation in any one or 
all of the above cases. 

No other industry of anywhere near equal 
importance has not its association, which 
‘overs the whole ground, instead of part 
of it, or some organization which, through 
discussion and joint action, effects better- 
ment and protection from costly abuses. 
At the present time there is no association 
which even approaches this ideal, except 
the National Association of Stationers’ and 
Manufacturers’, which is, of course, along 
the right line, but whose field does not in- 
clude all office appliances’ manufacturers. 

An association which would weld to- 
gether the members of the industry in all 
its branches should be formed, I believe, 
and certain rigid qualifications should be 
required that would limit its membership 
to really responsible firms. The cost to 
each for the service they could and should 
be able to render would be infinitesimal in 
comparison to the saving that would be 
effected through co-operation in a hundred 
different ways. 


stop 
trials are necessarily 








A violin with a string out of tune is of just as much use as an employe who is sore at his 


boss. 








Harmony is the keynote of success.—Buck’s Shot. 








26 


DEVELOPMENTS IN 


OFFICE APPLIANCES IN 





ENGLAND. 


Well-known English dealers inaugurate successful 
business exposition at Newcastle - upon- Tyne. 


office busi 


United States has de 


the appliances 
the 


veloped by leaps and bounds until 


HILE 


ness in 


the up-to-date commercial stationer has be 
come a dealer in all manner of office acces 
sories, our cousins in England have not 
been backward, and they are at the present 


time evincing quite as mu¢h progressive en- 


terprise in accord with their surroundings 
and requirements as we upon this side of 
the water 

Evidence of this is disclosed by the pic- 


tures which appear upon the oposite page, 
showing the the 
store of Mawson Swan & Morgan, Ltd., of 
four 


hive views oft interior ot 
and 


this 


Newcastle-upon-Tyne, England, 


views of a business show which com 
pany recently pulled off in a hall which they 
rented for the purpose 

The letter which accompanied the photo- 
graphs was written by Mr. Victor Kemp, 
the systems department of 
Mawson & Morgan, Ltd. Among 
other things Mr. Kemp said 

“We might be 
with the work 


appliances business in England, which, out- 


manager of 
Swan 


interested 
the 


thought you 


way in which we office 
side of the few specialties we mention, has 
not been very greatly developed by dealers, 
but there is Eng 
land for dealers to take up agencies and to 


now a tendency over all 


work them with properly trained staffs 


“Probably we have made as great head 


way in the office appliances field as any 
dealers outside of London. I was engaged 
by invitation of this concern to start the 


office systems department and to become its 


manager, my knowledge of systems, differ 
ent kinds of office machines, etc., fitting m«¢ 
for such a position 

“We have fitted out and arranged very 
fine show rooms, as you will see by the pho- 
tographs which are enclosed with this let- 
ter, and the staff we have are all thoroughly 
trained in the office appliance business. This 
section of the worked 
quite separate and apart from the ordinary 
and commercial 


business is being 


retail stationery business 
printing, in both of which departments we 
do a large business, 

“We hold agencies for the Belknap Rapid 
Addressing Machine, L. C. Smith & Bros.’ 
typewriter, Edison Phonograph, 
Kalamazoo Loose Leaf Ledgers, Triumpha 
tor Calculating Machine, the Protectograph, 


Business 


etc. We have now made arrangements to 
take up the Shaw Walker goods for the 
North of England, because we find it al 


most impossible to get such goods properly 


made by English manufacturers 


“We have 


typewriters, 


made a departure in rebuilt 


carrying a fairly large stock, 
and we must say that our sale of these dur- 
ing the last twelve months has been very 
gratifying, proving that there is a 
market for these machines, at round 
£12 to £15 apiece. 

“You will notice we keep special rooms 
and we have a 


able to 


decided 


about 


for furniture and machines, 
specially trained office man who is 
demonstrate the 
specialize on, and also any one of the many 


any of many systems we 


machines for which we are agents 


“We give special attention to our sys 


tems department, where we compile and 


work out systems for all classes of business 
having already installed systems into som: 
of the largest concerns in this part of the 
country. 

“In order to 
are endeavoring to establish, during 
January we took a hall held a 
business exhibition, defraying the expenss 


give an impetus to the busi 
ness we 


large and 


of erecting all the stalls ourselves except 
in the case of one or two firms who joined 
us, for whom we were not agents Che 
firms whom we represented sent us their 
own men to demonstrate the machine 


ledgers, etc 


“The 


gratifying 


results of this exhibition were very 


indeed. The photographs will 


supply some idea of what the exhibit was 
like. We were able by the efforts of not 
less than twenty representatives ther 


concerns to pull off a considerable amount 


of business, and we have on hand enough 
inquiries to last us for months, which 
proves that the holding of a business exhi 
bition is one of the best means of 


Ing possible 


“All day long during the exhibiti 
had a continuous stream of busines 
who were ready and willing to hav 
various systems, etc., explained t: 

“No doubt all this is don 
larger scale in America, for one is liabl 


America as the great office 
the world, but we ventur 


look upon 
ances field of 
think that 
far behind with her progres 


England in a few vears’ time w 


not be 


° 9 
ers it " part 


I country 


s of the 


The Making of Office Specialties. 


There is a vast difference between a selling representative and a manufacturer, and be- 


tween a factory just organized and one of many years experience. 


The manufacturer 


gives to the dealer a finished product, including a selling plan, advertising matter and co-opera- 


tion. 


and plays the stake to win or lose with every resource at his command. 
his purchases and sells the product. 


He develops the product, assumes all the risk, worry and responsibility of manufacture, 


The dealer pays for 


He should visit the factories whose goods he handles, for 


he would learn much and be in better position to co-operate with the plans of the manufac- 


| turer and be able himself to make more money. 


know each other.—U. G. Case. 





The dealer and the manufacturer should 
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VIEWS OF THE INTERIOR OF THE STORE OF MAWSON, SWAN & MORGAN, LTD., NEWCASTLE-UPON-TYNE, ENGLAND, 
AND SCENES IN THE RECENT BUSINESS EXPOSITION GIVEN BY THEM IN THAT CITY.—Upper left hand picture, steel furniture and ver- 
tical filling department; top center picture, office and factory systems department; upper right hand picture, machine show room; center row, 
left hand picture, furniture show room; center picture, Victor Kemp, manager, Systems Department, Mawson, Swan & Morgan, Ltd., in his 
office; right hand picture, center row, a view of the exposition; left hand picture, lower row, a view of several booths; center picture, lower row, 
view of the exhibition, showing Rebuilt Typewriter stand on the far side; right hand lower picture, one end of the exhibition, showing Mawson, 


Swan & Morgan's cisplay of office furniture, cabinets, etc 











EXPERIENCE 


J OWADAYS the Chicago concern 

paying small salaries, even though 

a good future is assured, seems t 
have the most desperate sort of time to get 
suitable young women for correspondence 
and general office work. This statement 
may sound like a fairy tale, but I am work- 
ing for a wholesale house employing a large 
number of stenographers, and | know that 
many of the beginners, and sometimes the 
girls claiming to have experience, cannot 
hold down a job longer than it takes the 
employer to read their first letter. 

It is the policy of my firm to employ 
young women with little or no experience, 
and advance them as soon as they become 
familiar with the work. As it is deemed ad- 
visable to discover incompetency before the 
stenographer is employed, each applicant is 
requested to take a test; none being ex- 
pected to qualify absolutely, but just to give 
a general idea of what she can do. Now al! 
stenographers, good or poor, abhor a test, 
and knowing this, every allowance is made 
for nervousness; no technical terms are 
used, and the applicant is not “timed” eith 
er while taking or transcribing notes 

The first, and what is considered an im 
portant test, is to give the typewriter a 
neatly typewritten letter, good margins, and 
even paragraphs, and ask that an “exact” 
copy be made. In addition, two short let 
ters are dictated at an even rate of speed, 
and so composed as to embody the words, 
eligible, recommend, pursue, remunerate 
and a few others that should be in the vo 
cabulary of every 12-year-old girl; these let 
ters being designed as a sort of spelling 
test, and 
knowledge of English 

Last week we needed a new stenographer 
A little “blind” ad inserted in a daily paper, 
offering a good future to a bright beginner, 
brought a tremendous number of applica 
tions, some stating that the applicants were 
experienced, but if future was assured, etc., 
would be willing to begin on small salary 

The first applicant requested to call was 
experienced, having worked in a mail order 
house for several months, and while she 
was sure she was worth $10.00 per week, 
would be willing to begin on basis of $8.00 
This was perfectly satisfactory, and she was 


also to show the stenographer’s 


of A BIG OFFICE 
STENOGRAPHERS 


By C. S. Hulbert 


given the letter to copy and two 
letters. took the 


enough, and the typewriter clicked 


usual test 


dictated She dictation 


readily 
at a lively gait throughout the letter to be 


copied; then she tackled her notes. All 
seemed to go well for a few minutes; then 
she stopped and studied her notes very 


carefully. She took the note book in both 
hands and turned as if trying to get a better 
light. After several minutes of painful si 
lence, she came over to my desk and asked 


if I had a dictionary. Of course I had, and 


as she slowly turned its pages, she re 
marked that she had a word in her dictati 
“which she was not familiar with”; in fact, 


it before, and was not 
asked her 
and she 


she had never “seen” 


whether it correct. | 


worded, 


sure was 


how the sentence was 


read: “You shall be properly re-mun-er 
(and here she shook her head) -ted for the 
amount of work done.” About this time 


lic- 


she had reached the proper page in the « 


tionary, and continued: “Here is one word 


that looks like that—‘re-mun-er-ated’—but 
I never heard that word before Do you 
suppose that is what he means?” After be- 
ing assured that “remunerated” was the 


word the dictator had used, she proceeded 


with her work 


The letter which she was to copy, she 
rearranged, made awkward and_ unever 
margins and deeper paragraphs; wrote it 


single space instead of double, as was the 
copy before her, leaving the white skirt of 
the unused page as conspicuous evidence 


that she had but poor idea of arrangement 


Her dictated letters were marvels of in- 
correctness in spelling. She omitted one 
“m” in recommend, put three “a’s” in ac- 


commodate, and where the word 


should have been, her shorthand character 


must have suggested “legible,” for she 


stated that the party applying for bond was 
not “legible” because of recent illness 


My employer smiled blandly, and told the 


afraid that she 
She glared at 


“experienced” girl he was 
could not handle the work. 
him for a full minute, then shot out of the 
office, shutting the door with a tremendous 
bang 

Number Two was transcribing 


letter finally 


slow in 


her notes: and when the 


“eligible” 


in EMPLOYING 


emerged from the typewriter, the mistakes 


were too numerous to be corrected; and 
even though her work had been fairly good, 
she was too slow for the position which we 


had to offer. 

The third applicant was an unassuming 
little lady not yet out of her teens, and as 
she had written an especially good latter of 
application, the manager awaited her call 
with some interest. Her pencil glided over 
the paper rapidly, and 
tracing nor crossing out. At the 


there was no re- 
machine 
she seemed equally at ease, and her work 

showed a marked degree of intelligence 
When she told 
very satisfactory, she 
quiries about the position, the first questior 
being as to whether or not we worked on 
Saturday afternoons. When 
vised we did, during the winter months, she 
and then asked 
I 


that her work was 


to make 


was 
began 


she was ad 


seemed much disappointed, 
what our office hours were—‘8 to 5.” Oh 
I can’t get down at 8 o’clock, and anyway, 
I think I would prefer a small office where 


I am the only stenographer.” And agai 
the door shut with a bang. 
The above experiences were repeated f 1 


fully three days, during which time ws 


out and talked to at least ten girls of 
whom alleged themselves to be competent 
stenographers, and still the neighboring 
desk had no regular occupant 

Some of them, after futile attempt t 
reading their notes and spoiling several let 
terheads, acknowledged that they could t 


get the work out, and seemed to appreciate 
the kindly back ti hool 
Some wanted Saturday afternoons off all 


advice to go 


the year round, others could not get down 
at 8 o’clock, and still others were not just 
ready to start to work. 

Then came a different sort of a person—a 


little lady from a small country town 
boasted of no experience; she was not self- 
assertive; she did not think it 
get down at 8 in the mort 


would be a 
hardship to ing, 
and she could do good work and put the 
When my 


work, he 


words in their proper places 

employer had looked over her 
asked her if she could go to work the next 
day. She replied that she could go to work 
right then if he wanted her to, and she did 


Addition to the Staff of the Addressograph Company, 
Assistant to Fred E. Hazard, Covering Brooklyn, N. Y. 
Florence Elizabeth Hazard, Born Feb. 14, 1911 
Tipped the beam at 8 pounds. 


St Valentire’s Best Gift 











THE DALTON 


Dalton Adding 


Machine Company holds 


a9 


HOME-COMING CELEBRATION. 


convention, elects 


officers and dedicates handsome new factory at Poplar Bluff, Mo. 


event in the his 
Adding Machin 
Company of Poplar Bluff, Mo., took 
and Wednesday, Feb. 14 
held a home 
celebration in 


HE biggest ngle 

tory of the Dalton 
place on Tuesday 
and 15, when the 


coming 


‘ompany 
housewarming 
handsom« 


honor of the ec mpletion of its 


new factory in that city 

ied and equally 
executed The citizens of Poplar 
direction of the 
Club, the Merchants’ Associa 
tion and the officers of the Dalton Adding 


Machine Company, responded right royally, 


[he affair was well plant 
well 
Bluff, working under the 


Commercial 


and all “went merry as a wedding bell.’ 
and windows were decorated for 


day of the opening 


Buildings 
the occasion, and the 
of the celebration found the city bedecked 
with flags, bunting and pennants and the 
show windows and 


business houses suitably decorated in honor 


interiors of stores and 


asion In nearly every display 
Adding 


was placed a 


of the Oc’ 
the Dalto1 
one display 


machine appeared. I1 
Dalton 
beautiful 


machine 
doll, 


leading to 


large and 


hand 


and beside it a 


holding in her ribbons 


placards in the foreground bearing the 
names of every state and country where 
the Dalton adding machine is sold. Another 


display showed a Dalton machine with the 


announcement, “Even child can operate 
it,’ a statement which is literally true, since 
Miss Mary Dalton, the ten-year-old daugh 
ter of the president of the Dalton Adding 
Machine Company, has been conspicuous 
recent of 


as an operator at a number of 


fice appliances show 





GRIFF GLOVER. 


The Old Dalton Plant—and the New. 


The Dalt Adding Machine Compa 
has heretofore presented the spectacle 
a rapidly growing youth who shoots up 


JAMES L. DALTON 


fast fhat the efforts of his 
failed to make the lower hem of his trous 


parents have 


ers connect with the tops of his shoes. The 
old Dalton plant was an interesting succes 
sion of buildings originally intended for 
small stores and offices, and were adapted 
for manufacturing purposes, as one might 
strength, and for 
better that 
quickly enough to the insistent demands of 


The old 


when one 


say, by main want of a 


substitute could be adapted 


a growing business. factory was 


not much to look at 


1 


and down, but it was “some 


when it came to the horizontal measure 


ments, embodying a rather imposing num 
ber of square feet. But the machinery was 
all there, and the men and the offices 

the spirit of the company, and really, that 


is the important thing—the home is 
incident, interesting only as an evidence 
material progress and the concrete exp! 
sion of a hope realized—a home whicl 
shall have the room and the facilities suit 
ible for better and better things to com 


The figures concerning a new 
published, no so much because they are 
teresting to a large 
because, like the records in a case at law 
f the story. Briet 


number of readers, 


they form a logical part « 





1O yked up 


pumpkins” 


ly, then, the new Dalton factory, of which 
the company is undoubtedly and admittedly 
proud, is 250 feet long and 45 feet wide, 
ind it is two stories high throughout. It is 
a modern, fireproof structure, and repre- 
sents the last word in natural and artificial 
lighting, in heating and in sanitation, It is 
as conveniently arranged as the experience 
of the members of the company and the 
skill of the architects and engineers can 
make it;—in short, it will be a real home 
for the company and a place in which to 
do big things. 
The Celebration. 

For the home-coming the interior of the 
building was very tastefully decorated with 
bunting, flags and palms, the color scheme 
being green and white. 

On Tuesday afternoon a reception was 
held at the new building from 2.30 until 
5:30, and another was held in the evening 
from 7:30 until 10 o’clock, to which every- 
one in Poplar Bluff was invited to come 
and inspect the building and partake of 
the hospitality of the Dalton Adding Ma- 
chine Company. The ladies in the receiv- 
ing line included the wives of the officers of 
the company, visiting ladies and others. 

One of the charming features of the re- 
ception was the eight punch bowls, pre- 
sided over by a bevy of handsome young 
ladies. Each table sustaining the punch 
bowls was tastefully arranged in. a mass of 
potted plants, palms, ferns and flags, mak- 
ing the north end of the building a bower 
of beauty. Twenty-four of the most at- 
tractive young ladies of Poplar Bluff served 


the punch. The stockholders’ meeting was 





BIRNEY DYSART. 








30 OFFICE APPLIANCES 


held in the south end of the building o ince yet there were a bunch of fine fellows be positively uncanny in what 
Feb. 14 from 9 o’clock until 3 in th who did come and their loyalty to the Dal capable of doing—but that is anoth 
afternoon when the polls closed, after ton Adding Machine and the Dalton Com for another time 
which the tellers counted the ballots which pany was one of the biggest things at the One of those who attended the 
showed that James L. Dalton was re-elect nvention coming w Wilbur Robinso1 wl 
ed president; Griff Glover, vice-president The names of the Daltonians who at known to all Daltonites everywhere the 
Byrd Duncan, treasurer Birney Dysart tended the home-coming celebration will be expert operator who does such ren 
secretary und beneath the group picture show speed work on the Dalton adding n 

Every visitor was loud in praise of tl herewit! Mr. Robinscn presented to the delegate 
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Top row, reading from left to right: Ewing, St. Louis; Bowles, Columbia; Welch, Milwaukee; Critchfield, Johnstown; Halliday, Memphis; 
Duckels, Los Angeles; Benton, Los Angeles; Erskine, San Francisco; Morris, Little Rock; Reynolds, Omaha; Murphy, Toledo: Deland, Cleveland: Bur 
dette, Cleveland; Laughlin, Chicago; Merritt, Chicago; Schumacher, St. Louis. 

Next row: Susmann, Boston; Deist, Chicago; Boyer, St. Louis; Blake, Kalamazoo; Latshaw, Minneapolis; Gardner, Oklahoma City; Read, 
Little Rock; Parham, Knoxville; Thierstein, Portland; Beach, Sioux Falls; Smith, Poplar Bluff; Hathaway, Washington 

Next row: Pryor, Cairo; Parrott, Columbia; Sea, Chicago; McMein, Des Moines; Fisher, Sait Lake City; Kinsey, San Francisco; Pembroke, 
Sait Lake City; Chancler, Cleveland; Anderson, Peoria; Buell, Sacramento. 

Next row: Caillet, Denver; Truax, New Orleans; Brooks, Fort Worth; Fourcher, Augusta; Dean, Atlanta; Northrop, Macon; Bradley, 
Chicago 
. Next row: Cammack, Poplar Bluff; Bennett, Shreveport; Cannon, St. Louis; Bechshoft, Riga, Russia; Bechshoft, Hellerup, Denmark; Miss 
Parham, Mayfield, Ky.; Howard, Washington; Daugherty,. Indianapolis; Grubbs, San Francisco; Nellis, Topeka; Wright, Kansas City; Petermann, 
Kansas City; Hickman, Kansas City; Hitchcock, Springfield, Mo.; Perry, Philadelphia; Brand, New Orleans; Ledwidge, Houston. 

Bottom row: Anderson, Milwaukee; Arbocast, Centralia, Mo.; Hanby. Birmingram; Hinton, Little Rock: Glover, Poplar Bluff; Dalton, 
Poplar Bl. ff; Currie, Chicago; Dysart, St. Louis; Moody, Dallas; Boone, Seattle; Smith, St. Louis; Boyer, Cleveland; Center, San Antonio 


reception given by the people of Poplar But let it not be understood that there in attendance a new method t 
Bluff, and many who had never been there were no “doings” aside from receptions which insures the teaching t ich 
before were greatly surprised to find h and a big ball, for every minute of each methos in twenty minutes, it said, 
a remarkably up-to-date city day until tar into the nights was occupied even to a man of less than the rdinary 
After the reception in the evening ther: by useful and interesting things—interest intelligence Mr. Robinson has ym 
was a grand ball given on the main floor ing especially to the enthusiastic bunch of plished some very remarkable tl t 
of the building under the auspices of t! Dalton rooters who were present with thei speed test and made several den str 
Commercial Club to which every citizen o suggestions, their speeches and their songs tions before the assembled Dalton dele 
Poplar Bluff was invited, as well as the del And the Dalton Company had something gates at Poplar Bluff during the nven 
egates and their ladies and many peopl to show besides the new factory—things tion that fairly took their breath away 
from other points which brought out the liveliest enthusiasm Mr. Dorman, the mechanical expert of 
While it was impossible for every repr: on the part of those who saw them—ad the Dalton factory, helped out all wh 
sentative of the company to be in atteid vance models of machines which are said to came to him with explanations of any me 











hanical difficulty that might have come up 


during their experience 


Incidentally it may said that during 


the course of the celebration the factory 


| presented a musical and vaude 


got busy an 
ville entertainment of a very high degree of 


excellence toward the close of which 


Moody, of Dallas, called 


and on behalf of the 


Dorman to the 


stage selling organ- 


ization presented him with a beautiful sig- 


net ring as a token of the esteem of the 


organizatio! 
Some Convention Incidents. 


During one of the many dinners.’ which 


was given during the two days of the cele- 


bration Moody, again speaking for the sell- 
ing force, presented Mr. Dalton, Mr. Curri 


and Mr. Glover each with an elegant ebony, 


gold headed cane 

Another incident that happened on the 
same night, or on the following night, we 
have forgotten which, proved Griff Glover's 
versatility Right at the moment when, 
after a hard day’s work and labors ex- 


tending far into the night, he was busy 
pounding his ear on the swan’s down pil 


low, he was roused by a burst of song, and 


stepping to the window discovered about 
100 Daltonites on the 
nborn before the date of the 
While he 


address, a little 


lawn, serenading him 
with songs 
was not 
thing like that 


conventio1 arrayed 
for a publi 
didn’t cut any ice wit 
the Dalton, so Mr. 


| Indians who 


Glover had 


l the 


represent 


to undertake a balcony scene, with him 
self as Juliet 
Incidentally, we might mention here the 


previous to the convention the 


Bluff was cleaned up spick 


fact that 
city of Poplar 
by order of the mayor, and if 
nteresting, about 2,000 buttons 
inscription, “Poplar Bluff, 
and about 2,000 yards of 


and span 


figures aré¢ 
containing the 
Missouri, Booster” 


OFFICE APPLIANCES 


nting were employed as a small part 


the celebration 


[he city appointed committees of genera 
committee to 


behalf of the 


arrangement and a finance 
handle the 
city. 


The 


new factory building, 250 feet long and five 


celebration on 


big electric sign on the top of th 


feet high, was one of the “brightest lum: 
es” to be seen, but the sun and moor 


fortunately, during the entire convention, 


were on the job and assisted in giving some 
f the finest weather of the seasor 

The electrical display at the Dalton fa 
tory on the night of the opening of the 
convention was especially beautiful Phe 
factory on the banks of the Black river was 


illuminated from basement to garret with 


thousands of sparkling electric bulbs, which 


announced the real commencement of the 
home coming ceremonies The immense 
electrical sign on the top of the building 
did much to increase the spectacular fea 


tures of the illuminatior 


Six thousand people, it was said, 


attended 
Tuesday evening Ad 
Mayor Berry 


Vice-President 


the reception on 
delivered by 
Dalton, 


were 
President 


aresses 


man, 


and salesmen from far and near 


Glover 

[he mayor expressed the good feeling the 

itizens of Poplar Bluff had for the Dalto1 
Dalton 


interesting incidents in the life 


described 
of the 


pointing out the manner 


Company President 
many 
Dalton Company, 
of its growth, showing how remarkably the 
sales had grown and pointing out the need 
ror the many new salesmen who have from 
time to time been added to the selling force 


the company Vice-President Glover 
gave just credit for the success of the 
company to the salesmen, stating that the 


11 


selling force is the best live 


g asset of the 
\dding Machine 


Dalton Company the 


3I 


most loyal and enthusiastic bunch of sales- 
men he ever saw brought together. 

Che Choral Club of Poplar Bluff favored 
the big audience with a number of selec- 
tions, and Director Max Frahm and his 
band of singers evoked round after round 
of applause after the finale of each selec- 
tion. A large orchestra furnished splendid 
music during the afternoon and evening. 

The Ball. 

The climax of the convention, however, 
was reached when the grand ball was held. 
This event was one of the finest features 

the celebration. Prof. Hoeller’s orches- 
tra furnished the music. Hundreds took 
part in the dance, and there were thousands 
of spectators. It was one of the most suc- 
cessful balls ever held in or near Poplar 
Bluff. 

The bigness of the hall downstairs, the 
floor of which had been carefully prepared, 
afforded ample accommodation for the hun- 
dreds of dancers. Nothing was left un- 
lone to make the ball a success. 

The program was an attractive one, and 
the dancers did not leave the floor until 
2:30 in the morning. 

The salesmen of the organization were 
the life of the convention, and their frolics 
and songs did much to make the occasion 
one of lively vivacity. Some of the song 
hits they produced were exceptionally clev- 


er adaptations of popular melodies. Here 
one of them: 

“E yip, I addy, I ay, I ay, 

E yip, I addy, I ay; 

We are true to the D. A. M., 

Jim Dalton, Griff Glover and Good Old 


Sam; 
E yip, I addy, I ay, I ay, 
E yip, I addy, I ay; 
Oh, Joy and what bliss 
Selling a machine like this; 


”? 


Yip, I addy, I ay! 








Work isa need. 


salvation. 








Few influences are more powerful than work. Labor of what- 
ever kind. well done, is honorable; its mark is a badge of honor. 
It is a blessing. The angel that stood with flam- 
ing sword at the gates of the Garden pointed the way to man’s 
It is work, business, that binds together the scattered 
strands of our vital activities and points the way to ultimate grace, 
and the achievement of that spirit of brotherhood and co-operation 
without which man would be but a naked savage in the wilderness. 
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965,423—Adding Machine. Jesse G. Vin 
cent, Detroit, Mich., assignor to Burroughs 
Adding Machine Company, Detroit, Mich., 
a corporation of Michigan 

965,496—Type-Writing Machine. Clio B 
Yaw, New York, N. Y., assignor to Wyck- 
off, Seamans & Benedict, Ilion, N. Y., a 
corporation of New York 

965,497—Stamp Affixing Machine. Rich 
ard Abram, Chicago, III. 

965,501—Type-Writing Machine Alex- 
ander T. Brown, Svracuse, N. Y. 
Francis K. Fas- 
sett, Dayton, Ohio, assignor to The Na 


965,509—Cash Register 


tional Cash Register Company, Dayton, 
Ohio, a corporation of Ohio 
965,517—-Draw for Card Catalogues. Rob 
ert D. Hayes, New Haven, Conn 
965,530—Tabulators for Type-Writing 
Machines Knapp, Woodstock 
Ill., assignor to The Oliver Typewriter 


Theron L 


Company, Chicago, Ill., a corporation of 
Illinois 

965,669—Pencil Holder Pocket 
ick A. Weeks, Macedon, N. Y. 
965,720—Book Holder Addie M. Lim- 
pus, Carlton, Ore 

965,789—Typewriter Machine Clio B. 
Yaw, Arlington, N. J., 
ington Typewriter Company, Ilion, N. Y., 


Freder 


assignor to Rem 


a corporation of New York 

965,790—Type-Writing Machine. Clio B 
Yaw, Arlington, N. J., assignor to Reming 
ton Typewriter Company, Ilion, N. Y., a 
corporation of New York 

965,835—Type-Writing Machine 
Parmly, Jr., Bronxville, N. Y., assignor to 
Wyckoff, Seamans & Benedict, Llion, N. Y., 
a corporation of New York 


Eleazar 


965,868— Machine for Opening Sealed En 
velopes. James A. Byrnes, St. Louis, M« 

965,874—Detachable Pad for Self-Inking 
Stamps. Thomas H. Cox, Newark, N. J 
assignor to Arthur W. Moore, East Orange 
N. J 

965, 887— Multiple Copying Machine. J 
J. Flanigan, Chicago, III 

965,907—Pencil Sharpene: Soren Jet 
sen, Providence, R. I 

965,957—Type-Writing Machine. Charles 
E. Smith, New York, N. \ 
Union Typewriter Company, Jersey City, 
N. J., a corporation of New Jersey 

966,035—Back Spacing Device for Type 
writers Charles Mercer, Muskogee, Okla 

966,098—Loose-Leaf Invoice and Similar 
Book William H. Ingraham, St. Louis, 
Mo 

966,106—Paper Weight and Pen Wiper 
John W. Lively, Northtown, Ky 

966,169—Type-Writing Machine. Matthew 


assignor ti 


S. Cumner, New York, N. \ 
966,170—Type-Writing Machine Henry 
E. Curtis, Syracuse, N. Y., assignor to The 
Monarch Typewriter Company, Syracuse 
N. Y., a corporation of New York 
966,219—Type-Writing Machine Alfred 
G. F. Kurowski, New York, N. Y., assign 


PATENTS. 


Copies of any one of these patents can 
be obtained by sending fifteen cents in 
stamps to E. G. Siggers, patent lawyer, 
Suite No. 33, N. U. Building, Washington, 
D. C., by mentioning Office Appliances. 


to Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey 
966,248—Computing Machine. William 
P. Shattuck, Minneapolis, Minn., assignor 
to Shattuck Manufacturing Co., 
olis, Minn., a corporation. 
966,287—Paper Clip. Vincent C. de Ybar- 
rondo, Los Angeles, Cal. 
966,333—Pamphlet Filing Device. Harry 
Hemming, Victorio, Ontario, Canada. 
966,352—Bill Book. Richard N. Pember 
ton, Topeka, Kan 
966,383—Safety Envelope. Anna C. Cooke, 
Poledo, Ohio 
966,384—Time Stamp 
Chicago, II] 
966,410—Calculating Machine. William |] 
Quentell, Stamford, Conn., assignor to Sam 
uel Owen Edmonds, New York, N. Y. 
968,529—Pencil Holder. Albert B. Bly, 
Des Moines, Iowa. 
968,575—Penholder. Louis J. 
Fort Wayne, Ind 
968,619—Stamp Affixing Machine. Sam- 
uel B, White, Providence, R. I., assignor 
by direct and mesme assignments, to The 
Office Appliances Manufacturing Company 
Providence, R. I., a Firm. 
968,620—Temporary Binder. Sven Hj 
Wiberg, Reading, Mass., assignor to Bong 
Binder Company, Boston, Mass., a Corpora- 
tion of Massachusetts. 
968,657—Loose Leaf Book Lee D. 
Hamacher and Charles A. Melchert, Kan- 
sas City, Mo., assignors to Hamacher- 
Hawkins Manufacturing Co., a Corporation 
of Missouri 
968,674—Recording Calculating Machine 
James Mallman, Sheboygan, Wis 
968,738—Safety Envelope Bernardo J 


Minneap 


Charles M. Crook 


Libbing, 


Cagnoli, Montevideo, Uruguay 
968,748—Magazine Holder. Clarence O 
Duffy, Oakland, Cal. 
968,754—File Cabinet Ralph W. Em 
mons, East Rochester, N. Y 
0608,977—Filing Cabinet James Brown 
Potter, Newport, R. I. 
968,985—Typewriting Machine. [Frank A. 
Robinson, New York, N. Y., assignor to 
Underwood Typewriter Company, New 
York, N. Y., a Corporation of Delaware. 
969,198—Reservoir-Pen. William W. San 
ford, Newark, N. J., assignor to Sanford & 
Bennett Company, New York, N. Y., a Cor 
poration of New York. 
969,206—Type-Writer Attachment. Fred 
eric C. Shobert, Pittsburg, Pa 
969,223—Adding-Machine. John 
Tourtel, London, England. 
969,247—Combined Book and Type-Writ 
Benjamin A. Davis, Elwood, 


Mesny 


er Stand 


lowa 


969,262 Automatically-Closing File 
Case. Charles F. Fogg, New York, N. Y 
assignor of one-half to George M. Orton, 
New York, N. Y. 

969,300—Cash Register. Robert H. Rid- 
dle, Dayton, Ohio, assignor, by mesne as- 
signments, to the National Cash Register 
Company, Dayton, Ohio, a Corporation of 
Ohio. 

969,323—Pencil Sharpener. Joseph An 
derson, San Diego, Cal. 

936,326—Type-Writing Machine. John H. 
Barr, Syracuse, N. Y., assignor to the Smith 
Premier Typewriter Company, Syracuse, 
N. Y., a Corporation of New York 


969,367—Mailing Tube—Edgar G. Hamil 
ton, Burlington, Vt 
969,369—Draft-Writing Machine Harry 


C. Hartley, Washington, D. C., assignor of 
one-half to Ellis M. Potter, New York, 
N. Y 
969,483—Type-Writing Machine Thero 
L. Knapp, Woodstock, IIl., assignor to The 
Oliver Typewriter Company, Chicago, IIL, 
a Corporation of Illinois. 
969,689—Attachment for Pens. Adolph P 
Hamann, Adams Basin, N. Y. 
969,700—Paper Clip. George W. Hylke 
ma, Volga, S. D. 
969,775—Pad-holder. William E. Dun 
ning, Alliance, Ohio, assignor to The M« 
Caskey Register Company, Alliance, Ohi 
a Corporation of Ohio. 
969,801—Calculating Machine 
H. Palmer, Reading, Mass. 
969,822 300k-stack. Raymond O 
Wheeler, Cincinnati, Ohio, assignor to The 
Bankers Construction Company, Cincin 
nati, Ohio, a Corporation of Ohio 
969,836—Typewriting Machine 
der T. Brown, Syracuse, N. Y 


Edward 


Alexan 


969,915—Typewriting Machine Herbert 
H. Steele, Marcellus, N. Y., assignor to Th: 
Monarch Typewriter Company, Syracuse, 
N. Y., a Corporation of New York 

969,923—Binder. Emory A. Trussell, Cl 
cago, III 

969,959—Revolving Book and File Case 
Thomas H. Knight, Atlanta, Ga 

969,982—Envelope. Fannie B. Robertson 


Lohn, Texas. 


970,049—Pen and Pencil Box. Friedrich 
Hasselberger, Munich, Germany 
970,052 Typewriting Machine Curtis 


Holland, Butte, Mont., assignor to Charles 
W. Blair, Missoula, Mont. 

970,076—Typewriting Machine Henry 
W. Merritt, Syracuse, N. Y., assignor to 
The Monarch Typewriter Company, Syra 
cuse, N. Y., a Corporation of New York. 

970,103—Memorandum Rack. Richard D 
A. Parrott, New York, N. Y 

970,195—Book Type-writer. George W. 
Donning, New York, N. Y., assignor by di 
rect and mesne assignments, of fifty one 
hundredth to Harry T. Ambrose East 
Orange, N. J 
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982,922. 


No. 984,381—Pen and pencil holder; patented Feb. 14, 1911, by Addison B. Marshel of Kansas City, Kas. No. 973,556—Self inking hand 
stamp;; patented Oct. 25, 1910, by Alfred J. Peterson of Galesburg, II]. No. 983,180—Ribbon spool for typewriting machines; patented Jan. 
31, 1911, by Frank J. Tanner and Iwan E. Jones of Scranton, Pa., assignors to International Text Book Company of Scranton, Pa. No. 982,922 
—Fountain pen; patented Jan. 31, 1911, by Frank M. Ashley of New York, N. Y. No. 983,007—Loose leaf binder; patented Jan. 31, 1911, by 
Earl Thompson of Syracuse, N. Y., assignor, by mesne assignments, to Adjustable Tablet Company of Petersburg, N. Y. No. 983,348—Fountain 
pen filler; patented Feb. 7, 1911, by Harold N. Carpenter of Woodford, Vt No. 984,234—Typewriting machine; patented Feb. 14, 1911, by 
Lewis C. Myers of New York, N. Y., assignor to Royal Typewriter Company of New York, N. Y. No. 984,116—Fountain pen; patented Feb. 
14, 1911, by Francis W. Vaughn, Jr., of West Medford, Mass. No. 983,860—Indicator for typewriting machines; patented Feb, 7, 1911, by 
Curtis Holland of Butte, Mont., assignor to Charles W. Blair of Missoula, Mont. No. 983,490—Typewriting machine; patented Feb. 7, 1911, by 
Carl Gabrielson of Syracuse, N. Y., assignor to L. C. Smith & Bros. Typewriter Company of Syracuse, N. Y. No. 973,721—Typewriting ma- 
chine; patented Oct. 25, 1910, by Gustaf Swenson of Pittsburg, Pa., assignor to Underwood Typewriter Company of New York, N. Y. 
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Editorial 


HOSE who subscribe for and read a irade publication miss half the 
meat of it if they fail to read the advertisements published in every 
issue. 

The advertisement is the story that the manufacturer is 
DEALERS trying to tell the dealer. Sometimes he tells it well and some- 

IN ADVER- times he is lame, halt and blind in the telling, but the story is 
TISEMENTS always there, and somewhere there lies the opportunity for a 
deal that will result in profitable relations between the dealer and the manufacturer. 


MONEY FOR 


Many dealers have laid the foundations of their prosperity with the lines 
they got in touch with by reading the advertisements in Orrice APPLIANCES. No 
dealer should neglect in any issue the great opportunities to be found in 
the advertisements. 


HE spring business in all lines is opening up under favorable conditions. 
There is no trouble either commercial or political impending, and the 
weather during the late winter has been cool and seasonable. The out- 

look for the season is so far perfectly normal, and should we have average weather 
conditions from now until the time for planting, there is every reason to believe 
that the summer and the ensuing fall will bring us a full harvest. 
THE OPENING : : , 
OF THE Most prosperity, as we all know, comes primarily out of 
the ground. It is too early yet to judge what untoward con- 
SPRING TRADE “© 8" | 7 yes SO uae wanes w ne 6 
ditions may arise, yet experience shows that our country is so 
large in its productive area that misfortune in one section is counterbalanced by 
excess of productiveness in another. 


In trade lines the outlook is promising. The market is strong for all lead- 
ing goods and the calamity howlers who, we began to fear, would infest the land 
earlier in the season have retired to their holes and have pulled the holes in after 
them. We see on every hand evidence of prosperity and observe with satisfaction 
the increase in manufacturing facilities which is going on, especially with refer- 
ence to the office appliances lines. 


David Bloch, the advertising manager of Gill’s, of Portland, Oregon. In his 
article Mr. Bloch mentions the fact that the stationer is outgrowing his title. 
This is true. Orrice APPLIANCES has maintained for several years that the modern 
stationer is bigger than his name. The term ‘‘stationer’’ no longer is sufficient to 
The EVOLUTION “ifferentiate the man who handles pens and pencils and tablets 
OF THE for school children from the big fellow who handles all these 
STATIONER things besides a fine selection of filing cabinets, desks, and 
office appliances of all kinds, including in many cases typewriters and other office 
machines. Even the term ‘“‘commercial stationer’’ is not broad enough to cover 
the class of business into which the dealer is rapidly growing. To be sure the 
stationer remains a stationer, but he is so much else that his title no longer fits 
him. Properly to describe himself the commercial stationer must add to his title. 
The editor of this magazine suggests that it would be advantageous if some 
term could be devised which would be at once brief and descriptive of the kind 
of business the modern stationer does. We maintain that the more comprehensive 
term, ‘‘Office Appliances dealer’’ is the one which most nearly describes the 
really up-to-date dealer in stationery and office supplies, Such firms as Mann o 
Philadelphia, Dorsey 0 Dallas, Kistler of Denver, Gill’s of Portland, and hundreds 
of others who deal in ‘“‘everything for the office’’ attest the need of some broader 
term than ‘‘stationer’’ to describe their activities. 


the present issue of Orrice APPLIANCEe there is an interesting article by 


greatest ever held in the west. Probably no business exposition in this 
section has ever awakened more general interest than is felt in the Chicago 
Business and Advertising Show. This is evidenced by the number of requests for 
tickets which the show management has received from out of town points. Several 
THE hundred letters have come requesting tickets, and as an evi- 
BUSINESS dence of the general interest which is being manifested all over 
SHOW the country it is significant to note that a special car, contain- 
ing forty business men and dealers from Winnipeg, Canada, will come to the 
Business Show, and a Milwaukee dealer who was in the office of this magazine a 
few days ago stated that a party of several gentlemen is coming from that city 
especially to attend the show. 


Pr NAHE Business Show which opens in Chicago on March 8th, promises to be the 


The Business Show this year will be exceptionally interesting in the number 
and variety of new devices which will be exhibited. The show management has 
arranged for several features, including an exceptionally fine musical program, 
which will increase the interest of all who attend. 
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THE BUSINESS WOMAN im the OFFICE APPLIANCES FIELD. 


Appliances 
doubtless the January 
number of this publication the an- 


Otnhce 


EADERS ol 
noted in 
nouncement of an expected award of prizes 
by the L. E. Waterman Company to those 
persons who should write the best articles 
upon the contents of the Christmas number 


of the “Pen Prophet,” give the best reasons 
for believing their selection best, and make 
the most useful and practical suggestions 
for the improvement of that publication. 
Elsewhere in this issue of Office Appliances 
is the announcement of the award of the 
prizes, with more definite particulars of the 
contest. This explanation, however, intro 
duces to the readers of this magazine Miss 


Maude I. Abbott, the winner of the first 
prize in the above mentioned contest. 
Miss Abbott is a resident of Blooming 
ton, IIl., she holds 
sition with the old, prominent and progres 


stationery firm of Read & 


where a responsible po- 


ommercial 


Sive ¢ 
White. Miss Abbott is a thorough busi- 
ness woman, industrious, ambitious, ear- 


nest and persevering, and, withal, is a per- 
son of and culture, 
with a pleasing personality and a rare fund 


unusual refinement 


1 information. Few people of her 


of wit and 
sex in Bloomington have a larger circle 
of friends both in the business and the 
social worlds 

Miss Abbott has been connected with the 
firm of Read & White for several years, 
during which time she has risen to a re- 
sponsible position with that concern 
Speaking herself in connection with her 
business life she says: 

I am 1 suffragette in search of a 


business woman from neces- 


for my ‘natura: bent’ is to- 
ease and luxury—not in any 


career, but a 
sity altogether, 


ward a life of 


way different from other people, you see 
However, when I did enter the business 
world, my old-fashioned Puritan training 


did not allow me to do so half-heartedly, 
and I tried from first to learn all that 
1 


I possibly could the 


the 
about business. If 


there has been any keynote to my commer 


cial life I think this old saw expresses it: 


‘Oh, if I were only a tinker, 

The very best tinker I’d be; 

And no one should mend a brass kettle, 
In all of the country like me.’” 


Salesmanship is the fine art of thoroughly knowing the thing to be sold and of imparting 
that knowledge to others logically, clearly, agreeably and enthusiastically. 


Miss Maude I. Abbott. 


of Read & White carries a large 
books and kin 
floors 
Center street. Miss 
store with 
depart- 


Che firm 
stock of stationery supplies, 
dre d and 
of a large 


\bbott began her 


articles, occupies four 
store on 
career in that 
the different 
content to remain a 


ister 

not 

aim 
This left her 


a resolve to m: 
She was 


her 


ments. 
was to become a 
little time 


‘ 199 
shop girl 
business woman 


gum,” she asserts 


for “gossip and 
Miss 


mak- 


specialties, however, 
overlook the value of 


line In 


In an age of 


Abbott did 


ing herself 


not 


proficient in one cast- 





ABBOTT. 


MISS MAUDE lI. 


which would 


attracted 


ing about tor some feature 
the fountain 
She decided 


about it, 


her pen 
that 


and in 


appeal to 


her attention she would 


know 


choice she 


speaking of 


more 
her Says: 
My specialty is certainly fountain pens 
and the Waterman Ideal Pen 
When my firm first began to 


in general 


in particular. 


handle these pens—only a very small case 
to begin with—they fell to my care. I knew 
nothing of them, but in order to sell theim 
[ began to learn what~-I- could. I studied 


the Waterman course of Pen Salesmanship 


thoroughly, and saved my questions for 


their representative when he came.” 


Aside this, Miss Abbott kept 1n 


from 


touch with the leading stationery -journals, 
and in all ways possible added to her fund 
of knowledge on the subject of the fountain 
pen and other general stationery lines. 

Being of unbiased opinion she began the 
study of other pens, seeking out their good 
points; “in order,” she says, “that I might 
not become that most obnoxious of per- 
sons, a prejudiced advocate of one thing 
only.” So interested did she become that 
she never allowed an opportunity to learn 
about other makes of pens to pass unim- 
proved, and now when a salesman calls 
with a competitive line, she gives him as 
much attention as she can spare in order 
to examine the claims made for them. She 
now feels that she has, she says, “a speak- 
ing acquaintance at least with all the good 
fountain pens on the market.” 

Last summer, when the L. E. Waterman 
Company opened their new store at 189 
Clark street, Chicago, they invited Miss 
\bbott to spend three months with them to 
assist in the selling department. Her em- 
ployers, Messrs. Read & White, gave her 
a leave of absence, making it possible for 
her to accept. Thus she was given an op- 
portunity to learn from the inside many 
additional valuable points regarding the 
fountain pen business. 

As a result of her knowledge of the sub 
ject and the experience she has had, Miss 
\bbott is now regarded as an authority on 
fountain pens, and those who have pen 
troubles bring them to her. She says: 

“T have the lame, the halt and the blind, 
the good and the bad, the sick, the sorrow- 
ful, and all but the irretrievably lost, of 
every imaginable make brought to me to 
examine, treat, operate on if necessary, and 
heal if possible.” 

In concluding her remarks about her spe- 
cialty, Miss Abbott says: 

“Tt is, perhaps, an odd specialty for a 
woman to adopt, but on the whole I like it, 
with the possible exception of the some- 
times inky fingers. When I began I did 
dream what a continued application 
and study would accomplish, but I have 
developed gradually with the business and 
have succeeded in developing our pen trade 
until it is now one of the first departments 
in importance in the store.” 


not 























SALMAGUNDI. 


Prince Panic’s Downfall. 
The Mascot of the Cleveland Advertising 
Boston bull terrier that 
Prince Panic. He 


Club is a genuine 
answers to the name of 
belongs to R. B. Lawrence, manager of the 
Higbee 


whipping 


accustomed to 
to that 


Company, and is 


everything he can get 


walks on four feet. He derives his name 
from two sources—his looks and his per- 
formance When the enemy sees_ his 


terror-inspiring visage, panic takes hold of 


the adversary’s even as Prince 
Panic grabs the first available part of the 
both remain until 


pried with a 


spirit, 


enemy's anatomy—and 
highness is 


1s about half the battle to get 


his royal away 
crow-bar. It 


good and scared, but 


is like Josh 


admired because of his 


the other fellow 


Prince Panic Billings’ rooster, 


which the humorist 
“kro” and because of the “Spurz he had to 
back up his kr: 

Late in the Ad- 


vertising Club went on an excursion aboard 


» with.” 
summer the Cleveland 


one of the Detroit and Cleveland steamers 


Versatile Tim Thrift, manager of the Mul- 
tigraph advertising, and a member of the 
club, went along, with a mysterious box 
which he handled with care and secrecy. 
As soon as the boat was well out upon the 
bosom of Lake Erie Tim let it be known 


that he too had a dog and that he was will- 


$10 that his dog could make 


first. 


ing to bet 


Lawrence's Lawrence in- 


dog yell 





THE PAPER PUP. 


stantly covered the ten spot and his 
friends began waving other handfuls of 
money with which to back Prince Panic 
Jim Kerr, Harland J. Wright and Henry 
Green backed the unknown and the crowd 

















THE DOG 


“FIGHT.” 


adjourned to the dining room between 
decks, where a 
fray, and O. H. Chamberlin, Jr., was chosen 


Prince Panic and his backer en- 


space was cleared for the 
as referee. 
tered in expectation of 
when into the circle came Tim Thrift bear- 


glorious conquest, 


ing in his arms a big papier mache bull dog, 


mounted on casters. Tim shoved the dum- 


my across the floor directly in the face of 
Prince Panic. 
From this point on, reports differ. One 


side says there was a whirlwind mix-up, the 
crunching of papier mache and the retire- 
ment of the real dog, emitting rumbles of 
disgust. Tim Thrift and his friends, how- 
ever, say that this is a slander on their dog; 
that there wasn’t any fight, and that when 
the Prince beheld the mein of 
their champion he ran under a table 
wouldn’t come out 

As neither dog yelped, all 


undaunted 
and 


bets were de- 


clared off and no harm done except to 
Prince Panic, who nurses ingrown 
grouch 

Where Cotton Is King. 

Down in the Lone Star State there are 
some subjects it isn’t healthful for the 
Northerner to mention, they say, but cotton 
is not one of them. Just say “Cotton” to 


the average Texan and he will grab the 
lapel of your coat and lead you to 


quiet where he will expound the 


some 


spot fine 


texture, strength and utility of Texas cot 


ton, until you fairly over the fact 
that the $7.35 in your pocket is totally in 
adequate to 
wealth as a cotton planter. 

Fred D. Rockett of the Hargreaves Print 


ing Company, Dallas, Texas, sent up some 


weep 


start you on the road t 


weeks ago a boll of the famous Texas cot 
ton, which, if all the things said of it are 
true, must rival the fabrics of the Ind 

We have heard of Seal Island cotton, but 
evidently the Texas article has it beaten a 


Witness some of the things that are 


mile 
done with Texas cotton, according to Mr 
Rockett, who says in his letter 

“After planting, picking and ginning, it 
goes to England, where they make (from 
it) the finest of linen, the choicest of silk 
and much of our all-wool clothing For 
sheath gowns it is great, and it also makes 


beautiful hobble skirts. They are now pre 


pared to make genuine (?) ostrich plumes 
which I am sure will be a success, and inany 
other disguised products which we would 
not accept if we only knew. ’Tis a great 


business—come on down and get rich!” 


The cotton, by the way, grows stalks 
about four feet high, each stalk producing 
from ten to fifty bolls, 
offer opportunity for 
tion and Luther 
who could doubtless make fifty bolls 


which variation 
investiga- 
Burbank, 
grow 


the cotton 


seems to 


experiment by 


where ten grew before—and glut 
market 
The cotton must be picked by hand, and 
the chocolate hued citizen of “Lil J. Ar- 
thah’s” race take to the work like ducks to 
a puddle, for the average man, without pos 
itively setting the field on fire by the fric 
tion of his exertion, can pick 350 pounds a 
about $1.75. Be 
invention of the cotton gin the 
seeds and lint had to be separated by hand 
wn paid a 


which he earns 7 


and the lady who had a cotton g 
that made her the envy of her 
wool-clad sisters. 

Fifteen hundred pounds of cotton in the 
seed yields 500 pounds of clear cotton fibre 


price for it 


and the seed yields several products inclu 
ing genuine (?) olive oil (unless Dr 


finds it out), and cotton seed meal, cott 


lene and other things, which bring a good 


Verily. Cotton is King in Texas 





OFFICE APPLIANCES 


ANNOUNCEMENT 











OF IMPORTANCE TO YOU 


On March 1, 1911, we will open a DOWN 
TOWN office. 

it will be located in the heart of the business 
district. 

Address Suite 902 Plymouth Bldg., 303- 
305 S. Dearborn St. 








OUR INVITATION 


To make our office YOUR office when you 
visit Chicago. 

To invite your friends to meet you at nine 
hundred two. 

To ask you to feel perfectly at home at all times. 





OUR AIM 
To make the DOWN TOWN office always 


attractive. 

To make it just a little different from others. 

To carry an up-to-the-minute line of our ‘‘peer- 
less’’ rebuilts at this office. 

To have complete lists of all machines at the 
factory, always on hand. 

To assist you to make your selections with in- 
telligence and care. 

To prove to you that our rebuilts are not ex- 
celled anywhere in the whole world. 

To show you that “quality counts” and that 
we maintain that quality, 





YOUR PART OF THE ARRANGEMENT 








To investigate our claims. 
To call and get acquainted with us. 


To look into our facilities for supplying your 
needs. 


To learn why a customer “will pay more’’ if 
‘he gets more’. 


To see us when you come to Chicago at nine 
hundred two. 


PERTAINING TO BOTH OF US 








You want to make money. 
We will help you do it. 
lt will be greatly to your advantage to see us. 


Our facilities are better than ever, our plans 
are very complete. 


Y our success means Our SUCCESS. 


Space does not permit of saying more here; 
write us today, or better, call when 
convenient. 


NOTE THIS CAREFULLY 





After March |, address all correspondence to 


our DOWN TOWN office. 


Our phone remains the same, 
923-924. 

We have direct connection with factory by 
special wire. 


Haymarket 


SEND FOR BALDWIN’S GINGER POT it’s small—but hot 


BUILT 


GEORGE A. BALDWIN, President and Treasurer 


a 


gy N £ VE L£ WRILEL LD 
ins COMPANY 


T. W. LEWIS, Secretary 


et 


Factory--New No. 312-328 North May Street 


| } 102 Plym 


ith Dearborn Street, CHICAGO, ILL. 


HEADQUARTERS AND GENERAL OFFICES FOR THE EASTERN HEMISPHERE 


The Grady-Rebuilt Typewriter Co., Lt 


8 NEWGATE ST. (opposite new General Postoffice) 
LONDON, E. C 
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Y Y Adding Machine 


( Vee the ane that does things 


128345 x 2425—-311236625. Computed ane verified in 
12463 x 1324+19876 x 1245+14864 x 242 77291832 
27-13/16 x 13-1/4—368.515625 


List 10 bales, giving number and weight of each, total 
weight, and the amount at 14-1/8c 


1421 bu. & 534 wheat at $1.12-1/2, $1599.61-1/2 
424004 oats at 72-1/2c per bu. (32#) 960.62-1/2 


23 sacks (2004) at $16.75 per ton, $38.52-1 
42 sacks (1004) at $17.35 per ton, $36.43-1 


rate 22c 


a 20 


17365 ft. at $13.25. Wt. 22004 per 1000, Frt 
Amount $230.09, Freight $84.04. 


121 pieces 1" x 10"-16' at $13.25, $21.37 
lengths 12! 14! 16! All 1-1/4" x 5" 
Pieces 394 648 375 11979 ft. 


¢ 4 


From $2143.54 subtract $987.65, $1155.85 


extension and verification. 


17 5/12 doz. at $14.50, - - - 252.54 
76 1/2 yds. calico at 3-1/8c - - 8.64 
Bbl. sugar, 3344 at 5-3/8c - - - 17.95 
23 1/2 doz. eggs at 25c & 17-1/2# butter at 35c 
(One operation) Eggs, $5.87-1/2; Butter, $6.12-1/2 
Lengths 13'-10" 14'-5" 16! 18'-7" 20'-2" at 22c 
Pieces 123 52 132 124 45 


Less 65-10. (7775 ft) $538.81 


Give yds. running measure, of lineolium 2 yds. wide, to cover floor 
12'-10" x 8' 6", and amount at $1.50 per sq. yd. 
6.06 running yds. (6 yds 2-1/6"), Amt. $18.18 


28-7/8 days at $2.02-1/2 per day $58.47 
56 hrs. & 35 min. at 21-1/2c per hour 12.17 
$123.17, 3 mos. 21 days at 4-1/2% $1.71 
Door listed $12.00, Disc. 70-10-10% $2.92 
$135.00 less 70-10-10-5-2 1/2% $30.38-1/2 
37 long tons to short tons - 41.44 short tons 
35 short tons to long tons - 31.25 long tons 
724004 Pig Iron to long tons - 32.32 long tons 
741004 Sand to cu. yds. (2646#) 28. u. yds 
32.3 1. yds 


745004 Slag to cu. yds. (2300) 


is without doubs the simplest, fastest, most perfect, practical, durable 
and versatile adding and calculating machine ever invented. It is in 
a class by itself. It performs all the work of any of the old style eighty-one key machines 
with greater speed and ease and in addition thereto does many things that they cannot do. 


Dyaltay 
iva LOT} 


FACTORY AND MAIN OFFICE: 


POPLAR BLUFF, MISSOURI, U. S. A. 
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ARRANGEMENT OF STOCK IN THE OFFICE APPLIANCES 


STORE. 


By N. L. MacLean of the Louis 
F. Dow Company, St. Paul, Minn. 


ROBABLY there is no branch of 
commerce in which helpful appli 
ances and devices have multiplied 
more rapidly in recent years than in_ the 
office appliances lines 
The business of the Louis F. Dow Con 
pany covers many departments, as is natu 
ral and necessary with a 
house which makes good 
the claim of being com- 


plete bank and othce out 


fitters. As we are obliged 
to carry not only large 
stock, but also many lines 
in our store, we have 
found it imperative to 
seek for simplicity and 
economy of space in the 
arrangement of our stock 
One of the results of wide 
observation and long ex 
perience in handling a 
large stock s, that 
while we have not failed 
to take advantag ot a 
few newer retailers’ 
helps ur systen of 
stor rrangement and 
display s based upon the 
old familiar plan of the 
counter display show cas 
and the multiple display 
fixture stand either of 


which may be had in any 


length or height 
The foregoing, togeth 
er witl in electric dis 


play for our windows and 
section: bookcases and 
show cases, judiciously 
used, form the general 
basis of our store ar 
rangement and display 

\ great deal depends, 
as we all know, upon first 
impressions. It has there 
fore been our constant aim to impress upot 
the minds of customers entering our store 
three things: First, that we probably hav« 
what he wants; second, that we will not 
have to hunt for it; and third, that we are 
entitled to his patronage. The latter im 
pression, however, must be given chiefly 
through the intelligent attention of the 
salesman—but we are not dealing in this 
article with the human element. 

As a matter of fact, the veriest stranger 
could readily find his way about our store 
by glancing at the handsome brass and 
glass signs which hang here and there in 
the various departments. 

A Stock-Keeping System. 
Our system of stock-keeping is, as far 


become exhausted, we have found to 


as we know, original with us, and consists 
of a plan which gives us practically all of 
he advantages of a daily inventory. A large 
loose leaf book is kept showing 

Stock Ordered 

Stock Received 


Stock on Hend 





Chis book 1s posted daily, or perhaps 


semi-weekly, depending upon business con 
ditions. This plan is so effective that a 
new stockkeeper could, on entering upon 
his duties, inform himself thoroughly al 
most at a glance as to the condition and 
requirements of the stock simply by an in 
spection of the current printed forms and 
a glance at the “day’s sales.” This system, 
combined with the time-honored “out 
book,”’ wherein the salesman makes entries 
when the supply of any article threatens to 
be 
very effective. 
Moving the “Stickers.” 
With ell our attention to stock-keeping 


and display, we find now and then that 
certain articles are moving slowly. These 
articles are thereupon displayed upon the 
bargain table, which is a permanent thing 
in our store and something the size of 
which we have never had to increase for 
the reason that our regular trade is familiar 
with its location and it is 
seldom overlooked. 

After all, granted that 
the location of a store is 
what it should be, a per- 
manently growing and 
prosperous retail business 
can be founded upon two 
principles only, Viz. : 
quality and right prices. 

We have found that 
there is no better induce 
ment that the retailer can 
hold out to a new cus- 
tomer to continue his pa- 
tronage than that of ab- 
solute satisfaction guar- 
anteed. 

In short, experience has 
taught us that now and 
all the time “Quality 
counts.” 





REBUILT CO. OPENS 
BRANCH OFFICE. 
On the first of March 

the Rebuilt Typewriter 

Company whose _ factory 

is at 328 North May 

street, opened a down- 
town office in the Ply- 

mouth building at 303 

Dearborn street, taking 

suite 902. on the ninth 

floor. President George 

A. Baldwin is in personal 

charge of the new office 

and he is on the job every 
day, gmeeting the trade 
and extending the glad hand to all comers. 

The new downtown office is a salesroom 
where a full stock of rebuilt machines is 
shown. Customers from other cities can 
come here to the downtown office, which 
is within easy reach of all the hotels and 
railway terminals and make their selec- 
tions without the necessity of going out to 
the factory if their time is too short to per- 
mit of a visit there. 

Mr. Baldwin is optimistic over the pres- 
ent status and the future prospects of the 
rebuilt typewriter business. He says that 
rebuilt typewriter business. 

It is hardly necessary to say that Office 
Appliances is mighty glad to have George 
Baldwin for a near neighbor. 
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UNDERWOOD WELFARE WORK. 


HAT the members of the Under 
wood organization 
world and the typewriter trade at 

large may know of the Welfare Work as 

Underwood type 

Conn., the 


conducted by the great 
writer factory at Hartford, 
writer has collected data 
cent that plant, 
contains material which will be of no little 


secured on a re 
visit to believing that it 
interest to typewriter men everywhere 
The wonderful changes which have been 
wrought in manufacturing processes during 
the past decade demand in men the highest 
class of constructive ability and ingenuity 
Efficiency is the keynote, and efficiency of 
men and secured 
at the Underwood plant 
body of high class workers at the top notch 


sought and 
To keep a larg: 


machines is 


of efficiency is absolutely essential to fur 
nish working conditions that 


throughout the 


By I. S. Brown. 


ot handling medicines. Workers suffering 
from headache, neuraligia, toothache, indi- 
gestion, etc., receive attention and relief at 
these dispensaries, free of charge. About a 
dozen cases of this description are taken 
care of each week. Injuries of a minor 
nature are dressed here daily, as long as 
they need attention, during working hours 
It has found that with proper atten 
tion only about half the time is required to 


injured to their 


been 


restore the former eff 
ciency 

Dining Accommodations. 
men’s dining hall, in charge of a 
competent chef and a corps of trained as 
sistants, where about 1,200 men eat their 


midday meal, is 365 feet long and about 50 


The 


feet wide, and is said to be the largest fac- 
The 


dining room in America ladies’ 


tory 


Heating and Ventilating Systems. 
After purpose in the 
1,600 horse that 
power to the various departments, 


having served its 


power engines transmit 
and be- 
is exhausted into the air, the steam 
piping to 


plant, 


fore it 
is conducted by devious lines oi 


various. stations throughout the 


where the piping is arranged in “nests.” 


Pure, fresh air is driven by power fans 
through these “nests,” which heat and 
into a system of conductors to every de 


Proper ventilators are provided 


and the 


partment 


in generous numbers temperature 


in each room can be regulated to suit the 
occupants. A complete change of air takes 
place throughout the plant every twelve 


minutes 


In the wood-working department, where 








healthful 
thoughts 


and 
first 
mind as the 


are pleasant 

One of the 
that came to my 
guide piloted me _ through 
the plant was that with such 
enormous quantities of ma 


chinery accidents were oc 


curring at one point or an 
other all the 


however, that 


time | 


was informed, 








accidents are rare; that every 
conceivable safeguard is em 
ployed for the protection of 
the worker, and that accidents, when they 
do occur, are trivial, usually resulting trom 
carelessness 

This 
who 
their werk 
one for women and another for men, wher« 


course, to the care of those 


course of 


led, of 
injuries during the 
Two hospitals are maintained. 


receive 


minor injuries receive first class care and 
attention. In case the injury is serious, re 
quiring the services of a surgeon, “first aid’ 


is given and the patient made as comfort 


able as possible pending his arrival. The 
ladies’ hospital is presided over by a 
trained nurse, while the other is in charge 


of a competent attendant, skilled in the art 


UNDERWOOD FACTORY AT HARTFORD, CONN. 


dining hall is 100 feet long and about 50 
feet wide and accommodates about 400 

In the culinary department everything is 
as clean and bright as the proverbial new 
pin, and the food looked as tempting as 
any served at the hotels. Many 
patronize the dining halls bring from home 
each day a portion of their lunch and add 


bill of 


best who 


such dishes from the fare as 


their 


to it 


please fancy 


The prices of the various dishes are ar 


ranged in multiples of 2% cents. German 


silver hexagon-shaped coins, stamped 2! 


and 5 and purchased as desired, are used to 


advantage in paying tor food 





the packing cases are made, the dust and 

chips from the saws are 

sucked up through system 

of exhaust pipes and = con 

ducted to the boiler room 

On their journey they pass 

over a sieve or screen and 

the finer dust falls inte a re 

ceptacle and is ised swith 

other sawdust obtained out 

side the plant in the daily re 

plenishment of early 3.000 

cuspidors which are scatter 
ed throughout the p t 

Every mag fron 

whicl any dust arises 1s conne wit! 

the exhaust system and the dust carried 
to propel receptacles outside the plant 


For the convenience of the 


wardrobes and dressing rooms ar ited 
at various places of easy access Che sev 
eral departments are equipped with sec 
tions of individual porcelain wash _ basins 
of the most sanitary type 

In the basement large rooms are fitted 
up to care for the bicycles used by em 
ployes in riding to and from their work 


During the riding season some 1,200 wheels 


are cared tor every day The system is 


perfect and a loss has never curred 

















GROUP OF UNDERWOOD FACTORY EMPLOYES. 











A ROOM IN THE HOSPITAL 








About ten per cent of the ladies employed 
in the plant ride bicycles 
The natural lighting of the entire plant 


betrays the master hand of the architects 


and designers. There are no dark spots in 


the factory nor are artificial lights required 


except upon dark and cloudy days. In the 


late winter afternoons and on dark days 


electricity is used generously. Every ma 
chine and every worker has an individual 
light properly shaded and so placed as to 
render the best possible service. The top 


floors, in addition to the side light coming 
from the windows, derive illumination from 
numerous skylights The entire roof is 
constructed in “saw tooth” fashion and the 
broad expanse of glass floods these floors 


with northern light 
Beneficial Associations. 


There are at present two beneficial 


as si 


ciations, well financed, formed by the en 
ployes for the protection and care of sick 
The Mutual Benefit Society pays 

amount 


to 


members 


a weekly during illness and a 


stated amount relatives in case of death 


The Tuberculosis Association cares for 
members suffering with this disease, paying 
all bills and incidentals relative to relief 
and cur Every worker is a member 

the latter association by virtue of his em 


COMPETITION BETWEEN 
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he inclined. At the end of each 


year the officials of the Underwood Type- 


or she its 
writer Company pay into the treasury of 
association an amount equal that 
membership. 


the to 


contriLuted by the entire 
Both associations have the moral support 
the the 
their own laws, elect their officers and con- 
duct the the different 


a manner highly satisfactory to all con- 


of company, but members make 


business of bodies 
Ill 
cerned. 

To obviate the dangerous and some of 
the disagreeable features of expectoration 
in a plant covering a floor space of sixteen 


3,000 people, the 
company provides 2,700 pressed sheet steel 


acres and inhabited by 
cuspidors ten inches in diameter and about 


five inches high. These are gathered up, 
refilled with clean, damp sawdust and re- 
placed every day. Three men with trucks 
are constantly employed at this work. Out- 
side and adjoining the factory is a special 
building where the contents of each 
pidor is emptied into a hopper connected 
with the sewer. After cleansing the cus- 
pidors are placed in a vat of boiling water 
and sterilized, after which they are filled 


with sawdust and replaced. Seventy barrels 


cus- 


of sawdust are used every week for this 


purpose. 


AUSTRIAN AND AMERICAN 


MADE TYPEWRITERS. 


Peculiar situation disclosed in Austria-Hungary, official organizations, boards of 
trade, etc., seeking to compel use of Austrian-made machines. By Miss L. Reid. 


has 


HE new year \ustria set in 
with troublous times in the trade 
An edict was issued some time ago 


by the Austrian Chamber of Commerce, i1 


29 chambers of 
the Vienna 


that only typewriters of Austrian 


vincial 
1 


( 
I 


structing the pr 


commerce which depen on 


Chamber 


manutacture were to be used in chambers 
of commerce throughout the length and 
breadth the land The edict has now 
been proclaimed as applicable to all publi 
offices til the present year machines 
of American make have held the field con 
pletely ill public offices, ministries, et 
Che superiority of their manufacture, their 
durability and ility, have secured 
them preference er any other machines 
on the market, not even German machine 
being s¢ in the yority of the offices 
The | wood, Remington, Smith Pre 
mier, \ nd Fox Companies supplied the 
greate1 imber of the machines in thi 
country Government offices. The num 
ber required, that is increasing rapidly e1 
ery year, as the machine becomes more and 
more latter of course in the public of 
hee, is m 2,000 to 3,000 annually 

The only Austrian-made machine in ex 
istence the “Courier,” which in appear 
once resembles the Oliver, but it is said 
that, unlike the latter, it does not possess 


those features which have placed America 
machines in the first rank here 
The “Courier” machine is made by a 
of bicycle and sewing-machine manufac 
turers, it is relatively low price, cost 
only 340-380 kronen, as ag st the 
ronen that must be paid the Reming 
tor ir other first-class machines \met! 
Cal make 
This remarkable tio! the par 
the \ustrian Chamber of Commerce 
taken with a view to supporting home in 
dustry It may be looked wy s un 
paralleled even on the continent In Ger 
many, for instance, no such measure | 
ever bee template No eff has 
made even to influence publi tl 
| ( ake + pew 
J irge German rl f; ir 
typewriters exclusively p t 
has already e¢ made te e Amer 
{ ul, with request tl ¢ wl t 
iction in the matter It has bee put 
re him that the Amer rms 1 
ountry are forced to pay large sums 
luty on machines coming into the yu! 
rt premises are also taxed heavily, 
well as a large income tax being levied 
all employes. Thus the typewriting indus 


try in this country plays no in 


part 


in 


contributing 


to the 


finances 


; , 
and 


onsiderable 


ot 
certain amount It 
stated that another firm in the provinces 
to take up the manufacture of 
typewriting machines, adding this branch 


such should be considered worthy a 


of consideration. is 


is about 
to its regular business—the manufacture of 


guns, etc. 


A curious edict was issued to the various 


employes in State railways—and all the 
principal railroads are under state control 
in this country—a short time ago. The 





Minister for State Railways has issued in- 
structions regarding the acceleration of 
transaction of business on the railroad in 
all departments, but more particularly as 
concerns the goods’ department. He says 
that typewriting machines are to be intro- 
duced as rapidly as possible into all of- 
ces where they are not already employed. 
\ll writing is to be done on the machine, 
as the use of long hand in these days of 
retrogressive, and not fitting 
age. The higher officials are 
requested to dictate their correspondence 
and instruct their clerks to copy it in legi- 
ble writing on the typewriter. 

These provisions, says the Minister, are 
introduced to facilitate and expedite the 
despatch of throughout all de- 
partments of the railways. 


progress is 


, 
the present 


business, 








STORE ARRANGEMENT AND DISPLAY. 


By P. W. McLean, Manager, Office 
Appliance Company, Little Rock, Ark. 


cc RDER is Heaven's first law But t any need to make ready before the eye Interior Arrangement 


d not imagine ecause | ha tf the prospecti purchaset SS] tures re vel c 
used this quotation that I be Stock Keeping System. play they represet 
the office supplies business is Heavet t Che stock-keeping syste ne tl whi Op 
| do know that order should pre vail I ti reat st prol le ms Of a ae il T wl rrie sale I p! é “al tel 
business as it does 1 Heaven i multiplicity of items It 1 ti most 1 tome! show hin tl 
That the dealer in office appliances 1 portant factor in a_well-regulate estab use t where a special dis] 
display his goods to the best advantays nothit t look well Cases t 
those items which are used by the ul kee] he 
sumer in conjunction with each other shoul ni proj conditiot I 
be grouped, and, if possible, they should be Orig methods 1 I 
so arranged as to show the actual uss ire I edly more itt ‘ 
the various articles This accomplishe col il arrangement if go 
two objects, viz., it presents to the eyes uses se something diffe 
the customer an harmonious impressio1 it does t olate the ca 
perhaps suggesting to him an idea of whici taste ways pleasing reat 
he had not thought, and at the same time ible mment, which is go 
it saves the time of the clerk in gettins pensive lvertising 
together and arranging the items while tl The rrangementc of office 
customer waits of allied items as they ar act 
In very many instances an item standing in busine is usually not o 
alone will not appeal to a customer, but but ractical method of disp 
its actual use can be shown in connectio1 goods, for it pleases the eye 
with something else the impression cor chas¢ t sense of hart 
veyed often results in a sal him to get idea of just how 
Che point just reférred to applies esp ted w these items will apy 
cially to filing devices. An array of filing such at rangement require 
cabinets indexes, guides, folders, et of floor space, a business with 
means very little to the average business play room could not do this t 
. : P. W. McLEAN , , 
man and is confusing. If the same good without detriment to othe 9 
are arranged in stacks suitable for various ; ae de would ve to be put in the | 
' “ ishment and must be worked out to t ; ; : ; 
lines of business, the customer will imme ; The window display of the st 
, each individual stock This is necessary oe ; 
diately see the advantages of a suitabk oo neve! slighted nor overlé 
: in order to keep the stock up, and keeping : ; e : 
ling system in his own particular line window the eye of the 
, the stock up, with a proper assortment ot eae at a er ee 
This arrangement of the stock and t : ; which the public looks before e1 
the goods demanded by the trade, means ; 
store interior makes an impression upo : either gives the passer-by a fe: 
retaining customers “Just out, but expect ga _ 
the intending purchaser, for he immediately ‘ OP ee: ; det r it has the opposite fH 
. it in a few days,” loses more trade thai ; ‘ as 
comes to the conclusion that the dealer is E ar , window display should be chang 
, > a : We do not handle that line : ; , 
on the job” all the time and is thoroughly, once a week and made attract 
posted and up-to-date in whatever he r Pushing Slow Goods. line of goods If a number 
ommends It impresses the visitor, too Getting out the reluctant sellers, the items are used they should be s« 
that the dealer knows his business. becaus: goods which stick and tie up money and cure nd should be items that 
he is able instantly to show the custome: take up space, is another item that demands relation to each other Too 
just the right items and combinations speciic treatment ror different localities window uiten detracts fro 
items suitable for the customer’s business and conditions. To advertise an item at a and usefulness. Keep the windo 
\ well-arranged and attractive stock and reduced price tends to lead the public to from dust as you do your shelve 
1 ] I j } 
an harmonious store are pleasing to the believe that it is not worth what it is sup displays, such as motor-drivet 
eye and constitute a standing advertis: posed to be worth, and causes a purchaser are always attractive and will dr: 
ment for the dealer who has paid full price to feel that he has tion when others will not, and 
Whatever machines are shown should al been stung. Reduce the price, if necessary, curiosity and result in calls for 
ways be equipped and ready for a practica without any big notse and instruct the that are always beneficial from t 
demonstration upon short notice and with sales force to push it tising viewpoint 
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TAKES IMPORTANT POST. ee IT 
eae igh mere 
“nanager of Important 
Sapiances at 99 Notice 
7 : Age’ To The Trade 
te Ex g 


uare and upright 


essor, Mr. Winchell 





A New Form of Co-operation 








the public that in all such re 
vill be carried out 
rting of an employ 
ent formed to put 
quickly in touch with « ‘ a 
: clue: sak aeaeeaieae You frequently get inquiries from the large con- 


‘ on ee sumer which you may turn down because you 
s com] y 1s also prepared, he states, to 

pgtaphed lethern; 40k, at ren do not handle the class of goods wanted. We 

Fe as sa do not sell the Consumer direct, but /ere’s the 


is in the hands of experienced and com- point, we can help YOU to sell them. 


petent mechanics, and the entire business 
ee Get the habit; Send in their inquiries to us; we 
: a his work done right. will help you to land the business if the s/ightest 
pe DENaMORE Déne. chance, as we have many “Specials,” and with 


1. Emmet Densmore died at his home, our large facilities cannot be undersold. 


471 Park avenue, Cassadaga, Fla., Feb 








Dr. Densmore was well known in the 
typewriter world. He was the son of Jo 
2 tw ed OUR FAMOUS LINE 
ated th his brother James in the man 

introduction of the Remingtor 


cauacker Lace, Wek GG tae Typewriter Ribbons and Carbon Papers 


he helps bring out the Densmore type 








born in 1837, 
slooming Valley, Pa He leaves a widow 
ind three children by his first wife—lIanthe, We would encourage you to call on us freely, as 
Darlot and Percy, the latter a resident « 


Paris ° ; we are desirous of helping you to increase your 
\side from his inventive ability, Dr business in “our line,” thereby making it an 


Densmore was a skilful physician, receiving 


the degree of M. D. from the New York Important Department as it should be. 


ledical College in 1885. He was much in 


terested in hygienic living, publishing a 
magazine in London for some time in its 
coryacesee | MITTAG & VOLGER, Ine. 
cure f diseases 
Sole Manufacturers for the Trade 


— eo Principal Office and Factory: PARK RIDGE, N. J., U.S. A. 


The Ross Manufacturing Company, of 
Muskegon, Michigan, makers of filing cab 











BRANCHES: 
NEW YORK, N. Y., 280 Broadway. 
CHICAGO, ILL., 200 Monroe St. 


LONDON, 7 and 8 Dyers Bldg., Hol- 
bern, E. C. 


AGENCIES: All over the World. 


Inets, were declared bankrupt on the sec 
f February, 1911 

The first meeting of creditors was held 
at the office of Kirk E. Wicks, referee in 
vankruptcy, Grand Rapids, February 20th 
Turner & Turner and Peter Doran are 
the attorneys for the bankrupt company. 


The man who is not on the job all the 











time is pretty likely to be put out ofa job 








most of the time 
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BETTER TYPISTS NEEDED IN RUSSIA. 


N. J. Stein of Warsaw outlines plan to 
teach typewriting in land of the Czar. 





™ OR many years | have fought for tl orn tor certain work—not made does not The r good typists 
cause of good typists in Russia, partly pply to those wh se the writing machine Russi \I rresponde 
through pamphlets in which I spr So I call again upon the importers and sumers ires me we ha 
my motto: “Call into life the right sort wiufacturers t ght against the existence terial ! rst class typewrit 
operators and more machines will be sol of these ungling schools which do so With tl two conditions 
ln the trade press | have also voiced much to harm the trade, a1 sk for schools but ne nd that 
cry in behalf of good typists—vet there vhich will train operators rightly t ler schor 
been little chang tand and rightly oj e tl In I t vear, I gave 
Looking at the situation from the | he triumphal march of the typewrites business trade journal, I 
ind knowing the need for good operators s passing now through Russia nd there subject Estimat 
as I do, | an orry to see thi onditi ut thousands here wh know the good Cypewrit School.” I am st 
and yet the indifference of importers in tl oints of the machine The ntinuous with re ts from all reg S 
regard is hardly to be blamed, as they cou growth of importation proves it Yet in and Si r further infor 
ill afford to go to the expense of training the last twenty-five vears onlv 100.000 type not spat pains to g 
efheient help from the returns they now are prominently before the Russ 
getting from sales s having learned the true condit 
So the teaching method given out \ [ at paring spe 
them remain meager and unsatisfactory d | hoy sI R F 
the advertising which they do is in tl sonal 
connection, one might say, misapplied () ick to Warsaw 
systems of the importers are not what they was I er sphere « t 
should be, and the methods given by the she 1 where 1s taught 
for the manipulation of the typewriter are time ffice appliances 
of little value in the making of good typ s not to typewriting 
for without the right sort of instruction the the s é /peration 
operators have neither the patienc: t \¢ é 
inclination to follow the rules given out I vn that the mos 


the manufacturers 





On this ac unt many hundreds of typists tio1 s effective in ex 
t such they n be called) apply for p ise ¢ levices as a direct 
tions in th Russian business world wh tre with a protes 
no credit tft the profession, and t ‘ . : tior \ nm mv. students 
uuinglers do more to destroy the prospe N. J. STEIN urs elieve they wi 
of the best n hines thar nv other LIs¢ Work professional way 
These would-be operators hav no spee writers have eel sold 1 USS] ttle will prepare the rst | 
they are not accurat ind 1s it anv wonder nough for such a period tea 1 1 salesmen knowt1 
that the manager, after trying then rit Yet, one would be amazed if he ild get In tl urse of tin mi 
his patience gives out ries statistics of t number ion | ( vhich patror » the manufactur 
Haven't vou that letter nished My have been sold which are not : But 1 to arr , permanent. up-t 
Brown? Stop that thing and take th per he stopped t consider that ther ire in ful rking order, where 1 
[ have no time to waste nad tli c 5 rceely 2,000 well mstri ted typist I the h ‘ fy P na where ‘ 
nachine, tl g uit ‘ try, he w dl mad bed t 1 +] 
it rest tvpewriters are here it there me : att 
i d rot t ? ++ f ’ oh operator t e tl V 1S ( h 
help in tl ys] S the ‘ ve fet. I2 
he take nsi { t t ( pas tour t] 
ther operator t } ? \! re tl r rt r It + t «¢ ‘ 
t the ushr ke \ s 1 ‘ 
pring | gl I I { | 1 ( C 
which they lait ‘ ‘ / ‘ ! on ‘ +] 
that are far the most ed. The mos | 
iré +} n } ‘ - ¢ 
typewrit ( ‘ I 
i < ! \ t tt ‘ ' | ? 
the type writer wit! p! sure : mn¢ + ¢ eir sorrow +] ‘ they ‘ nt r 1 t] . er ‘ | , 
look upon it time killer ar t pl t ly nd the 1 st f tl n perhay ! t r art r¢ 
for the pel hi tel neo IT test re lIspe ed ot nN ade eli | weve! tl 
It Is high tim tl t t} t duct their ¢ ods ti 
Russia be overcome. The typewritet Ve special press in Russia. The creat mand which w 
hard to master when the proper met ew experiments which have been tried them for the samples they send 


are taught Anyone wl properly 7T were unsuccessful, not by the lack of desire The | t machines must be rigl 


himself can learn to use it with litt for knowledge by our typists, but only by stood, the buying publ 


trouble The old savit that “men must he the lack of skillful training acquainted with modern 


1¢ must 


equipmel 


; 
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: Sea What is it? 
Typewriter Superiority ji, .:, 
the same thing easier, better and longer than the other machine. 
Also some things the other machine will not do at all. 


~ 






Where did you ever see Ribbon 


Reverse, for instance, to equal that of the 


L. C. SMITH & BROS. 


ALL THE WRITING 


Typewriter ALWAYS IN SIGHT 


= P ‘ cat 
Immediate, absolutely automatic, with never ' ; 
a hitch or delay. Not an ounce of additional 
key-tension or ribbon strain. 


The entire mechanism is that way. Feeds on single stroke of key. Try tabulating a column 
of units—the ribbon moves! No pounding in one spot till the ink is all gone and ahole worn 
in the ribbon. And no burrowing to apply a new ribbon. It’s an outside operation—a 
matter ofa moment. Bichrome and mimeograph features. Everything you could desire, 
and all in the simple, direct fashion of L. C. SMITH & BROS. inbuilt operating devices. 


Of course you send forthebook. L. C. SMITH & BROS. TYPEWRITER COMPANY, Head Office for Domestic and Foreign Business, 
SYRACUSE, N. Y., U.S. A. Branches in all large cities. 





/mperial 


Made and carried in stock— 
16 different sections. 


Quarter-Sawed 
Panel Sides and Back. 


Cast Trimmings 
Durable Wax Finish. 


-{mperial 


Deepest Small Section Made. 
Largest Capacity— 224 inches Deep. 


The uniform size of 16 in. wide by 13 in. high 









Card Drawers ‘ 
Vertical File f 8 
Document in. Clear Filing Space 


Check 
Packed in Cartons 


LARGE VALUE FOR THE INVESTMENT. racke 
: Ship Safely Anywhere. 
Legal Blank Section will hold two full size legal - 
blank, 9} x 14—the only small section that will. Write for Catalog and Trade Discount. 


Imperial Methods Zo., Chicago. 





Imperial Methods Zo., Chicago. 








“One” of a Hundred Combinations 
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BUTTE DEALER WEDS. 
Ben E. Calkins, one of the leading busi- 
ness men of Butte, Montana, and one of the 



















livest of live wires in the office appliances 
trade in the West, was married on Wednes- 
day evening, February 15th, to Mrs. H. S$ 
Symons, at the home of Mrs. Symons’ sis 
ter-in-law, Mrs. Fred R. Hinkle, on West 
Galena street, Butte 

The wedding ceremony was pertormed 
by the Reverend E. J. Groeneveld, of the 
First Presbyterian Church. Only the rel 
atives of the bride and William T. Jack 
son, an intimate friend of Mr. Calkins, were 
present at the wedding. William T. Jacl 


Our Ribbons 


We are not, at this moment, asking you for an 





Mil order, but we.do want vou to write us for a 
i FREE SAMPLE and give it a thorough test 
WI It is fair to both of us that vou should know 
Hi by actual trial what you think of them. 


We have practically a new ribbon department 


new machinery, new system of testing, spooling 














HII 
Hi and packing. 
Wil 
Wil 
i We teat every t al . —- 
i e test every run on the particular machine for 
HI} . ce en 
i which it is made, and if it is not up to standard 
HHH pean i 
Hl the whole run is rejected This enables us to 
Hit a ; 
Ht guarantee uniformity and enables our customers 
nih 
WH} i . . 
Hi to sell repeat orders and know they will be right | 
! | ; +3 ae : , BEN. E. CALKINS. 
n our testing department, it is either right or 
— . i ‘ a ; son acted as best man and Mus: lennie 
wrong; no nearly-rights are allowed to pass. No | Gindrup, a sister of the bride, rie 
errors 1n boxing, every ribbon on the right Spe 0] { maid. Mrs. Symons was given away het 
‘ . 7 are , brother-in-law, Fred R. Hinkle 
| and prompx deliver) | | | After the ceremony the weddins 
HH la is ; i ‘onsisting of Mr. and Mrs. Calk Wil 
MI We use the very best cloth and the very best | r “a fine os ~s gn hd 
} i] : ws : ak hgptenten ; = - a } lam Jat eee: 4 T ap rs req fi K1e, 
WH colors, and make every Kind ol ribbon. Mrs. Edith Schank, Miss Jennie Gindrup, 
HN : ; , ; | Dudley Symons and Fay Schank, sat low! 
Send for the sample to-day and give it a hard test. to a wedding supper. The future happines 
of the newly wedded pair was toasted and 
each one was congratulated 
Mr. and Mrs. Calkins left on the eleven 
o’clock train for Hunter’s Hot Springs, 
from which point they will return to Butte 
ad | for a few days and then expect to leave 
| ‘ fo Pennsvivank ) ‘ ot He 
A. L. FOSTER, President 0. G. DITMARS, Vice-Pres re. Sener Se ae : 
° , visit to Mr. Calkins’ old home They will 
i be at home to their friends in Apt 
188-190 Third Avenue, BROOKLYN, N. Y., U. S. Vy See. ak Mi, Cas ee ll 
| known in Butte society; both having wide 
| | circle of friends, who extend thet the 
| Hi LM ill | heartiest good wishes and congratulations 
| \ kind, encouraging, complimentary word 


to an employe is money invested 1 


thing at 100 per cent interest 








SHAW-WALKER COMPANY’S NEW 
CATALOGUE NOW READY. 

Che new catalogue of the Shaw-Walker 
Company, manufacturers of filing devices, 
Muskegon Mich., is one which will be 
prized by all who are interested in that 
line. It is a very comprehensive piece of 
work, 
yreat deal of information about their line- 


autifully gotten up, and gives a 


more, in fact, than is usual among office 


furniture catalogues 

The book goes into detail with regard 
to the famous lines of four-drawer letter 
files known as Sectionups, files for big ca 
pacity known as Sectionuls, and the finger 
tip office systems known as_ Sectionists 
These various products are furnished in 
flaked oak or mahogany, beautifully fin 
ished and made in the best manner know1 


The catalogue gives prices, illustrations 
and full descriptions of the various styles 
[he processes of construction are fully de 
scribed and illustrated, and the high quality 
of the half tone and color work is_ such 
that one can gain a very good idea of just 
how the goods will look after they are 


HARRY I. SEDDON A DIRECTOR OF 
A FIVE-MILLION-DOLLAR COR- 
PORATION. 
Harry I Seddon of the Executive Office 
The Smith Premier Typewriter Com 
ny, Syracuse, N. Y., has lately been elect 


ed a three-year director in the Protectiv 


Corporation of Syracuse, N. Y. This cor 


poration has been formed for the purpose 
writing re insurance on a large scal 
They are now doing large and constant 
ly increasing insurance business. In addi 
tion t Mr. Seddon’s being elected a dire: 
he has also been elected a member of 

the Exe tive (ommiuttee 
Connected with Mr. Seddon as directers 
irance proposition are such met 

as 

E. Mack, Buffalo, N. Y., propre 
tor of the “Buffalo Times,” chairman Dem 
rath .ational Committee, director, Amer 
can Savings Bank: Leonard H. Groesbeck, 
Syracuse, N. Y., cashier, Salt Springs Na 


tional Bank, former U. S. National Bank 
Examiner, formerly with New York State 
Insurance Department: William H. In 
gersoll -ew York, N. Y., of the firm of 
Robert H. Ingersoll & Bro.; William H 
Horton, Syracuse, N. Y., manager, Bell Te 

ephone ympany; J. E. Sperry, Munnsville, 
N. Y., president, Munnsville Plow Com 
pany; Henry E. Hiler, Brockport, N. Y 
ashier, State Bank of Commerce, secré 
tary, Minot Crippen & Co.; J. E. Kelly, 


Ogdensburg, N. Y., treasurer, St. Lawrence 
U0. 3d: ys Bank: Willis Wendell, Amster 
dam, } \ president, Amsterdam Auto 
matic Telephone Co., director, Atlas Knit 
ting | lirector, American Broom & Brush 
re 

The ve does not mean Mr. Seddon is 


leaving the typewriter ind ustry because we 
d his heart is with that business 
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ly, a 
in | 


desc ribed an 

sure uniformit' 
sure that everv run 
everv 100 feet of thi 
of two inches is cut 


passes mustet 


We do not mak U! 


good paper knows 
making as good as « 
an unusually good 
duces complaints t 


the dealer to sell « 


1 


why we are the lat 


in the world. 


MANIFOL 


A. L. FOSTER, President 


Uniform Security 


‘Worse and more ( 
litional safeguard we insisted on to in- 


the best, because no 





188-190 Third Avenue, BROOKLYN, N. Y., U.S. 


























f it’ was the way one factory man 


We know that the only way to be 
will be up to standard is to examine 
roll,and that is what we do. A strip 
at the end of every 100 feet. If it 
sheets are cut up, otherwise they are 


this certainly means ‘‘worse and more 


elling force it gives a strong, truthful 


namely, ‘‘uniform security,’ and it 
to the dealer. It relieves him of all 
ris booked. There is no question as 
ing satisfactory; they will be—abso- 


e stupid boast that we manufacture 
one does, and every man who makes 
it There are quite a number of us 
an be made, but we do claim to have 
organization and a system that re- 
) a minimum and makes it easy for 
uur goods. That probably explains 


‘gest manufacturers of Carbon Paper 





D SUPPLIES CO. 


0. G. DITMARS, Vice-Pres. 
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DEALERS!!! 


who have been groping around in the dark trying to find a 
really superior line of ribbons and carbons, at last have seen a 


‘“Great White Light.’ 


The Powerful Searchlight 
of Public Appreciation 


serves only to emphasize the many good reasons why dealers 
should give themselves and their customers the benefits of this 


high-class line. 


‘“‘A Leader for Years, and a Leader Today as Well’ 
‘“Cobweb,”’ 


Little's “Satin Finish,’’ carbons, and 
and 
typewriters are used. They 
Same,”’ uniform in quality under all conditions. 


A “Little” Agency is a Big Business Asset. 


prices and trade discounts. You 
just drop us a postal—put 
But 


are 


Write at once for samples, 
don't have to go into particulars 
it up to us—let us show you that we’ve got the goods. 


write TODAY. 


A. P. LITTLE 


Main Office and Factory 


ROCHESTER, NEW YORK, U. S. A. 
Branch Offices: ? 
NEW YORK, PHILADELPHIA, PITTSBURGH, CLEVELAND, WASHINGTON, D. Cc. 
Distributing Offices: 
For Chicago and the West: 
ROCKWELL-BARNES CO., CHICAGO. 
For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London, E. C. 
For Australia: Stott & Hoare, 426 Collins St., Melbourne. 


us ground floor at 287 Broadway, Cor. Reade St., the 


The New York Office is a spacio 
1 the world devoted solely to Typewriter Supplies 


largest, finest and best equipped office ir 
Dealers, Typewriter Men, Purchasing Agents always welcome. 


‘Satin Finish”’ 
‘‘Gold Seal’’ ribbons, are known the world over wherever 
dependable, “Always the 























NEW YORK AND CHICAGO REMING- 
TON MANAGERS CHANGE 


PLACES. 
J. T. Thornton, for the past two years 
manager of the Chicago Remington Type 


has been appointed manager 
York City 


writer branch, 


of the New Remington office, 





J. S. BAYES, NEW CHICAGO REMINGTON 


MANAGER. 
succeeding J a Bayes Che latter nas re 
turned to Chicago as manager of that Rem 
ington office, succeeding Mr. Thorntor 
This exchange of offices between Mr 
Bayes and Mr. Thornton has been made at 

















J. T. THORNTON, NEW REMINGTON MAN 

AGER AT NEW YORK CITY 
“~le 4 
Mr. Bayes’ own request, a request based 
upon his desire to resume residence in his 
home city of Chicago Mr. Bayes has ! 
achieved a notable success in his adminis ( 


tration of the New York City Remington 





branch during the past two years and every 
one at the Remington home office deeply 
regrets his departure 

Mr. Bayes came to New York two years 
ago with a well merited reputation as a1 
able and successful branch office manager, 
a reputation which he has since more thai 
sustained As manager of the Pittsburg 
and Chicago offices he made a splendid rec 
ord. and to this his efhcient management « 
the New York branch has since been added 

In J. T. Thornton Mr. Bayes has a 
worthy successor as manager of the New 


York City Remington office Like Mr 
Bayes two years ago, Mr. Thornton “comes 
out of the West” vith a tine record of 
achievement Mr. Thornton’s Remington 


career began in January, 1901, as salesman 


at the Kansas City Remington office. In} 


August, 1904, he was promoted to the man 


agership of that office, in which capacity he | 


showed such ability that two years ago 
when Mr. Bayes was transferred to New 
York, Mr. Thornton succeeded him in the | 


important Chicago post 

During the past two years Mr. Bayes and 
Mr. Thornton have each made great records 
in their respective fields and now each has 


the other’s record with which to compete 


Here is a case where victory should rest on 
both banners—and this is the firm belief of 
every Chicago and New York Reming 
tonian 


SYSTEM CABINET’S NEW CATA- 
LOGUE. 
rhe catalogue issued by the System Cab 
inet Company of Chicago is an interesting 
work on the subject of filing, as well as 
good exposition of the products of the man 


utacturers 
] 
I 


The b et tell story in a very ef 
fective way, and gives a brief but interest 
ing view of the field it covers It is illus 
trated with quite a number of half tones. 
showing the appearance and some of the 
many us¢ the company’s attractive lines 

The catalogue is bound in green covers, 
and | title Born of Necessity.” 

The products of the System Cabinet Com 
pany co t of various styles of cases, each 
containing many letter les, each file cor 
taining folder with a guide tip. These 
files are made of tough wood fibre card 
boar one piece, Opening at the top 
They are reinforced with cloth and have 
flexible fronts, and may be labeled for the 


Phe ity of these cabinets is fron 
6,000 to 40,000 letters. The cases are mad 
in lars nd small sizes, to suit the requir« 
ments the office. Some are made to be 
placed on the tops of desks, while others 
require as much roof as ordinary pieces of 
offi ¢ furniture 

These cases are attractive in appearance 


and resemble the ordinary sectional book 
case. They are furnished in oak, or if de- 
sired, an imitation or solid mahogany. 

A copy of the catalogue may be obtained 
by addressing the System-Safe Cabinet 


Company, \lceCormick Building, Chicago. 
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The present home of four leading 


office devices-- 


Edison Mimeographs Automatic Circular Folders 
The Planotype Planetary Pencil Pointer 


Making necessary office devices of highest quality and rendering 
unchallenged service to users, produced a patronage making it 
necessary to double our iloor space and facilities during 1910. 
This increase of 100°, will be for the greater benefit in the future 
of old and new customers. Weare now prepared to take on some 
additional agencies. Active dealers—send in your applications. 


ony A-D-Dick Compan ysis 
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New Yor . 
HE best interests of both employer THE LARIAT—A WINNER 
and employee are perfectly served Nos Snape 
in the use of the Monarch se te 

To the operator it means preserva- . a ray 
tion of strength, nerve force and energy, ; cee 
owing to its exclusive light touch key right and b 
action. The keys when touched ever dale 
so lightly quickly respond . - W , 

nera\ y \ } 

To the employer—increase in volume a Vo er Oe r, ' 
of work and much more satisfactorily ATTACHMENT TO FACILITATE AD- Zit editor of the Lariat 
performed—saving of time and money DRESSING ENVELOPES. product no matter which Z 
Investigate In these days of business rush, when tin ways Of These taken in « 

s money, every one 1s seeking for O1 the ‘ Ilustratio h 
ing machines and appliances raphy the ellent wis 
Momar chy | orice ciantmetengias te mike se sh a 
ices in the office appliance field is the A le | mile is e¢ 9 
7 knvel grapn i cut w hic 
ie th | — 
he ma 1s perated Wit } 
this device ich ti . 
Send for Monarch tenatndinns gg a eee 
Literature #00 envelopes can be addresse 
re \tta ne — 

It thoroughly explains Monarch con- ne typewrit 
struction. ( 1 any way wit . 

Try the Monarch; you will at once , siaiiaten It 7 y 
learn that its superiority actually rests 7 ; te 
in the machine itself, not merely in 
what we say about it Phe MSU i : pt 

nvelograph is ve 
: eS } 
Representatives Wanted < elt rr " 

Local] representatives wanted everywhere, also vl < MASS Oo : 
a few more dealers for large territories. Write mag - . I 
for details and attractive terms ie seal ie] 

tn 
g \s ‘ I 
THE MONARCH TYPEWRITER ee ee 

‘ P } fs } . ] . 
COMPANY ona after ing dre ; 
Executive Offices, + sean a : ae dic 
Monarch Typewriter Building neal iia thy 
300 Broadway, NEW YORK other comes into place, The ; 
addressed enveiopes pass over . 

Canadian Offices, TORONTO and MONTREAL mo a chute in - . Ke wiove 
Branches and Dealers Throughout the World hey automatically stacke« ‘tal er gry 
I machines are n : us SHOWING ADJUSTMENT OF ENVELOGRAPH 





loud guffaw be 


So—the Lariat gets in 


ROYAL BANQUET AT PHILA- 
DELPHIA. 


Some weeks ago the Philadelphia office 


[Typewriter 


of the Royal Company held a 


banquet at the Continental Hotel, in cel 


branch office con 


bration of winning 
test for December \bout thirty-five were 
present, I iding a tew ot the local deal 
renal neighborn gy towns Sales Man 
ager Geo. Ed. Smith York Manager 
Stewart and Mr. McGrew, of the Advertis 

















W. W. JHONSON. 


ing Department, attended from New York, 
and Manager Ritter, Boston, who was 
in New York on a business trip, also at 
tended 

This banquet was declared to be the most 
successful the many similar events that 
have bee by the Philadelphia Royal 
force The Continental management, hav 
ing catered to the Royal boys on previous 


occasions, knew just what was wanted and 
did itself proud in the way of menu, service 
The ré 


thusiastic speeches, excel 


and decorations were the usual en 


lent music by Nag 


] ’ > , 1 7 1 
lee’s Royal Orchestra, and songs by every 
body 

Manager Walter W Jhonson, of Phila 
delphia, re eived congratulations from the 


Home (Othee representati Ss upon the splen- 


did work of his office. and especially upon 
the fact having won the monthly 
contest twice since assuming charge of the 
office, last April Under Mr. Jhonson’s 
management the Philadelphia office has 
grown to be one of the Royal Company's 


best producing and most profitable offices 
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Get a strangle hold on 
this opportunity and, as 
Elbert Hubbard says, 
“vou ll be riding around 
in your limousine while 
the Wiseheimers are still 
strap hangers.” 


The Edison 
Business Phonograph 


is the biggest thing in the business appliance field today— 
and the business appliance field is the livest field there is. 
There are rapid copying machines, addressing machines, 
envelope sealers, stamp lickers and every imaginable kind of 
all of which save their cost times over 
in stenographers’ and office boys’ wages—but it is the Edison 
Business Phonograph which conserves the time and energy 


business appliance 


of high salaried men 

All other business appliances merely ‘“‘trim the edge”’ of 
office expense. The Edison Business Phonograph actually 
lifts out the bulk of lost motion in the high places—and 4nc1- 
dentally fully half the typewriter operator’s time. 
There is not a business office of any size or character, from 
the ‘fone man band”’ to the giant corporation, that will not 
profit by the installation of the Edison Business Phonograph. 
There is not one business man in a hundred who will refuse 
to listen to your arguments for this great business appliance. 


saves 


Where do you wish to locate? 

There are still openings with live dealers already hand- 
ling the Edison Business Phonograph, or if you have small 
capital and full confidence in the product you are about to 
start in business for yourself, we will 
Write us today for full 


handle, and wish to 
give you our heartiest co-operation. 


particulars. 


Edison Business Phonograph Co., 205 Lakeside Ave., Orange, N.J. 
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Showing the Reynolds machine 
sealing al! sizes of letters without 
adjustment. Capacity 100 per 
minute. Size of machine, 7x8xl4 
inches. Weight 20 pounds. Pat- 
ented U. S. 1910; foreign allowed 
and pending 





In the ] 


DEALERS 


hands of a live dealer 
proving the biggest kind of a money-maker. 


The Reynolds 


Envelope Sealer 


is a wonderful device that will seal all sizes of letters 
without adjustment—seal them evenly and efficiently 
regardless of the size at the rate of 100 a minute. 
Although run by hand, this machine will probably do 
more and better work than any high-priced motor driven 
machine on the market. The low cost, $35, as against 
$100 to $150 asked for the more complicated machines, 
places it beyond the power of successful competition. 


Read what others say of it: 


**‘We have used a motor machine for some time. The ‘Reynolds’ 
Hand Driven Machine beats it." W.C. Free, President Free Sewing 
Machine Company, Chicago, III. 

“The ‘Reynolds Machine’ is the best Envelope Sealer I have seen at 
any price.” R.O. Evans, President, Provident Securities Company 





a dealer who is a salesman as well, this device is 
There is still some unassigned territory, 


and if you write us at once you will be doing a big business with this machine in thirty 


days 


If we believe that you can do the business satisfactorily we will appoint you 


our exclusive agent, and turn over to you all inquiries that come direct to us from 


your field 


This is your opportunity. 
Not necessarily the big firm with a high rating, 
handle the machine on a plan of presentation to the user. 


proposition 


We want the livest concern in aye town to handle this 
ut the concern that can 
Properly demonstrated, 


the machine will get the order every time. It requires only intelligent effort on the part 
of the dealer who is willing personally to place the merits of the machine before his 


customers 


Write today for full particulars 


H. J. REYNOLDS & CO., 39 State Street, CHICAGO, ILL. 
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243 Wabash Ave., Chicago 





The Marble & Shattuck Chair Co. 


CLEVELAND, OHIO 





Original Designs 
The Best Materials 
Skilled Workmanship 

Superior Finishing 


and other points of ex¢ ellence 


mark the 


being in a cla by then 
no equals 


( t logue 





815 Marbridge Bldg., Herald Square, New York 


Marble & Shattuck 


They know no competitors and have 


If your trade demands the best that 
money can buy, write at once for our 
You will find it h your 








FINE CHAIRS 


| ment layouts, etc 


THE BAERS OF CANTON. 


Those who are familiar with the tri 
butio1 vhich come from the Baer Det 
producers of office supplies and fine print 
ing, at Canton, Ohio, look forward wit! 


pleasure to the next batch 


The offering for February was 1 dis 
appointment Aside from the novel circt 
lars and catchy folders which advertise Bae 
goods to their customers the budget cor 
tained the always welcome magazine calle¢ 
Baer Facts 

Baer Facts tor February contains its 
usual departments of smile-producing, witt 
sayings d aside from these a n¢ depart 
ment has been added, containing a ce 
the wretched. This department 1 luct 
ed by Miss Beatrice Barefax saer 
have idded this department for the ead 
ers to express the causes of the tched 
ness nd Miss Beatrice will end t 
heal them There is little doubt it that 
Miss Barefax will hold her ow: | make 
as shining a record as does Siste 
Beatrice in another field. This ne ervice 
in addition to all the Baers ha ne | 
fore, makes one think of then 
living examples of that peerless 
: e blessed to give than to 

HONOR TO UNDERWOOD MAN. 

Charles Strauss, a member of tl det 
wood Typewriter Company's executive 
mittee and a director of that mpan\ 
was recently appointed by Mayor Gayn 
of New York ( ity, to serve as mempbe! 
of the Board of Water Supply Che posi 
tion carries with it a_ salary $12,000 
yearly 

Mr. Strauss is a lawyer, and 1s well know 

the metropolitan city. He is one of th 
law firm of Strauss, Reich & Boyer He 
is prominent in New York’s affai eing 
secretary of the Court Hlouse Board, trus 
ter f the College of the City h Yor 
secretary of the New York Count Law 
yers’ Association, member of the rica 
State and County Bar Associatio1 nd al 
belongs to the Manhattan, Lotu Lieder 
krat and Lawyers’ Clubs EH 
fro ll these, a member I \e Dp 
itan Museum of Art, the Academy of 5 
ences, the Botanical Society d het 

tions of the kind 


BABCOX TALKS ON ADVERTISING. 


] mal er or tne 


E S. Babcox, advertising manag 
Yawman & Erbe Manufacturing Compat 
Rochester, N. Y., addressed the advertisi1 


class of the Rochester Busines [nstitt 
on Tuesday evening, February 28 n Sys 


Advertising Departm«e 


March 20, Mr. Bal 


tems for the 


()1 \londay evening, 


cox will address the advertising lass of the ' 
Young Men’s Christian Association at D ‘ 
troit, his subject being ‘Advertising D t 
partment Organization.” During the cour : 
of his address Mr. Babcox will show about t 

2 


150 stereopticon slides to illustrate 


record forms, cabinet arrangements, depart- 








NOW IN BUSINESS AT OAKLAND. 

C. F. Moon, a well known typewriter man 
and mechanician, for the past two years 
connected with a leading typewriter agency 
at Portland, Oregon, has associated himself 
as a partner with Fred. Joorfetz, in the 
Oakland Typewriter Exchange at Oakland, 
Cal., agents for the Smith Premier Type 
writer. Both Mr. Moon and Mr. Joorfetz 
have had about fifteen years’ experience 
in repairing typewriters of various makes 
They were in Chicago about four years ago, 
where they did good work in two or three 
leading branch offices. 

Mr. Moon is one of the earliest sub 
scribers of Office Appliances, having been 
one of the first to take the magazine when 
it was being started by the late George 
Patterson, and having taken it continuously 
ever since¢ 

Mr. Moon and Mr 
oughly posted, live, wide-awake men, and 


Joorfetz are thor 


we are sure they will make a big success 


of their business in Oakland 


1 


d wishes are extended to then 


Our 
for superabundant success and prosperity) 


AMES & FILSTEAD AGAIN ON THE 
OB. 


sue of Office Appl 


In the t montl 


ances we had occasior1 
1; 


to mention with re 
gret the sustained through fire by Ames 
& Filstead in their New York plant. But, 
pshaw! Bill Filstead just kept smilin’ and 
said, “Watch us!” 

They are row located in their new plant, 
314-316 Broadway, New York, with more 
floor space, new machinery, greater facili 
ties, and in fact better equipped than ever 

sill says he is now ready for whatever 
may come, and that they are turning out 
the well-known Amfil plantens as in the 
past, right up to the highest possible stand 
ard. 

You can’t keep Bill down—he just won't 
stay put! 


SUCCESSFUL RIBBON AND CARBON 
CONCERN. 

Three years ago, when the Waters- 
Walch Ma 
Louis was a small and struggling concern, 
their friends did not suspect that in so 
short a time they would become one of the 
sful ribbon and carbon concerns 

The company handles the lines 
blic-Dodge Manufacturing Com- 
pany. They have built up their trade upon 
service 

They do not attempt to know more of 
their customers’ requirements than the cus- 
tomers know themselves—or, perhaps, it 
would be more accurate to say that they 


nufacturing Company of St 


most su 
in the west 
of the Repu 


Study the requirements of their customers 
with a view to meeting them at any time 
and upon the shortest possible notice. In 
their stock rooms may be found compart- 
ment after compartment, each labeled with 
the name some customer and stock with 
goods to meet his special demands. 





Honesty is the keystone in the arch of 
permanent success 
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Clothes Doth Oft Proclaim the Man! 


and First Impression Means Much 








You wouldn't employ a man as a salesman whom you 

u reate a poor impression every time he called 

e customer. Would you? It would re- 
flect upon ir intelligent judgment, besides it would prove 
Yet, j loubtlessly have sent out and are sending out 


letters that do this very thing. It isn’t 

yn of waste money in postage stamps, 

elopes, but the prestige you lose besides. 

Rem« er, these letters are your salesmen—they repre- 
ou stand for, and in many cases are the 

re tative the prospective customer ever sees 

I nything to sell that can be sold by mail— 
WRITERPRESS—and if you have a mailing list, 

uu cannot afford to do wit ta WRITERPRESS equipped, as it is, with the perfected 
nd exclusive ADDRESSING ATTACHMENT; with this attachment, the complete letter, 





with name and address it ONE OPERATION—and, at the same operation, 
vith the SIGNATURE ATTACHMENT, WRITERPRESS will sign the letter in your 
wn handwriting, in lifferent lor 

The Name Plates, wit lividual type, are also used for addressing envelopes, 

tal cards, mailing wray ments, faster than eight or ten typewriter 
yperators can operate 

The Index Cards in the name plats ecome an up-to-the-minute card index. The 

rial is used for making ni iddress¢ ind will last ten to twenty years. 
No more matching problem: t 
raboo of form letters, that ettled on 


ind for all The office force need not 
disturbed neither need their he Ip be called 
for ii you want to get out a few thousand 
extra letters —The boy can do it. 

With the direct inking feature fron 
one-half to three-fourths is saved in print 
ing office forms, index filing cards, shoy 
orders, etc. Let us send you literature r 
garding the many good things about the 
WRITERPRESS, and samples of the work 
it does, and expressions from some thou 
and of users 

MR. DEALER, if there is no WRITEPRESS 


representative in your locality, write us. 


The Writerpress Company 
185 Writerpress Bldg., Buffalo, N. Y. 


New York Sales Office, 302 Broadway 
Chicago Sales Office, 215 Dearborn Street 
London Sales Office, 408 Moorgate Station Chambers 


Don’t fail to visit our Chicago Branch during the Business 
Show—our General Sales Manager will be there 





























DE ALERS—ATTENTION 
Sell to the Trade Only. 


We carry a large stock of all 
makes of typewriters in the 
rough, complete with all 
parts. We can interest you 
in quality and price. 

If you have not been dealing 
with us heretofore let us 
hear from you immediately. 





B. D. Underwood Typewriter Exchang 
171 Randolph St. Chicago, Ill. 




















SUCCESSFUL STORE 





MANAGEMENT. 





Fred. D. Rockett of the Hargreaves Printing 
Co., Dallas, Texas, presents some good ideas. 


In my judgment the securing ot 


conipe 
tent help is one of the most serious prob 


lems of a stationery business, especia 


\ 


in the selling end of the game—either i 
the city or on the road It is not hard t 
get a traveling man, but traveling sales 
men who prove to be a good investn 
are very scarce 
Two Kinds of Men. 

In my observations [| have found tha 
there are two types of stationery salesmen 

one is the arrogant, bombastic fellow 
who gives his would-be dealers the glad 
hand on every occasion—calls them “Bill 

pays particular pains to remember the 
youngest baby’s name the color of his « 
pected customer's dog, and the number 
of his auto This is the type that solicits 
only the big order tor, in his opu 
is, himself, much too big a man to bother 
with the sma one This fellow i 
most exaggerated idea of his own w 


He believes he Is a CI icke jack 


ind Thu sdays, and lays around the rest 
the time lle w do most anything t 
write a big rder, but when the shipme: 
is made and the collectior ttempt 

big things which he has bragged 


result in disappointment, dissatistacti 


often loss to the house 


Phe 


political 


other salesman knows nothu 


salesmanship The only way 


hopes to secure an order is 


the job early in the morning and working 


find anyone 


11 
| 


night as he can 
Chis 


answer! any 


as late at 


call salesman is usua 


to question put to him, n 


matter how trivial He carries a sample 
of the goods he wishes to introduce, and 
is at all times ready and willing to ex 
plain its good points. He puts the arti 
he wishes to sell up to the buyer o 


strictly business principle, and gets the 


order only on the merits of the goods. His 


honest eye and sincere manner, coupled 
with his desire to serve, convinces the 
prospective customer that here is a real 


salesman, who is seeking trade, not a singel 
ordet This salesman’s orders may not 
he large ones, but he vets more trace ind 


his orders are clean, showing no 


gratis goods, which means at 


nd a profit column which shows up cre 
bly 
In the stationery business, as well 
most any other business for that matte 
ve “Ms” play prominent parts. Th 
Machinery, 
Money, 
Market, 
Merchandise, 
Men, 
1 of the five the hardest of all to ure 


s Mer In my opinion, and from my 


his job if he works only on Tuesdays 


experience with retail salesmen, the best 


results are secured from the delivery boy 


who works up from that position to th 


selling point lle is a man well fitted to 


make a successful salesmat lle is familiar 


vith the stock; he knows the rules of the 
house and the desires of the customers 
fle turther knows, from his connection 
ith the house, the system in general which 
means so much in the attainment of su 





OFFICE, HARGREAVES PRINTING CO 


DALLAS, TEX 





INTERIOR STORE OF HARGREAVES PRINT- 


ING CO., DALLAS, TEX 


The Need of Prompt Service. 


\ very important part of the city busi 
ness oO stationery hous 1s I ¢ 
very | i business office selects vou fo1 
his stationer and ‘phones the orde to you 
preterence to yo competitors t should 
be v« ple is e te reciprocate by deliver 
ing the oods as pre mptly s possible. One 
ould remember that stationery ders are 
Isl 1 \ Val te hut . ! ad t 
ol the trade t Is ecessary that tne goods 
) cle ivered wi h a very sh rt ti i An 
thet teat e¢ to remen n s that the st | 
cle should receive ke prom] ttenti 
The reputats ota ( s¢ ag 4 S¢ n the 
‘ tion of its rders, regardless ¢ S1Z€ 
\ el n V DOV Ss S iry s Ss i it no 
oney 1s. better expended or mor 1ustly 
ned than his An extra boy to handle 
ush ‘phone orders will prove a good invest- 
nent The general run of stafionery buy 





ers are very poor on anticipati 
and it 1s their usual custom to delay put 
chasing wu the last article 1s mi 
They then expect the stationer 1 uke 
good their neglect. and the 
deliver the goods quickest 1s the 1 wl 
Is reme ered on the next requirera 
Our Methods in Store Arrangement. 
In our establishment we have s 
tain ¢ y in the week for st 
house eaning, devoting Mond ea 
w ¢ how Cast cleaning ( 
me esday for blank | } Wed 
nest \ rearrangement 
and me devices, et ad = r 
ch { sh vy windows <¢ the 
value h changes as ne € 
ating est in the public « have 
for t systen i ery s é 
mine ad stock con 
() pection department ( 
ire I ovel every D1 ting 
lithos phing, en bossing ne t I fac 
ure t is we is ¢ k 
every t nerv orde w ¢ i ed 
in \ ive Ss] 1 r to 
d s < the I = ke 
shipt creating caispie me 
ali the vr ¢ ds et < t 
\ 1 qian 
, ‘ e ext . a 
~ mp nt come ¢ © € I T 
té tion ind té he I V r] 
é ‘ 9 trouble ticket \ hich 
good Way t h ises 
\\ prepared a 3x5 | d 
s \ ustome 1 a 
dre ire of complaint, hov justed 
iné om When a complaint is reg 
ste ird 1s filled out by \ é er re 
ce1lve if Stating the nature trouble 
whose ault it is. what department it be 
me I al d how adjusted | ese < irds 
ire sé t the president s des] looks 
ther er the first of the mor nd wh 
writes such employes as have 1 le mus 
takes a personal letter, which goes far to 
make T service more etncient d ( 1 
customers satisfied with the treatment we 
t ll times trv to give then 
X-RAY EXCELLENCE. 
| C. Smith Bros.’ Type t ( 
{ ently brought out a st bit 
literature under the above pu 
Dose throw light on t points 
( e L. C. Smith machine 
I ire sixteen pages OT inst tive and 
inte ting reading matter ind n every 
pag t the title page appear ut illus 
trating some good feature of the machine 


th appears a description which 


makes the points clear 
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The National Cash Register system of handling 


transactions is welcomed by office managers, cashiers 
and bookkeepers. You have at a glance the eighteen 
most important statements regarding your business. 





This is the National Cash Register that makes this 
system possible. Can be operated by electricity if 
desired. Will last a business lifetime. 


TI 


Immediate cash bal- 
ance. 


Total Bank Deposits. 
Total amount of 
checks drawn. 


Amount of present 
bank balance. 
Total amount of 
goods received. 
Total amount of bills 
paid. 

Total amount of bills 
unpaid. 


Sisters 


from 


- 


individual 


4 
iG 
6 


National Cash Register Ce 


Total cash sales. 


. Total charge sales. 
10. Total of goods sold. 


Total of cash re- 
ceived on account. 


12. Total amount of 


customers’ accounts 
unpaid. 


3. Total amount of 


money paid out. 


|. Secret total of all 


cash received. 


The National Cash Register system can 
be adapted to your present system with- 
out disturbing it. 


It relieves your cashiers, bookkeepers 
and clerks of many little details, allowing 


15. 


16. 


17. 


18. 


Gives amount bank 
deposits on any one 
day. 


Gives daily and 
monthly or yearly 
total cash receipts. 


Tellstotal number of 
each class of trans- 
action. 


Gives permanent 
printed record of 
each transaction. 


them more time for important things. 


One of our representatives will gladly 
furnish you with complete information. 


Visit our exhibit at the Ghicago 
Business Show, March 8 to 15. 


transactions 
to $9,999.99 


mpany, Dayton, Ohio 
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tk Iddressoc 


For maintaining and addressing lists of names, large or small— 


For reducing to a minimum the expense of the routine 


and detail work connected with lists of names in 
Advertising, Auditing, Payroll and Shipping 











































in any 


“Short Cuts and Money Ma 


the name of our new business book, 
lished for teaching the simplest and best ways 
of handling and addressing lists of names. 
“‘Short Cuts and Money Making Methods”’ is 
, but a complete 
1 28 pages—Cloth bound—written by 


not a leaflet or a booklet 
work 
an expert, from the experic 
agers and officials in 239 
business. 


out new wavs of handling o 


how lists can be kept accurate] 
every day It tells 

how to minimize the expense ¢ 
detail work of maintai 
department of your business 


We want every business man to have a copy of this book, and 
we will send one if you will fill out *nd mail the attached coupon. 


king Methods’’ is 


It sums up the 
what they did to correct them. 


how to follow up a list and 


ning lists of names in every 











g PRINTS FROM ’ 2a a 


For insuring accuracy and for increasing the efficiency of 
office workers- 


departments, and the office of the Secretary— 
use the Addressograph. 
The best typist or penman, working hard and _ continuously, 
can write only about 800 addresses a day. 
A boy and the Addressograph cin write a thous- 
and typewritten addresses in a half hour. 
Work done by hand or typewritcr is subject to | 
errors and omissions, but work done with the | 
Addressograph must be absolutely correct—mistakes | 


are mechanically eliminated. 


Envel ypes, Ca rds, 


shipping tags, time cards, vouchers, checks, pay sheets, salesmen’s 


routes, laundry lists 


and addressed on this machine. 


ready, needs ho 
experts to run 
it and is 
wonderful aid 
kind of business 


* K K 


pub- 


nces of 512 man- 

distinct lines of 
ir problems and 
It points 
Id lists. It shows 
y up to the minute 


yf the routine and 


advertising matter, statements, bills, notices, 


everything for any business—can all be handled 


always 


The Addressograph is 
















Short Cuts and 
Money-Making 
Methods 





















the 




















Send | 
for | 
your | 
copy | 
today 
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WHY CHECK PROTECTORS HAVE BECOME STAPLE 
WITH OFFICE APPLIANCES DEALERS 


By George Brunssen, Manager Chicago Office, 
Defiance Machine Company, 81 Lake Street 





{ IS probable that few if any features of | them adopted this method, | dealers as a teresting system of check protection stamps 

the office appliances business have come rule considered them merely as a novelty a limiting line across the face of the check 

, stronger prominence within the \bout ten years ago, however, a very 1 or draft, reading “Not Over Fifteen Dol- 
last few years as staple goods on the shelves genious crook, who should have put his lars,’ or whatever the amount may be. The 
of office appliances dealers than check pro ability to better purposes, hit upon a way slotted type cuts each letter and figure into 
tectors. Business houses no longer regard of filling in these cut out figures with pulj slits, allowing the indelible ink to saturate 
the check protector as a luxury, but very and even with the same pieces of paper that into the fibre of the paper, thus making al- 
justly look upon it as a necessity. This has were cut out by these machines In teration impossible. 
come about by reason of a number of legal mediately he put his idea into practice and This makes the check protector a staple 
decisions which define the status of the raised a draft for twelve dollars secured machine and every office appliances dealer 
raised check, differentiating it from the from a bank in Woodlands, California, t should handle it. 
forged check [hese decisions have made $22,000 and easily succeeded in cashing it Check protectors which make it impos- 
it imperative that some means shall be de a San Francisco bank Quite naturally sible for the crook to raise the check with- 
vised for the protection of the thousands this achievement startled the entire banking out destroying the paper upon which it is 
husiness men who have checking accounts world The detectives finally arrested the written are a necessity in every office—no 
and pay their bills by check. The man who longer a novelty or a luxury. Every man 
writes heck has practically no protectior who signs checks needs such a machine for 
wainst the check raiser unless he makes his own protection, for the law gives him 
it impossible for the check raiser to operat none except to punish the criminal if it can 
without destroying the fibre of the paper or catch him after the crime is committed. 
leavine e mark that will make the checl The profit to dealers for selling check 
legally ot to suspicion of having beet protectors is as large or larger than on 
tampe wit other staple articles they carry, considering 

Writ rged check it is different. The the investment, and the demand is far 

bank is supposed to be able to detect th greater and is growing every day as busi- 
fmwes nd is responsible for all money ness men become better and better ac- 
paid out upon forged paper—not so, how quainted with the danger they are in where 
ever, with checks that are so cleverly rais they do not use a proper check protecting 
ed as t eave no presumption of having machine. 
been tampered with: here, so long as the In order to make a start in the handling 
man’s signature is genuine and the check of check protectors the dealer should get in 
hears no evident sign of having been raised touch with manufacturers of such devices 


and should make a careful study of the mat- 


the drawer ind not the bank is the re 
ter to determine which are the best ones to 





spe S \ 

In hanks. as well as outside. there some be sold. He should, in short, learn all he 
times pa ver penman who dis can about check protectors and the neces- 
covers is easy to raise checks from sity for them. Then let him make himself 
say ten dollars to ten hundred dollars, or to familiar with how the machines are operat- 
devise | lever pen work various othet ed and what their selling points are, so 
raised amounts from the amounts writtet that he can intelligently instruct his clerks 
in the check. even going so fer a6 to ex and salesmen what the machine really is 
chemicals for the obliteration of the original and how it is used. Then it should be 
amount where this can be done without in ae ae catalogued, displayed in the show windows, 
jury to the color or texture of the paper, crook in Denver, brought him back to Cal traveling salesmen should be supplied with 
afterwards writing in such amount as suits fornia and after he was questioned he dis samples, and enclosures describing the ma- 
the convenience of the crook who raises closed to the Court and to the bankers how chine, the necessity for its use and the work 
the checl easily he had filled up the holes in the checl it does, should be sent out with every bill 

These larming conditions grew to such and with a like machine had recut figures and statement. 
proportions that a crimping device was 1n for the higher amount in the same place s¢ Clerks and salesmen should study the sell- 
vented which corrugated the paper wher« that detection was imposs‘ble ing points of the check protector with the 
the amount and figures appear, but this The next plan for the undoing of the same care that they put into the study of all 
apparent feguard the clever crook soo! heck raiser was the making of tinted paper, other lines carried in stock so that when a 
learned 4 vercome by ironing out the cor watered paper and different color effects man enters intending to spend $15 to $30 
rugation and altering the figures to the but the crooks beat this plan by methods for a check protector the clerk will not pull 
higher amount, then recrimping the paper equally clever. The crook at once learned out a twenty-five cent clip and when the 

Then began the making of various kinds the use of acid, and if the colored paper bi customer asks “Is it a good one?” say “Oh, 
of what known as bank punches and per came discolored he cleverly la ) wate! yes, we sell lots of them.” That customer 
forators f which cut out the figures o1 colors to bring back the original tint might take the clerk’s word for it and spend 
the check. showing the amount the check Finally someone devised tl Not Overt twenty-five cents, whereas he might will- 
was draw r. That was considered a good = system of protecting all drafts and checl ingly have spent fifteen dollars or more, had 
precaut y American bankers and for which seems to have put a quietus upon the the right goods been presented to him in 
a long time it foiled the check raiser. Bank check raising industry, at least so far as the right way. 

oncerned his it Solicitors making their daily calls should 


ers felt +] 4 they were safe. and many of protected checks are Cc 
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carry a sample check protector if possible, 
showing it to every customer and explain- 
ing its use and the necessity for it. If he 
keeps tab on all these prospects and fol 


lows them up systematically there is no 
e odes O ie a e | reason why he cannot work up a large busi 
| ness in this line. The dealer should display 


the machine prominently on his counter 








Stamp your mail with the incomparable ee ee ae ee 


Some people will buy on sight, while others 


W } i I i | must be followed up and convinced that 


they must use it. 











The present extensive campaigns of pub 
licity by manufacturers of standard check 
protectors is educatin; the public to the uss 
of such machines. This is a psychologica 
moment for the dealer to get into the game 
right because he controls the natural chan 
nel of dis:vibution for machines which bank 
ers and business men must use, 
they want to or not, and dealers sh 
hesitate to take advantage at 
opportunity to make money 


A PRODUCT OF THE WRITERPRESS. 


The European headquarters of the 
press Company in Moorgate Station | 
bers, London, E. C., are in charge of Ch 
J. Hopkins. Under his able managen 
this valuable office appliance is becoming 


better and better known in the countries 
over the Sea 
To bring the Writerpress to the attention 


of the public in an effective manner, Mr 





Hopkins recently got out an _ attractive 
booklet entitled “The Writerpress—W hat 
It Is and What It Does.” The booklet 





g tains eight pages and was produced entirely 
| on the Writerpress. 

. . The brochure is bound in heavy, rough 

Time 1S money. brown covers, with an illustration of the 

machine in the center of the title page. The 

e lettering is as satisfactory as if it er 

e tamp A fixer printed on the latest printing press, and thi 

ruling and decorations set off the cover to 





good advantage 
The contents of the booklet are presented 
i 


will save you both time | in a manner which wins the favorable com 


mendation of all. A dainty blue, ornamental 


and money because— border on heavy cream stock, with an at 
tractive initial letter in red appear on th 

IT PUTS ON YOUR STAMPS first page. The rest of the brochure has the 
“6 same style blue border, with large, pleasing 

NEATER and MORE QUICKLY type to tell the story and subheads in red 
THAN IT CAN BE DONE BY The half tone work which appears is re 


markably clear and beautiful 


T 
HAND. Although the booklet itself shows what 


the Writerpress will accomplish, the printed 


IT KEEPS A CHECK ON ALL matter likewise describes in story the fea 
STAMPS USED. tures of the machine 


The work is assuredly worthy of praise 





P and should do much toward making a fa 
W rite us at once. vorable impression on the minds of those 
who by perusal of the brochure are made 
acquainted with the machine. 


The Office Appliance Mfg. Co. nea 


The way to attain true happiness is to 

Providence, Rhode Island give—not take. And the giving is not lim- 

| ited to gold. The pleasant smile, the kind 

word, the hand clasp bring to the soul 
the truest joy. 


























TYPEWRITER BOAT TO BE LAID 
UP. 

One of the interesting features of Mis 
sissippi river life, soon we regret to say to 
go into dock to be laid up alongside othet 
old Mississippi river steamboats made fam 
sus by Mark Twain, is the handsom« 
steamer, Estelle D., the only typewriter 
boat, whose home port is at Pittsburg, Pa 
yer, Says in a recent 


dav 


E. H. Lemley, man 
letter dated en route from Huntington, 


West Virginia, that he is about to leave for 
points down the river and that he will 
return to Pittsburg next fall where he will 
engage in business, but not in the type 
writer business 

Mr. Lemley has traveled for a long time 
up and down the big waterways, carrying 
in his boat a complete equipment for the 
repair of typewriters and office machines 

The Estelle D. is a stern wheel, gasoline 
steamer 

Mr. Lemley says that he spent a doze1 
years in the typewriter business in Pitts 
burg, where high rents and expenses wer¢ 
a burden, and finally cut loose from the 
old way to blaze a new one He claims 
that by boat he has been able to do a 
great deal of work in the repairing line 


a manner which has resulted in considet 
able economies to thoss who employed 
him. 


SHAW-WALKER’S NEW CATALOG. 
We are in receipt of a catalog published 
by The Shaw-Walker Company of Musk: 
gon, Michigan This book contains 112 
pages and is printed in five colors on Supe 
fine Enamel but the manner in which the 


different colors are arranged impresses the 
reader with the idea that many more 
ors were used. The cover is a rich brown 
of heavy stock 

It is not often that concerns of this kind 
print their own catalog but in this casi 
the Shaw-Walker Company have turne 
out the complete job from start to finisl 
including designs This catalog describ 


ull the latest things in filing equipment 
made by the Shaw-Walker Company, and 
puts the reader in touch with such systems 
and supplies as will meet his everyday ri 
quirements 

The Shaw-Walker Company have illus 
trated their files in such a manner as to 


1 


show them in practical use and these il 


lustrations are unique, as the portion 
the picture showing man at desk, etc., 
in shadow effect and the files themselves 


are brought out strongly showing detailed 


construction and beautiful quartered oak 
graining 

On the whole this catalog is a master 
piece of the printing and designing such as 


would be a credit to any modern print 
shop 


Chere are two classes of men—those who 
grasp an opportunity when they see it, and 
those who never see one if presented t 


them 
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SPEED 
ACCURACY 


AND 


DURABILITY 


Are the Features in a Typewriting Machine that 
satisfy after all 





The Victor escapement is so arranged that it can be adjusted in a 
moment for the highest speed possible. 

Wide bearing typebars, which carry the type to the printing point, 
give the work done ona Victor that cast of perfection which always 
attracts a second look of admiration. 

The perfect poise and finish of all the working parts of the Victor are 
a guarantee of long and hard service. 

Send today for a Descriptive Catalogue of the No. 2 Model. 


Victor Typewriter Co. 
812 Greenwich St., New York 















The Taft-Peirce 


Manufacturing 





g We develop and manufacture 
high grade mechanical specialties 
on the contract basis. 

@ We have the largest establish- 
ment in the world in our line, con- 
ducted solely on the contract basis. 













fe 
Contract 
Figure Means 


An Assured Profit 


Company 


Woonsocket, 
R. i. 







@ We can handle any sized contract. 






@ Our proposition is particularly 
attractive to new enterprises. 










@Send for our literature before 
building a plant of your own. 

















i 

















ter Demon- Macbine 


ting Stand. 


Comptograph Addi 
on our Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience 
ef such office appliances as adding ma- 
ehines, typewriters, envelope seal- 
ere, stampers, letter duplicators, 
soln counting, changing and as- 
sorting machines, laundry mark- 
ere, phonographs, diotation and 
transoribing machines, letter cop- 
flere and other office appliance 
machinery. They are compact, sanitary, 
stronger, lighter, more rigid, and in every 
way superior to any other kind of stand 
for business office u «. 

Y They are made of cold-drawn, seam- 
lees, stee] tubing, highly finished; trim- 
mings nickel plated and feet are ouipoed 
with easy revolving casters, that will not 
mar the floor, or with nickel plated ball 
feet, or rubber tips. 

q The typewriting demonstrating stand, 
shown, @ revolving table top, which 
can be locked in position so as not to re- 
volve, permits demonstrator to show all 
aides of machine without moving from 
one position. Every retailer of these de- 
vices should have them on his floor. 

i® you are interested in a stand that 
will insrease the value of your product, 
send us your specifications and we shal! 
be pleased to submit sample with quota- 
tions. 


The cuts herewith show but 3 
ef a great variety of Styles. 


Ovr stands are used by most of the 

“ral adding machine manufacturers 
and manufacturers of other business office 
machinery. 


Por further information and 
catalogue write the 


Fowler - Manson - Sherman 
Cycle Mig. Co. 
Lake and Peoria Sts., Dhicago, Ill. 








Typewriter mounted on our Stand. 
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BILLING AND CHARGING BY MA- 
CHINE. 


The Loewenbach 
charging by machine is a new system now 


Loewenbac h & Sons 


system of billing and 
being introduced by B 
Company, Ltd., of Milwaukee, Wis. It was 


was gotten out by the 


cbove 


invented and 


company because they believed that every 
1 
i 


1 


conducts a business which sells 


should 


one who 


goods on credit have some safe 


guard by which the important transaction 


of billing and charging could be accurately 
Hundreds of dollars’ 


may be sold and billed, the makers aver, 


done worth of goods 


which may be neglected to be charged, 


owing to a careless and incomplete billing 
and charging system 
B. Loewenbach & 


manufacture is named the 


The device which the 


Sons Company 


“Clip-On Autographic Billing and Charging 
Machine.” It is made in two sizes. No. 1 
being 18x30 inches and No. 2 being 36x30 





its use One may write one or more leaves at 
once and several operations w h fare 
usually done separately may be done at one 
time. It is well known that clerical errors 
are usually made by copying fror eaf 
to another By writing all at one time, as 
provided ) this device, the 


these errors is reduced to a mini 


The ( 


lip-On machine is very 


for the work for which it is inte? r 
cause one can use any length t 
suit the number of items to be [he 
use of the device is claimed to me 
toward economy because b : inders 
paper and space are saved, for ea ree 
is placed immediately beneath the preceding 
one and more than two entries 
on each leaf by using both side the 
paper 

The Clip-On Autographi B 
Charging machines are not 


not be, the makers state. 




















LOEWENBACH BILLING AND CHARGING MACHINE. 


inches in size The largest size of sales 
sheets which either machine will take is 
19x12 inches. Smaller sheets may be used 


if desired 
The Charging Ma 


chine is simple, easy to operate, handy, and 


Clip-On Billing and 


takes up but little room, It is highly nickel 


plated and is mounted on a polished oak 


If other than the two 


board regular sizes 
which the company furnishes is required it 


will be 


turers 


made to order by the manufac 


By the use of the Clip-On machine, the 


makers state, One may at one writing enter 


his orders, make his department records, 


write his acknowledgment of orders, make 


out his delivery duplicate and 


bill and 


He can bill and charge on twe 


receipts in 


charge same on the sales sheet 


sides of the 


loose leaf sales sheet and the operation can 


also be performed on a permanent bound 


flat opening section sewed book if desired 


An important feature of the machine is 
that when one makes out his bills he enters 
the sales 


the charge at the same time on 


sheet, preventing the possibility of forget 
ting to make the charge 
Another strong point in favor of the ma 


chine is that it saves time and labor, for by 


tions. They are installed free of charge 


the company, and remain their property 


[To secure the machines those who wish 
to use them agree to purchase for use upor 
the machine only such printed matt and 
supplies as are manufactured there v B 
Loewenbach & Sons Company, who guar 
antee that prices on such supplies not 
be advanced, but if possible such pr will 
be reduced whenever such reductior on 


sistent with good business poli 


DEATH OF M. PIERRE SEGARD. 


The January issue of La Revue Dactilo 
graphique of Paris, just at hand t the 
death of M. Pierre Segard, v nown 
dealer in office supplies and apy es at 
74-76 Rue Amelot M. Segard was the 


successor to the business of L Maisor 
Dagron, and handled the Dagron brands of 
inks and ribbons. He died on January 18 
of thirty Six years 


held in the 


at Cannes, at the age 
The 
church of Saint Ambroise in Paris 
ment was at the cemetery of Pere-Lachaise 
His wife, Madame Segard, and his daughter 
Mile. Genevieve Segard, survive hin To 
them and to the many friends of M. S« 
sincere condolences are extended 


funeral obsequies were 


Inter 


gard 
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WHITE STAMP AFFIXER’S NEW 
PLANT. 

Che O fice \ppliance Manufacturing 
Company f Providence, RK. I[., manufac 
turers of the White Stamp Affixer, have 
been compelled a second time to seel 
larger quarters They are now located 
the five-story building at 7 Pine street, 
Providence 

Their previous move to 9 Calendar street, 
they thought would afford ample facilities 
for some time to come, but the increased 
demand for the White Stamp Affixer and 
consequent necessity for an increased out 
put compelled another change 

[heir new quarters are a vast improve 
ment in every particular. They have sey 
eral thousand feet more floor space, and 
every modern convenience has been incor 
porated, as the building has just been re 
modeled 

The company has added a quantity of 
new machinery to its factory equipment 
and is now in position to supply promptly 
the great demand that has developed for 
their machine 

Mr. Kollstede is at present on a Western 
trip, looking after the interests of the com 
pany in that territory, while Mr. White is 
“up to his ears” in work, getting things in 


“ship shape” order in the new factory 


NEW DISTRICT MANAGER FOR 
NATIONAL CASH. 


i Laird has been appointed district 
manager for the National Cash Register 
Company, with headquarters at Philadel 
phia He was formerly sales agent for 


the company 
Mr. Laird lived in Wilkes-Barre for the 
five years preceding his recent appointment, 


and during that time he advanced the in 
terests of the company and made a host 
of friends. He is an experienced cash reg 
ister man, having been identified with the 


National Company for thirteen years. 

Mr. Laird was one of the 187 prize win 
ners in the recent contest, conducted by 
the National Company, and this fact alone 
is proof of his efficiency. He won the pres 
ident’s prize for the district 

John Cobb, of Cleveland, Ohio, succeeds 


Mr. Laird in Wilkes-Barre 


ELLIOTT-FISHER COMPANY HOLDS 
ELECTION. 


\t the annual meeting of the stockholders 


of the Elliott-Fisher Company, Harrisburg, 
Pa., which was held February Ist, 1911, 
the following officers were elected; J. D 


Cameron, President: G B Schley, Vice 
president; G. F. Watt, second vice-presi 
dent; W. L. Dench, secretary; W. M. Cart 
mell, treasurer The following directors 
were also elected J. D. Cameron, G. B. 
Schley, W. D. B. Alexander, W. L. Wolver 
ton, M. J. Mandelbaum, E. R. Schley, J. H 
Danby, M. H. Behr, W. L. Dench, L. G 
Julihn and G. F. Watt 


The Way OT the transgressor continues 
to be hard 


ALL ’ROUND THE WORLD 


East — West— North— South 
EVERYWHERE 





MODEL 12 


Hammond Typewriter 


Visibility Durability 
Simplicity Portability 


The only Standard Interchangeable 

Typewriting Machine. 35 Lan- 
| guages in many styles of type on 
the same machine. 








| The 
| Hammond Typewriter Company 


NEW YORK CITY, U.S. A. 


and 


"ROUND THE WORLD 

















RIO JANEIRO REMINGTON OFFICE FORCE. 


CASA PRATT, RIO JANEIRO REMING- oi 


TON REPRESENTATIVES, CELE- tion 
BRATE WITH A BANQUET. branch 


ent, 


The Remington Typewriter Company 


energetic representatives in Rio Janen 
Casa Pratt, have been breaking their Ret are 
em Nir 


ington sales records almost as fast as the 


make them. Recently they decided to cele mn 


brate a particularly heavy record-breaking 
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gentlemet 





. 


Browt \. Costa, J. C. Silva, L. G. Moro 
Mr. Mattos, J. R. Vasconcellos anc vat 
Damiao 


A TRAVELING REMINGTON TYPE- 
WRITER. 

lhe accompanying illustration shows how 

one salesman makes his rounds in India 

Long rounds they are, too, for in the past 

tive years this motor van has traveled near 


ly 60,000 miles: over the length and breadth 


of India \t the time our picture was 
made it had just been on a journey from 
Calcutta to Peshawar in the extreme north 
ern part of India 

This van belongs to the Imperia To 


bacco Company of India, Ltd 


s 


a stor k oO! the special brands ot imgarettes 


the company manufactures These are sold 
direct fro the car, both wholes ind 
retail, in the various cities ent All 
the ordet ire taken dow! n triplicate 
on the No. 10 Remington Typewriter show: 
per hed Ol the stone before the t 
ning hy< 

The gentleman shown seat irge 
water ottle and at work on tl ming 
on is Mr. John Stubbs, the tob on 
pany s representative He 1s | 
one f the greatest hustlers 1 | ina 
has done wonders i1 persuadit yt natives 

India to discard thet tt 
illes | ldy. ' f t 

garett 

rr ( re Ind ! 1 I 
job r the man who like O1 
must Ir. Stub does fice 

s ccommodati wit 

endur kinds of hardshi é 
i> ~ ~ p he ‘ l 
his « ent with vl h ¢ i 

t and t dispensé 10 
Remington Typewriter I é 
to keep | orders and re I 
shape 

Seat the l v ( [ 





month with a banquet Chis was held at 
the Hotel Avenida Atlantico 


eme 

The party went out and returned by 
motor cars and wound up the evening's e1 
tertainment at the theater Che occasio 
was in all respects a most enjoyable one 
Mr. Pratt, supported by his able sales mat 
ager, Mr. Vasconcellos, was the recipient 
many tributes of regard from his staff, and 
in turn expressed his deep appreciation t 
the members of his organization for th 
great work they had accomplished 

By a stroke of good tortune George 


1anager of the Remuingto) 


Richards the I 
Typewriter Company's Export Department 
reached Rio just previous to this dinner a1 
was one of Mr. Pratt’s guests. Needless 
say it gave Mr. Richards the greatest pleas 
ure to be present and to extend the congrat 
ulations of his company to the entire o1 
ganization f Casa Pratt for their ere 
Remington success 


The dav following. the force ot -Casa 




















Pratt gathered at the office sales room at d 


the accompanying picture was taken All 



































JOHN STUBBS WRITING ORDERS ON REMINGTON IN INDIA 
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Brandt 


Automatic 
Cashier 


VISIBLE PROFITS 


In Rebuilt 
Visible 


Typewriters 
“REBUILT LIKE NEW” 


We have a visible supply for 
March, April, May. 


Write for our latest quotations 
on Visible Machines. 














We build over 25 models and can build special 
models to order 


Buy nothing till you 
GET OUR PRICES 


This wonderful machine pays any amount 
of money pressing only one key 


Use only one hand 


Buy nothing inferior to 
“Rebuilt Like New.” 





We have been in this line of business over 
7 years and can serve you at once with an 
up-to-date equipment s : 








Visible or Blind “Classy” Rebuilts 
They are Our Exclusive Product 


For Payrolls, Department Stores, Gas 
Offices, County Treasurers, Water 
Office, Restaurants, Hotels, News- 
stands, etc., etc. 





No Supp'ies to Buy. Ten-year Gusrante- 


General Rebuilt Type- 
writer Exchange, Inc. 


SOLD ONLY BY 


Brandt Cashier Company 


| | % 21 Murray St. New York 
| 437 Dearborn Street, CHICAGO | _— ee 














) 














WANTED! 
A Live Wire 


You have a chanceright 
now to secure the exclu- 
sive agency in your city 
for the complete line of 
Du-Ra-Bul Ribbons and | 
Carbons. | 


Will you accept it now 
or wait until the other 
fellow beats you to it P 


Do you want to be the 
leading typewriter dealer 
in your city, or are you 
satisfied to merely carry 
supplies P 








You can buy Du-Ra- 
Bul Ribbonsand Carbons 
low enough to net you a 
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is Mr 
writer Company’s able 
Hyderabad, to 
are indebted for this most Interesting pi 


Parelwala, the Remington Type 


Parsee representa 


tive at whose energy we 


ture 


NEW EMPLOYMENT MANAGER FOR 
L. C. SMITH COMPANY AT 

BOSTON. 

Miss Jessie M. Caddoo, 


several years has successfully conduc 


who for the past 


ted the 


employment departments for two of the 


branch offices of leading typewriter con 


panies in Boston, has just assumed the mat 


agement of the same department for the L 





MISS JESSIE M. CADDOO. 








good big profit. | 

We have been making | 
Du-Ra-Bul Ribbons and 
Carbons for eight years, 
and we know they are 
right. 














Remember the factory 
guarantee is. back of 
every Sale. | 


Write for samples and 
let your customers be 
the judge. 


Do it to-day. 


Republic-Dodge Mfg. Co. 


Pearl and Prospect Streets 
BROOKLYN, N. Y. 




















| 








( Smith & Bros 


14 Milk street. 
Miss Caddoo’s charming personality, her 
] 


genial and affable manner, her well modu 


Typewriter Company, at 


Boston 


lated voice, coupled with her promptness 


and ability in delivering the right kind of 


stenographic goods, have won for her pre 


eminence in her work and a_ flattering 
amount of patronage and high regard from 
the business and stenographic community 
Her services have been equally and per 
sistently sought by the different typewriter 
and it is perfectly 
Smith & 


branch to 


companies in Boston, 
for the L. C. 


Boston 


natural Bros. Com 


pany's rejoice in being 
able to adopt her as one of their able and 
enthusiastic household 

Miss Caddoo says that the prancing, spir 
ited three-horse chariot of the Smith Broth 
sweep her on 


that 


ers 1s a wizard and is going to 


to greater and greater victory every 


success may accompany her is the wish that 


Office Appliances and other friends extend 
to Miss Caddoo 

Concentrate your efforts; 1f you scattet 
them and try to cover too much ground 
they will be like a lot of bird-shot forced 
igainst a wall. Be a sharp shooter, not a 


pot shooter 


words, c 








PRIZE CONTESTS IN CONNECTICUT. 


Unde a 


necticut Bu 
held their 

Brown's Bu 
Cont Chere 


sons present 


chusetts 


The mornit 


adjourned 
Th 
throug! 
advet 
banquet 
members 
and the 
machines 


The typewriting 


York 


Cvpe 


dinner 
ontest 


Brow 


championship and the 


held 
two conte 
Miss ¢ 


bury 


ing 91 8-30 


minutes 


right to th 


permanel! t 


phy Both 


1 


machine 


Miss Eecx 


alized 325 
2,838 words, 


per minute 


O1 the 


pave 


h Né 
ute 


wering questions, 


) 


I H ( 


immediately 
Stants, 
aroline 


\ 
VLISS 


mtaming 


typewriting, 


200 words in ; 


eT 


sh 


( 


as present, ¢ rd 


and 
opel 


atter 
Miss 


per 


and proved for 


contestants 


I 


Strathel 


Was ¢ 


Educators’ 
annual 
College 
over 


mat 


it of their 


associat 


representatives «¢ 


Ethel 
Church, 
Eecles won the 
minut 
the thi: 
champions 


ownership of 





MISS E. E. ECCLES. 


leaving 


average © 


Miss Church wrote 2,31 
rrors, and was penalizec 
ne a ret recor of 1,536 wore 
age of 52 1-10 words per n 
\fter the contests Miss 


n 
clever! 
the 
ntestants and writing 


Miss \W ilson wi 


oO wi 
] 
! 


of January 28, 1911, the ¢ 


ition 


> > 
S.UDS 











THE 


At the Fort Pitt Hotel, on the evening 
of January 3lst, in the city of Pittsburg, 
the members of the Pittsburg Booksellers’ 
and Stationers’ Association met for their 
annual banquet 


11 


la event, and wil 


The dinner was a ga 
long be remembered by those attending 


PITTSBURGH BAN 


Lee S. Smith spoke upon association 
work, emphasizing the good which comes 
from co-operation and association efforts 


Fletcher B. Gibbs, of Chicago, was -the 


principal guest of the evening, and gave 
a very interesting address on the work of 


the National Association of Stationers and 


65 


QUET. 


“Uncle” George Olney and Mr. Water- 
man gave the final touches to the program. 

The souvenirs, which the guests received, 
were particularly pleasing. They consisted 
of a copy of Finley Peter Dunne’s latest 
book, containing the witticisms of the 
famous Mr. Dooley, and handsomely bound 


The menu was elaborate, and the good Manufacturers In conclusion, he said loose leaf note books, each containing a 
music and the speeches were all very much While in the administration of vou fountain pen. The Dooley books were 
appreciated by the members and _ their cal affairs you may ueed ao easletance the gift of Charles Scribner's Sons, and 
guests rom the National Association. as whos« the loose leaf note books were presented 

The banquet committee was composed representative I appear this evening, I have by the Trussell Manufacturing Company. 
of Robert Crawford, of Myers & Shinkl no hesitation in frankly stating that we The L. E. Waterman Company gave the 


Company: E. L. Stevenson, of Stevenson 
& Foster Company, and Charles H. Lang 
bein, of Kurtz, Langbein & Swartz. 


At the speakers’ table the following were 


need and desire yours; and that we ear- 
nestly hope that the 


ur 


stationers of Pitts- 
g will align themselves with this great 


movement to benefit the trade at large, 


fountain pens. 





BIG DEMAND FOR YAWMANOTE. 


The new Yawmanote line, which the “Y 


























seated Charles H. Langben resident and contribute to its success, not only by ae , 
: eannt a ee - > .* and E” people have lately announced, is 
the association, who acted as toastmaster their moral support, but by their financial . , 4 
Ree Sige ; ‘ attracting much attention from dealers and 
H. Lee Mason, Jr.. of J. R. Weldin & Co iid to the extent that each and every ons . pee as 
' Pe arge consumers, and the “Y and E” people 
F. R. Babcock, president of the Pittsburg who has not already done so will become ‘ 
- Fes oe ; : : ; report big sales. 
Chamber of Commerce: Lee S. Smith, ex nember of the national organization and itt ; : , 
J, ‘ - This is one of the most unique, handy, 
president of the Pittsburg Chamber ot ontribute the small sum of ten dollars in a . 
, and thoroughly useful lines of envelopes, 
Commerce; George (Jiney, representing ual dues ate : 
: : folders and file pockets which has come to 
| the Irving-Pitt Mig. ‘ Kansas City, and The dealers in each city encounter com : : 
I ; a : ‘ . our attention, and we predict a_ wide- 
Fletcher B. Gibbs, of Shea, Smith & Co., mercial problems which they must solve ; ; : 
Cl he Cl Cras 7 , 2 a spreading and lasting demand for it. 
om 1icago resident of the licago Station ne re il ) > , n roD a “uy >)? 
3 * ‘ "here are, however, many pt The “Y and E” people, whose headquart- 
ers ssociatiol ms that are national in characte i he t , 
= zi ' oS eee ers are at Rochesters N. Y., are glad to 
‘ rst speaker w ‘ Jabcock ing of which t arious local organizz : 
The fh — | Fr. R. Ba ' 5 ee ee ee ar organiZa~ "send samples to those who are interested. 
who outlined the worl eing done to make ns should be willing to aid the Nationa 
Pittsburg not only great industrially, but \ssociation, and the work of the National ag ere aoe 
great il rtist d esthetic sense Catalogue Commission is one of them Very few people get rich off their friends. 
Barker RollPaper Attachment for Typewriters 
, The latest improved method of writing Duplicate, Triplicate, or Quadruplicate forms 
WITHOUT THE USE OF CARBON PAPER 
With this Attachment twice tl amount of work can be A 
accomplished by the same operator when using printed forms in 
rolls than by the old method of interleaving carbon sheets 
‘‘A”’ shows location of knife edge for tearing off forms 
of any length 
“B”’ Auxiliary Typewriter Ribbons for Duplicate and 
Triplicate copies, always ready for use 
Attachments are loaned free with orders for station 
ery, and attached to your typewriter without 
ds 
<1 United Autographic Register Co. 
: 556-558 W. Jackson Blvd. 
LN Chicago 
Cy wa 
er 
_ The MULTIGRAPH is made without spindles or loose parts. 
“1 "he hubs on the registers revolve freely with the rolls, thus 
" allowing the bills to be extracted from the register without 
unnecessary ‘‘frictior thereby INSURING CORRECT REG- 
of ISTRATION. Especially adapted for Uniform Bills of Lading, 
1S Combined Invoice, Charge, Record and Delivery Receipt, 
les’ THESE HUBS REVOLVE WITH THE PAPER ROLLS Invoices : ity Deliv ery 7 ickets, Express Receipts, Factory 
s eo : ~ —_——_— Orders and many other forms where two or more copies are 
in e - desired. Made in four widths, 4}, 5 4 s 
‘ile United Autographic Register Co. ny length feone 4 te 1d) ee 
< Url il Iii UO leg eos 
m 556-558 West Jackson Boul., Chicago, Ill. 
We are the largest ma i i 
* Phones: Franklin @38 and 639 ae ge nufacturers in the world of printed 
sd Private Exchange All Depts. and plain stationery in roll form. 
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tions of visitors who wished to know more 
about speed on typewriters. 

F. H. Mullins, of the Muilins Typewriter 
Exchange of Bridgeport, was very active 
making new acquaintances, and had a pleas- 
ant word for all his many friends connected 
with the schools. 

J. C. Frank, manager of the Underwood 
office at Waterbury three years ago, in 
going his rounds discovered Miss Eccles, 
then a stenographer in one of the Water- 
bury offices, and insisted upon her entering 
for her first contest. After hard work, 
with good coaching from Mr. Frank, she 
won her first championship. He also as 
sisted Miss Church in her first efforts at 
speed writing and with very good results, 
as was demonstrated 

The entire selling force of the New 
Haven Underwood branch was present and 
did what they could to assist in making 
the convention successful 


Alfred E. Besser of Besser’s, Inc., Buf 
falo, N. Y., will spend about ten days in 
New York after March 6 buying stationery, 
blank books, office appliances, fancy goods, 
holiday publications, etc 

The employe who cheats his employer 
may succeed for a season: but he should 
remember he is using deadly weapons 
against himself all the while 


This is what you are looking for 


Fireproof Steel Cabinet Safe 


The construction of this Cabinet Safe consists of a double wall of the finest Patent Leveled Sheet Steel with both 
inner and outer walls lined with asbestos board and a two-inch air chamber between each wall. 
Each door is provided with independent Bar Bolt fastenings and secured by the latest improved combination lock 


HOLDS TEN TIMES AS MUCH AS A SAFE OF THE SAME WEIGHT 
Compartments adjustable in size to meet your present or future needs 


WRITE FOR EXCLUSIVE TERRITORY 
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MOVES TO NEW QUARTERS. 

The Jacksonville office of the Smith Pre 
mier Typewriter Company has recently 
moved into a new store located at 226 West 
Bay street, where it has secured a good 
ground floor location. The office is equipped 
with golden oak furniture and has every 
convenience for demonstrating and display 
ing machines. The repair department is at 
the rear of the store separated from the 
front by a partition. 

H. D. Land, the manager of the oftice, 
claims their location and headquarters for 
the state of Florida are unexcelled by any 
typewriter store in the South and the Smith 
Premier will be handled to the very best 
advantage under such favorable conditions 


A SUCCESSFUL EXHIBIT. 

\t the recent convention of the Retail 
Lumber Dealers’ Association of Pennsylva 
nia, held in the Manufacturers’ Building, 
Pittsburg, the Smith Premier Typewriter 
Company exhibited their line of condensed 
bill and charge typewriters and special ri 
tail and wholesale lumber dealers’ keyboard 
machines. A large number of the lumber 
dealers of western and central Pennsylvania 
are users of the Smith Premier, and a list 
of these was displayed at the booth i 


prominent position 
H. I. Seddon of the Smith Premier's hom: 


othee at Syracuse was in charge, with G. | 











Hancock, Pittsburg branch manager, and 
two young lady demonstrators assisting 





WHITTEN HEADS SAUNDERS SALES 
COMPANY. 

The business of the Saunders’ Sealer 
Company, manufacturers of the Saunders 
Envelope Sealer, formerly of Cleveland, 
Ohio, has been purchased by the Saunders 
Sales Company, a Massachusetts corpora 
tion, with executive office and sales depart 
ment located at 79 Milk St., Boston, Mass 
W. M. Whitten has been made president 
and general manager of this company and 
will hereafter conduct its affairs. 

Mr. Whitten has long been well known 
in the typewriter business through his as 
sociation with the Smith Premier Type 
writer Company, in their Boston and Port 
land, Maine, offices, and for the last six 
vears with the L. C. Smith & Bros. Type 
writer Company, as assistant manager of 
their Boston office, and manager of the 
Baltimore office 

“Whit” is well equipped to take chare« 
of the above company’s business, and his 
host of friends in the East, West and South 
wish him the heartiest success in his new 
venture 


“Knowledge is proud because she knows 
so much: Wisdom is humble because she 


knows non re 


See, Ae ae 
hd NY Sees 5 










W. H. CHAMBERLIN @ CO. 


150 NASSAU ST., NEW YORK CITY, U.S.A. 
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RECORDS SAFE IN “ALL-STEEL” NEW ROYAL POSTER. Che fact that the poster is very large, re- 

CASES. [he accompanying cut is a much reduce quiring eight sheets to make up the picture, 

\ test of the efficiency of the “All-Steel”  ,, production of the new Royal eight-sheet hows the whole thing, including the ma- 

filing devices made by the General Fire- poster. This is one of the finest typewritet hine, on a gigantic scale, and shows up the 
proofing Company, Youngstown, Ohio, was posters ever gott out lvertising wonderfully well. 

recently given in a real way when the build- These new posters will appear on bill 


ing occupied by the Ferguson Waterproof ards all over the country. 


Company, 2116-2126 South Second street, aS Ne Ae 

" ; Seal +4 ps 

a gee slong | Used extensively ... TYPEWRITER SUITS IN GERMANY 
ene See Soraya | bythe ae - SETTLED. 

the 1 gees Taeae = om SSi-scees Cases Were \dvice from Germany states that the suits 

found in good condition after the fire recently brought by the Underwood com- 


¥ Skinner & Kennedy Statione ( : i i 
The Sk x Ket Stationery Com iny through its representatives in Ger- 


any, of St. Louis, are proudly s] ‘ing > . 
pan} , dl} nowing iny against Ernst & Rhode, representing 


oan qareongin ; - = ie wns m an an he Continental typewriter and the Wander- 
steel nance inde _ r of the building er Works, and also against the manufactur- 
rhe second ; t fet f ut neither the fire ers and sales agents of the Triumphator 
nor the mie e — sos sari fect on the con typewriter, have been settled amicably, and 
aioe “i ry Wnt ig a pena that everything is now cleared up and again 

' oe good shape. The suits are said to have 


olved certain infringements claimed by 
e complainant against the defendant com- 


AN ENJOYABLE SMOKER. 


W. F. Molloy, a former salesman for the 
Smith Premier Typewriter Company at Cin S IA ARD 


cinati, gave a very enjoyable smoker in 
honor of H. | Gerling, city salesman in 
the Cincinnati Smith Premier office. re 


MAKES SUCCESS WITH RIBBONS 
AND CARBONS. 


ne of the prosperous younger concerns 




















cently atk Kansas City, Mo., is the Finch Carbon 
if went, \ rentlemen mostl ) 1 , ‘y 
\bout ¢ p aNe fl » mostly ot Efficiency nd Ribbon Company. Mr. Finch, the head 
the typewriter fraternity, attended the Economy the concern, has been in this line only 
smoker Mr. Molloy’s imitation of Julian ut one year, but in that brief time he 
Eltinge, the female impersonator, was espe as worked up a flourishing trade. Pre- 
cially enjoyabl \n excellent male quartet ously he handled some bank advertising 
sang some Smith Premier songs The background is yellow, with lettering work, and his familiarity with office work 
red and black. The Royal company states nd the requirements of business houses 
4 man of firm principles never changes that the likeness of the machine is absolute tands him in good stead. The Finch Com- 
his mind after he has said “No.” lv perfect pany now employs several salesmen. 
Combine value and price in a way to suit your pocket-book as 
well as your artistic inclinations. 
They are made of select figured plain white oak, or finished golden 
oak Fitted with three complete letter files. The drawer work is 
esp ( 1] MN 
For the price asked these desks are undoubtedly the most desi1 
abl { mark 
We ha long made a specialty of typewriter cabinets, and through 
veal ot xperiet have perfe ct d a desk without an equal tor 
stenographers. Convenience 1s the keynot 
Customers come to us repeatedl 
upon tl recommendation of 
satished users of these desks 
BIG VALUE FOR THE MONEY! 
Write mpblete catalogur 
mplete } 1} 1 prices 





EVANSVILLE DESK COMPANY 
EVANSVILLE, IND. 
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AMERICAN STEEL OFFICE FURNI- BURROUGHS COMPANY GIVES BALL 
TURE IN GERMANY. On tl ning of Thursday L¢ 


(ror ( nsul-Genet l \ MM l} | I the I> { . Reliet \sso 


Your Sales Force} 220 i nie | 











The duplicate personal letter 
is a powerful and economical 
sales force that will save office. 
correspondence and selling 
expense and bring inenormous 
returns in proportion to its 
cost. The simplest and best 


machine for this important 


work is the 





UNDERWOOD 


Revolving Duplicator | 


$35.00 











| 
It will save its cost in a few weeks, 
turning out in unlimited numbers j 
(at the rate of 50 pertect copies per , 
minute) followup letters, price lists 
office forms and circulars of ever 
description—such exact reprodu 
tions of the typewritten original 
as to defy detection. | 
The Underwood Duplicator 
operated by your office boy t 
«hl geomet a ee ee —_ . | IRISH PEASANT, COUNTY DONEGAL, USING SMITH PREMIER MACHINE 
restrictions whatever and makers it is requested that this office Music was furnished by Finz orchestra 
Increase your busine Build up be supplied at once with the catalogues and and the dancing was conti from eight 
prosperous mail order trade quickl; | prices of the American firms which manu until two o’clock 
easily, cheaply, with this powerful littl | facture steel office furniture Che officers of the Relief A ation are 
publishing plant It is further suggested that in case there W. E. Frisle, president; F. Dimmitt, vice 
are patents covering the construction rT president; Raymond J. Petz, secretary and 
Write for Booklet Today ; . : a ee 
process of production of said furniture it treasurer, and the following directors: G. B 
would be well for the American manufac Thompson, Hugh Sharpe, Peter Mindak, 
UNDERWOOD | turers, if they have not already done so, to Walter May, T. L. Linsay a E. Clago, 
| register their patents in the German Em also the Misses Lena Rolffs, Pearl Scott and 


I YPEWRI I ER CO. pire and secure as ample protection as the Linda Gravlin. 
Incorporated | German laws will allow. —___— 
-_——— Happy is the man whose time is spent 


Dept. M, 3 Park Place, NEW YORK | | The wasted moments harm the spender’ to such advantage that he is unconscious 


of them most of all of its passing 
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a | Account for Every 
/| LABOR MINUTE | \ 


Here is the one logical method of keep- 
ing an accurate account of when you 
received and when you sent out letters, 
orders, contracts, etc. It will avoid all 

disputes, as it records 


’ every minute of the 
Follett's i day a night. 






























NEW MODEL ; Absolutely automatic, 
. requires no attention 
Time 
TIVELY ACCURATE 
register on the mar- 
—— ket 
= ae ws. 
| ee 9 LIBERAL 
1o~% PROPOSITION 
\ : TO LIVE 
Ve AND 
RESPONSIBLE 
DEALERS 
AND AGENTS 


and is the only POSI- 
STAMP 
=— -—. 


WRITE 
FOR FULL 
INFORMATION 














Our new Catalog shows a complete FOLLETT TIME REC co 
line of Leg and Pedestal Desks. 675 Hudson Street, NEW YORK CITY 
Free to Dealers for the asking. Western Office: 126 Russ Bldg., Sam Francisco, Cal. 




















Mr. Dealer 


Don't miss your share of this 
trade. We will help you by fur- 
nishing Free imprinted advertis- 
| ing matter. Write today. 

D) The Detroit Coin Wrapper Co. 
a "Quick 371 Harper av.Detroit,Mich.Toronte,Oxt, 

4 


Valley City Desk Company 
GRAND RAPIDS, MICH. 
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it TABLE CO 
i: CU. 
tra 
re $f 927-945 North Wood Street CHICAGO, ILL. 
¥. q This table is one of the head-liners which has enabled us to increase our office table business 
re z i WEE iy 
ice- Over fifty per cent in the past year. There must be something in it. 
c $f q We have a central location and carry a large stock, and can make prompt shipments. There 
lak, i is a pleasure in trading with one of the oldest table concerns in the country—established in 1880. 
— q New catalogue will be out the last of January. If you are not already on our mailing list, 
write us at once. You will find many money-makers shown in the new designs for 1911. 
) ) g 
yent PROMPT SHIPMENTS 
ious 
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PRIZE WINNERS IN UNDERWOOD 
CONTEST. 
The center portrait in the lower row o1 


this page is that of F. L. Heimer, manager 


of the Boston branch office of the Under 
wood Typewriter Company and winner of 
first prize in the grand prize contest for 


$5,000 in gold conducted by the Underwood 


Company in compensation for the best work 


any branch office in the twelve 


months of 1910 
The prizes in the big contest, with names 
branches, are 


done by 


of managers and location of 


as follows: 1, Boston, F. L. Heimer, 150.66 
points, $1,000; 2, Cleveland, A. L. Claflin, 
148.35 points, $750; 3, Atlanta, T. F. Ham 
mond, 144.21 points, $600; 4, Pittsburgh 
F. U. Roseberry, 139.50 points, $500; 5, 
Portland, Ore., W. W. Wiswell, 135.28 
points, $400; 6, Memphis, J. F. Howiso1 


New Orleans, J. A 


$250: &, 


134.52 points, $300; 7, 


Wherry, 133.70 points, Richmond 


E. H. Clowes, 131.35 points, $200; 9, Phila 
delphia, Geo. W. McClellan, 127.89 points 
$150; 10, Denver, A. W. Eaton, 126.14 
points, $100; 11, Baltimore, J. E. W. I 
quist, 123.20 points, $100; 12, Minneap: 
W. C. Hubbard, 122.76 points, $100; 13 


Detroit, W. P. Airheart, 120.40 points, $100 
14, Cincinnati, C. A. Harton, 114.08 points 
$100; 15, Spokane, H. O. Harvey, 
points, $100; 16, Des Moines, H. P 
113.40 points, $100; 17, St. Louis, W. J 
122.20 points, $100; 18, 


oe .e 


suttor 


Rigg, Chicago, ID 


M. Alkire, 111.15 points, $50 
BOSTON UNDERWOOD SALES OR- 
GANIZATION WINS GRAND 


PRIZE. 

Saturday, February 4, was a gala day 
in the Boston office of the Underwood 
Typewriter Company when the Adams Ex 
press Company delivered a box containing 
$1,000 in gold con 

At 12 o'clock Manager Heimer called to 


the office fore ‘ 


gether the members of 


pair and shipping 
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ogether with Mr. Heimer, gathered at 
Purdy’s, where, after considerable effort 
on the part of the artist, the boys 
were persuaded to temporarily put aside 
the too evident expression of pleasure at 
the result of the contest and assumed the 
proper “camera” expression and tad a 
group picture taken. 

They then adjourned to Young’s Hotel, 
where a splendid banquet had been pre 
pared, and as every one had acquired a fine 
appetite they were invited to “fall to” with 
out any formality 

\fter the cigars were lighted Mr. Heimer 
iddressed the men, complimenting them 
on their efforts during 1910—efforts which 
had resulted in bringing to Boston the 
‘Classiest Prize” ever won by a _ branch 
office in the history of the business, but 
modestly refrained from mentioning his 


own close application to detail and co-oper 


with each and every one, which alone 


atiol 

made the victory possibl He then pro 
duced a very mysterious-looking package, 
which, when opened, proved to contain 
eight beautiful monogramed gold watches 
vith 17-jewel Illinois movements, and 
hearing on the inside cover the following 


S4 ription 
Presented 


By 


Underwood Typewriter Ce 


Boston Branch, 
Winner of Grand Prize 
[In $5,000.00 Gold Prize Contest 
1910 
The recipients expressed their heartfelt 


gratitude and congratulated Mr. Heimer 


selection, 


upon the appropriateness of his 
assuring him that they would be their most 
valued possessions and a constant incentive 
to be “On Time” in the best broadest 
sense of the phrase 

The gathering broke up at a late hour 
nd all started homewards, happy in being 





members of such a splendid organization, 
and delighted with the visible evidences of 
its generosity and appreciation. 


LEAVES CHICAGO TERRITORY 
On account of the illness of his little 
aaughter D. R. Flood, who has represented 
the Smith Premier Typewriter Com 


the South Bend, Ind., territory under the 
Chicago office for the past four years, will 
on March 1 move his family to Los Ange 


les, Cal 

Mr. Flood’s 
office 
gentleman, 


the change, 


associates in. the Cn g« 


regret losing this c 
the 


has 


great ly 


and company also reer 
as he been a very su ss 
ful, and in every desirable, salesn 

Dan Murphy, who has been a city 


four y¢ 


Way 


icago for about 


man in Ch 

take Mr. Flood’s territory 

ST. JOHN’S TABLE COMPANY RE- 
PORTS ON CONTEST. 

The first prize and silver trophy 
in the window 
by the St. John’s Table Company, Cadilla 
Mich., was won by Harry H. Smith & | 


trimming contest c 


of Elysia, Ohio. W. P. Williams & 
won the second prize 

In the newspaper contest the judges hac 
a hard time to determine among the many 
contributions which was the best, but after 
much debate, the first prize and_= silver 
trophy were awarded to the Kirkpatrick 
House Furnishing Company, of Blooming 
ton, Ill. The advertisement submitte 
the I. Tschumperlin Furniture Company 
St. Cloud, Minn., was so nearly its equa 


in merit, however, that the St. John’s Con 
pany decided to award a similar silver cuy 
to them Phe Coffin-Rundstrum Furnitut 
Company was first 1n the list of honorable 
mention and M. Koos & Son were se | 


lges who awarded the prizes were 


men trom 


lub Thess vel S¢ 


five expert advertising 


Rapids \dvertisers’ ( 





departments, and 


with uit »le 
words expressive 
of his apprecia 
tio of their 
united efforts 
which contributed 
towards 


the 


so much 
bringing 
(;rand 


the Hub of the 


Prize” to 


Universe.” pr-¢ 
sented to each a 
substantial sum in 


gold \fter 


the present fron 


com 
had been ( ! 


cheers 
was give t 
Manager Heimer 
the | 
wood Comp 

\t l o'clock 


members of 


ind nder 


iny 


the 
the 


selling te 


ree, 





MEMBERS OF THE BOSTON UNDERWOOD FORCE, WINNERS OF THE GRAND PRIZE 
IN THE UNDERWOOD $5,000 CONTEST. 


'S IN THE CENTER, BOTTOM ROW. 











MANAGER F. L. HEIMER cecil ales 
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Dealers 
in B-M Quality Furniture 


are planning an 


Exposition Week 


From May Ist to May 6th Inclusive 


Our Dealers—on an ‘‘Exclusive Agency’’ basis—are getting ready to 
have a ‘“‘Dealers’ Exposition Week.”’ 

This Exposition will be held simultaneously throughout the United 
States, and every dealer that handles the B-M Quality Line is expected 
to get a grip on this, put shoulder to the wheel and help make the plan 
one great big business-building success 


We Are Going to Do Our Part 
with Big Advertising of 


“Dealers’ Exposition Week” 
































: : We are going to advertise this ‘‘Dealers’ Ex- Quality line), so, unless you are in position to 

é position Week”’ in a lot of standard magazines that accept, handle and push such a proposition from 

circulate all over the country now on, please do not answer this advertisement. 
We shall announce ‘‘Dealers’ Exposition Week If we can’t get the dealer we want in a town at 
j — inate : : “a : ‘ aks = _ P : 7 : 

d in such a way that it will be brought to the notice) once. our policy is to wait until we can get him. 


of every possible buyer of Filing Furniture, Equip- (Such dealers we usually find worth waiting for.) 
ment and Supplies so as to add to our dealers’ ; 

r prestige permanently and boom their sales through- 
out the entire month of May. 

Details of our ‘‘Dealers’ Exposition Week’’ 
plan are now being worked out by the most thor 
oughly practical selling experts in the United It includes vertical and lateral sections—cab- ’ 
States inets and ‘‘Cabinettes’’ (fractional sections)— 

Everything is expected to be ready by the next trays—cards—everything to meet the most exact- 
time ‘‘Office Appliances’’ goes to press, so we can ing and complicated filing needs, with the simplest 


Only the ‘‘live wires’’—the ‘‘pushers’’—the 
‘‘square deal men’’—are the kind wanted for the 
B-M Quality Exclusive Agents’ Proposition. 

The B-M Quality Line is complete. 


V 





24 then tell you—in this page of the April number and most convenient and economical—methods, 
just what big nationally circulated magazines we systems, equipment and supplies. 
Té e4 or TO 1uSe ; % » ¢ . rtising ot ye ] rs’ 1 . 
sl er ase for the advertising of “Dea Do you wish 1 andle such a line—on an 
Ex positio1 Week . . Exclusi Agent's sis? 
Do you wish to get 1n on this’ ; Pe ; 1 do it justice? 
If so. vou will need to write us at once. because Can you handle such a line—and do tt justice! 
* on’t be fair to let new dealers in to get benefit If so, you are t man we are looking for. 
ile t the last minute Write us at once so as to get 1n on this ‘‘Dealers’ 
t Our proposition 1s ‘‘an Exclusive Agency Prop Exposition Week acked by our big National 
ef tior only one dealer in a cit rets tl B-M Advertising Campa 
34] 
eir Write us NOW Address 
nN e 
ip 
} FOWNE-WILOLrSE LO. 103 Hovey Street WIUSKEPZON IC 
et a 9 e 
has 
eir 








dealers and 
the 


the commercial 
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stationers appreciate co-opera 


tion and support of 
salesmen, who can give them many pointers 
in the conduct of their stores, and dealers 
with 
Many 


down 


are willing to reciprocate 
orders when it is possible to do so 


turn 


generally 


times dealers are obliged to 


salesmen, no favorably im 
the 


they 


matter how 


happen to be with 


for 


pressed they may 


salesmen’s propositions, reasons 


cannot very well tell the salesmen. It may 
be that the dealers are in 


certain 


certain cases un 


der obligations to other manufac 


turers for 
therefore do not feel justified in changing 


favors previously shown and 


the line or supplementing it with goods ot 
other makes. Yet, failed to find a 
dealer in office appliances who was not glad 


} 


to see salesmen, and to give them some of 


I have 


their time 


Dealers have a right to expect consider- 
able support and co-operation from sales 
men. The salesman just begins his obliga 


tions to a dealer when the order is signed, 
and the obligations are not ended until the 
salesman 


business relations are severed. A 


who promises delivery on a certain date 
and does not see that the goods are shipped 
promptly, justly deserves the disapproval of 
the dealer. It is 


promise shipment of goods a few days late 


better for a salesman to 
and have them on hand a few days ahead of 


time than to promise shipment a few days 


before the actual date of shipment Like 
wise with quality—better under-estimate 
quality just a trifle, so that the dealer will 
feel that the goods are a little better than 


represented.* 


Now as to complaints. The dealer places 


his order with the salesman and naturally 


looks to him to remedy all grievances. First, 
the dealer is justified in expecting the sales 
him he thinks 
When the 


dealer gets more than he expects in settling 


man to ascertain from what 


should be done to rectify errors 


a dispute he will feel happy. For it is char 
acteristic of human nature that the things 
which are given to us unexpectedly are 
more fully appreciated. The salesman is 


unusually elated when the dealer gives him 
a larger order than he anticipated, and like 
wise is the dealer pleased when he receives 
more than he expected in the adjustment 
of claims 

A certain office appliance dealer ordered a 
bill of goods from a salesman who uninten- 


little higher 


tionally quoted him prices a 


WHAT DEALERS WOULD LIKE FROM SALESMEN 


By W. W. Hiscox. 


the When the 
received the goods were billed at the lower 


than regular. invoice was 
and correct price, and a note accompanied 
the invoice on which the salesman apolo- 
gized for misquoting. The dealer has con- 
fidence in that house to do the right thing, 


and is confident that they will not knowing 


ly take advantage of him, and he also has 
confidence in the salesman who did not 
soak him when he had the opportunity 
After all, confidence of the buyer is the 
needed requisite in making sales It mat- 


ters not how good a proposition a salesman 
the f 


has, if he cannot secure confidence of 


the buyer he cannot make sales 


The signing of the order does not termi- 
nate the work of the salesman Che dealer 
expects him to follow that order to the 
factory and from the factory to the store, 
and to inquire about the condition of the 
goods when he makes his next call—yes, the 


dealer would like the salesman to make sug- 
gestions as to proper display of the goods 


+ 


and suggest methods of promoting the retail 


sale of the same. Some salesmen will say 
that such a dealer would expect too much. 
Hardly, for the great problem of to-day is 


to sell goods and not to manufacture them 


Manufacturers can turn out more goods 
than dealers can sell or than the public is 
ready to buy. The salesman who works his 
head to devise schemes which will keep his 
goods moving rapidly from the shelves of 
the retailer will be benefiting himself 


In an Eastern town, a certain salesman 
on his regular rounds found that the sta 
ause of a 


tioners were losing money he 
combination of circumstances which had 


the 
prices 


demoralized trade All the stationers 


trading 


stamps because competitors were doing 


were cutting and giving 


the 
kee Pp one’s 


same, and it was a big fight to 


The competition had assumed 


that the dealers 


customers 


such a violent form were 


putting out considerable money advertis- 


ing goods on which the profit at the price 
advertised would not pay for the advertis 
ing. The stationers were slow in paying 
their bills to wholesalers, and the affairs of 
the dealers were certainly in bad shape. This 
salesman saw at once that he could rot 


expect much profitable trade from that town 
unless conditions were changed. He sound- 
ed the stationers and found that they were 
all willing to end the warfare. The 
man gave a dinner to the stationers at the 
hotel, and after 
good, discussed the 
fully, frankly and forcefully 


sales- 


feeling 
situation 


local they were 
demoralized 


The gathering 








|r. 
—I 


was successful. The stationers agreed t 
discontinue the giving of trading stamps, t 
adopt uniform prices for stationer and 
printing, and to stop for once and for all 
the hammering of the competitors Chere 
is now a much better feeling existing in the 
town among the stationers; they are friend 
ly with each other, and are now making a 
profit. This was a form of servi ind the 
service brought considerable business t 
the salesman. The stationers in that tow1 
are under obligations to him, a1 hey know 
that he is playing fair, and that he will not 
sell one stationer any lower than another 

The overloading problem 1 4 serious 
one to most dealers \ dealer erstocked 
is often a dealer and friend lost t ules 
man Dealers expect that salesmen wil 
make suggestions as to selling rpl 
stock, or if that is not possible king 
back some of it and supplying s dealer 
that needs the goods. Generally, the sales 
man can devise some method of advertising 
or circularizing so as to move t ver 
stock, and can convince the i¢ that 
there is a ready sale for the ge shed 
rightly Dealers expect salesmen to post 
their clerks on the best method ing 
new articles, how to demonstrate them, how 
to displ them, and to point out w ire 
the most likely purchasers 

While there are many perples that 
worry a dealer daily, and oftentimes he 
not i cheerful mood, he likes t ee the 
salesmen cheerful and happy \ ray of sun 
shine brought into the private office is very 
much appreciated 

With typewriters, filing syste ding 
machines, etc., dealers in small towns whi 
cannot afford the services of a skilled sales 
men desire the salesmen to inst t the 
clerks how to make sales, just | to ap 
proach a prospective buyer, how ouse 
his interest, create the desire a se the 
deal. Salesmen will do well t ll on a 
few of the prospective customers a g with 
the clerk and show in actual practice how 
to make a sale 

*We don’t quite agree with the writer in 
his remark as to underestimating tality 
Apart from the fact that that rather 
too severe a strain upon human nature, we 
believe it to be best for the salesman to 


tell the truth—neither claiming more nor 


less than his goods are entitled t 

We shall be glad to hear from readers as 
to their views on other points d 
Mr. Hiscox’s 


article Kd 
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ALPHABETICAL LIST 


OF EXHIBITORS. 





a 
Addressograph Company, The 39 
Allen Filter Service 122 
American School of Correspondence 57 


Automatic Envelope Sealing and Stamping 


Machine Company... 24 
Automatic Coin Wrapping Machine Company. 10 
Automatic File & Index Co 25 
Automatic Press Feeder Company 43 
Automatic Letter Machine Company 63 

B 
Baird Electric Company 32 
Beach's Magazine of Business 75 
Baumgarth Company, John 17 
Beckett Paper Company 54 
Billograph Co., The 36 
Brown, Seth, Publishing Company 4 
Bumps Paper Fastener 68 
Burke Manufacturing Company 107 
Burroughs Adding Machine Company $2 
Business and the Bookkeepe 83 
Cc 
Chicago Gum Tape Company 134 
Chicago Towel Co. 33 
Coit Pen Company 118 
Columbia Phonograph Company 65-72 
Connard Hocking Co... 136 
Cc. & R. Sales Company (The Postcraft Co.) 21 
D 
Dalton Adding Machine Company 61 
Davids, Thaddeus, & Co +1 
Defiance Machine Company 22 
Derby Desk Company 26-27 
Drummond-Ludlow Co 70 
Duplicator Mfg. Co 36 
E 
Edison Business Phonograph Company 38 
Elliott Addressing Machine Company 19 
Elliott-Fisher Company 64 
Everson, C. G., & Co 122 
M. F. Edwards & Co 53 
f 
Fisher Co., H. S 119 
Fox Typewriter Company 37 
G 
Glick, H 83 


Intand Statloner and Business Equipment 
Journal 


K 
Kalamazoo Loose Leaf Binder Company 380 
M 
Meilicke, C. A. 112 
Modern Methods , F 15 
Moon-Hopkins Billing Machine Company 58 
Morrison’s Weekly 11 


N 


National Cash Register Company 
126-127-128-129-130 


National Envelope Sealing and Stamping 
Machine Company. 0 
Neostyle Envelope Company 51 
Nott Specialty Co 109 
Oo 
Office Appliances 95-96-82 
Office Outfitter 31-35 
Pp 
Page Manufacturing Company 120 
Peabody & Co., H. W. . 99 
Polk, R. L., & Co 87 
Postcraft Company, The 21 
Printograph Co., U. S 7 
R 
Reynolds, H. J 66 
Roberts Gum Tape Company 67 
Rogers Addresser Company 62 
Roneo Company 2 
S 
Sabath Desk Company 8-9 
Safe Cabinet Company 105-106 
Schapirograph Company 98 
Schlau Burnett & Co 18-46-44-50 
Simplex Envelope Opener Company (Joseph 
Cc. Hart) A 67 
System Cabinet Company 77 
System Magazine 20 
v 
Thaddeus Davids Co 41 
Twinplex Mfg. Co 117 
U 
United Autographic Register C 60 
U. S. Printograph Company, The 76 
Universal Check Protector Company 67 
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CLASSIFIED LIST OF EXHIBITORS. 





ADDING MACHINES 


Burroughs Adding Machine C 
Dalton Adding Machine Ci 61 
Moon-Hopkins Billing Co = 


ADDRESSING MACHINES 


Addressograph Co., The 39 

Elliott Addressing Machine C 1 

Rogers Addresser Company 62 
AUTOGRAPHIC REGISTERS 

United Autographic Register Co 6 


BILLING MACHINES 
Moon-Hopkins Billing Machine Company 
Elliott-Fisher Company 


CABINETS 
Safe Cabinet Co 77-105-10 
System Cabinet Co 77 - 105-10 
CALCULATING MACHINES 
Dalton Adding Machine Company 61 
CALENDARS 
Baumgarth Co., John 
CASH REGISTERS 
National Cash Register Co. .126-127-128-129 
COMPOSITION DUPLICATORS 
Duplicator Mfg. Co 3€ 
Schapirograph Company Ig 
COPYING MACHINES 
Roneo Company ‘ 23 
CHECK PROTECTORS 
Defiance Machine Co 22 
Universal Check Protector 6 
COIN WRAPPERS 
Automatic Coin Wrapping Machine Co 
DESKS. 
Derby Desk Co. 26-2 


Sabath Desk Co 
ENVELOPES 
Neostyle Envelope Company 
ENVELOPE SEALERS 
Automati« Envelope Sealing & Stamping 


Machine Co . 
National Envelope Sealing & Stamping Ma- 
Cc ; 


chine 49 
Reynolds Co., H. J..... 6¢€ 
FILES 

Automat File & Index Co 
FILTERS 
Allen Filter Company 122 
Everson, C. G., & Co. 122 
FORM LETTERS 
Polk & C i. oe ° 87 


FOUNTAIN PENS 
Coit Pen Co.... " 
GUMMED TAPE 


Chicago Gum Tape Company 
Roberts Gum Tape Company 6 
INKS, ETC 


Thaddeus Davids Company 


LOOSE LEAF GOODS. 

Kalamazoo Loose Leaf Binder Co......... . 80 
MAILING MACHINES AND APPLIANCES. 
Automatic Envelope Sealing & Stamping Ma- 


1ine Co <éqseud eanaeeee oo 
National Envelope Sealing & Stamping Ma- 
nine Co ° oeeesedes oe 40 
Reynolds Cx H. J ‘ on ee <a 
OFFICE FURNITURE. 
Derby Desk Company err 26-2 
S ith Desk Company ss ES ee ee 8-9 
Revell, Alexander H., & Co were 7 
PAPER. 

Beckett Paper Cx ‘ 54 
Midland Paper C e* aon 
PHONOGRAPHS. 

C mbia Phonograph Co . rate . .65-72 
Edison Business Phonograph Company... 38 
PRINTERS. 

Schia Burnett & Co ‘ . 48 -46-44-50 
PRINTING DEVICES. 

Automatic Press Feeder Co... ee 43 
PUBLICATIONS. 

Beach’s Magazine of Business. Teer 
Business and the Bookkeeper................ 83 
inland Statione ; ion ee 5 
Modern Methods Sem o-15 :sr Wee ea ae 
Morrison’s Weekly os eeeee ey 
Sr rr rere 82-95-96 
Office Outfitter Levee eK Tr .31-35 
Sterling Magazine Co — i deride sence 
Brown, Seth, Pub. Co re ee ee 94 
System Magazine erry se 
SCHOOLS. 

Ame in School of Correspondence 57 
STAMP AFFIXERS. 

Automatic Envelope Sealing & Stamping Ma- 
chine Co TEEEETOTTL ET TT 24 
National Envelope Sealing & Stamping Ma- 
hine Co errr errs 
C. & R. Sales Cx The Postcraft Co.)... o% Te 
SPECIALTIES. 
Bumps Paper Fasteners keane .. 68 
Burke Mfg. Co [6% ghSe eRe 107 
Page Mfg. Co ; cednonw ieee - 120 
Peabody & Co., H. W cake .. 99 
SIGNS. 
H. Glick ; - scene ae 
TIME STAMPS. 

Baird Electr C ° Se 32 
TYPE DUPLICATING MACHINES. 
Automatic Letter Machine Co................ 63 
Prinseeraah Ges, TOO Ths We ind 0005s dPeeiewens 76 
Rogers Addresser Co oa as : eaters 
TYPEWRITERS. 

Fox Typewriter C ee Pe ere 37 
TYPEWRITER SPECIALTIES. 

Nott Speciality Cc aha es .. 109 
WAGE CALCULATORS. 

Meilicke, C. A ROOT 
WATER COOLERS AND PURIFIERS. 
Allen Filter Serv e, The. . enn sa op Se 
Everson, C. G., & Co _ — . ....122Ye 
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BUSINESS SHOW EXHIBITS ILLUSTRATED. 


Chicago Business and Advertising Show, 
March 8 to 15, Inclusive, Coliseum, Chicago. 


ADDRESSO- 
GRAPH COM- 
PANY, THE, 901 
West Van Buren PANY, 8 4 
street, Chicago. Ex Adams 6s street, 

ting the \d Chicago. Ex! 


AUTOMATIC 
LETTER MaA- 
CHINE COM.- 


its iting the \ut 
rious models, mati Lett | 
hich print a type hine , t 
14 | 
te address a typ ] 
l i il ] r 
1 A 
T ] a \< 
| de x i g i ( 
h ¢ Graphotype eed and ’ 





V1 e eat 
\ I >] il Be tl 
ldre grap! i hare 
the public utility companies, banks, insu mpanies, laun- | 7]. B. Kidd 
. satione nd all me stile I: { : he 
dries, associati ! ind a real Il Smith. V D 
Booth No. 39 is ha C.D. W 9 St ras. | 
ager, assisted by W. H. Page, advertising manager, Franl oO win 
Jordan, A. W. Wike, R. D. Cook and R. N. Fell 


AUTOMATIC PRESS FEEDER COMPANY, 316 Dearborn 























t street, Chicago. Showing G 
ALLEN FILTER’ SERV- Booth on hars WwW. WW. Bishop, t ger 
ICE, THE, 81 East Lake . 
street, Chicago. Displayir 
the Allen water purifier and { 
cooler combined, also a AUTOMATIC 
bottle water coolers an SEALING AND 
tary drinking cups rl STAMPING MA- 
bined water purifier and CHINE COMPANY, 
is shown in the ace Providence, R. I. 
cut 1t11 
Booth No. 22 i 
E. P. Mull, assisted by 
\bbitt, W. Maddox 
LeVay | el 
BECKETT COMPANY, 
THE, Hamilton, O. Exhibiting Bucl 1 ao 
; 
Ms 
| 
Booth N 54 
BEACH, E. H., Detroit, Mich. 
THE DUPLICATO MFG. Monadnock Building, | be shown Beacl Max Busine 
Chicago. Exhibiting the B | ; machine for | the I Business 1 pedi 
making duplicate tit 9 re ! f asie 
106 clear copies I Dp ’ t] 
Booth No. 36 is in cl B t} 75 } | Ferg 
te with a t 


others 


who demonst 
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| 
BAIRD ELECTRIC SETH BROWN PUBLISHING COMPANY, Chicago. 


COMPANY, 3145 North Showings ¥ tandard advertising in Booth No. 94. 
Halsted street, Chicao. Th —— 
comy list BURROUGHS 
irs ; mputing ADDING MA 
time stamps, time re ef CHINE COM 
PANY, Detroit, 
Mich. : ti 





B A U M 
GARTH COM- 
PANY, JOHN, 
Chicago. I 


|. I. Gillen, Chicago sales manager, and 
’ so W Gavett from the factory. 
H. GLICK, 77 Fifth Ave., Chicago: Displaying a full line of 
sooth No. &8 is in charge of H. Glick. 








BUSINESS MAN’S PUBLISHING COMPANY, THE, De- 
troit, Mich. Showing the Business and the Bookkeeper Maga- 
and general publications 
oot 83 e in charge of F. W. Platt, assisted by 
rgaret Mann 


BUSINESS PHONO- 
GRAPH COMPANY, 164 
Dearborn street, Chicago. 
Exhibiting the improved 
Edison _ Business Phono- 
graph, the well known voice 
recording and voice repeat- 
ing machine for the use of 
business men and others in 
the dictation and _ transcrip- 








tion of correspondence, €erc., 





' 
| whereby letters are dictated 
' into the machine and record- 
ed upon a cylinder, which is 
n t e machine or returned to same ma- 
transcribes the letter or message 
5 g Edwin C. Barnes, manager; 
- Wea nager; assisted by D. A. Dick, George 





CHICAGO 
Pere, GUM TAPE 
josaamaleen COMPANY, 35- 
37 East Randolph 
BURKE MANUFACTUR- street, Chicago 
ING COMPANY, Syracuse, Disy c 
a = S Peer C 





‘ er tension. 
f I’. W. Sinsabaugh, H. S. Brown, 
Berchand 
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| DEFIANCE MA- 


CHINE COMPANY, 
THE, Chicago office, 81 


CHICAGO NEO- 
STYLE ENVELOPE 
COMPANY, THE, 








Chicago, Ill Exhibit Lake Street. Displaying 
ge the Neostyle el he new teel 1 trix 1 | 
onstructe | ¢ ; & ey r 
n emaining prote ! 1) 
é sy rr 
é rely hime g 
See that Neostyle Hook 1: seein b ae 
contents without tearing the envelope This envelope them at. the me time 
designated as the Neostyle Patent Hook envelope and the D nee dividend 
Booth No. 51 is in charge of Mr. Ar check writing machine for 
writing check nd protect the me time 
= = — _ rate 600 
Ul Ny Mo large I () iugh, g¢ ‘ 
‘ (; I Bru en the ( icag 


COIT PEN COMPANY, 103 Randolph 
Chicago. ly 


street, 


Exhibiting the “Re d DERBY DESK CO., 311-313 Wabash Ave., Chicago; factory, 





fll” non-leakable self-flling and I { Somerville, Mass.: isp! f Derby 
fountain pet This pen has a lock « ¢ amet roll ton. nat: , 
and it is claimed it will not wi 3 ly 
has no leaky joints 3 . oi 
Booth No. 118 is in charge of Mr. ¢ 7 ay sl ha 
assisted by Miss Cooper, Mr. Pear 5 ’ Root] e | 
a : a~ \\ \ \ ‘ 


Mr 


mManaver 


their 


DALTON ADDING 
MACHINE COMPANY, 


McNelly : 





assis 





x 


- A, 
"WE Rtapyriui roUNTAI “ 


EVERSON & CO., C. G., 116 East 


COLUMBIA PHONOGRAPH Lake street, Chicago. Exhil 
COMPANY, New York and Chi- plet Saban 


cago Displaying tl Dict 
phone 
Voce rep iting n in¢ 
ed by usiness 
for r¢ 


1 | 25 1 
cylinders from wl 


is tr I lL by the 
the 

spond 

phor haracterized by 
featut SE See 


1 - ie) 
s 65 and 7 


the Dictaphone Dep rti nt | \ Pray 


are in charge « \\ 





tants 


TYPEWRITER 


FOX 
COMPANY, Grand Rapids, 





Poplar Bluff, Mo., and Mich. Exhibiting th 

Chicago. Exhibiting th © Fox sible 1 

well known Dalton add 

ing machines, adding, | ‘ 9 ial = 

ing and calculating n ea ‘a ING'Z . 

chines f type kc 
Booth No 61 | tit sc naly py TE RH Te BY 

charge W. 1. Cur ‘ex ht Ss 

manager the Chi vy boar 

ottice, assisted by P tl 

Sea, M. F. Laughlin, 

J. Deist, G. A. Merritt 

Rhodes Curr! Wil 

Robinson and H. H \\ 

ington Smith Ve het 
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—— $$$ 1 





ELLIOTT ADDRESSING MACHINE COMPANY, THE, | . GLICK, 77 Fifth Ave., Chicago: Displaying a full line of 
pesenagianin Mass. |) splaying power I r printing at t oI sooth No. 8&8 is in charge of H. Glick. 
o 1 lel .- =a “" ase “es idence tine ae 
t-powe 
a io AUTOMATIC FILE AND INDEX CO., Green Bay, Wis. 


25 an interesting line of the files and 
nA ' ( ( y this company. Booth in charge of 


and salesmen 


INLAND STATIONER AND BUSINESS EQUIPMENT 
JOURNAL, Chicago. Showing copies of the Inland Stationer 


ELLIOTT- nd Business ] ent Journal, a business magazine. 
FISHER COM- Boot vo. 71 charge of George W. Meacham, circula 
PANY. Harris- | | I y a competent staff. 


burg, Pa.: Es — 


KALAMAZOO LOOSE LEAF BINDER COMPANY, Kal- 


amazoo, Mich. | ving a full line of the well known Kala- 


( dea« re, binds Pa. &€66.. Gee: The gen 


will demonstrate all of the vari 





HART, JOSEPH = i? ee a 
C., 315 Dearborn -_ ; 


, ete., that the company man- 











payetirtate Chicago. S( charge of General Manager George P. 
Manager Oscar Allyn, also Malcolm Mc 
- Chicago representative. 
MEILICKE, C. A., Chicago, Ill. Displaying an interesting 
in ( Booth 112 in charge of Mr. Meilicke 
¢ P \ 1 pe thi _ ' ; ‘7 ’ ' } . } TT 
the contents of t envelope are neve! MODE RN METHODS, Detroit, Mich. Exhibiting the Mod- 
There will also | hibited the Detroit ds 1 e, a commercial publication for the use 
machine with a printing de e at isiness mi thers interested in business problems and 
67 n charge of Joseph | rt and assistants soot Ls e in charge of H. A. Elliott. 


MORRISON PUBLISHING COMPANY, 164 Dearborn 





street, Chicago. Displaying and showing Morrison’s Chicago 

Veekly, a popula gazine treating of various subjects of gen- 
l t 1 t , ete 

Booth No. 11 n charge of A. E. Green, Dennis Donahue and 


P NATIONAL ENVELOPE SEALING AND STAMPING 
THADDEUS wre enntee Corners idg “i ACER COMPANY, 200 Devonshire street, Boston, Mass. 
York — Di splayi1 DD 
vit aise 5 £ . land Stamper, a machine for stamping 
of Maks, & eae eae So: saeiotanstiee tte y hand. It holds stamps in rolls as reg- 
postoffice for stamping machines, and 
mps to the mail matter, counting each 
Stamps are locked in machine and no 
xcept in the regular manner. 
10 e in charge of C. E. Skerry, president; 
rer, with Alfred Hall assisting, all of 
the Nat E1 Sealing and Stamping Machine Company. 
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MOON-HOPKINS |. F. Burke, F. E. Curtiss, M. P. Burroug G. L. Reichhelm 
BILLING C O M- Re 

PANY, 1901 - 1905 
Pine street, St. 
Louis, Mo. Chicago 
Office, 660-665 Old 
Colony Building. 
Displaying Moot 


Hopkins typewriter PEABODY & CO.. H. W., New York. Exhibiting D 


adding machines 

HLence 
M 0 o n - Hopkins 
typewriter adding 


and subtracting ma 


REYNOLDS & CO., H. J., 
55 State street, Chicago, III. 


chines, and the 
Moon-Hopkins bill 


ing machines 





4 ; ae Showing _ the Yeynolds E1 
Booth No. 58 is ir 
charge ot J ( Moon, preside nt and genera manager J | velope Sealer 
Orr, assistant secretary and treasurer; J]. ¢ Harvey, manag 
. , 1 rapid i 
of the Chicago office; assisted by Fred. Haushalter, Lester Orr 
O. K. White and Miss Gertrude Cardwell, demonstrators ils sizes lhe perates 
the Misses Bernadette Kelly and Wille D \! 
y by 


Wooley 





NATIONAL CASH REGISTER CO., Dayton, O.:) Exhibit 


ing and demonstrating a very comple un tensive line 
cash registers for every purpose for whicl h machine ul NOTT SPECIALTY CO., THE, Roanoke Building, Chicago 
be used. A very large display, remarkable for the number at Displaying the Nott typewriter ties, including the Nott 
variety of machines show: Gravity Clamp. the Nott Dustpr ‘ad for typew1 

Sooths Nos. 126, 127, 128 and 129 are iy ree t expert Booth N 109 1 roe f ly tt nd senintteied 


salesmen and demonstrators 


OFFICE OUTFITTER, Chicago, IIl xhibiting 


dirt 1 


OFFICE APPLIANCE COMPANY, THE, 303 Dearborn 
street, Chicago. Exhibiting Office Appliances, the magazine « 
thee equipment, containing the auth ft 
the Business Show 

Booths Nos. 82, 95 and 96 in ¢l 
\\ fupper, assisted by D. S.. Bee !. A. Gilbert, W 
Bennett, Benjamin Wallste1 Ht. OW \I 


ROGERS AD 
DRESSER 
COMPANY, 441 
443 South Des- 
plaines street, 
Chicago. ix! 

















POSTCRAFT COM- 
PANY, THE, Newark, 
N. J., formerly the C. & 
R. Sales Company. Ex 
th Dnctes 
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RONEO COM- 

PANY, New York the bus ne 
Chicago. Ex petent att nt 

ng the Rone 


and fice 


SYSTEM- SAFE 
Chicago. Exhibit Ste 





SCHA PIRO- 








SYSTE M COMPANY, Chicago: 
Booth No. 


CABINET CoO., 
Safe-Cabinets, 


et tt JESK er othece 


APPLIANCES. 


Exhibiting copies of seails 
20 is in charge of com- 


1537-39 McCormick Bldg., 
System Filing Cab- 


appliances 











GRAPH COM- 
PANY, New York 
City: Ee xhibitir 
ow! 
luplicat 
No. 98 h ; yes 
« pattwah = wawhe’S 
met e 





PAGE MANUFACTURING COMPANY, 


THE, 


17 East 23rd 


street, nee shown the P 
ittachment r cash registers which is 
It uid preve I t O 

e register alo ( 

The } h is 


SABATH DESK aperapal since’ 314 Chokgyyrtie street, _Chicag: 


Exhibiting a ful ( ( e fur 

top sanitary and other desks and oft 

files and filing device f other kinds 
Booths No. 8 and 9 are in charge of R.S 














UNITED AUTOGRAPHIC REGISTE R COMPANY, 556- 
558 West Jackson Boulevard, —— Iexhi grapl ' er 
registers, typewritet t hments, print ! e( , ‘ 7 ad We 




















Charles 
Morri- 


president; 


and W. L. 


H. Pence, 
R. Berry 


UNIVERSAL CHECK 
PROTECTOR COMPANY, 
Metropolitan Block, Chica- 


go, Ill. Exhibiting the Uni- 
versal check protector, a 
machine which, it is claimed, 
will positively prevent the 
raising of checks, drafts, 
stocks or other commercial 
paper. The machine perfor- 
ates and inks the paper and 
carries the indelible’ ink 


through to the reverse side. 
Booth No. 67 is in charge of 
John F. McDonald. 
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AMERICAN SCHOOL OF CORRESPONDENCE, Scran- AUTOMATIC COINWRAPPING MACHINE CO., 80 


ton, Pa. Exhibiting the literature of this instituti nd den Greenwich street, New York City. 
ynstrating the lines successfully peor ry mail t tudents chines « tr erated rately count 
chahdiceen the world Rooth N 57 ! ro am hy 
of people thoroughly informed upon the worl the 
@ » 
| — 
| 
} 
BUMP’S PAPER FASTENERS, a Exhil ! 
Paper Fasten rs and other spe alti ) tl ' OS 
EDWARDS, M. F., Chicago. Exhibiting n imterestin 


i specialties in Booth No, 53 


U. S. PRINTOGRAPH 
COMPANY, home office and 
factories, La Crosse, Wis. 





Sales offices i every large 
tv in United States and tor 
eign countric The Printo 
graph is an electric high VL 
peed typewriter, operating 
‘ 
yy sharp vibratory tmpact an 


It produces from 2,000 t 
+000 typewritten letters per 
hour 

Booth 76 1s in charge 





SCHLAU, BURNETT & COMPANY, 124 Federal Street, 


ompetent demonstrators , , ; 
I ‘ Chicago; Ex biting high grace ‘ printe ] 
om the La Crosse and Chi ! le] j 
comprising italogues, booklet 
ago ofhces of the company, including Messrs. J]. Edward Quinn ; , ; 
ildias tak W. We, Setasan teed He. C. Pale 08 1.4 Cree exhibit is in charge of Harry R. Schlau, Marion S. Bu 
t ( hicago an Seamans an ( 1 f i Crosse : - 
Samu Weinbet rel Jo I i) . ts Davi d M Wolff 
Fre i¢ J 1) rn Sell 











Success 


Men at some time are masters of their fates: 
The fault, dear Brutus, is not in our stars 
But in ourselves, that we are underlings. 


€ Doubtless the thought has often come to you that Fate or 
Fortune, or whatever power it is that dispenses the world’s best 
gifts, deals out its favors unfairly. 


€ Maybe you have decided that it’s all a matter of “luck” 
that success comes to men born under a lucky star, while the 
others are foreordained to failure. 

@ Away with that false philosophy of life! Life isa battle ~its 
victories come through conflict. Life is a game—a man can’t 
cheat and win. Life is a race the glittering prizes of Success 
never go to laggards. 

@ The world is moving faster than in any previous cycle of its 
history. The call for men qualified to accept responsibilities, 
men imbued with the spirit of achievement, reaches to every 
corner of the land. 
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BUSINESS SHOW PROGRAM SECTION 


MUSICAL PROGRAM. 


Chicago Business and Advertising Show, 
Coliseum, Chicago, March 8 to 15, 1911. 


BY FORREST’S SEVENTH REGIMENT BAND—FRED LHOTAK, CONDUCTOR. 


WEDNESDAY EVENING, MARCH 8, 1911 INTERMISSION. 


thern Memories”. 
re Do You Live?’ 


I ( ~ I 
Ly i 
. ‘ ; S ff < na oe 
NTERMISSION MONDAY AFTERNOON, MARCH 13. 
‘I Swe M The |} f America’”’ 
\ ( N os 
The ¢ olate Soldier je 
Do Yo Li | I I P i 
The S f Medusa M f \ I! Trovatore”’ 
THURSDAY AFTERNOON, MARCH 9 INTERMISSION. 
I The Triumph of Glory”. 
Ss ( M 
\ ( Se GOMER e be aetkdscSeapus 
l t f in Girl 
‘ \I , ¢ f \ Tell , raat 
INTERMISSION MONDAY EVENING, MARCH 13. 
| Ss I g Trumpeters” 
Q Peasant’ 
Kling : : Cupid Captive 
Mi Plantation Songs” 
THURSDAY EVENING, MARCH INTERMISSION. 
I 
B : 
Leave B I I Berlin 
x Scen : er eee stale eaten 
INTERMISSION. TUESDAY AFTERNOON, MARCH 14, 
Memo H Gladiators’ ies Spore ye 
o. Writs ose ) ( Gold Sceptre 6 made tele weet 
Lane” er os 
Ofte | the Clock Store’’. . 
FRIDAY AFTERNOON, MARCH INTERMISSION. 
Stripes Forever” 
opera, ‘‘Norma” ; 
INTERMISSION. TUESDAY EVENING, MARCH 14, 
T R 
g G Rese vad c0sNieess se 400040 seek a ee ee 
FRIDAY EVENING, MARCH INTERMISSION. 
a ( rch Organ 
P I Normandy” °° eeeeseee 
| of Gettvsb K ‘ eee rer T 
INTERMISSION. WEDNESDAY AFTERNOON, MARCH 15 
| ‘ 
~ on song I i ae 6ase weer er ry eo 
| 3 
| ) ZZ eee 
SS I sia 
? ‘ ( re G te Soldier’ 
SATURDAY AFTERNOON, MARCH 11. INTERMISSION. 
= Circe 
( rt Horse ° . 
M ‘ Fritz I Battle of Gettysburg” 
INTERMISSION WEDNESDAY EVENING, MARCH 15. 
l I ‘ 0) ger rer Te re er rr nS re 
B x ‘ Wedding of the Winds”...... 
dn Nl { e Do You Live? pee 
| : l Hunting Scene 
SATURDAY EVENING, MARCH 11 INTERMISSION. 
» } r f ed Bride , 
5 we Holt < ( t : i Shadows 
Zes Wedding of the W ) Ha ( ed e from Lucia 
" Bellini f Rer I lreland 
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wee Briquet 
icveeed Gounod 
.. Herold 
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iio eeee Strauss 
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.. Rossini 
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.....Meachan 
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.... Kennedy 
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Paderewski 
.. Kiesler 
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. Mercadante 
..Chambers 
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....Planquette 
Offenbach 


piinea ..5o0usa 
......-Komzak 
errr: Pryor 
kena Bendix 

.. Straus 


...Lhotak 
err Lambert 
i cecal Pryor 
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....-Mahl 


ee . Briquet 
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er Smetana 
..- Holmes 

. Donizetti 
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= “MO oO. TO SOL.” 


| HOWARD 
1] 
| 


HOWARD 


DUSTLESS DUSTER 





} 


THE SOLVING 


of the 
| UUs 
PROBLEM 





DUST win a HOWARD DUSTLESS-DUSTER 


| and your Furniture and Fittings will always look new and clean and will 
| retain their original polish. 

The only chemically treated Duster that can be washed and sterilized 
with hot water and soap and retain its original dust-absorbing properties. 
Reserve one “‘pigeon-hole”’ in your desk for this wonderful Duster. It gives 
everything a new look and the clean feel. 


WE WANT TO sHow YOU 


HOWARD DUSTLESS- DUSTER 
COMPANY 


164 FEDERAL STREET, BOSTON 


475 BROADWAY 294 FIFTH AVE. 
| NEW YORK CHICAGO 
156 SECOND ST. pare 
| H OWA RD SAN FRANCISCO HOWARD DUSTLESS-DUSTER CO. A OWA R D 


54-17 FEDE . STREET 
ties DUSTLESS DUSTER 


“NO OIL TO SOIL” 
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JONES IMPROVED 


The well known standard loose leaf line, 
protected by strong basic patents, weakly 
imitated by competitors—equalled by none 


Recognized Everywhere as the Only Strictly 

High Grade Loose Leaf Binders, Holders, 

Leather Index Tabs and Flexible Flat Open- 
ing Leaf on the Market. 


These famous goods and Eureka Leaf have been extensively sold toa 
highly satisfied trade for a number of years by stationers all over the United 
States and in other countries. 


The increasing popularity of our Eureka Leaf is astounding, and has 
reached a point where we no longer have space for taking care of all orders 
in our Chicago factory. 


Our Eastern Treating Plant at Springfield, Mass., is now in operation, 
where we Eureka Flexibly Treat all makes of paper in ream sizes, and it 
is a well known fact that Eureka Flexibly Treated ream paper rules and 
prints as perfectly and rapidly as untreated paper. 


Why not handle the best? 


All good dealers should join our long list of Licensees by handling our 
products, and then have their favorite ledger papers shipped via our East- 
ern Treating Plant at Springfield, Mass., to be promptly treated and for- 
warded to destination. 


Jones Improved Loose Leaf Specialty Co. 


Springfield, Mass. Chicago, IIl. 
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What OFFICE APPLIANCES Will Do for You 


As an Advertiser 
@ It will put your proposition before more met 
who make their living buying and ‘‘reselling’’ office 
appliances than any other paper on earth. 


As a Subscriber 
@ It will keep you in touch with the conditions 
existing in your field—conditions which affect you 


either directly or indirectly. 





ies :, q It will put that proposition before them throug! 
q It will give vot leas that will help vou make a 7 Pp : I I , a 

ee a ae wee ep yee ee a medium in which they have confidence—for they 
your business bigger and better. pay to get it. 
q It will put youin the way of making more profits g It will help not only to keep your name before 
on your old lines and point out new ‘‘green -pas- this army of buyers, but to burn it into their minds. 
tures for you. | @ It willoftenin a single month bring enough busi- 
q It will inform you, as no other paper does, of the ness to pay your advertising expense in it for a 


ae : whole year. 
new things that are about to come upon the market - 
q It will present your proposition with a dignity 


—things the business men around you—your cus- 
and force which you can determine in advance. 


+ 


tomers—will want to know about. 
° ee e . v4 77 ? “7 . * et ott . mare aARr 

@ It will create added interest and enthusiasm in | @ It willcall upon more prospective customers each 
1 1 1 1 . 

= Se nee month than you can reach for the same amount in 
your selling organization and inspire you to greater ; : 

= ‘ any other way. 
efforts. - : 

@ [t will not run up large expense accounts of 


@ I: will keep you in close touch with the men and doubtful accuracy 


4 
concerns who make the things vou are looking for. es ' sas : 
q It will live at least 30 days after reaching desti- 
q@ It will enable you to find almost instantly any | nation, and often 60, 90 or a year, which you can’t 
article you are looking for, if it is an office appliance. say of circulars. 

q It will cut out all waste for you, thus saving you 
the cost of paying for waste. 


4 


¢ Tt will pay back its cost to vou a score or more 
times every year if you are the right sort of a sub- | 
@ It will create a wider and deeper interest in all 
; ; : ed ; * office devices, because it creates discussion, and in 
@ It will show the relationship which various office “seat . fa 

j his wider interest you are bound to share. 
devices bear to one another, and don’t overlook P 


scriber. 


@ It will sell goods for you at a lower cost than 
Y) g ; 


this fact—-they al! dovetail. . 
any Other plan you can put into effect. 





Manufacturers: Are you seeking a wider market for your wares? Are you looking for new agents, or better ones to sell 
your goods? Are you looking for some live dealer to cover a territory for you, or are you desirous of finding first-class 
“timber” for your selling organization? : : . 

‘Office Appliances” can help you in all these ways, and its publishers are always glad to co-operate in this direction, 


Sales Managers: Are you desirous of building up a record for yourself? Do you want to call to your fold a class of high 
rth f re j i 


grade salesmen who are able to get out and deliver the goods? Are you anxious to secure just a few more good territorial 
agencies for your firm? 

“Office Appliances”’ can help you in all these ways, and its publishers are alw iys glad to co-operate in this direction. 
Office Appliance Dealers: Are you dissatisfied with any of your present lines? Do you want to secure others that 
will pri duce for you ‘‘dollars’’ where you now m ke “cents’’? Isn't there some goo l office appliance that you could handle 


in addition to your present line, without any more selling cost, that would increase your dividends? 

“Office Appliances’’ can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Salesmen: Are you ‘working a territory” that does not pay you properly for your effort in behalf of your house? Is there 
some means by which you can double your earning capacity and thereby secure a larger ‘‘commission account’? Is there 
any other line of selling that appeals to you more strongly? If so, 

“Office Appliances’ can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Subscribers: Is there any special department of this publication that particularly appeals to you? Is there any other 
that would interest you more,were we to devote more effort towards it? What is the most important attraction you find in 


? 


our column 
*()ttice Appliance 3" is aiming to benefit the greatest number of rea lers, and we want their criticism . that we m Ly help 


them and others. This is the subscriber's paper—published for his help and benefit. 


OFFICE APPLIANCES, 303 Dearborn Street, Chicago 
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Here is 
the Test 


that explains the supremacy 
of the 


PRINTOGRAPH 


writer 1n your oOrce. 

















Press a key down firmly and slowly. 
You are pressing the ink through the ribbon onto the paper. 
tte1 aracter. You are printing by 

























Ah! that’s typewriting. The impression is made clearly by sharp impact. 
Such typewriting has character 

pty te at rintograph principl 
caiaieeiie The Printograph writes like a typewriter by sharp impact. The Printograph is 
We hav ! the only multiple letter machine that does 

That is why a Printograph will actually reproduce typewritten letters. You 
can not tell the Printographed product from a letter actually typewritten. Fill in 
e Printograpl t the salutation on a Printographed letter, and you have a perfect match. 

x y that this This electric high speed typewriter produces perfect letters at the rate of 2000 
750,000 to 1,000,000 letter - , 4000 pe - our 


When you ! Printogray ul Still it is not entirely what we y about the Printograph that counts. 
1] 1 , When such concerns as the Beacon Falls Rubber Shoe Co., American Radiator Co., West- 
rhouse Electric Co., International Fire | trance Co., and hundreds of other men and firms 
I I I Printograph in preference to all 


ary Were TAS an IT IS ONLY REASONABLE TO BELIEVE THAT 


a THE, 
MULTIPLE TYPEWRITEEK 


WILL DO’MUCH WITH INCREASING 
SATISFACTION FOR YOU. 











You should ow1 Printogray 

Let us send you our new catalog. We will gladly explain how 
. Printograph can be used in your business 

For your convenience use the coupon. We want to hear 


from you today. 


U. S. Printograph Co. 


Home Office and Factories, 


La Crosse, Wis., U. S. A. 


U.S. 
PRINTO- 
GRAPH CO. 


Dept. O. A. 
La Crosse, Wis. 


Please send me your 
catalog and tell me how 


’rint tr Sa i) 

Ditatnowarth | 160 A a Printogravh can be used 

YE Py | in my business, the nature 
Bostor of which is, 

Phil. Printog I 





















New 
Line of 


Sanitary 
Desks 















Standard 
Pedestal 
Desks 




















Cable Address: 
Dornette, Cincinnati 


ABC Code Used 


















Our 
Patent | 
‘Typewriter 


Desk 


Embodies 


special features 
to be found 









in no other 



























BUSINESS SHOW PROGRAM SECTION—OFFICE APPLIANCES. 


Pater SEIN WAT 
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Put your 
line of desks 


on your 





floors and 
you will 
make money 
and keep 
your 
customers 


always 























Sanitary No. 3265 


DORNET 








All Kinds of 
Desks and Office 
Tables 








The 


J. Dornette 
& Bro. 


Company 


Cincinnati, 
Ohio 
Get Our 


Catalog 
“a 








No. 3233. (Patented. 
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OLIVER TYPEWRITER COMPANY BEGINS BIG CAMPAIGN 


Appropriates Quarter of a Million 
Dollars for Nation-Wide Advertising. 


HE Oliver Typewriter Company has 
just inaugurated the biggest pub 
licity campaign ever commenced 
typewriter organization. This 
involve a_ direct ex 


by a 
campaign will 
advertising, 


penditure of $250,000 in 


and with the incidental expenses. will 
probably amount to twice that figure. The 
boldness and enterprise of this campaign 
and its gigantic proportions are all the 
more remarkable when we consider the fact 
that the Oliver Typewriter Company has 
been a factor in the typewriter game for 
only about ten years. That it can inau 
gurate such an expensive campaign of pub- 
licity and carry it out with success shows 
that the company during the last decade 
has made most remarkable progress. 

In the commercial section of the Chicago 
Examiner, dated Feb. 8th, is a list of cor 
porations which, during the present year. 
expect to expend unusually large sums in 
advertising. These include the Union Pa 
cific and Southern Pacific Railroads, Na 
tional Biscuit Company, Standard Oil Com 
pany, Sears, Roebuck and Co., and the Coca 
Cola Co., all of which will spend $1,000,000 
or over; then come the companies manu- 
facturing food products. whose average ap- 
propriation is somewhat over $250,000. 
Then comes the Oliver Typewriter Com- 
pany with its appropriation of $250,000, tak- 
ing rank with Armour & Co., which has 
made the same appropriation. 

About one-half of the firms which have 
made unusually large appropriations seem 
to have settled on the sum of $250,000. 
These include besides the Oliver Typ 
writer Company quite a large number of 
concerns which are well known all over the 
world, such as the American Radiator Co., 
Procter & Gamble, the New York Central 
Railroad, Pennsylvania Railroad, etc. 

The Oliver Typewriter, the reader will 
see, is therefore in good company, and in 
backing its advertising faith with cash is 
right in line with the biggest of the big 
industries 

The Oliver company in announcing this 
big advertising campaign, has issued some 
very strong advertising literature to its 
agents, and these subsidiary publications, 
gotten out for the benefit of Oliver agents, 
will in themselves cost more money than 
the average large concern appropriates fo 
its advertising during a series of years 

One folder which the company is sending 
to its agents includes information concern- 
ing the entire advertising campaign with 
facts and figures showing the circulation 
of the- different publications in which the 
Oliver advertisements will appear during 
the year 1911. This folder is printed in 


colors. On the second and third pages is a 


list of the principal magazines which will 
be used by the Oliver company during the 


} 


year, the list being printed in colors and de 


fT 


signs reproducing the salient features of 
the covers of the different publications 
used. These publications include Collier’s, 
Saturday Evening Post, Harper’s Maga- 
zine, Popular. Mechanics, The Railroad 
Man’s Magazine, McClure’s Magazine, 
Uncle Remus’ Home Magazine, The Amer- 
ican Boy, The Cavalier, Short Stories, The 
Railroad Telegrapher, The Outlook, Office 
Appliances, The World’s Work, Pearson’s 
Magazine, The American Magazine, Suc- 
cess Magazine. Scientific American, The 
Post Master, Current Literature, Sterling 
Magazine, System, The American Review 
of Reviews, The Scrap Book, Technical 
World Magazine, Th 
Breeder’s Gazette, Christian Herald, The 
Argosy, The World Today, The Outing 
Everybody’s Maga 


Popular Magazine, 


Magazine, Hamptons’, 
zine, The All Story Magazine, Munsey’s 
{ 


the Literary Digest 


On the next two pages of this large 
folder is a tabulated circulation statement 
giving the circulation of most of the fore- 
going magazines by states. Forty-eight 


states are given, together with the District 
of Columbia, a column devoted to Canada, 
and a miscellaneous column, giving a grand 
total for all the magazines listed of 9,097,- 
33, or, assuming that there are two readers 
for each magazine, there will be a total of 
more than 18,000,000 people who will read 
Oliver advertising during the coming year. 
This of course is a low estimate, because 
an average of more than two people will 
probably read each one of these magazines. 

Following these lists the Oliver dealers 
are given sample advertisements which will 
appear from time to time in the different 
publications. 

In closing their statement the company 
says: “Our advertising reaches each state 
and each district with circulation surpris- 
ingly equalized. This is because circula- 
tion shows proportionately with but slight 
variation. There is some advantage in pro- 
portion of circulation in the East, but only 
because the East is older, has read period 
icals longer, or perhaps the individual reads 
more mediums. The ratio, however, is 
quite the same, East, West, North or 
South. Our campaign has been outlined 
with most exacting care; it has been ad 
justed to classes and to territories. We 
have bought a balanced mass of circulation, 
according to sizes of towns. The large 
town is covered, the small town is covered, 
the city is covered. Our campaign is gi 
gantic. It carries the word everywhere. 
It introduces the Oliver typewriter sales 
men everywhere, to every class, to every 
firm, to every store, to every man, woman, 


child. We have one more thing to say, and 
we say it on the last page.” 

That one more thing which the Oliver 
Typewriter Company says on the last page 
is: “Now, Oliver Typewriter Salesmen, it’s 
up to you,” and some more good strong 
talk along the same lines. 


Oliver Also Uses Newspapers. 

Another large sheet folder which the 
company is sending out to its salesmen 
gives samples of the Oliver advertisements 
to appear in March issues of the Saturday 
Evening Post and other magazines, and 
makes an announcement which is quite 
startling in the advertising world of type- 
writerdom. This is to the effect that the 
Oliver is using in its tremendous advertis- 
ing campaign 29 Sunday newspapers to re- 
inforce its nation-wide magazine advertis- 
ing. These papers include The New York 
Tribune, The Sunday Record-Herald, The 
New York Sun, The Washington Star, 
Minneapolis Journal, Buffalo Courier, St. 
Louis Republic, Boston Sunday Post, De- 
troit Tribune, Pittsburg Sunday Post, The 
Philadelphia Press, The Minneapolis Sun- 
day Tribune, The Buffalo  Illlustrated 
Times, New Orleans Daily Picayune, The 
Montgomery Advertiser, The Memphis 
Appeal, The Columbus Sunday Dispatch, 
The Rocky Mountain News, The Detroit 
Free Press, The Cleveland Leader, The 
Pittsburg Gazette Times, The Worcester 
Sunday Telegram, The Milwaukee Sunday 
Sentinei, The Cincinnati Commercial Tri- 
bune, The Richmond, Va., Times Dispatch, 
Rochester Chronicle, The Louisville Cou- 
rier Journal, and Providence Sunday Tri- 
bune. 

In addition to the above folders the 
Oliver Typewriter Company has issued a 
booklet for general distribution entitled, 
“Opportunity.” This is bound in illumi- 
nated limp covers, which are printed in 
black, red and gold, with a very attractive 
picture of the Oliver typewriter on the front 
cover, surrounded by a figure representing 
the sun. 

The opening sentences are an exhorta- 
tion to “Be a Success,” quoting under the 
headline these lines from Shakespeare: 
“Men at some time are masters of their 

fates, 
The fault, dear Brutus, is not in our stars, 
But in ourselves that we are underlings.” 


The book is intended to put the reader in 
touch with a chance to become a unit in the 
Oliver organization and makes direct ap- 
peal to the reader to investigate the propo- 
sition of the Oliver Typewriter Company 
with a view to becoming a local agent. Di- 
rect appeal is made by strong text argu- 
ment and well executed illustrations to 
various classes of men and women, includ- 









One gives clear, concise. reasonable 
reasons why St. Johns can build St 
Johns “Workative Tables” at St. Johns 
low prices. It tells the wonderful 
manufacturing facilities of the timber 
town of Cadillac, shows the careful 
conservation of natural resources, and 
the time-saving, labor-saving machin- 
ery that every day is reducing the cost 
of manufacture, and adding what is 
saved to the quality of the tables. It’s 
as interesting as the Arabian Nights, 
with information about the making 





St. Johns Table Co.., 


OFFICE APPLIANCES 


You will 
want these new 
St. Johns Catalogs. 


of our tables that will be an asset 
in your business equipment. 

In the other book you will find the 
tables themselves—strong, dignified 
patterns that will sell on their appear- 
ance alone, and will stay sold because 
of the wearing, satisfaction-giving 
qualities that are built into the heart 
of every table. Andevery pattern ts 
the highest possible value we can give 
for the money. 


Send us your address, and these 
books will come by return mail. 


CADILLAC, 
MICHIGAN 





















The Shelbyville Desk Company 


Stands for high quality as to Material, Workman- 
ship and Finish. 88-page Catalogue now ready. 


Shelbyville Desk Company, 


SHELBYVILLE, 
INDIANA 











ing teachers and college students, clerks 
men, telegraph operators, 


bookkeepers, 


to take up the sale of 


professional 
estate and insurance agents, 
bank employes, etc., 
the Oliver 
their occupation, 
first still further to increase the demand for 


the Oliver typewriter by the work of these 


connection wit! 
he T y 


typewriter in 
the object of this 


sub-agents, and ultimately, of cours 
select the ones who make the strongest re 
ords to identified 
the sales organization. 

More than a million copies of this book 
let will be distributed. It is a strong, di 
rect appeal to men to get into business 

The Oliver Typewriter Company is well 
known as a clever advertiser. It originated 
the 17 cents a day idea which has been a 
success ever 
Perhaps 


become regularly with 


striking since its first an 
nouncement 


needed in advertising than in anything else 


originality is more 
Everyone knows the favorite catch lines of 
the various products, “There’s a Reason 
“Tt Floats,” “Uneeda,” etc 
would think of directly imitating these well 
known phrases, so that it seems that any 


Few concerns 


other typewriter which might advertise the 
price per day scheme would be in reality 


using the thunder of the Oliver company 


The results of this gigantic advertising 
campaign will redound not only to the ad 
vantage of the Oliver Typewriter Com 


pany, but to that of the entire typewriter 


industry, for it will bring the typewriter 


directly to the attention of every man 
woman and child in the United States who 
reads any of the well known periodicals 


many-fold advantages 
kinds of work 


and hammer in the 
of the 


where writing is involved 


typewriter for all 


RETURNS FROM TRIP. 


\fter i vear spent in Mexico, {( uba ind 
Porto Rico in the interests of his company 
Carl Lamson, southern representative otf 


the Carter’s Ink Company, has returned 
After a short visit in the homeland he wi 
again go to the tropical countries 


Mr. Lamsor 


while in the 


has had some exciting times 
South, but the most serious 
We are glad t ré 


port that his finger is well again, and that 


was a tarantula bite 
nothing more serious than a painful expert 
ence resulted from his encounter with the 
big spider 

Mr. Lamson has 


been very successful 


in introducing the Carter’s Ink Co. prod 
ucts in Southern lands, and was also in 
strumental in producing some very effect 
ive window displays for the Carter’s com 
pany in the prominent stores of that re 
gion 

It’s always well to remember th 


needs of the present will constitute 


memories of the future 
Sell your 


Do not sell one article for cost and 


goods at a fair and reasonabl 
profit 
another for double its worth; sell each at a 
fair margin and see that your customer gets 
what he buys 














OPENS OFFICE IN ITALY. 
Vincenzo Donzelli, of Via Bassano Por 
rone No. 8, Milan, Italy, formerly agent for 
the Yost typewriter in that country, has 
opened an office on his own account 


represent American typewriters and office 

















VINCENZO DONZELLI. 


ippliances. He desires to get in touch with 
a good onisiee and also desires to repre- 
sent adding and calculating machines, dupli- 
cating machines and accessories, and sup 
plies for all such appliances. 

Mr. Donzelli has had a wide experience in 
the office appliances business. He intro- 
luced the Yost into Italy and has also 
handled the Triumphator and the Wales 
Calculating and Adding Machines. 

He has a very wide acquaintance in Italy 
ind is in a position to accomplish strong, 
progressive work in the introduction of up 
to-date office appliances. 

NEW ’FRISCO OFFICE APPLIANCES 
COMPANY. 

\ new concern in the office appliances 
ine in San Francisco is the C. H. Jenkins 
Company. While this firm will make the 
Blickensderfer typewriter its leading feat- 
ure, it is in the general office appliance 
business, handling a number of devices of 
onsiderable importance 

Chas. H. Jenkins, the head of the con- 
ern, is well known to the local trade, hav- 
ing been connected for fourteen years with 
Geo. C. Bornemann, representative of the 
Blick. They carried a number of side lines 
in the way of ribbons and carbons, safes, 
steel office furniture, etc. He has now 
leased a store at 114 Bush street, where 
idequate room, in a good location, has been 
secured 

Mr. Jenkins is enthusiastic over the fu- 
ture of the Blickensderfer machine, and has 
ordered a large stock 
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The Only Typewriter 


BUSINESS SHOW 


We will 


Space 37. 


dD 


typewriters we will show our Pin Type, Check Writing, 
Check Listing, Tamil, re | our Pin Type Stencil Typewriter 
Publishers of the 
We want re- 


such as the Currier Pub 


EXHIBITED AT THE 


CHICAGO 


bit our complete line of Fox Visible Typewriters 
at the ealaene Show , Chicago, March 8th to 15th, at the Coliseum, 
In addition to our regular Correspondence and Billing 


ishing Company, 
Woman’s World, just purchased twenty-six of. 
sponsible and progressive dealers in every section of the country 
where the Fox Typewriter is not now sold. 
for a money-making, trade-building typewriter, don’t fail to call 
on us at the Chicago Show and get our proposition. 


If you are looking 





THE ONE PERFECT Visible Typewriter 


THE FOX—“THE ONE PERFECT VISIBLE 
TYPEWRITER’’—FOR 20 CENTS A DAY! Sent 
on FREE TRIAL to anyone —anywhere—at my 


expense—to be returned if not better than the best 
of other makes. If purchased, you can pay me a 
little down after trial and the balance at the rate of 


20 cents a day—no payments on Sundays and 
Holidays 

The Fox is Visible—you do sot have to look benesth 
a lot of moving ty pohece to see what is written! It has 


a Back Space Key, Tabulator Lr Color Ri vith Autor atic 
Movement and Remov abl le Sy ls, Interchangeable Carriages 
and Platens, Card Holder, Ster cil Cutti g D Variable Line 
Spacer an d Line Lock with Key Relea Its Speed is fast enough 
tor t speediest of erator OF s aw one gh for eginner. It is 





extremely Du rable and alm« 
Will You Do This Now?! tor patente ye or 
a Onand g@ive 
a chance to “show you at my expense what I have 
Remember I bel aeina oO tru a = 


e at what pri ' ¢ anr om what ¢ae I must 








= DEALERS WANTED BE 
































Nar 
WR for Pres Jor Tvpemritert. A 
B 


W.R. FOX, President, Fox Typewriter Co., 
3103-3113 Front Street, Grand Rapids, Mich. 


ARS 
1 a copy of your catalog and write me full particulars con- 
he sale the Fox Vi isible Typewriter to dealers. It is distinctly under- 
at the g of this coupon does not in any way obligate me to 

i and that typewriter is to be sent me unless I decide later to order 


SEND FOR MY CATALOG, ANYWAY! 
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WE MANUFACTURE 


INKED 
RIBBONS 


FOR ALL PURPOSES 


UR Products, for excellence, 
together with our moderate 
prices, have met with favor all 
over the United States and Europe. 
Our goods are standardized and 
used under contract throughout all 
the several Executive Departments 
and Independent establishments 
in Washington. 


Read this letter— 


TREASURY DEPARTMENT 
Washington 


June 21, 1910 


Oftice of 
Chief Clerk & Superintendent 


Snelling & Son, South Brooklyn, N. ¥ 
Gentlemen: You are hereby notified that tl 
following items enumerated on list below, for the 
several Executive Departments and Independent 
Establishments during the fiscal year ending 
June 30th, 1911, have been accepted by the Secre 
tary ot the Treasury, upon recommendation of 

the General Supply Committee 
Respectfully, 


By direction of 
W. W. Ludlow, Chief Clerk 


The Secretary. 


Class No. 1 


Item No. 166-a Item No. 168-a 


* 166-b 168-b 

** 167-b * W7l-a 
167-c ** 171-b—Semi-Inked 

* 167-d * 167-e 


We re-ink Multigraph ribbons and 
pay return charges. 


We first made the semi-inked 
ribbon for Hektograph and 
Rapid Roller. 


We first supplied the U. S. 


Government with semi-inked 


Ribbons. 


The ink in our ribbons does not 
dry on the paper and then fall 
off, but penetrates the paper and 
stays there. The colors used are 
of the best and brightest. 


Our goods are put up in attractive 
boxes with your imprint if re- 
quired. Our decorated ‘‘Official”’ 
box sells the goods for you and 
we take care of the contents. 

Jobbers and stationers should write 

for our catalogue. 

Typewriter Dealers and Exchanges 

write us for information about 

‘‘How to Save Money on Supplies.’’ 


SNELLING & SON 


So. Brooklyn, N. Y. 
Established 1893 
London Branch: 23 Coleman St, E. C. 
We do not sell to 
the U. S. Government and the West 
ern Union Telegraph ¢ 


msumers except 























| 


| 
' 
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“PENLESS” BOOKKEEPING. 

“Penless” bookkeeping, like the “horse- 
less” carriage and telegraph, is 
an advance—an improvement over the old 
way. “Penless” bookkeeping is a 
having proven its claims in many an Office. 
Yet, while for years the method has been 
In use, it was only very recently that the 
was applied to a bookkeep 
The title is the idea of C. H 


“wireless” 


success, 


term “penless” 
ing machine. 
Hunter, advertising manager of the Elliott- 
Fisher Company, Harrisburg, Pa., and fits 
the machine it is intended for like a kid 
glove fits a lady’s hand 





“PENLESS” BOOKKEEPING 
The Elliott-Fisher bookkeeping machine 
is the result of years of study by the best 
the work of 
experienced 


accountants and inventive 
hands, directed by 
The 
a discovery. It 
Standard 


“gray mat 
accident nor 
is an evolution of the El 


Writing-Adding 


ter.” machine is not an 


liott-Fisher ma 


hit 
chine 


i 
“Penless” bookkeeping is not a theory 
it is a 

Ac 


counts are now kept in thousands of offices 
Many pro 


nor an experiment, for Hunter says 


thoroughly tested and proved fact 


without the “scratch of a pen.” 


gressive business men, willing to use loose 


leaf books and not afraid of loos¢ 


sheets in 





their “loosest” form have long enjoyed the 


advantage of “penless” bookkeeping 


The conservatives who have adopted loose 





leaf books but have been afraid of remov 
ing pages from the binder to post to them 
and the ultra-conservative who have not 
adopted the loose-leaf binder for fear a 


page might be lost, have all found the EI 


liott-Fisher method well suited to their 
needs 
Phe Elliott-Fisher bookkeeping machin« | 
it is said, satisfies the liberal, the progres 
sive, the conservative and the ultra-con 
servative, because it can be used success 
MACHINE AND OPERATOR. ~ 
fully with any of the accepted bookkeeping 
systems 
“Penless” bookkeeping has many advan: 
tages over the old time system. With it 
it is said, posting can be done at a speed 
equal to the fastest “hand poster,” at a 
saving of time of from twenty-five to sev 
enty-five per cent, and no matter how poor 


a penman the operator may be, the results 


clean cut, legible and uniform, be 
By the use of this 


chine debits and credits may be tallied and 


will be 


cause typewritten. ma 


posting proof secured, not merely daily but 
instantly, after every entry. Trial balances 


are not only always ready, but are waiting 
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to be taken off whenever wanted by the 


operator who uses the machine. 


INGENIOUS PENCIL SHARPENER. 


The aptly named “Right” pencil 
sharpener has created interest in the trade 
By the use of an ingenious device, the pen 
cil is fed on rollers so that all new pencils 
This roller 
and is only 


very 


are sharpened in five seconds. 
w invention now 
Right sharpener.* The 

| 


T 
i 
Right pencil sharpener, it is claimed, will 


top is a ne 
being put on the 
sharpen, with equal speed and satisfaction, 
any size pencil, from the thin program pen 
cil to the thickest pencils used in the trade 

Besides making sharp, medium or blunt 


point, as wanted, it is said the Right does 


c3 





yy yy! 


not waste lead nor break the point, and that 

‘utting when the pencil is sharp- 
The knives can be resharpened, and 
construction. 





it stops 
ened 
the machine is simple in 
There ar 
wear out. Each Right pencil sharpener is 
guaranteed for one year. 

The Right pencil sharpener was placed on 
the market by the Everett Specialty Com- 
pany, 45 East 17th street, New York, about 
three months ago, and it has met with great 
favor 


Che regular annual banquet of the Cleve- 
land Booksellers and Stationers’ 
tion will be held in the Colonial Hotel on 
March 18th. An excellent 
arranged and a good 
Petty is chairman 


the evening of 


program has been 
time is expected. W. J 
of the banquet committee. 





If you have a thing to sell, let the people 


know it 


| 
! 
| 


no springs to break nor parts to | 


Associa- | 








STEEL 
FURNITURE 


for Banks, Court 
Houses, Corpora- 
tions, Libraries, 
State Capitols, 
City Halls, etc., etc. 


; r 
idulaiehdaiaeto 


See cewwens- 





Lhhhhhnhhh ; 


eeeecervis== 





Send us your draw- 
ings for estimates. 





Van Dorn Steel Files installed inCook Co. Court House, Chicago, Ill. 


The Van Dorn Iron Works Co. 


METALLIC FURNITURE DEPT. 


CLEVELAND, OHIO 


BRANCH OFFICES: NEW YORK, CHICAGO, BOSTON, PITTSBURG 








Spun and Cast Brass Cuspidors 








30 styles and sizes. Our new catalog will be out Feb. 
15th, showing two new styles and sizes, one in Cast 


Brass, non-dentable, pleasing lines. If your name is 





not on our mailing list, please write for the new catalog. 
No. 24 
PULLMAN 


The Ireland & Matthews Mfg. Co., Detroit, Michigan 


Trac le sup] lied only. 











CONSTRUCTION AnD APPEARANCE 








That Tells It All 





Our Line Represents 





UNEQUALLED $2" 
DESKS t7 








H. HERRMANN FURNITURE C0. 


258 Canal Street NEW YORK, N.Y. 





SEND FOR BLUE PRINTS. 











The 





Bent Wood Users 


IS SELF-EVIDENT BY 
ITS UNIVERSAL POPULARITY 


Arm Chairs 


Revolving Chairs 











Stools 








Costumers 





‘‘Everything for the Office.’’ 








JACOB ann JOSEF 


KOHN 


VIENNA 


NEW YORK CHICAGO 
| 19012 W. 27th St. 





1414-16 Wahash saat 





NOISELESS AUTOMATICS 


Give the typewriter, 

Better Sound, 

Better Touch, 

— genen, 

er ance, 

Better Wear. 

Better Control, 
And they never wear out. Every typewriter 
cabinet should be fitted with this excellent 

em of attaching and detaching the ma- 
chine. Thoroughly automatic. Cushions are 
invisible, sanitary, permanent. The only 
scientific setting for the typewriter in cab- 
inet use. 
Send for illustrated booklet. 


Typewriter Economy Co. 
Tribune Building. - NEW YORK 








GOLDMAN’S 
CONTOST YLE 


Lightest, Fastest, Cheapest, 
Practical and Reliable 


COMPUTING MACHINE 


Carries automatically! Resets instantaneously! 
Adds, Subtracts, Multiplies, Divides, et« 
Request Instructive Leajlet O. 


THE ARITHSTYLE CO. 
42 Broadway NEW YORK 


Responsible Agents Desired Everywhere! 
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SOME EARLY SPRING THOUGHTS 
By C. M. Rork, Dallas, Tex. 


“It is bad, it is bad, saith the buyer; but when 


he is gone his way then he boasteth.”’ 


“ O spake Solomon in Proverbs 20:14. 
Certainly, no man in history had a 
more varied experience than Solomon. 

We know that he was a very rich man as 
well as a wise man, and he must have been 
a good man, according to his light, but I 
cannot help believing he must have been a 
buyer as well as a seller; for 

selling are both “salesman- 
buyer cheap 


very keen 

buying and 
ship,” provided the 
enough and the seller sells 
to realize a legitimate profit. I can well 
imagine that Solomon must have been bad- 
sale, and when 


buys 
high enough 


ly stung in a live stock 
he heard the buyer had been telling around 
what a bargain he got, the verse quoted 
above occurred to him. Being a wise man 
that was probably the only time he was 
guilty of selling too cheap. He kept up 
a large, expensive establishment and was 
obliged to buy a great deal; so when a 
young millinery salesman on his first trip, 
or an old sore-head who was always writ- 
ing his house what the other drummers 
were selling at, tried to sell a new bonnet 
all around for that numerous Mrs. Solo- 
mon, one thousand in all, I believe, then 
we can imagine Solomon would look in- 
sulted and say, “What! 750 shekels of sil- 
ver for those thousand merry-widows? 
Why, I can buy them from Abram, Isaac 
& Jacobs for two-thirds the money; and 
besides, they are an old, established house, 
with up-to-the-minute styles; and then, their 
quality! Why, if I were to offer the girls 
that bunch of junk I yould never hear the 
last of it; but, being as it is you, and you 
are on your first trip, and I want to help 
you along, if you want to make them at 
400 shekels I suppose you can ship them; 
but mind, if they are not up to sample, and 
even better than A., I. & J.’s goods, back 
they go; for I pay spot cash less 2%; look 
me up in the book, AA-Al.” I suppose, 
after the goods arrived and were refused 
pending the time Solomon could euchre the 
sellers out of an additional discount, “He 
said in his heart, all men are liars.”” And 
if that house ever sold him anything more 
it was just like swapping dollars, no profit 
in it, just a bunch of trouble from begin- 
ning to end. 

Old Solemon’ when 
threes” would likely say, “I know it looks 
like a big price for those toros, but re- 
member that they are pedigreed stock; there 
ain’t a bunch of toros in this whole coun- 
try that can touch them for size, thrifti- 
ness and build, and they are worth the 
money, even without the pedigree. Of 
course, if you want some cheap half breeds 
that look pretty well but are not the real 
thing, I can fit you up, but you said that 
you wanted something with a name to it 
as well as class—something that you can 


selling “coming 


sell at a profit. The market is full of can 


ners and downers; always is.” 

The foregoing shows that men who sell 
the goods and make money for themselves 
and the house must take a stand on prices 
and stick to it, and talk quality 

I know that typewriters are all supposed 
to sell at the catalogue price and the rule 
is quite well adhered to on outright sales 
sometimes a new man without any sand 
will sell half a dozen machines in a town 
at 15 or 20% discount, make every one 
of the buyers an “agent” and then g¢ 
around and blow about what a business he 


is doing. But when it comes to trade-ins, 
then is when the lid does come off. All 
this cutting and slashing cai largely 
avoided if the boys on the road will just 


note 


mentioned in th 
read it over every day Just 


copy the verse 
books and 
a few days ago I ran onto a prospect whe 
wanted three new machines, no trade-ins 
But right off he began 
get machines for 


glorious prospect! 
to tell what he 
from one of the big towns 
ly shrewd amateur, fine dresser, good look 
er, dignity like a railroad president and 
all that; but he let his foot slip 
wanted one each of three different makes 
and that a certain well known agency would 
sell him all three machines of the three dif 
ferent makes, brand new, at a “merchant’s 
discount,” whatever that may be. | 
to tell him that I did not think either one 
of the three concerns mentioned would cut 
a price; that they had all reformed and quit 
their evil ways; besides, would not sell t 
competitors, and finally I told him to order 
out the three machines; that if they 
all above a certain serial number then I 
would make a proposition to give him my 
machines outright. On top of that I pulled 


could 
He was a fair 


Said he 


tried 


were 


out my book and showed him Proverbs, 
20:14 and began joshing him, when he said 
that he saw I had been on the road too long 


(they always say that), but that he just 
wanted to see if he could not get a dis 


count. 
So, at the beginning of this go year 
let us all gird up our loins and go to 


them, quit paying any attention to vague 
yarns about what the others are doing; do 


not talk about the competition, do not men- 


tion it, act as if we had the type 
writer on earth, and we will all get along 
better. If we have to discuss the compe 
tition at all, speak well of them, just well 


enough to “damn them with faint praise,” 
but do not jump onto them and abuse them; 
for that is the finest kind of advertising, 
barring none. P. T. Barnum said it was, 
and there was never a better advertiser than 


) 
1 


that old show man. so I am tole 


Ther 


real man 


is nothing that will sooner tire a 
than having nothing t 
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BIG AUSTRALIAN FIRM. 


More la wenty years ago the founda 
tion of tl siness now known as Peacock 
Brothers stral laid by E. R. Pea 
cock Che rise f the business was rapid 
finally a g its {| among the leading 
printing est ishment f its kind on the 
Australia ¢ 

As the IsIness gt sO grew opportuni 
ty, and J epartment was taken 
on, whet t establishment of Peacock 
3rothers’ Business Systems Company was 
founded, with branches Melbourne. Syd 


ney, Adelaide, Brisbane and Perth 


The firn f | 


confine its efforts to fine printing, as it did 


Desai gt oe 


Yeacock Brothers does not 


so pak able] 














E. R. PEACOCK. 


before its st organization, and now it 1s 
known as e of the ding office apliances 
firms in Australia 

Peacoclh Brothers Business Systems 
Company) representatives of 
many of the best known office devices pro 
duced by Amer ufacturers, and be 
ing wid e meé th ambition and en 
terprise bacl f them, they are constantly 
adding to their previous successes 

a me 3 kK is expert consultant 
and systematizer, and his work in the in- 
troductio1 f modern devices has meant 
much to the American trade in his country 
He has ha long experience as a manu- 
facturing stationer, and traveled for two 
years, visiting many untries, studying 
conditions b hich he could successfully 
perforn uties 

TI Pea Brothers, with its 


many branches, is a firm of “live ones” in 


every sense Che men who head it are mer 
of dilige: and their employes 
are enthusiastic All this results in the 
production of work highest quality and 
has created a constantly growing business 

The company publishes a house organ 
called “The Modern Office,” 
selling talks, etc 


which is filled 
with interesting matter 
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Style and Service 


such as every man wants in his own office furniture, both for 
his personal comfort and satisfaction and for its invaluable 
influence on the minds of his clients 
you will find in every Stow & Davis business suite and 


separate office table. 


You can furnish a single office or complete banking rooms 
from our line alone, with all the economies of time and price 
that such a range of styles affords. 
the largest and highest-grade selection ever carried in stock, 
anything from the average work 
table up to magnificent directors’ and bank patterns, with 
single and double check stands, writing tables, costumers, 
umbrella stands, waste baskets, and chairs to match. 


ready to ship, in America 


We sell thru retail stores only, and will forward quickly thru 
dealers where full stock is not carried in the store. We are 
glad to send our new office furniture catalog to anyone 
interested, with the name of our nearest dealer. 


Stow & Davis Furniture Company 
Grand Rapids, Michigan 





these are the qualities 


You can choose from 

























Nothing has been spared t make 
Desk.’’ There is an ev 


for S 
the Moon Desk—large, roomy, 
and full pedestal style 
up to the dealer to clincl 
is stocked with Moor 
ting good profits slip by in losing « 


. Moon Desks 


er increasing appreciation of the vaiue of artistic, 
attractive and practical beauty in office desks. The time of “soap boxes” 
has passed. The man of today is a man of system. He must havea place 
very paper. What desk is better suited to the busy office man than 
convenient, and made in both sanitary 
@ We create the demand for the desk—it is 
inch the order. The wide-awake, up-to-date dealer's sales floor 

Desks. Are you that 
ders for Moon Desks, 


MOON DESK CO. 
MUSKEGON, MICH. 











Satisfy Because of 
Quality, Durability 







' Price 


MOON DESK the ‘‘Perfect Office 





iealer, or are you the one who is let 
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An Unlimited Demand 


greets the Dealer who stocks 


THE SAFE-CABINET 


or another 





Our dealers say that it is a great trade winner 


from our National Advertising and THE SAFE-CABINET itself attracts many people 


see it on display 


You are missing much as long as you are not supplying this waiting 
demand for fire protection plus convenient filing 
If you are 
be in one of them we will tell you about an exclusive agency propo- 


need representatives in several good towns 


sition that will please you immensely 


But note this: 


COMPANY under patents which will be protected against 


AME or construction 


Write for Catalog O2 and terms. 


THE SAFE-CABINET CO., Sales Dept., 96 Perin Bidg., CINCINNATI 


Practically ev 


THE SAFE-CABINET is manufactured only 
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erybody needs fire protection for one thing 


Therefore, practically everybody needs 


the only cabinet that gives adequate protection 


THE SAFE-CABINET 


We turn over to them the numerous inquiries 
who 


Write us. We still 
fortunate to 


weer For Universal Use 
’ ; — § 


by THE SAFE-CABINET 


all infringements, either of 














Guaranteed to be 


non-filling, non-dry- 
ing, non-fading, of 
remarkable durabili 
ty, and capable of 
clean cut work from 
begining to end. 
CROWN ribbons are 
packed in 


litho 


carefully 
handsomely 


graphed tin boxes. 





NX 


Coon Brand Typewriter Ribbons 


The Best and Highest Grade of Typewriter Ribbon 





Samples of Crown ribbons 
and carbons gladly sent to 
any dealer upon request. 


CROWN RIBBON AND CARBON MFG. CO., ROCHESTER, NEW YORK 


The colors are 
ant, of unusual 
strength, and true to 
their respective 
shades. The finest of 
imported fabrics and 
the highest grade of 
We 


and 


colors are used. 
make two 
three-color ribbons in 
all standard combi- 


nations of colors. 


one, 





*, 

















Trademarks and Copyrights 


Send your business direct to | 





Washington. Saves time and insures better service. 


Personal Attention Guaranteed 
25 Years’ Active Practice 


Specialty :—Typewriting and Adding Machines 


Address E. G. SIGGERS 


Suite 33, N. U. Bidg., Washington, DC 











9099999999990 O00 


Form Letters 


A perfect imitation of 
typewritten letter with 
in that can’t be detected. 


My Price is RIGHT 


Typewriter Ribbons 








Carbon Paper 


Stenographic Work and Typewriter Copying 


J. L.WALKER, 
Central 4556 


56-5th Ave. 
CHICAGO, ILL. 


9900090006060 66060000 
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WATSON WITH ADDER MACHINE 
COMPANY. 

John T. Watson, recently distri man 

ager at Philadelpiha for the National Cash 

and for many years 


Company, a 
has become New York 


Register 
with that 
state sales manager for the 
Company, manufacturers of 
Adding Machine. 


AMERICAN MULTIGRAPH COMPANY 
ENLARGES DIRECTORATE. 
At its held February 


| 7th, the 


concern, 
the v¥ iles 


meeting, 
Multigraph Sales Com 
directorate fron seven 
The new. board bears 


annual 
\merican 
arged its 
members. 
the 
interests into the 
board are E. H 

manager of t metean 
Amos B lc Nairy 
assistant t | ] 

Steel & Wire ¢ pany 


Other men 


pany enl 
to nine 
of strong nal 


evidence of infusion 











company 


cial 

new Parkhurst presi 
dent 
Automobile 
A. & 


of the 


and general 
Company: 
Chisholm, 
\merican 
and ( K. Arter. 
ed art J H. Wade, a¥., I W » 
J. Smith, H. C. 
Mr. Osborn 
Mr 


] 
I 


Osborn and R. J. Bulkley 
was re-elected presi 
vice-president W. ¢ 


and R. G. Philly ecre 


Stecher 

ay is treasurer 

tary. 
President Osborn reported 

for the year of 20.3 per 

stated that th eas 

an extent to be attribute: 


started last 


in sales 
The president 
was to 
vertising 
The 


force and has been for som« 


impaign 


factory is operating with 

Phe 
company has sixty-two branch 
150 salesmen, 


ed in Canada 


and is extensively represe! 


and abroad 


PAULL JOINS “STANDARD” RANKS. 

A number of changes in the Standard 
Folding Typewriter organization has tak 
en place of late, the most recent being the 


appointment of J. W. Paull, who mes 
superintendent, succeeding J. B. Losey, 
who resigned last fall. 

Mr. Paull is well known in typewriter 
circles as a man possessed of unusually 
good executive ability, combined with a 
thorough practical knowledge o ichine 
design and all manufacturing details He 
has been connected with such well know 
firms Brown & Sharpe, of Providence, 
m. 5, tine Blickensderfer Manufacturing 
Company, where he had charg the 
manufacturing, and has_ recently ee! 
works manager and superintendent he 


Machine Company. He 
American Soci 


Engineers, the Franklin In 


Pittsburgh Writing 


is also a member of the 
of Mechanical 
the 


Pennsylvania. 


Engineering S 


stitute and \ I 
As at nventor 


Western 


O9O90O0OOOOO® | anc designer in the trade he > well 


and advertisements of the leading devices 
which the company handles 

Among the American office appliances fot 
which the company is agent are the Elliott 
Fisher billing machine, the Comptometer 
the Twinlock line of loose leaf goods, et 


Adder Machine 
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known through various valuable patents 
which have been issued to him. 

The Standard Typewriter Company is 
building up a strong organization, and Mr 


Paull is one member who may be counted 
upon to assist materially in maintaining 
the reputation and general standard of ex 


cellence of the Standard Folding Type- 
writer 


MOORE PUSH PIN COMPANY’S 
PLANT BURNS. 


The Moore Push Pin Company’s factory 


and offices at Philadelphia were completely 
destroyed by fire on the morning of Feb- 
ruary 4th. The loss, which amounts to 


$20,000, is fully covered by insurance. 
A few hours after the flames had worked 


their havoc Edwin Moore, who heads the 
company, had arranged for temporary 
quarters at 201 South Twelfth street, 
Philadel phi In speaking of the fire he 
said 5 it weelid not materially delay the 
business, as the force would work night 


and day until back orders were filled. 


DOTEN HANDLES OFFICE AND 
BANK EQUIPMENT. 

Herbert W. Doten, an old time office 
furniture man, has sold his interest in the 
Doten-Dunton Desk Company and is now 
engaged in contract work, supplying offices 
and banks with equipment. His office is 
at 416 John Hancock Building, 178 Devon- 
shire street, Boston. 

Mr. Doten has for many years devoted 
his attention to the office furniture business. 
For twenty-one years he was associated 
with the Derby Desk Company, after which 
he became an incorporator of the Doten- 
Dunton Desk Company. His long train- 
ing places him in a position admirably to 
conduct the work he has started to do, 
and his many friends voice with us their 
best wishes for his success. 


ON BUSINESS AND PLEASURE TRIP. 


C. A. Young, of Carter-Rice & Company, 
Boston, with Mr. Kenny and Mr. Wolkins 
and their wives, form a party of six that 
are making a three weeks’ trip to Porto 
Rico. Mr. Young is interested in Porto 
Rican affairs, and the trip is a combination 
of business and pleasure 

Mr. Young’s duties at the Carter-Rice 
Company are being looked after by Robert 


Treadwell during the former’s absence. 


DEATH OF JEROME 1 B. NASH. 
Office Appliances announces with pro 
found regret the death of Jerome B. Nash, 
vice-president and secretary of the Dear- 
born Engraving Company, of Chicago. Mr 
Nash passed away on Thursday, Febru- 
ary 9 


The great secret for always finding pleas- 
ure is this: always quit before you have had 


enough 





He laughs best who really has something 
to laugh about. 








Construction: 


Style 
10] 
102 
103 
104 


Each box is pa 


Just What You Have Been 
W anting— 


A Heavy, Steel Plate, 
SECURITY Box 


That cannot be forced, bent or cut open, 
fitted with a lock as good as a safety 
deposit box lock or better. 


For Papers, Jewelry, Silver at Home; 
Private Papers, etc., in your Office; Bank 
Officials and Cashiers; anywhere you need 
a Strong Box with a good lock. 


MEILINK’S SECURITY BOXES 


16-gauge steel plate, reinforced steel corners, brass handles, para- 


centric pin tumbler all-brass owe 
Finish: Black enamel polished, nickel-plated corners, rivets, hand.e and lock 


Length Width Depth Weight 
93 in. 43 in. 34 in. 4} lbs. 
11 in. 7} in. 4 in. 64 lbs. 
13 in. 11 in. 4 in 9 Ibs. 
144 in 11 in. ton, 104 lbs. 


cked in tissue paper in a cardboard box. 


DEALERS: WRITE FOR TRADE DISCOUNT 


List 
$6.00 
$7.00 
$8.00 
$9.00 


THE MEILINK MANUFACTURING CO., Toledo, Ohio, U. S. A. -4 








LOOSE LEAF POCKET MEMORANDU “PARTS WHATEVER. 


yf Seal Grain Leat 
pocket Ladi 





Order today. 


rha 
, half gross a 08.00 ber dot n. 





ler 





S Carry them in he 





no metal parts to rust or get out of order. Just fits 
ags. Retails at 50 cents, including extra filler. Price to 
Packed one dozen in box. Fillers 20 cents per dozen 


LEATHER SPECIALTIES COMPANY, 233 Allen Street, Buffalo, N. Y. 








The All-Oak, Roller Bearing Sectional Vertical File and 


ABSOLUTELY the Best Ever Offered for the Price 





TRANSFER DRAWER 


Will 
accommo- 
date entire 
transferred 
correspond- 
ence, etc., 

from a 
drawer of 
any stan- 
dard make 
of vertical 

filinge cabi- 
nets. Made 
in three 
sizes—Bill, 
Letter and 
Cap. 


A Profitable Article tor the Live Stationer and Office Furniture Dealer. Write tor 


Special Proposition and Prices. 


THE ROLLER BEARING FILE AND INDEX CO. 


396-393 Broadway 





NEW YORK 
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Always under 
your hand 
Vertical Elbow 
STEEL FILE 














Ae eres zon 
—PO=sA pms 














A convenient, inexpensive temporary 
Saves time 1d money. Clears desk of | 
and keeps them indexed for immediate refer 


Made in units 





Price complete, $5.00 


} 


Good territory open jor live dealers 
and agents. Let us mail you descrip 


tive circular , a! ‘rite te day. 


THE G. V. SALES COMPANY , | 


150 Nassau St., New York City 
ter 


ise: Wem 

Just for mpl nd we will make good 
ROGERS MANIFOLD & CARBON PAPER CO., 

346 Broadway, New York 





“THE GRAPHIC AGE” A FORTHCOM 
ING TREAT. 
\ notable contribution 
tury literature for the 
ve The Graphic Age 


four nu rs r po} 
suitable I for bind 
The master mind of W 
founder of Paper and Pr nter 
national Printer, is behind 
work When it is 
' , 
vi < iT¢ p ant 


achievements of the mast 


ages, from the Egyptia: 


present, it will be apparent t t the 
editor-in-chief of such a large rtaki 
must be eminently capable of g h 
work with that thoroughness w!] I] 
simply reflect the representat lleVve 
ments of the various per 
then well by shov g 
Va 

Mr. I | p 
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WILLIAM M. PATTON 
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viewed al summarized, and celebrate: 
bindings of the world will be reproduced 
in original colors and gold, exact facsimile 
To review the department of illustrative 
irts would make necessary an exhaustive 
of first productions, all the way up from 

the phot gravure t the perfected three 
color half tone During the early days of 
Paper Press the new things in repro 
ductive arts never escaped Mr. Patton; 
neither are they escaping him now He 
first called public attention to the improved 


ind printing that to 
duct of the printing 
There 


methods f engravit 
day have made the pr 
was a 


press Tl the lithograph 


time (not many yéar ick) when things in 
the field of graphi rts 
moving now. We 


moved upward 


much faster than they are 


are to-day perf mechanically more 


than artistically. The trade needs the en 
couragement of more practical idealists like 
Mr. Patt ord to save us from that 
retrogression which mes with the height 
of power1 It comes through decay of artis- 


tic standar« and not of mechanical proc- 
latter has reached a high pinna- 
former is sadly in 
from behind. We 

It is Mr. Patton’s 


very 


esses. Thi 
cle, but America the 
need of some prodding 
need a new school of art 
hope to encourage thi thing, and we 
wish him success 

In connection with this work it is pro- 
posed to conduct a series of art commercial 
demonstrations at central points throughout 
the United States, thus encouraging a 


friendly spirit of contest among craftsmen, 


ind stimu g them to greater endeavor 
It is also worthy of note that The Graphic 
Age is sent out under fourth-class 
postage fford manufacturers of all 
lasses of per an opportunity to exploit 
their samj n the manner in vogue before 
the revised regulatior second-class mail 


matter went into effe 
From the Publishers’ 


some years ago.- 


(Gsuide 


IN MAIL ORDER CAM- 
PAIGN. 


“EMERSON” 


The Emers Typewriter Company is 
said to be about to enter upon a mail order 
campaign, selling its machines as a mail 
order proposition. It is stated that when 
the holdings of the old officials were re- 


cently purchased by other parties a part of 
the money required for such purchase was 
supplied by R. W. Sears, a capitalist, who 
ly identified with the mail order 
Roebuck & Company. 

ated to the representative of 
Office Appliances that he personally held 
no stock in the Emerson Typewriter Com- 
pany, but that he supplied a little money to 
some of the present stockholders to aid 
them in purchasing their holdings. 


was former]; 
house of Sears 
Mr. Sears st 


The factory and general offices of the 
Emerson company are located at Wood- 


stock, Ill. 


How can you expect the general public 
to know who you are and what you sell if 
secret by not 


you insist keeping it a 


advertising 
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DEALERS: 


FXON FO 


Automatic 
Screw Cutting 


PENCIL 
SHARPENER 


because—it is the only machine on the market that sharpens any and ALL 


pencils made— 


You owe it to your trade 
to show them the 





That cuts pencil costs in half by doubling their length of service. 


cutter, the exact 


GUARANTEED BY US TO STAY SHARP FOR ONE YEAR. 


type used on all high 


grade milling and planing machines, is 


Its spiral 





Do you appreciate what this means? 


it yet h e 
cashes thane 


This pencil sharpener may no 
will be easiest for the mar 


> first. 


been introduced in your territory. 
Don’t YOU want to be that man? 


ONES COMFANY 


371 Broadway 


New York 


Sales 








To Make a Good Impression 


m your customers see that they 





PUHVQRCR AT 
SGA 


DUVOMLWULS 


oe CARBON Ge 





Carter 


inest mate 





ions and 











| BOSTON 





Retails 10c. 
3 Samples 30c 





every use 


fit 
€: arter’s Codes— 
S Interchangeable Ribbons. 


upplie d with 


~.|) Carter’s Ideal 
‘ones \! | Carbon Papers 


are intended for and 


containing t 


| THE CARTER’S INK CO. 


NEW YORK 


CHICAGO 


Clear cut impressions, longest 
test number of copies and cleanest to handle, 
pect they 


THE BEST TRADE 


Ideal Typewriter Ribbons are made of the 
rials to insure perfect satisfaction. Send for 
tables of Ribbon Dimen- 


to be 


MONTREAL 











Post Paid. 





The only Adjustable 


Eraser Holder that 
holds the rubber until 
consumed to 1/8-in. 





NOVELTY ERASER MFG. CO. 


HIGHEST 
ERASING 
QUALITIES 


ubber 3 inches 
paneer Nickel Pla 
° waste. always 


py i a Type- 


S52 Union, Columbiana, Ohio w riter or 


Pencil. 


. 


100 





























While in New York dealers 
are invited to make our office 
their headquarters. We are in 
the heart of the city—five min- 
utes from Brooklyn Bridge. 


Become acquainted with our 
goods. 

Become acquainted with our 
system of manufacture. 


Become acquainted with 
what we have to offer you. 


Become acquainted with our 


methods of doing business. ~ 





We know you will be in- 
terested for we offer to the dealer 
all the facilities of a large factory 
and cooperate with our agents 
as with a traveling salesman of 














our Own. 


Highest at low 


prices. 


qualities 


Prompt and careful deliveries 
guaranteed. 




















COLUMBIA 
RIBBON & CARBON 
MFG. CO. 


Factory and Head Office: 
111-113 West Broadway 


NEW YORK 


Branches: CHICAGO PHILADELPHIA 
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FORM LETTERS A HELP TO SALESMEN 


By Charles Edmund Barker, 
Editor, The Sample Case. 


men about the advantages observable 
by them of the auxiliary form letter 
from the house in support of their work 


I HAVE been talking to traveling sales- 


with the trade. Commercial travelers as a 
class do not always see things alike; but 
every man of them has a good word to 
say about the great help these letters have 
given, or would give him, in his opinion, 
introduce the method. 
many firms, take 


if his firm would 
There are not a great 
the country through, who have adopted the 
method of playing up their salesmen’s work 
with letters; but it’s a winner where ever 
tried. 

Some firms use the letters only when 
they are opening up a new territory. Others 
only make use of them to announce their 
seasonable lines. 3ut there are houses, 
and good ones, you may readily believe, 
that use the letter regularly as a 
help to their salesmen. These letters are 
so timed that they reach the buyer in ad- 
vance of the salesman and announce the 
special things he will have to show. It 
serves the double purpose of an advertise- 
ment for the house and an advance card 
Besides it gives the 


form 


from the salesmen. 
salesmen a star entrance, and a sense of 
backing and support that makes the do- 
ing of big things easy. 

One salesman in particular was telling 
me about the way the house letters worked 
with him in a pioneering campaign. He was 
selling a line of confectionery. He was 
opening territory where the house had not 
operated before, but in which the house 
thought they ought to have a share of the 
business. The first move of the sales man- 
ager was to make up a list from his mer- 
cantile agency book of all the prospects 
in the territory, getting them off in dupli- 
cate, one list being for the use of the sales- 
man. Over one of these lists, one week in 
advance of his salesman, he sent out a form 
letter introducing the firm, the line and the 
salesman. The salesman who should call 
was mentiored by name and the prospect 
was asked to at least “give him a look.” 

A week or so later, the salesman came 
along and called on each one of those pros- 
pects and made a report to the house just 
what he did with them. He grouped his 
prospects in his report under certain head- 
ings; for instance he either sold the pros- 
pect, got him to say that he might give 
them some business later on, or else he 
found him absent from his place of business. 
Three form letters were then prepared and 
sent out over the lists according to the 
grouping furnished by the salesman. In 
all these, the second visit of the sales- 
In the case where an 


man was heralded. 
order was given for even a small amount, 
the form letter thanked the buyer and men- 
tioned some other goods in the line that 


might interest him. Where the sales tray 
eler reported the buyer out, the letter ex 


pressed regret and mentioned the probable 
date of the salesman’s next visit Chis 
method was worked along until the sales 
man had gained a solid foot-hold in the 


territory. 


The sale 


s manager, who used this method 


is now a warm convert to the form letter 
as an auxiliary to his salesmen. He does 
not, however, believe much in the “get busi 


ness” letter going out to his salesmen. He 
says he would rather put the effort into 
his trade among the buyers than to bother 
his salesmen with so much house dope while 
on the road. 

The modern idea of playing a line of let 
ters in ahead of the salesman and taking 
care of 
the producing power of the salesman and 
cuts his work down to actual profit taking. 
It is advertising plus. 

Commercial travelers have been accused 


his follow-ups certainly increases 


of not co-operating closely with the house, 
but in many cases “co-operating” is not a 
good word for the work the house cuts out 
for the road man who may be already over 
loaded. This help with the letters, however, 
is a thing that appeals to the practical com- 
mercial instincts of the salesman and he is 
ready enough to make a report of his work 
to a sales manager who is going to use 
the information for the warming up of his 
buyers, against the day he will be along to 
do business with them. 

Commercial travelers have long 
stood and appreciated the principle involved 
Many of them get out “ad- 


under 


in this work. 
vance cards” at their own expense and send 
them along ahead to influence the holding 


of orders for them. But this class of work 


ought to be done at the house instead of 
on the road by a man who has very little 
time during his waking hours for anything 
but the soliciting of orders. And then, the 
ine of 


sood a 


f the salesman with his 


coming < 
new and choice merchandise is too 
text for a sales letter to be allowed to pass 
by. Many little points of far-reaching ad 
vertising interest can be smuggled into 
these letters and yet keep them short and 
full of personal interest for the man who 
The selling game is becom 
oO carry 


receives them. 
ing too complex for one lone man t 
the prospect through all the stages t 
closed sale in the space of time permitted 
for a selling interview. It takes time to 
accomplish the results from start to finish 
(even if the buyer is patient) that could be 
well used by the salesman in accomplish- 
ing more results. As the advantages of 
form letter work as helps for the sales- 
understood, I believe the 


oa 


men are better 
will become almost universal and 


practice 
salesmen will receive the house 


traveling 
support they really deserve. 
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TO MOVE TO NEW QUARTERS 
APRIL 1ST. 


The Ellis Adding Machine Company in 
tend to move from their present quarters at 
204 Morris avenue, Newark, New Jersey in 
to new quarters at 346 Elizabeth avenue, 
that city, on or about April Ist. 

The new building, which is one of several 
of similar design called for on the plans, 
is thoroughly fire proof, being built of re- 
inforced concrete throughout, the mush 
room system of reinforcement being used. 
In this system all beams and girders aré¢ 
eliminated, permitting better distribution of 
light. 

The building is fifty feet wide by two hun 
dred feet long and contains four floors 
There is a total floor space of 40,000 square 
feet. 

The stairway, elevator and toilet rooms 
are in a tower building adjoining the main 
building, all opening into which are protect 
ed by self closing fire doors. 

All rooms are fourteen feet above floor 
to ceiling, and are well lighted and venti- 


lated. 
The motive power for the operation ot 





ELLIS ADDING MACHINE. 


machines will be what is known as the elec 
tric motor group drive. 

The steady demand for the Ellis adding 
machines has necessitated additional space 
and plans are so arranged that the build- 
ing will be one of several of similar design 
which it is the intention of the company 
to erect in the near future. 





FABER’S NEW YORK DISPLAY 
ROOMS. 


The firm of A. W. Faber have opened 
commodious branch quarters in New York 
City for the convenience of their patrons. 
These are located in the Germania Life In- 
surance Building, corner Fourth avenue and 
Seventeenth street. 

A complete stock of the Faber products 
familiar to the American business are now 
on display to the New York trade, and a 
cordial invitation is extended the public to 
visit the new, attractive display rooms. 





Your business is to conquer your disad- 
vantages, whatever they may be. Don’t let 
them conquer you. What would be the use 
of courage in the world if there were no 
disadvantages to challenge it. 
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CARD INDEX 
CABINETS 


@ The Macey Card Index System arranges, 
records, classifies and indexes all kinds of in- 
ormation in a manner much less laborious and 
more satisfactory than with books. Macey 
Card Index Cabinets will accommodate records 
for any purpose—for any .business—large or 





small. 


@ There may be a difference of opinion as to 
the merits of various filing systems, but these 
small cabinets are universally standard in style, 
size and arrangement. They are, however, the 
best constructed, most carefully finished and 
expensively trimmed cabinets on the market. 


@ Progressive dealers in all parts of the coun- 
try find Macey Card Index Trays and Cabinets 
ready sellers, yielding a liberal margin of profit 
with a minimum selling effort and expense. 


@ Send for catalogue No. X-4210. You will 
find the most complete and comprehensive line 
of filing appliances in the world, illustrated and 
described in this book. 


@ The Macey “Inter-Inter’’ System of filing 
appliances affords the largest assortment at the 
smallest investment. Enables the dealer to 
furnish any customer with a cabinet out of 
stock just the style and capacity required—a 
special cabinet at the cost of stock patterns— 
with immediate delivery. 


@ Ask for catalogue No. X-4210 and discounts 
to dealers. Any facts about your business will 
help us in making our reply bear directly on 
satisfying your requirements. 


MieMNacey Co 


GRAND RAPIDS, MICHIGAN 
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THE 


EMERALITE 


WITH 


Green Glass Shade 


adds to the attractive appearance 
and efficient illumination of any 


The rich, green glass out- 





office. 
side plating diffuses a soft, restful 
light. 


reflecting surface inside focuses the 


The pure white opal glass 


light exactly where needed. 


“Kind to the Eyes” 








The Emeralite shade will not 
tarnish or collect dust. 
Emeralite Lamps are designed 


to give uniformity of appearance 
Standards 


attractively 


to office equipment. 
heavily made and 
finished in Old Brass or Statuary 
Bronze. They sell on sight. Send 
for booklet describing these and 
17 other styles. 








H. G. McFaddin & Co. 


44 Warren St., New York 








RUSSIA’S COMMERCIAL AWAKEN- 
ING. 


The commercial awakening of Russia is 
momentous to America because it is attend- 
ed by hunger for American products. As 
it is the fad to speak English at the court 
nowadays instead of the more euphonious 
but less practical French, so the imprint 
“American-made” is pre-eminently in favor 
with Russians. This is particularly true of 
all devices which appeal to the ambition of 
the Russian business man to conduct his 
factory or office “in the American manner.” 

Steel cabinets, duplicators, typewriters, 
filing cases, ingenious Yankee 
which economize office labor are in demand, 
because they are up-to-the-moment Ameri- 
can conveniences, made necessary by the in- 
creased trade of Russia, both as an importer 
and exporter. 

The average American synonomizes Rus- 
sia and Revolution. His newspaper fre- 
quently carries brief, gory Russian dispatch- 
es, indicative of despotism and uprising. It 
is only recently that space, and an increas- 
ing measure of it, is given to industrial 
New railroads, port 


inventions 


Russia’s advancement. 
improvements and civic development show 
internal activity. The successful establish- 
ment of the Russian-American Steamship 
Line, going direct from New York to Libau, 
saltic, is an index to the volume of 
Russia 


on the 
trade already carried on between 
and this country. This company has now 
under construction a 12,000-ton passenger 
and freight steamer, the first of its size to 
use oil fuel. 

The great cities of Russia, Petersburg, 
Riga, Reval, Moscow, Tula, Samara, Smo- 
lensk, Kiev, Yaroslav, Nizhni Novgorod, 
Rostov-on-Don, Astrakhan, Odessa, War- 
saw are agricultural, manufacturing and 
trade centers alive to the possibilities of 
improving their methods of doing business, 
by following the example of the progressive 
American. They like to call Russia the 
“New America.” 

Siberia, which for us in America signifies 
only barren snows and exiles on the long 
trek, is a vast pasture land, exporting in the 
year 1910 $30,000,000 worth of butter. The 
First Siberian Exhibition will be held at 
Omsk from June to August. 

Last year Russian farmers bought agri 
cultural implements to the amount of $50,- 
000,000. The muzhik, or peasant, is learn- 
ing the advantages of using the modern 
In consequence, he has more money 


plow. 
This redounds in Russia, as else- 


to spend. 
where, to the increased prosperity of the 
merchant and manufacturer, and so to the 
maker of office appliances. 

John Hays Hammond returns from Rus- 
sia enthusiastic over the possibilities of 
American commerce with Russia. But he 
warns the manufacturer that he cannot se- 
cure business by sending advertising mat- 
ter printed in English. 

There has recently been published a Rus- 
sian directory of American manufacturers, 
of which R. W. Thompson is the manager. 
Mr. Thompson's address is 309 West Four- 


teenth street, New York City. He clain 

that by means of his directory the producers 
of America can talk in Russian to 160,000 

000 consumers who are eager to give ear t 

the class of American goods along certai1 
lines. 

It is said that the Russian buyer is pecu 
liar in that he seeks the seller, and that it 
is expedient that American manufacturers 
be represented in Russian territory by 
agents who can give immediate informatior 
as to general and special lines, prices, terms 
discounts, etc. The Russian Directory of 
American Manufacturers has offices in Mos 
cow, Odessa and in other cities, and they 
request that those who are interested in d 
veloping the Russian market for their busi 
ness, write to them for the pamphlet « 
tled “American Trade Opportunities in Rus 
sia,” which will be sent on request from the 


New York address of the directory 


nti 





DIEHL HEADS NEW COMPANY. 


The general office supply and stationery 
business which has been conducted in the 
Columbus Savings and Trust Building, Co- 
lumbus, Ohio, in successful manner by Wil 
liam Diehl, has been taken over by the 
Diehl Office Equipment Company, recently 
incorporated by William R. Diehl, Reginald 
Tussing, E. H. Thompson, Frank E. Hug 
gins and William Graham, with a capital of 
$20,000. 

William R 
dent of the new company, F. E 
vice-president, Reginald Tussing is secre 
tary, and E. H. Thompson is treasurer. Mr 
connected for several 


Diehl has been made presi 
Huggins is 


Tussing has been 
years with the Columbus Lithograpl! 
d will have charge of the stationery 


{ 


pany al 
departme nt 
The mer 


company are capable 


who have become identified w 
the new business met 
who are well and favorably known in Cleve 
land. Mr. Diehl was formerly secretary 
the Board of Public Service, Mr. Thomp 
son is the well known note teller of the Citi 
zens’ Trust and Savings Bank. He has re 
signed his position in order to take charge 
of the bank supply department of the new 
firm. 
The cf 


quarters for a time at least, but with the 


ympany will remain in their present 


increase in business which they expect, it 
will probably be necessary to secure larger 
quarters in the not far distant future. Real 
izing this the company will have plans 
drawn for a new building to be erected in 
East Gay street, between High and Third 
streets. 

New lines will be added to the business 
and its trade territory will be greatly en 


larged under the new management 





It is reported that the American Cash 
Register Company will open a branch office 
in Lexington, Ky., in the Elks’ balding, 
with Joseph Candioto as district manager 





Some are gone but not forgotten, while 


others are forgotten but not gone 
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In the Best Interests of Your Business— 


Will you sell MultiKopy Carbon Paper if we can prove it sells 
better than any other carbon paper on the market, and brings you 
greater profits? 

Will you sell Star Brand Typewriter Ribbons if we can show 
you that they surely sell better and bring greater profits than 
any other typewriter ribbon made? 
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& Let’s first talk about ay 

; TRADE ‘ 

{ROPY 

: MARK 

| CARBON PAPER 

It is non-smutting and its copies are clear and distinct. Business people 

are recognizing more and more that indistinct, blurred records are criminal to 

their own interests—we are helping to educate them on that score in our exten- 

sive national advertising, and telling them at the same time that their relief lies 

| in Multikopy. We are telling them and proving it that one sheet of this carbon 

| paper will make 100 legible copies; that at one writing they can make 20 distinct 

copies and that the results are better than with any other copying mediums on 
the market. These qualities are what every firm wants in their carbon paper 

nd what they can get in no other than Multikopy 





Star Brand Typewriter Ribbons 







aring in the general publicity given Multikopy and are being used everywhere in con- 
junction with it. They are guaranteed to give 75,000 impressions of the letters ‘‘a’’ and ‘‘e”’ 
without clogging the type so as to show on the paper. In any climate they retain their bril- 
Y lianey of color, and this is important original documents and their_copies made with Star 





Ribbons will never fade 

In the best interest of your business will you write for further information that 
will lead to sure profits if you will accept them? 
Think of the customers you will gain by displaying these two articles. But take a postal 
n nd write this or something similar:—‘'I want information about MultiKopy and Star 
Brand Ribbons. If it is worth while to me send it along.§ If not—don’t bother me.” 


. F. S. Webster Co. qeWp5%t, 


oP 338 Congress Street, Boston, Mass. + 


UL New York Chicago _ Philadelphia & NON- FILLING 
MARK 396-8 Broadway 211 Madison St. 908 Walnut St. , TYPEWRITER 
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NEW BURROUGHS FACTORY. 

March will see completed, a new factory 
building at the plant of the Burrougs Add 
ing Machine Company, Detroit, Mich., and 
there will be a sigh of relief from nearly 
a dozen crowded departments which have 
been promised more room as soon as the 
new accommodations are ready 

The new building is 65 feet wide by 241 
feet long, four high above the 
ground, with a basement 10 feet deep. It 
contains 87,464 square feet of floor space, 
or about one-third of the total floor spac: 


stories 


of the present factory. 

Excavations for the 
begun last June, and the work has been 
rushed as fast as possible to relieve con 


new structure were 


gestion, which has seriously menaced the 
plant. When complete, 
innovations from the 


efficiency of the 
with several happy 
usual factory construction, it will have cost 
about $200,000 


The skeleton of the building is concrete 


and brick, while the walls are almost en 
tirely of glass, set in steel frames. There 
are approximately 38,000 square feet of 


window space in the building, the big sash 
extending from the ceilings to within a foot 
This gives full light, 
and 


or two of the floor. 
even in the center of the 
makes the work rooms sunny and pleasant 
throughout. 
Extending its 
to west, directly behind the offices, the new 
structure is joined to the main building by 


building, 


greatest length from east 


a covered passage and to the factory by 
a similar entry on the first floor and a 
bridge on the second. Two elevators re 


move the necessity of stair climbing 

It was first intended to make this addi 
tion to the factory 
and to maintain it separately from the re 


as complete as possible 


This plan in a gen 
In the base 
locker 


mainder of the plant 
eral way, has been adhered to. 
and 


ment, for instance, there is a 
wash room for the men, a boiler room, 
coal bins, janitor’s room, and machinery 


room; in fact everything needful for oper 
many 


ating an up-to-date factory were it 
miles removed from the major position of 
the present Burroughs plant 

The ground floor will give 


space to three 


OFFICE APPLIANCES 


plating, polishing and grind 

shipping. The first 
a space 54 by 65 feet and will be 
way 


departments 


ing and named will 
occupy 
provided with something new in the 
water-proof floor. flooring, 
acid-proof pitch, is 


) protect the latter from 


of a Cypress 


filled with being laid 
over the cement t 


acids used in plating the various parts of 


adding machines 
grinding department 
128, and 


machines \ de- 


The polishing and 


occupies a space 65 by here are 


accommodations for 112 


room con 


parture from former polishing 


blower 


Attached 


below are 


structions is made by having the 


system used on each machine 
to the 
blowers with tubes running up to the ma 


floor. This has been 


ceiling of the basement 
chines through the 
found vastly better than placing the blowers 
behind the machines where they are an 
obstruction to sweepers. 

The shipping department is allotted 54 
by 65 feet, covering one entire end of the 
building. 

The second floor is divided into two de 
partments. The larger, covering floor space 
169 feet by 65, will work entirely on special 
machines. Here will be assembled, for 
instance, machines which add in pies, annas 
and rupees, designed for use in India, other 
machines for similar use in other countries 
still different systems, ma- 
provided with 
and attachments 


with monetary 


chines special characters, 


abbreviations, desired in 
particular lines of business and a host of 
others. This department has been growing 
so enormously that even with the additional 
doubtful whether accommoda 


adequate for long 


space it is 
tions will be 


\ large number of people are employed 
in what is called the spring-testing depart 
ment. This will occupy a space 65 by 72 


feet just off the special machine depart 


ment, but will be entirely 


¢ 


separate from | 


Here the employes will have their work 
benches, their cloak 
and amusement room, with a gas plate for 
warming coffee or lunches In 


short, they will be provided in their own 


rooms, a large rest 


noonday 


department with every convenience separ- 


ate and distinct from other portions of the 


factory. 





The third floor will be devoted entirely 
to enlargement of the present manufactur 
ing space. It will include nearly every d« 
partment known in the factory at present 
exception of the factory offices 


stock rooms, 


with the 


Here will be found small 


sembling rooms, final assembling room: 


straightening department, screw machines 


drill presses, tool cribs, demonstrating 
room, milling department and the usual 
quota of wash and cloak rooms 

The employes on this floor will be 
vided with another rest room, 56 | . 


feet, as conveniently and completely 


one on the floor below or 


nished as the 
those in any other portion of the plant. The 
fourth floor will be used for the present as 
a storage room 

The internal construction of the new fa: 
tory is such that the steel girders support 
ing the floors and roof are covered with 
concrete, thus presenting ceilings that are 


lacking in the beamed ap 


flat and usual 


pearance of 
are studded with small hollow steel inserts 
These are for 


most factories. The ceilings 
feet apart each way 
up partition studding, shafts 


set 31% 
use in setting 
and driving rods, undertakings which would 
be well nigh impossible were it necessary 
to chip foundations in the hard concrete 

All told, the factory will accommodate 
about 650 employes and the company plans 
speedily to occupy every available foot of 
space 

CABINET COMPANIES CONSOLI- 

DATE. 


The System Cabinet Company and the 


Safe Cabinet Sales Company, of Illinois, 
have consolidated under the corporation 
style, “The System-Safe-Cabinet Company 
The new company continues the sale of the 
Safe Cabinets in the State of Illinois and 
the System Filing-Finding Cabinets 
throughout the country 


JOINS THE MULTIGRAPH. 


R. H. Jarratt, formerly with The Smith 
Premier Typewriter Company, Indianapo 
lis, Ind., has joined the sales staff in that 
city of the American Multigraph Sales 
Compal 

















BIRDSEYE VIEW OF BURROUGHS PLANT, SHOWING NEW FACTORY. 
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PITTSBURGH VISIBLE TYPEWRITER 


NEW STANDARD No. Il 


7 
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Has all Attachments, 
Is Strong, 
Attractive, 
Durable, 
and absolutely 
guaranteed. 
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KX SPACER 


PITTSBURGH 
VISIBLE 
TYPEWRITER 
co 

Union Bank Building, 


Pittsburgh, Pa. 


We Wish to Connect With Established Houses“ n= 


Without obligating me 
in any way, please send me full 


The Pittsburgh Visible is the masterpiece of modern typewriter . _ information regarding your agency 
construction. Built by men long experienced in the craft. proposition. 


Name ; ———————— 


PITTSBURGH VISIBLE TYPEWRITER CO. ee —— 


Union Bank Building 7 ™ : ’ . PITTSBURGH, PA. Name of our bank is 
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Ribbons and Carbons 








Our Colors are Strong, Deep, 
Lasting, Intense 


ee ed 


BRILLIANT 


4 ABSOLUTELY NON-F. A pina 
Luisten:— 


















A large percentage of the typewritten records 
made four or five years ago, are today only so 
many blank sheets because the typewriting ma- 
chines were equipped with cheap ribbons. 


Work produced by cheap ribbons will fade in 
from six months to six years. Work produced by 
Buckeye ribbons will last as long as the paper on 
which the work 1s done. 


Cheap ribbons may do as pretty work as 
Buckeye ribbons, but they lack permanency, dur- 
ability, real value. 

Are your records valuableP Are they 


gradually disappearing from mortal view, getting 
dimmer and dimmer with each succeeding } yearr 


Wouldn't it pay you to investigate P 
W ant to know more about good ribbons— 


We make a specialty of wide rib- the really non-fading kind? Ask for our folder, 
graph, Writerpress, otc. Also “The Making of a Buckeye Ribbon”. Free, of 
f ewriter, pencil, pen, and pill 
a tt carbons. course, u 

but worth money to you 


WRITE FOR SAMPLE OF BUCKEYE NEW IMPROVED TYPEWRITER RIBBON 


The Buckeye Ribbon and Garbon Company 


311 St. Clair Ave., N. W. CLEVELAND, OHIO, U. S. A. ~ 





























REMINGTON BANQUET AT CHI- 


CAGO. 
Phe asion of M Thornton’s leaving 
id Mr. Bayes’ returning to the manag: 
nent the Chicago office of the Reming 


ompany was celebrated 


] 
at the Auditorium 


by a banquet Annex 01 
the evening of January 30. All the members 

the Chicago Remington force were pres 
ent t imber of over fifty, and thi 
thoroug! enjoyable evening which ensued 
will be g remembered by every guest 

The employes of the Chicago Remingto1 
office became wa riends of Mr. Thorn 
on during the two years of his administra 
tion, a1 they were all very sorry to se 
him g¢ As a token of their esteem and 
friendship the Chicago staff presented him 
with a autiful diamond stick pin. The 
presentation speech was made by the dea 
of the Chicago Remington selling force, F 
M. Simmons, whose well chosen remarks 
expressed the hold Mr. Thornton had ob 
tained upon the affections of the employes 
of the Chicago office 

Mr. Bayes received a warm welcome from 


his old friends and 


return 


coming Mr 


was made to feel that his 


to Chicago would be a real home 


Bayes responded in his usual 


happy way and assured the good people of 


the 


idle words 


Mr 
of 


Chicag¢ 
ure to be with them again 


office that it was a great pleas 
These were no 
for it is at his own request that 


Bayes has returned to the management 


the 


Chicago Remington office. 
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STATIONERS’ SUPPLIES CATA- 
LOGUE. 
Globe-Wernicke Company has 

issued its logue r 1911 t 
suppli [The book is bee eagerly await 
1 by the stationery trade 4 t has bec € 
a standard work of reference in all the lines 
vhich it covers, and no dealer feels fais 








COVER DESIGN, GLOBE-WERNICKE CATA- 
LOGUE NO. 10. 


equipped without the current number on file 
There are a number of new things listed 1 
No. 610, which will be found most interest 
ing additions to the old lines. There has 
been a remarkable demand for this edition, 
which is the largest and one of the hand- 
somest that has been issued by the Globe 
Wernicke Company. It is uniform in length 
and width with its predecessors, and other 
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catalogues of the company, which adds to 
the convenience in filing. 

Dealers may obtain a copy by addressing 
the Globe-Wernicke Company, Cincin- 
nati, UO. 

SEND VALENTINE GREETINGS. 

Particularly clever were the valentine 
greetings sent out by the Murphy Chair 
Company of Detroit to their patrons and 

riends. 

The souvenirs had every appearance of 
handsome the cover ap- 
peared the face of a beautiful young lady, 
with background in lace effect, and a red 
heart by way of further decoration. The 
inner pages contained the usual love greet- 
ing in attractive setting. 

No advertisement appeared on the val- 
entine proper, but upon turning the mes- 
sage inside out there appeared a striking 
and very ‘nteresting advertisement of Mur- 
phy chairs, 


valentines. On 





At the annual meeting of the directors of 
the International Time Recording Com- 
pany, held February Ist, the reports indi- 
cated a prosperous business. The old offi- 
cers were re-elected, consisting of Presi- 
dent George W. Fairchild, of Onconta; 
Vice Presidents George E. Green of Bing- 
hamton and J. L. Willard, of Rochester; 
Secretary A. Ward Ford, of Binghamton; 
Treasurer and General Manager Harlow E. 
Bundy, of Endicott; and Assistant General 
Manager F. H. Chamberlain, of Endicott. 





REMINGTON CHICAGO FORCE BANQUETS THORNTON BEFORE HE LEAVES FOR NEW YORK. 
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Delivered at the recent annual banquet 


of the 


“IR 
the 
revealed his 


GARETH, a 


Court of King 


prince in disguise at 
Arthur, having 
the 
being promised the next quest that comes 


identity to King and 


to the court, is sent with the Lady Lynett: 
to rescue her sister, the Lady Lyonors, wh 


a false 


is shut up in her castle beseiged by 
knight who wishes to marry her in order 


gain possession of her estate 


In order to terrify the ladies and tl 


vassals, this knight and his three brother 


dress themselves in the most forbidding 


fashion and daily parade before the castl 


hurling defiance at its inhabitants and 


true knights who might presume to dispu 
their claims. Three of them station then 
! 


selves 


hes to the cast 


t separate approa 
and are met and vanquished by the youtl 

Sir Gareth and sent back to the court wit! 
vassalage 


i message of to the King 


The fourth and final champion calls 


helf the Black Death, and in his aspect 
most terrible Incased in bl } irmor. 


casque surmounted by a skull, he rides 


forth from a black pavilion upon a horse 
ebon hue, and through his 
the 


challenge to 


likewise of 
utters awe-inspiring ar 


the 


herald most 
dreadful 
which terrifies all who hear and behold him 


bolder heart 


young knight 


It is eneugh to frighten a 


but, although somewhat weary from the 
three contests that have just occurred, the 
brave Sir Gareth, remembering that he its 


thrice a victor and has his knighthood spurs 


to win, rushes his steed toward the other 


and with a mighty stroke cleaves 


ghastly emblem surmounting the helmet of 
knight of death 
helmet also, 


splits in twait 
the 


stern warrior 


the and 


when lo! to amaze 


1 
the 


the 
ment of all, in place of 
revealed the 


a little 


there 1s golden 


chubby face of boy 
Hamlet, in his famous soliloquy is 
doubt—‘*Whether to 
sea of troubles and by opposing end them” 

but doubt 
the right treat all 
difficulties is to contend against them to the 
extent of More thar 
not we will find them less powerful than we 
not 
can by putting up a good 


take arms against a 


there 1s no in my mind that 
way to troubles and 


our resources often 


imagined, and though we may always 
be the victor, we 
fight 


bought, 


enemy's success 


make our 


and so weaken him that in the 


next contest we shall win 


Remember the story of Antaeus, the 


Greek wrestler. He was born of Eartl 
and every time he was thrown and fell up 


Boston Stationers’ 


from his Mother 
had before 


the ground, he received 
Earth tenfold the 
so that he turned 


victory 


strength he 
apparent defeat into a 
Let us strive to profit by our defeats and 
Glad, the waif of the | 

lon streets in Mrs play “The 
Tomorrow” 
bad as yer 


ur mustortunes. 
Burnett’s 


11 
telis 


her friends 
thinks it ts 


Dawn of a 
Nothin’ 


ain't as 
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Do not let our fears or our pa ( 
take all the courage out of us. Let us 
tend manfully and persistently for the 


“and in due season we 
not 


Ladder of St. Au 


we have in view, 


shall reap if we 


Longfellow in “The 


tine,” says 
[The heights by great men fr hed 
kept 
Were not attained by sudden flight 
But they, while their companions slept 
Were toiling upward in the night 
Many a man is unconsiously growing 


stronger and more able to 


patiently and un 


ope with his 
great adversaries, as he 
strives to put down 
the little that 

Aim hig march 
teadily onward toward your goal, and if 
- ll much 


ceasingly day by day 


ind 


oppose his 


rise superior to things 


progress h, and 


you do not reach it, you wi come 


Association. 


farther ugon t 
by the way or 


‘primrose path of dalliar a 
Thor. at the end of his tr 
of the Giants. was much n 
failure t 
before hit to demonstrat : 
He was show1 
a drink ng rn, a ca olding . 
mouth, and an appare: 
woman. He 


his eve 


onquer 


indeed 


doing of 


may be, educates, makes stronger 


ible, prepares one tot! th , higher 
ind eventually 1 vids 
. P . ; 
our tace¢ Ww | re 
that the kene ss to the oT 
generations f men have longs 
their ov ntenances, é 
but ours ind te 


thought of self-advancement 


being foreign to our 
only throughout our life t P ‘ 
others, to make the wor tel, ott 

than we found it r , 

the true likeness = 

image, nd men trot the ends 


flock to ir door to 


pattert ir example 
There are many young n t t 
ering tonight, and m«¢ vi 
whose path ife is desti 
on for years tocome. To al ‘ 
do not despair. If you have not re 
1 that fesire or that 

















are entitled to, do not give up, but try 
again. You may be on the verge of the 
success you want. To many other men you 


have already attained success—success far 


beyond their aspirations—but still greater 
things may be in store for you. Perhaps 
you have not fought with the _ right 


weapons. Perhaps you have not made the 
most of your opportunities. You will hav: 
others. Take counsel of the past and of the 
record of the lives other men. Be sure 
that the kind of success you want is the 
kind the Lord intended you to have. Some 
things art attainable to some men. Be 
sure you are right—then go ahead, and 
God’s blessing will attend you. It cannot 
fail. 


You men here in Boston who began this 


club so many years 
that partly through its example and largely 


ago—did you dream 


through the influence of some of its mem- 


bers, a national association would arise that 


would unite the bonds of friendship and 
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_— 1] ee | oe ad 
goodwill men in this business from one end 


of the country to the other? 


You met together for many years—get 
ting better and better acquainted with on¢ 
another, and acquaintanceship ripening int 
confidence and trust; and finally when the 
time was ripe, when the same idea working 
in other men’s minds as it had in yours, led 


to the belief that what was good for a sin 


gle city or town was good for all, and when 
the call came from Chicago, the men of 
Boston responded. There used to be an old 
song sung in the days before the Revolu 


Men of Boston.” Per 
heard it it 


but the one reason 


“Solid 


called 


haps some of 


tion 
you have was a 
good song in those days, 
for my mentioning it here is because even 
in the times so far away the men of Boston 
were solid. They always have been solid, 
even if there were a few Tories in the days 
of 1775, and I want to say right here that 


National As 


Manufacturers 


success of the 
Stationers 


much of the 


sociation of and 
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is due to the “solid men of Boston,” who 
have worked heart and soul for the good 
of the cause. 

The National Association has grown 
every year stronger and stronger, but the 
work has really just begun. There is much 
to do, and I hope every man who is in the 
stationery business, and here tonight, will 
not only become a member of the Boston 
Stationers’ Association, if he is not already 
such and is eligible, but will also join the 
National if he does not already belong, and 
still further, will try to get at least one new 
member for the National this year. In 
union is strength; by joining together we 
can accomplish great things, and the result 
will be satisfaction to all engaged in the 
business; our own individual growth and 
broadening which comes from rubbing el- 
bows with other men from other places out- 
side our own little circle; and a general 
joy and satisfaction which is the reward 
of every workman for work well done.” 





The above is a bird’s eye view of the City of Portland, Ore. 


The view is from the new Hawthorne avenue lift bridge. 
The picture shows the business district of Portland at its best. 
Everybody in the West knows who the J. K. 


above the level of the river. 


of the J. K. Gill Company stands right out in the center of the tall building district. 
Gill Company is; for they are among the brightest lights in the office appliances field on the Coast. 


It is said to be one of the best pictures ever taken of the Rose City. 
When the picture was taken the lift was at an elevation of 160 feet 


The reader will observe that the home 
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STORE ARRANGEMENT 


By W. A. Horne, Manager Office Supply 
Department, Foote & Davies Co., Atlanta. 


HE secret of successful retail mer- 
chandising consists 
displaying goods that the customer, 

being able to see them at a 


receive a favorable impression as 


largely in so 


glance, will 
soon as 
he enters one’s store. 

This is especially true of the merchant 
who happens to be in the stationery and 
office device business. This being the case, 
we who are in this line of the retail busi 
ness are naturally interested from a finan 
cial standpoint in displaying our own wares 
to the greatest possible advantage. It is 
a custom among stationers to display small 
wares such as pencils, pens, ink stands, 
small leather goods and similar lines, near 
the front of the store, both for convenience 
of the salesman and the purchaser, so that 
in case a small sale is made, there will be 
as little time as possible lost by both the 


salesman and the purchaser. 


There are good arguments for this ar- 
rangement; but on the other hand, if this 
same customer who came in for a small 


purchase had to walk back to the rear of 
the store, he would, nine times out of ten, 
see something else in which he would be 
interested, and a clerk with salesmanship, 
in many of these cases, could effect an- 
other sale. 

All up-to-date business 
ested in office devices that cut 
pense and save time, and since most 
ple who visit office supply stores are busi- 
ness people, it behooves the Office Supply 
dealer to display these goods so that they 
will be observed by the most casual cus- 
tomer. Someone has said__ that 
“Goods well bought are half sold.” This 
time worn phrase might well be changed 
well displayed are half 


men are inter- 
down ex- 


peo- 


well 


to read, “Goods 


sold.” 

Store arrangement 
goods are matters, however, which have to 
be worked out by the 
and it is just here that a 
of initiation is of the greatest importance 
Knowing his trade and what the trade de- 
factor in the 


and the display of 


merchant himself, 


man’s power 


mands is a very important 
success of every mercantile 
and the merchant 
valuable information 
be able to work out good schemes in store 
arrangement which will appeal to his trade 
Influence of a Properly Arranged Store. 


The influence 
store cannot be over estimated. Think of 
some of the office supply and stationery 
stores you have think of the dis 
order and chaotic condition which existed 
It almost carried you back to the begin 
ning of things, when “Darkness was on the 
earth” and disorder 1 


establishment, 
this 
easily to 


who has attained 


ought very 


of a properly arranged 


visited; 


face of the existed 


everywhere. A gloomy picture in- 
deed, but 


tle calculated to impress a customer favor- 


very 


none the less true, and lit 
ably 

The influence of 
ness, of course, is decidedly bad, both from 


such a place of busi 


a loss of trade and also the effect on the 


merchant and his helpers. On the other 


hand, a well arranged and orderly store, 


with its bright, clean show cases, and with 
all shelf goods properly arranged and in 





W. A. HORNE. 


order, with its bright-faced, neat and cheer 
ful sales eager to he 
trade, and best of all, knowing the goods 
they have for sale, produce a most favorable 
estab 


people, all please t 


impression, and one leaves such an 


lishment with a “good taste in his mouth,” 


and a good wish for its success and 
many cases a good word. 
Systematic Stock Keeping. 
Very few stock keeping systems, with 
routine and “red tape” are successful. The 


best method for 


office supplies is for the party in charge of 


each department (and he ought to be ex- 


perienced and an artist in his line), to put 
on the buyer’s desk at the end of every 
week, or better still, at the end of each 
day, a list of shorts and probable shorts 


It is then the buyer’s place to obtain these 
goods from the manufacturer or jobber on 


the firm’s purchase order form. 


keeping up a stock of 








In order promote the sale of s 
goods, commonly known as “Stickers 
they should have a prominent place 
the store and the sales people should | 
advised to make a special effort to disp 


of them at the regular price. Seldom d 


it do the stationer 


from a fina! 


good 





standpoint t the price On Siow @g 


tS in most cases it would not increas 


sales and would only result in a loss 


profit and produce a demoralizing effect 


the trade. Let your trade know that y 
are a one pri house and that everybo 
gets a square deal at your counters 


Fixtures—Special Show Cases—Wall Cases. 


No firm would think 
business nor an old 


of entering 


office supply firm 


continuing therein without having their 


equipped with the 


You are preaching 


place thoroughly 


modern store fixtures. 


the gospel of “time saving” to the bus 
ness world, and you should not “fall 
in this particular. There is a large variety 
of “stock” store 
ket and many office supply 


this line 


fixtures now on the 
houses are 
corporating with their line 
office devises 

In the well arranged store the most 
be used. Floor sl 


eer 


ern fixtures should 
cases of 6 or 8 feet length (plate glass ar: 
best) used for the 
goods. This should be fitted with two plats 


glass shelves on adjustable brackets, and 11 


should be display 


case the store is inclined to be dark, or y 


keep open evenings (which seldom pays 
they should have small electric lights, so 

ranged that 
on display and at the 


customers side of the case 


they will show up the eg 


Same time not be i 
visible from the 

Show 
used for the 
ink stands, leather goods, 
leaf ledgers and many other small arti 
stores A fl 


cases of this construction can 
display of such articles S 


ring books, 


sold in most stationery 


show case of this construction should 


used also for fountain pens, which sh 


be kept under lock and key and shoul 
I : 


charge of a “pen clerk” who sl 


be in 
know fountain pens to “the Queen’s taste 
The case should be full at all 
with stock pens or dummies. In this 
detect the loss of a 


a good way to keep a r¢ 


times eitnel 


you can easily 
A card index is 


sold and to 


ord of whom sold 


pens 
method it is easy to check up y 


stock 
“pen clerk.” 


this 
fountain pen 
delivered to the 

All stationer’s 
to be under glass doors 
heavy as blank books. The goods carri 


sales against the stock 
goods ought of a 
even g 

in office supply stores are just as suscept 


ble to damage from dust as the goods 
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* LOOSE LEAF DEVICES 


are dailv becoming more popular for the keeping of all office records, and the 


C.S.& R.B “DE LUXE” LINE 


@ of LEDGERSand TRANSFERS h: sno peer. The terms ‘‘De Luxe’’ and ‘‘Peerless”’ tell the story 


1 De Luxe Steel Back Ledger Peerless Transfer—Stocked in Four Grades 


agg 
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Our trade proposition is the most favorable ever offered the dealer. Is your name on our 


? mailing list for the new 
PRICE LIST No. 302? 


Will be ready for distribution April First 
| C.S.& R.B. CO., Inc., Sacramento and Carroll Aves., CHICAGO, U.S. A. & 
GS ( 


EE 
YAWMANOT is a new ‘ez product; a 
brownish, wear-proof and teal-proof fiber ma- 
terial from which we make Durable Envelopes, 
File Pockets, Vertical Folders, Expanding Files, 
etc., providing the safest and best means of 
handling, filing and carrying papers and records. 
Yawmanote is a trade name we have coined to 
designate this line. It is easy to remember; 
sounds like ‘‘Yawman-Erbe.” To pronounce 
say ‘‘Yawman,”’ then “‘ote’’ asin ‘‘note.’’ These 
goods are on a par with our better known filing 
Meiling Bavelepes. Lisht wad event. Save cabinets and supplies. They are made right here 

postage. Contents absolutely safe in our Rochester factories under ideal conditions. 

The (@ trade mark, which stands‘for all that is best in Record Filing Systems, is back 
of this line, and, as ever, is our guarantee and your assurance of real, lasting value. 

Mailing Envelopes, Flat Envelopes," Label-holder Envelopes, Vertical Folders, File Pockets t , oie 
these are a few items every business house needs. Yawmanote is ten times tougher than Manila, ©*Panding at See cated One of these 
One vertical folder of Yawmanote will outwear from ten to fifteen of Manila. We'll send a sample. . 
Try it in your file! Send the coupon. 

DEALERS will do well to’get catalog and samples promptly. Our national advertising is 


+ 


creating a big market. 





















Sample Free. 


Without ex- 
pense or obliga. 
tion, send us Yaw- 
manote sample checked: 
Mailing Vertical’ Folders 
Envelopes File Pockets 


Flat Envelopes 
Label-Holder Envelopes 





YAWMAN“DFRBE MFG.@. 


Filing Systems that Simplify 


Rochester, N. Y. 








Means “BEST in 

Filing Cabinets and 

Supplie Yawmanote is wear proof and tear proof. City ae ere el State et as 
O.A. 3-11 














ried in a drug store, which in all first class 
places are protected by glass doors. 

With the many store fixtures on the mar 
ket, it is easy to equip a store with the 
most modern fixtures at a relatively nom- 
inal expense, and such store equipment 
pays well in appearance and increased sales. 
Every detail of the arrangement of the 
store should be worked out pro- 
duce a symmetrical and pleasing impres 
sion upon the customer or prospective cus 
tomer. 

There are many 
in wood which produce very pleasing re- 
sults to the eye, such as early English, 
weathered oak, fumed oak, mahoganized 
birch, and what is commercially known as 
mission finish which can be applied to 
practically all woods 


sO as to 


and attractive finishes 
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All wall cases also ought to be artificially 
lighted so as on cloudy days and late eve- 
nings to show up goods to the best advan- 
tage. 

All filing cabinets, desks and 
should be displayed in a large well-lighted 
room, separate, preferably, from the office 
Filing devices should 
the different pieces 

business enterprises 


chairs 


sundry department 

be “tacked” with 

adapted to different 
and professions, so as to show the prospec- 
tive buyer at a glance what he will prob- 
ably need. Different finishes of these goods 
should be in no case mixed, as this produces 
a confused effect. Many dealers in these 
lines get very satisfactory results by hav- 
ing small offices partitioned off with some 
material and equipped with desk, chairs and 
filing cabinets adapted to the needs of busi- 





[his saves 
time when the customer is on the floor and 
does not require the 
two people in stacking up the various s« 
tions. 

Though we have insisted upon the most 


ness and professional people. 


assistance of one 


careful protection of goods, as well as thei: 
display, still we 


as advocating such a care of 


would not be understood 
merchandise 
as would make it difficult of access to the 
salesman or the customer. Indeed, sinc: 
goods are for sale it is not well to keep 
them, so to speak, lock and key 
We should remember they are not merely 
an exhibition, and we should not forget 
that, however it is to be explained, 

is to some extent true, that goods within 


reach of the customer and once in his hand 


under 


stand some better chance of being boug! 


HOW IMPORTANT IS THE OFFICE SPECIALTY LINE 


By John B. Hibbard, Manager, Office 
Furniture and Specialty Department, 
The J. K. Gill Co., Portland, Ore. 


HE writer has been asked the ques 
tion “How important is the specialty 
department as related to the Com- 
mercial Stationery business?”’ There are a 
great many dealers who think that it is a 
losing game, but I will warrant that upon 
looking into the matter you will find the 
following: 
A sample line only, and that very illy 


kept; 


Salesmen who do not understand the 
line, other than the price tags; 
No outside solicitors for this work 


alone; 

No separate department for the line, and 
above all, no head for the department 
customer calls and asks 


A prospective 
He is shown 


to be shown a filing cabinet. 
the sample line, by the salesman who sells 
principally office stationery. They have 
lost their polish and have generally a grimy 
appearance, which immediately makes a 
bad impression. He asks to be shown the 
system of vertical filing, which he has often 
read about from circulars mailed direct 
from the factory, but there are no files fit- 
ted up and the salesman, after reciting 
some stereotyped which the 
prospect has already shrugs 
his shoulder as the party leaves the store 

A live, up-to-date store has its separate 
department, with an efficient manager. Its 


explanation 
read about, 


sample line is as bright and clean as when 

it left the factory. 

the specialty department stock in trade 
The customer calls and is shown the line 


Cleanliness is part of 


by a wide-awake salesman who is original, 
and is shown the different systems in which 
he might be interested, in their respective 
files. Suggestions have been made to him 
which he had never thought of before, and 
with the aid of the salesman he makes his 
selection of filing cases, purchasing a great 


deal more than he had at first contem- 
plated. By this time the salesman has his 
cue. Have you bought your desks? How 


about chairs? And enumerable other lead 
ing questions will be asked, and often the 
customer has supplied his need 

As a general rule the question is asked, 
“Can't you sell me my stationery?” And 
he is introduced to a stationery salesman 
who fills his wants in that line. Supposing 
looking around’—it 
his name and ad 


the customer is “just 
hard matter to get 
placed in 


is no 
dress, which is your follow-up 
system and the outside solicitor is told to 
call on him; or if he is an important pros 
pect the head of the department makes it 
his special business to look after the pras 
Not but a great many 
times the deal is later. 

Solicitors are continually drumming up 
new business which comes to the store or 
is closed by them outside. A good solicitor 
has his eye on the new offices and the old 
The new ones must have office 


pective always, 


closed 


ones also. 


equipment and the old ones need new 
equipment. The majority of old offices 
have systems which should have been 
relegated to the background long ago 
It is a hard matter to get men who 


have gotten into a rut to renovate, but con 
tinual pounding will do it. 

The idea of a separate department wit} 
its head is a strong argument. It is an 
unquestioned fact that to make a success 
you must specialize, and you cannot do s 
by combining stationery and heavier 
like office furniture. One of the other is 
sure to suffer, and it is generally the office 
Though the discounts 


nes 


furniture that does. 
to the trade 
in the stationery 
larger and cost less to handle, and by de 

and attention which 
and very profitable business 

It brings a very desirable 


an 


yn specialties are smaller tha 
the 


sales 


line, yet 
voting the tim¢ is re 
quired a large 
can be secured 
trade to the store, and if they are prop 
erly served when buying their office furni 
ture, they will continue to patronize th: 
stationery department for their 
needs as long as they are treated properly 

The specialty department should be 
fostered by the general management above 
all things, as it is being brought more and 
more to the attention of the consumer 
and every sale means added returns in the 


smaller 


supplies which are to follow. 

Newspaper advertising should be followed 
and the literature which the manufacturers 
are glad to supply should be intelligently 
used instead of being wasted. As a matter 
of importance I believe the specialty de 
partment is the greatest, as it takés more 
effort intelligence, but becomes the 
greatest in the retail commercial 


stationery business 


and 


tactor 
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MR. DEALER 


With your co-operation we have started the 
year’s business for 1911 with January sales of SEVEN 
MILLION fasteners, all of which were actually ordered 


and shipped during that month. This is going a 
pretty fast clip as you will admit, when you consider 
that our Fasteners retail at a higher price than any 


other fastener on the market. This is also an indica- 


APPLIANCES 


LISTEN, as noted, we are constantly in- 
creasing the Demand for this line, thus it follows 
that YOUR PROFITS will be increased in propor- 
tion to the extra quantity of the goods required to 
supply such increasing demand. 

Accordingly, if you are our Customer, we 
would kindly request that you keep well stocked up 
with OUR FASTENERS at ALL times. If you 
are NOT our Customer, we solicit your patronage. 


Order through your Jobber. DON’T DELAY. 
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75,000,000 sold the past es 
year should convince you of their | 
superiority. Handsome Compe 
Strong. No slipping-NEVER! Madeof 
BRASS in BRASS boxes of 100 each. 
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This is a reduction of our Street Car Sign now in the Subway and Elevated 


Cars of New York City. 


This Car advertising is in addition to our regular list of 


THIRTY-SIX of the best Magazines and d Weeklies tl that we use constantly. 


tion that our goods are in a class having a fast selling 
speed, but even this is not half fast enough for us. 
We want to go the gait of a mile of fasteners per 
minute, and WE ARE GOING TO DOIT too. 
We realize that this can only be accomplished by 
your co-operation, through continuous and extensive 
advertising, and by keeping the goods up to the high 
standard of merit which they have always enjoyed. 
Our GROSS SALES for 1910 were 25 
per cent greater than those for 1909. Anticipating 
the same increase, or greater, in our output during 
this year, you will agree with us that by the close of 
next year it is safe to say we will have reached the 


sales of ONE HUNDRED MILLION 


Fasteners per year. 


=z z pz <= Sz 


enormous 





WASHBURNE’S PATENT a ee 
PAPER FASTENERS are made of BRASS in 
three sizes and put up in BRASS boxes of 100 
fasteners each, ten boxes to a carton. 

RETAIL PRICES: Size No. 0B and 1B 
20 cents a box, $1.65 per thousand; No. 2B 
25 cents a box, $2.10 per thousand. 


SOONER OR LATER - WHY NOT NOW ? 


THE 0. K. MFG. CO. 


Jas. V. Washburne, Prest. and Treas. 
Syracuse, New York. 
CANADIAN TRADE SUPPLIED THROUGH CANADIAN 
JOBBERS 


L. & C. HARDTMUTH, Kingsway, London, Englend, 
Selling agents for Europe, Asia, Australia, New Zealand and South Africa. 
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ADVANTAGES OF GLOBE CABINET SAFES 


Only a few years ago office systems and 
appliances were looked upon as_ faddish, 
and letter filing was considered to be of 
just enough importance to justify the at- 
tention of the office boy. The compre- 
hensive filing of correspondence and busi- 
ness records was a long step in economics 
as applied to business, and the card index 
was the device which made possible the 
profitable use of much that in other days 
was lost. 

Modern office equipment is not the re- 
sult of a sudden inspiration, but of evolu- 
tion, building on and anticipating the needs 
of business. The pedigree of the modern 
filing cabinet runs back to the hook that 





hung on the wall before the days of the 
typewriter and when the goose quill was of 
recent memory. Its descendants were the 
pasteboard box containing indexes arranged 
in alphabetical order, cabinets and boxes of 
wood and steel. 

The Globe-Wernicke Company was a 
pioneer in producing a modern office equip- 
ment, and with its introduction of the unit 
system and the vertical filing, seemed to 
have reached the climax of convenient 
devices 

Business men nowadays want all records 
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right at hand, and the filing cabinets with 
their multiple arrangements for every sort 
and size of paper have become absolute 
necessities. Naturally convenience added to 
the value of records and now the Globe- 


Globe-Wernicke Co. pushing 
interesting line of steel! goods 


Wernicke Company through the perfection 
of the Globe Cabinet Safe has included pro- 
tection and safety. It is most comfortable 
for a business man to feel that his corre- 
spondence and other ordinary business rec- 





ords are protected just as safely as his 
books. 

The steel filing cabinets are thief proof, 
dust proof, moisture proof and fire proof. 
The fire resisting qualities are secured by 
patented construction. Double walls of 
cold rolled steel form the outside structure. 
Both the outer and inner walls are lined 
with asbestos, and a two inch air space ex- 
tends all around, front, back, ends and top. 
These air insulated chambers in which com- 
bustion is impossible furnish additional pro- 
tection 

The cabinet safes are made in standard 




















size so as to accommodate exactly and har 
moniously the various Globe-Wernicke steel 
units. When the interior is upfitted with 
the units there are five steel walls with air 
chambers between them before the contents 
of the files can be reached. The ends of 
the cabinet safes instead of being soldered 
or riveted, are rounded and forced together 
under such tremendous pressure it is im- 
possible to pull them apart. 

The lightness of the cabinet safes com- 
mends them, for while the thickness of the 
steel is ample to secure rigidity, it is still 
extremely light when compared with the 


enormous weight and bulk of the ordinary 
safe. It is mounted on roller bearing cas- 
tors and can be moved about as easily as a 
desk, while in transferring from one build- 
ing to another it can be handled with one 
tenth of the trouble and expense. 

Many business men feel tied to unsuitable 
and uncongenial quarters because of their 
dislike to incur the expense and inconven 
ience of moving old fashioned strong boxes 
Such men will welcome the cabinet safe as 
a solution of their worries. 


1 


While the compartments of the old style 
safe are usually intended to be permanent, 
and are not easily adjustable, those of the 
Globe Cabinet Safe can be made almost 





any size or arrangement desired without 
the use of any tools. Each shelf is the 
same gauge steel as the safe, and is stif- 
fened by a roll and angle, while automatic 
spring bolts operate to adjust it in place 
In addition to protection against fire and 
other destructive agencies, the owner of a 
Globe Cabinet Safe has a decided advant 
age in that the cabinet is of such dimen- 
sions as to exactly admit the _ regular 
Globe-Wernicke Steel units. As these in 
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clude card indexes, vertical files, di 
ment files, drawers of various dimensions 
besides roller and sliding shelves it can be 
seen that the owner has wide choice in the 
matter of furnishing his safe. 
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We OF TRU MECC AARC 


“The House of Tatum” 


With more than 50 successful years behind it, stands for 


Experience—Reliability—Service 
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Among its many products is a line of 


LOOSE LEAF BINDING DEVICES 


For every purpose from a pocket size Price Book to a Non-breakable Steel Back 
Ledger Binder. , 


Here are three great sellers: 
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STYLE E 


STYLE Y 


Yi 


POST PRICE BOOK 


Ys 


N 





Pat. Feb. 28, 1899 Pat. July 13, 1909 






Pat. April 20, 1909 

WN \n End Lock Binder with ; Our famous Automatic The A new style Price Book. Very 
\N 1 In . : y : 5 
\ powerful and positive mechan- most popular Binder for orders compact. One-eighth turn of non- 
NSN po é pol oe ipac 4 
NN ism Suitable for accounting and other blanks of like char- projecting screws locks or unlocks 
\N forms of every kind. acter book. Sheets do not tear out. 
WN 


Yo 


Send for our catalogue No. 27-B, describing complete line. Investigate fully) 
the **TATUM’’ line. DOU IT NOW. 


THE SAM’L C. TATUM COMPANY 
3308 Colerain Avenue CINCINNATI, OHIO 
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THE THREE “RIVAL” 
FOUNTAIN PENS 


RIVAL NON-LEAKABLE 
Perfect Fit ,. air-tight joints form a perfect, abse- 
lutely Ri. — X. iting instrument. . 


rene, C4 COKE EE ES SIE tree RIVAL SELF-FILLER 











ELF FI R= a. <= No metal Parts to injure rubber sacs. Can be 
op ety = twisted to fill right or left and cleaned at same 
time. 





DBD. W. BEAUMEBEL & CO. Office and Factory, 35 Ann 
Canadian Representatives: A. R. MCDOUGALL & CO., 42 Adelaide St. West, Toronto 
































QA wide-a-wake sta- 
tioner is prepared to 
meet every demand 
that even a fastidious 
customer makes of 
him. 

Supposing a mancomes in 
and says “I want my letter 
heads to have some indivi- 
duality about them this 
time. Get me up some- 
thing neat and artistic; and 
can't you find a paper that 
is high quality and still a 
little different in character 
from the usual run of bonds? 
I want my letters to stand 
out on the other fellow’s 
desk. 


@ Bankers Linen is just the thing 
With over 


seventy years of paper making 


to show this man. 


experience incorporated in its 
texture, the soft creamy shade 
of unbleached linen gives just 
the artistic touch that places 
Bankers Linen in a class by 
itself. 

Write for book ot specimens, 
and be prepared for the fastidi- 


ous customer. 


Southworth Co. 


Mittineague, Mass. 


Manafacturers of high-grade papers 
Please mention Office Appliances.) 
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TAKES IMPORTANT POSITION 
WITH BIG MOTOR CAR 
COMPANY. 

Edward Aaron Banschbach, one of the 


best known typewriter men in the country, 
who made a record some years ago while 
connected with the typewriter business as a 
member of the Smith Premier organization 
in the Chicago territory, has been made 
sales manager of the White Company, well 
known manufacturers of the White motor 
cars of Chicago. 

Mr. Banschbach has had a very wide ex 
perience in the office appliances field. He 
was at one time, shortly after leaving the 
typewriter business, a member of the force 
of the Burroughs Adding Machine Com- 





E. A. BANSCHBACH. 


pany, where he was most successful as a 
salesman, winning during his incumbency 
as salesman, the general manager’s prize, 
and during a three months’ period of a con 
test with all the selling forces of the Bur 
roughs Adding Machine Company Mr 
Banschbach won second prize, winning next 
to Mr. Withcomb, who took first prize 

From April, 1910, to October 10, 1910, 
Mir. Banschbach was with the Buick Motor 
Car Company’s forces, where he made a fine 
record. 

Mr. Banschbach bears the title of me 
chanical engineer and has an intimate and 
accurate knowledge of the methods and 
standards of construction in the automobile 
and office appliances industries. His ex- 
tensive mechanical knowledge and his ca 
pacity as a salesman make him preeminent- 
ly well qualified to undertake the duties of 
White Company, 
during the few 


sales manager of the 
where he has already, 
months of his incumbency, developed a very 


fine record 


It is possible to sell an optimist a lawn 
mower in the winter, but he will manage te 


| get a dividend out of it. 





EXPENSE BOOKS FOR SALESMEN. 

No more will salesmen find it necessary 
to sit up late at night to itemize their ex 
pense accounts. M. Bergstrom, publisher 
Atlanta, Ga., has evolved a plan whicl 
overcomes this tedious task in the Best 
Weekly Expense Book. 

This is a little memo. book made e» 
pressly for salesmen, containing blanks for 
all the requirements needed in making 
statement to the house at the week’s end 
On the cover there are blank spaces for 
the name, the period of time covered and 
the route covered by the salesman. There 
are seven pages, one for each day of the 
week, arranged to show the day’s program 
where the salesman ate breakfast, dinner 
supper; where he lodged; how far he trav 
eled, expense for car fare, bus fare, et: 
There are also sections for the collections 
and remittances made during the week; a 
page for a summary of the week’s expens 
account; a page showing the route for the 
next week and a page showing the mileage 
used. 

The books are bound in heavy Manila 
paper and are strong and serviceable. They 
are sold 100 for $2, and in larger quantities 
at a discount. 

Salesmen will find the Best Weekly Ex 
pense book a time-saving and easy method 
of keeping an accurate account of the week’s 
expenses. Interested parties should send 
for a sample and learn for themselves the 
value of such a book. 


CHICAGO STATIONER HONORED BY 
MASONS. 

Amos Pettibone, one of Chicago’s pioneer 
stationers, was recently appointed by the 
Masonic fraternity grand minister of State 
of the supreme council, sovereign grand i1 
spector general for the northern jurisdi 
tion, U. S. A. This signal honor bestowed 
by the Mas 
ward for Mr. Pettibone’s long service 


reé 


order comes as a fitting 
the order. He has been a Mason for near 
fifty years, and is one of the best know 
members of that brotherhood in the 

try. 

Mr. Pettibone is one of the firm of P. | 
Pettibone & Co., printers and _ stationer 
He was born in 1843 and is an old soldier 
having served in the Civil War. He re 
ceived his thirty-third degree in the Masoni 
order in 1879 and was elected to the s1 
preme council in 1896. 

DIVIDES PROFITS WITH EM- 

PLOYES. 

Following their custom for several years 
W. J. Gage & Company, wholesale st 
tioners of Toronto and proprietors of th 
Kinleith Paper Mills of St. Catherines, On 
tario, divided the profits of their busin: 
recently with their employes. In additio 
to the dividends paid to the shareholders 
several of whom are of the company 
force, there was distributed over $6,500 i1 
bonuses to all employes who have been 
in the service of the company for a year 


or more 
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NEW LOOSE LEAF NOTE BOOK. 

Probably no business man has to be 
more discriminating in his buying than the 
stationer. Surely no other, except it be the 
department store, has as many chances to 
gO wrong or as many chances to introduce 
a winner 

Readers may have heard of the little New 
England boy who was digging out a wood 

huck on a Sunday morning; the village 
parson passed by and reproved the lad for 
making such use of the Sabbath. The boy 
looked up with a do-or-die expression and 
said, “I just can’t help it; the preacher’s 

omin’ to dinner and we ain’t got no meat.’ 

That boy “had it to do” and he was going 
to do it 

And so we have it to do every day—and 
our woodchucks represent the balance on 
the right side of the ledger—the balance 
that the winners put there for us—the bal 
ance that we have to dig out with the good 
things we can sell and the bad things that 
we don’t buy 

The Irving-Pitt Manufacturing Company 
of Kansas City, Mo., uses the foregoing 
story to illustrate their claim that the I.-P 
Loose Leaf Note Book is the sort of a win 
ner that will help the dealers to dig their 
woodchucks of profit out of the dry log of 
business and put the balance on the right 
side of the ledger 

Che ustrations displayed on page 119 
of this issue show the book made into a 
note book stand—the work of an instant; 
show how readily the covers fold, making 
a substantial base for writing without a 
book rest; show the neat package in which 
the fillers come—so packed that there can 
be no loss from dirt and dust. This book is 
a radical improvement over the old style 
note book—both from the consumers’ and 
dealers’ standpoint. 

The metal construction is the same as in 
all I.-P. books. The cover has black cloth 
sides with heavy black levant grain cow 
hide back and corners, filleted with gold 

The fillers come packed a ream in a box, 
doing away with broken packed goods, and 
ire of specially made paper of exceptional 
strength and a special finish suitable for 
either pencil or pen 

Irving- Pitt Manufacturing Company, 
Kansas City, are now showing this book to 
the trade for the first time, and have pre 
pared a folder of selling arguments, which 
they will send to any one sufficiently inter 
ested to write for it 

The young man who doesn’t sow wild 
ats uses the time he would have to spend 
in the harvest to better purpose. 


The man who uses profane language is 
usually so ill-bred that he couldn’t use 
good English if he tried 

The C. & M. Envelope Company, New 
York, is about to commence the erection of 
1 ten-story loft building at the southwest 
corner of Reade and Elm streets, covering 
a plot 50x75 
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Dealers who handle SHAW-WALKER 
FILING DEVICES are sure of a prof- 


itable and 


BECAUSE 


The man who buys Shaw 
Walker Fj ing Equipment feels 
a sense of security and faith in 
the goods -he knows there is 
an iron clad guarantee back of 
them and a great, responsible 
organization back of the guar- 


antee. 


3 LINES 


We make three distinct and 
complete lines of Filing De 
vices, “Sectionups,” ‘“Section- 
uls” and ‘‘Sectionets."” From 
these lines, any business, from 
a peanut stand to a transconti- 
nental railroad, can select just 
the filing equipment to meet 
their particular requirements 


These three names are unique 
and symbolical of filing de- 
vices. They are, through our 
national advertising, ‘‘house 
hold words” in every office in 
the country, which means that 
whenever filing equipment is 
needed, the names of these 
three lines are first thought of 
by the consumer; and the deal 
er who handles the Shaw- 
Walker lines naturally gets the 
business—and the profit. 


Future Assurance 

for Users of Shaw- 

Walker Files. 
Every purchaser of Shaw 
Walker Files knows that he 
can add to the equipment he 
buys today, at any future time 
whether it be one week, six 
months or twenty years, and 
that what he gets then will 
perfectly match what he has 


now. 


DEALERS: 


If you are not already a Shaw- 
Walker dealer, write to us at 
once. You ought to sell our 
lines in your locality and take 
care of the trade there that we 


now have to handle by mail. 


We are in a position to get you 
started in a good, clean profit- 
able business. Let us tell you 


what we have to offer 


Why ? 


lasting business. 


* 
\ 
Wy UCT 
FOUR DRAWER VERTICAL LETTER FILES Mmmm 

Extreme height 52 inches—expand sidewise to 
any width—capacity 20,000 letters to each sec- 
tion. Six distinct lines of “Sectionups,” made 
in 22 different styles. 


fomuill 


STANDARD FILES OF BIG CAPACITY 


Extreme width 42 inches—expand to any height 
and stack sidewise to any width. This is the 
most elastic line of files made today. Made in ~ 
44 different sections for every purpose. 








“Finger-Tip” Office Systems 





Small ‘‘Sectionuls’’—extreme width 16 inches 
but with standard drawers for filing everything. 
Start as small as you wish and grow as large 
as you like. 


SUPIPLITES 


This is one of the big, important departments of our 
business—the department that means everything to 
dealers because it enables you to furnish your customers 
with all necessary supplies for any files sold them. 


We make all our supplies and we can furnish, on short 
notice, anything from the simplest card index “jogger” 
outfit to the most complex system used by the largest 
concern in existence. We carry a heavy stock of guides, 
folders, pressboard guides, metal tip guides, etc., and 
can fill immediately any order, large or small. 


TRY US ON SUPPLIES 


CHAWS WALKER 








Chicago 
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The Fulton Handy Business Aids 


Fulton Specialties 


The mind of the busy man is always 
occupied in devising means to accelerate 
and increase the daily work of his office. 


The Fulton Specialties bring the requisite aid | 


to attain that object, as one will readily see 
by scanning our advertisement. 





rere NON-BLURRING STAMP PADS (Patented) consisting 
of wood, chemically treated, unchangeable in al! 
atmospheres, are very desirable, easy to keep clean, 
and, as they offer a fiat unyielding surface, the flow 
of ink is regular thus preventing blurring. The 
up-to-date pad. 

FULTON SELF-INKING STAMP PADS (regular Felt) are 
deservedly popular on account of their superior finish, 
durability and simplicity. 

FULTON ELITE STAMP PAD is a ‘‘self-inker,”’ upon a hand- 
some wooden base, } inch high. While possessing all 
the advantages of the ordinary pad, it is in itself 
unique. 

ULTON QUICK DRYING STAMP PAD is our “hurry up" Pad 
The ink dries instantly. 

FULTON INDELIBLE STAMP PADS, used in connection with 
our monograms, etc., are just the thing for Laundry 
and Family use. 

Purchasers of stamp pads in large quantities may 
have their own imprint on pads at a nominal cost. 


FULTON BUSINESS OUTFITS are a requirement for every 
up-to-date, progressive business house—they save 
time, labor and money. The most complete and 
perfect set ever offered for sale for the quick and 
neat printing of all kinds of notices and announce- 
ments. The accompanying pad may be any color 
desired. Packed in polished wood, leatherette or card- 
board boxes. Many styles and sizes to choose fron 


FULTON SIGN MARKERS produce clear, attractive and 
striking signs for stores, etc. 


FULTON DATERS AND NUMBERERS perform rapid, clean 


cut work 


FULTON STAMP PAD INK, made in all colors of the best 
materials, is unsurpassed. 


FULTON OPAQUE INK for use upon wood. glass, metal and 
varnished surfaces. 


FULTON FILL-IN INK, Gloss Colors for Signs. 


FULTON QUICK-DRYING INK is intended for rapid work as 
sign writing, checking, etc. 


All stationers should be interested in the 
Fulton Specialties. 


Without them their stocks are incomplete. 


SEND FOR CATALOGUE 


Fulton Rubber Type Co. 


ELIZABETH, N. J. 
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SIDNEY HENRY PASSES AWAY. 

The announcement of the death of Sidney 
Henry, of the Lineograph Company, 118 
Fulton street, New York City, which oc- 
curred on Tuesday, February 21, saddens 
many a heart. Mr. Henry was well known 
in the duplicating world, having devoted 
many years of his life to its interests. Since 
the beginning of the industry, in fact, he had 
been a foremost figure in the trade 

After spending some experimental years 
in England and Australia, Mr. Henry de- 
cided to try his fortune in America, 
to this country in 1884. Here he soon rose 
to prominence in the duplicating business, 
being actively engaged in the trade in Chi- 
cago and New York. He finally decided to 


coming 





THE LATE SIDNEY HENRY. 


make his headquarters in New York, and 
has confined his interests to that city for 
several years. 

Mr. Henry was born in London, England, 
March 26, 1833, and was, therefore, almost 
seventy-eight years old. He was a man of 
kindly personality and strong character. His 
many manly qualities won for him a great 


host of friends, and his taking off is a mat- 
ter of regret to them all. 


WATERMAN IDEA CONTEST. 
The contest conducted by the L. E. Wa- 
Broadway, New 
came toa 
held 
from the 
line 


terman Company, 173 
York, in 
close January 
for the purpose of ascertaining 
pen clerks who handle the Waterman 
which was the best and most helpful sug- 
gestion or idea appearing in the December 
house organ, 
participants 


December and January 


15th. The contest was 


number of the company’s 


‘The Pen Prophet,” and the 


were also requested to submit suggestions 


for the improvement of the magazine 


The result of the contest was gratifying, 


and many excellent replies were received, 


showing the interest the pen clerks in deal 


ers’ stores take in the Waterman line. The 
list of prize winners is as follows: 

First prize, $25 in cash, awarded to Miss 
Maude I. Abbott, with & White, 
Bloomington, Ill., whose percentage was 
178; second prize, $15 in cash, awarded t 
Edward M. Stevens, with Loring, Short & 
Harmon, Portland Me., 


Read 


whose percentage 


was 176; third prize, $10 in cash, awarded 
to J. M. Cilchanowsky, with J. & A. J 
Potrowski, Manistee, Mich., whose percent- 
age was 173; fourth prize, $5 in cash, 
awarded to Miss Mary F. Gallagher, with 
E. S. R. Butler & Son, Wilmington, Del., 
whose percentage was 156. There were also 
five Waterman Ideal Pens awarded to th 
five next best lists. These were won by 
S. L. Arthur, Los Angeles, Cal., whose per 
centage was 149; W. W. Hiscox, with Tay- 
lor & Hiscox, Westerly, R. I., whose per- 
centage was 147; Maurice FE. Davidson, 
with Lord & Ely, New York City, whose 
percentage was 145; F. H. Gades, with 
Crane & Co., Topeka, Kan., whose percent- 
age was 144, and Everett R. Terry, with 
H. L. Terry, Sayville, L. I., N. Y., whose 
percentage was 142. 


STATIONERS’ BOARD HOLD 
DINNER. 

Appliances acknowledges the re- 

ceipt of an invitation from the Stationers’ 

Board of Trade of New York to attend the 

annual dinner of the Board on the 


Office 


evening 


of Tuesday, March 21, in the Hotel Plaza, 
New York 

The reception will be at half past six 
o’clock. 


This is the 
quet of the members of the Board. 

The Board was organized in 1875, ar 
been in continuous and useful existence 


twenty-seventh annual ban- 


d has 
ever 
since. 

The list of speakers has always been dis 
for wit and brilliancy, and the 
be one well worth while 
way to attend. Office Appl 
circumstances which compel the 


tinguished 
roing 


1ances 


dinner will 
a long 
regrets the 
publishers to be absent on that occasion 


A SELF-PASTING SCRAP BOOK. 


One of the oldest and best known manu 
facturers of flat back and flat opening in 
voice and scrap books is the Daniel Slote 
Company, of 321 Broadway, New York 
City. In addition to the above named arti 
cles the company still supplies the trade 
with patent round back invoice 1 scrap 
books, Mark Twain scrap books, gum stub 
files, expense books, etc 

Of the scrap book, Mark Twait e in 
ventor, used to say that it economized the 


profanity of the country, because 


average man wants to put something in his 


scrap book he cannot find his paste, and 
then he swears. If he does find it it is 
dried up, then he swears again. The result 
is barrels and barrels of profanity Mark 


profanity should 


things 


Twain claimed that this 


be devoted to other irritating wher 


it would do more good, and to save all this, 























he says that the self-pasting scrap book 
should be substituted. 

The Daniel Slote Company has found the 
trade more than willing to do this substi- 
tuting, and as a result are doing a large 
business. 


ST. LOUIS STATIONERS HOLD BAN- 
QUET. 


The St. Louis Stationers’ Club held their 


annual banquet and smoker on Monday 


evening, February 20, in the dining room of 
the Misouri Athletic Club. The occasion 
was an enjoyable one. The dinner was 
sumptuous and the program which followed 


was of high quality. The attendants num- | 


bered one hundred and twenty-five, and in 
cluded the members of the Stationers’ Club 
and their friends 

After the dinner had _ been served the 
speechmaking and other entertainment be- 
gan. W. J. Kennedy, president of the club, 
gave the address of welcome, following with 
a brief sketch of the history of the club, its 
present work and its plans for future activ- 
ities, 

Loyalty was the subject which Mr. Wyatt, 





of Shallcross Stationery Company, present- | 


ed. His address was most interesting to his 


audienc: 

The next speaker was R. T. Deacon, of 
Lambert, Deacon & Hull, whose subject 
was “Better Prices.” To those who know 
Mr. Deacon his words were especially inter- 
esting, for he is a man who puts his ser- 
mons into practice. His address contained 
many valuable suggestions. 

“The Outside Man” was the theme of Mr 
Ferre, who spoke from experience. Mr. 
Ferre is outside man for Buxton & Skinner. 
His speech was filled with good advice and 
inspiration 

Robert D. Patterson spoke on the work 
of the National Catalogue Commission. Mr. 
Patterson is manager of the stationery de- 
partment of Buxton & Skinner, and is an 
active member of the National Association 
His talk was instructive and interesting, and 
showed up the value of the work of the Cat- 
alogue Commission to good advantage. 

Interspersing the speeches the guests 
were entertained by a lady soloist, a quar- 
tete and a black face comedian. A special 
orchestra was engaged, and the songs which 
were sung by the guests were sung with 
much enthusiasm. Some of the songs were 
those that the St. Louis delegation sang at 
Baltimore, and several new ones were added 
to that program. 

The activities lasted from six o’clock un- 
til nearly midnight, and the good time en- 
joyed made the company feel that this par- 
ticular banquet was the best of its kind they 
had ever attended. 


\ new firm was recently organized by 
Edward Morris and J. P. Waller in New 
York at 25 East 14th street, under the 
name of Waller & Morris. They will make 
a specialty of printing imitation typewrit- 
ten letters, addressing, folding and mailing 
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SEE [15057] |-Pe= a 
Stenographer’s 


Note Book 


The Only Loose Leaf Note Book that Can 
Instantly Be Made Into a Note Book Stand 


As strong—as durable and more 
convenient than elaborate stands 
costing TWICE as much. 


The ]-P= srenoc- 
RAPHER’S NOTE BOOK will 
eliminate note book competition for 
you, will cut out loss from broken 
packages and will allow,at least 
double the profit on each sale over 


old style note books. 








“TEN REASONS WHY” was 
written expressly for you. Send a 
post card asking for your copy. It 
will convince you to stock this note 
book—it will convince you that you 
can sell it to your advantage. 


REMEMBER—at least DOUBLE 
THE PROFIT,+ no loss from dust 
and dirt, on a repeat sale article. 
That’s worthy of your careful con- 








sideration. 





An attractive package for your 
shelf—no chance for dust and dirt 
to eat your profits for there are no 
broken packages to handle. 


Sell a binder and you are assured 
of the filler trade at a fair price. 





SOLD THROUGH THE THE TRADE EXCLUSIVELY 
IRVING-PITT MFG. CO. Dept. “E” KANSAS CITY, MO. 














NEw DEPARTURE 


PENETRAT/VE Tt 
> STaMe pat. Jj 




















Known and Sold 


Wherever 
Rubber Stamps 
Are Used 


“Excelsior” Self-Inking Stamp Pads 
“New Departure Penetrative Ink” Pads 
Volger’s Indelible Ink Marking Outfits 
Volger’s Guaranteed Indelible Inks 


Volger’s Superior Stamping Inks 


(In Bulk, Brush Bottles and Combined Ink 
and Distributor Cans). 


Volger’s Superior Sign Marker Inks 


Volger’s “ Opake” Waterproof Ink for 
Stamping on Tin, Wood, Leather, 
Aluminum, Tracing Cloth, Etc. 


Volger’s “New Departure Quick Drying’ 
Penetrative Inks 


(Guaranteed not to injure Rubber Hand | 
Stamps). Will stamp perfectly on paper, el 
cotton goods, linens, leather, wood, and any 
surface that will absorb ink. 





We supply, free of expense, samples of 
our specialties, electrotypes and 
advertising matter. 


For upwards 25 years we have confined 
our efforts to the above Special 
Lines. Our reputation rests on the 
Superior and Uniform Excellence 
of our goods. Commercially, we 
enjoy the highest rating. 





























B. G. Volger Mfg. Co. | 


INCORPORATED 


PASSAIC, N. J. 
U. S. A. 1 


Incorporated 1902 | 


Established 1884 
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ON EXTENDED EUROPEAN TRIP. 

D. S. Sperry, of Brown, Treacy & Sperry, 
St. Paul, Minn., accompanied by his wife, 
left New York February 4th for a trip to 
Europe and the Mediterranean countries. 
They expect to be gone about four months. 

The couple are aboard the Arabic, taking 
one of Cook’s tours. They expect to visit 
Madeira, Cadiz, Seville, then to Gibraltar, 
through Algiers, to Malta, Jerusalem, Jaffa, 
Cafro and European cities. They will re- 
turn via Rome and Naples. At Villefrenche 
they will leave the steamer and visit cities 
in Italy, Switzerland, Germany, France and 
England, sailing for home from Liverpool 





WATERMAN PEN COMPANY 
AWARDED DIPLOMA. 

From August 29th to September 24th, 

Ohio conducted at 


1910, the State of Cin- 






Y- 


- 
J € MB alam 






cinnati what was known as the “Ohio Val- 
ley Exposition.” This exposition was very 
largely attended by the leading merchants 
of the entire section and was a great suc- 
cess. 

Waterman’s Ideal Fountain 
exhibited in a large and conspicuous booth, 
and the accompanying cut represents the 
diploma which was presented to them by 
the management of the exposition 

“You can’t get away from Waterman.” 


Pens were 





NEW DOMESTIC POST CARD. 

It is reported that the Post Office De- 
partment has designed a new domestic 
postal card which is being issued for the 
purpose, primarily, of indexing for libra- 
ries. 

The new card is described as three by 
five inches in size, of white stock with red 
printing. The stamp is a profile of Abra- 
ham Lincoln, looking to the left. 

The new cards come in sheets of eighteen 
when desired in that form for printing pur- 
poses, the sheets being two cards wide by 
nine cards long. 

In order to use them in the 
way it is aecessary to cut the cards from 
the sheet. 


regulation 


EXPOSITION: } 
« CINCINNAT!- 
AUGUST 287 TO SEPTEMBER 24°" 1810 


DIPLOMA 








MASSACHUSETTS .STATIONERS 
HONORED. 

A number of Massachusetts stationers 

have lately been more or less in the lime 

light. Samuel Ward was elected one of the 

vice-presidents of the Amherst Alumni As 

sociation at the annual bangqet held in the 


Hotel Somerset on Monday evening, Felt 


ruary 6. Mr. Ward was graduated from 
Amherst in the class of ’69. 

F. W. Bailey, of the Thorp & Martin 
Company, and George E. Damon, of the 


George E. Damon Company, have been ap 
pointed members of the committee of the 
Chamber of Commerce which is to investi 
gate the parcels post and to report the re 
sults to the directors of the Chamber for 
further action 

R. S. Bauer, of the R. S 


well-known stationery 


Bauer Company 


house 


Lynn, the 


= Shy i< 








for the 
the 


was re-elected president 
fourth at the 
Lynn Board of Trade 


that city, 


term annual meeting of 


PUSHES SALE OF TWIN GRIP FAS- 
TENERS. 

F. W. McIntosh, 22 Fifth Chi 

cago, who represents a number of leading 


avenue, 


office appliance specialties, among other 
things carries a stock of the Twin-Grip 
Paper Fasteners, made by the DeLong 
Hook & Eye Company of Philadelphia 
These paper fasteners are being pushed 
with vigor and success, and a growing and 
profitable trade is being developed with 
this line. 

The DeLong Hook & Eye Company 1s 


getting out some very attractive paper cut- 
out window signs for the use of dealers who 
desire to push the sale of the Twin-Grip 
Paper Fasteners. 


Dealers who may be interested can get 
all the necessary particulars concerning 
these goods from Mr. McIntosh at the 


above address, or from the DeLong Hook & 
Eye Company, of Philadelphia, Pa 





The over suspicious man is guilty of the 
things that he suspects in others 
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CARTER’S INK COMPANY GIVE VAL- 


UABLE PRIZES. 

interest in the 
League the 

presented the 


[In order to further the 
7 
wling 
Carter’s Ink Company have 


league with some beautiful prizes of con 
siderable worth. These consist of a team 
prize and five dividual silver cups. The 
team prize consists of a large silver plated 
shield mounted ! n oak background 
with five half bowl: balls of silver sur 
rounding it 

The contest is to run five years and at 
the end of that period the store which has 
won it the greatest number of times be- 
comes its owner; while each year the name 
of the ~~ who wins it is engraved on 
one of the balls 


Carter’s he Company have offered these 
for a permanent bowl- 
kind considera- 
league were re- 


prizes as a stimulus 
ing league, and for 
tion the thanks of 
cently tendered them 

The Bosten Stationers’ Bowling League 
was organized last November, and at pres- 
ent consists of six teams, including W. M. 
L. McAdams; Adams, Cushing & Foster; 
Barry, Beale & Company; Thorp & Martin 
Company; Samuel Ward Company and the 
Carter’s Ink Company. Games are played 
Thursday the season clos- 
20th 


this 


the 


each evening, 
ing April 


LEAD PENCIL BULLETIN OUT. 

The National Catalogue Commission have 
hard at work the bulletin lately 
them, under the personal super- 
Fletcher B. Gibbs and Charles A 


been 
issued by 
vision of 


Stevens. 
The bulletin is a very comprehensive 
piece of work, and required much labor 


on the part of the commission. It con- 


tains the names of all numbcrs made by 
manufacturers whose goods are in general 
demand. 

Some idea the amount of work re- 
quired to get out this report may be formed 
when one realizes that the first draft re- 
quired more than fifty sheets of typewrit- 
ten matter After the completion of the 
report a carbon copy was sent to each 
manufacturer for criticism and correction 
It will probably be several days before 
these will be returned and the bulletin ready 


for general distribution 


CLEVELAND STATIONERS TO DINE. 


The editor of Office Appliances acknowl- 
edges with thanks the invitation of the 
Cleveland Booksellers’ and Stationers’ Club 


to be present at their Seventh Annual Ban- 
quet on Saturday evening, March 18, at the 
Colonial Hotel 

The chairmar the Banquet Committee 


is W. J. Petty of the Forman-Bassett- 
Hatch Company 
It is a source of much regret that we 


shall be unable to be present on that happy 
occasion. 


aim will sooner or later 


name. 


A man with an 


be a man with a 
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TO INCREASE MEMBERSHIP. 


President Falconer makes a strong plea 
for new members in the first number of 
The Bulletin,” recently issued by th 
tional Associatior He says 

“Tf each one of our 502 

ord it nvention week w bring 
only one new name, we will have over a 


thousand, and ten thousand dollars revenue 

“T ask 
to get your man 
additions to the roster are 
sent in every week. Surely there must be 
someone in your town who might be per- 
Think of the good that will result, 
this Association, but to the 

and yourself, his neighbor 
and competitor, as well. I figure that those 
of my competitors who, for any reason or 
no reason, sell for than their 
value, are costing me annually as many 
dollars as would come to me in extra profits 


one of begin at once 


Some have 


each you to 


ilready done 


so, and being 


suaded. 
not only to 
new members 


goods less 


from those of my customers who prefer 
to buy of me, all things being equal, but 
are seduced from the right path by the 
attractiveness of my competitors’ lower 
prices. They are, therefore, an expense 
to me, and the sooner they are brought 
into the fold and shown the harm they are 
doing, both to themselves and to others, 


the better for all.” 


PROMINENT PENCIL MAN DIES. 


After a short illness Albert G. Weissen- 
born, one of the factory superintendents 
and directors of the American Lead Pencil 
Company, died at his home, No. 270 Mid 


land avenue, Montclair, N. J., Feb. 5. He 
is survived by a widow and a son, Edward 
Weissenborn 

Mr. Weissenborn had _ been connected 
with the pencil industry since his early 
youth, his father having been the founder 
of the business with which he was en 
gaged. For twenty-six years he had served 


sorely felt 
faithfully 


loss is 


His 


whom he 


as superintendent 
by the company 
served for many 

Mr. Weissenborn held many 
He 
degree Mason, being 
Lodge No. 47, F. 
Knights of 


had so 
years. 

positions of 
trust and honor. was a thirty-second 
a member of 
and A. M., and was a 
Honor, Jersey City 
Waverly M. E. 
North Hudson 
Association, and 


Realty Company 


Bergen 


member 
also president of 
president of the 
Building & Loan 
the Duncan 


He was 
church, 
County 
director of 


and the Phoenix Realty Company, Jersey 
City, N. J. 

The funeral services were held from his 
late residence, Feb. 7, at 8 o’clock p. m 


Millison, of 


Ralph the Millison Office 
Supply Co., Wichita, Kansas, is spending 
a few weeks at Excelsior Springs, Mo., he 
having gone there several days ago for 


from overwork. He 
better and that he will 
Wichita attending to 


a rest 
ing much 
back at 


says he is feel- 
soon be 
business 


It is better business policy to work your 


self than to work others 


| 
| 
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“‘The Best 
of All’ 


| There are many im- 
portant points which 
must be considered 
121be in the selection of a 
“sbibe POSTAL scale 


Reliability 
Durability 
Accuracy 
Economy and 
Efficiency 


Mail and Exp.16 Ibs 


Commercis al, 
Ss 


Vietor - - 


Are a few of the most important. 


The Pelouze 
Postal Scales 


embody all of these good qualities. 
These scales give not only the exact 
weight but the cost of postage in 





cents. Their use does away with 
postage mistakes National - - dibs 
and waste. The Union - - - 2g Ibs 
Pelouze Scale is a 7% . 
wise investment. il 


For sale by leading 
dealers every- 
where. Every scale 
warranted. 


Send for Catalogue “S” 


Pelouze Scale 
& Mfg. Co. 
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L 





THREE BBB COMPANY 


DETROIT, MICH. 
Manufacturers of High Grade 


CARBON PAPER 





“Detroit BB" is a high grade manifolding 
carbon tor the most exacting “Copy” work. 
“Superior BB" is also a heavy ma 
and all round carbon for general purposes. 
**Majestic BB” is for ers and — 
Manifolding from four t, six clean c 
All of our carbons are ind Tai cad dna in 
the copy and are made in ee blue or purple. 
Our Three BBB Typewriter Rib 
A few good territories still open for aggressive salesmen 
ome Office and foctery 33 13 Stanley Ave. 
“ DETROIT, MIC 








TAE NELSON CORPORATION 
EXCLUSIVE MAKERS OF EVERY KIAD 
AND STYLE OF LOOSE LEAF BIA 


DEVICE FOR THE RETAIL TRADE. 
RULED AND PRINTED SHEETS FOR SAM 


445 WELLS ST, CHICAC2, ILL..V.S.A. 





EASTERN COMMERCIAL TEACHERS TO MEET 


The next annual convention of the East 
ern Commercial Teachers’ Association will 
be held at Bridgeport, Conn., April 13, 14 
and 15 next, and will be the occasion of an 
interesting gathering of commercial edu- 
cators. 

Aside from the features mentioned in the 
subjoined program there will be other fea- 
tures of unique interest including an exhibit 
of the penmanship of the old masters and 
the living exponents of the art today. Sev- 
eral noted penmen have this 
hand and are expecting to give an 
of penmanship the like of which has not 
been seen in the United States since 1876 

Following is the program which 


been arranged: 


project in 
exhibit 


has 





E. M. HUTSINGER, Pres. Eastern Commercial 


Teachers’ Association. 
Teaching. 
Chas. D. Hine, Sec. State Board of Education, 
Business English. 
Mr. John A. Crawford, Merchants and Bank- 


New York 


ers’ School 
Mr. James Scott Hall, Philadelphia 
Commercial Geography. 
Dr. Geo. Y. Surface, of Yale. 


Expert Accounting. 
mn =o. - Go \., of 


Mr. J. R. Wildman, 
New York. 
Bookkeeping from the Business School Stand- 
point. 
Mr. A. F. Wallace, Worcester, Mass 


Bookkeeping from the High School Standpoint. 


Mr. Chas. C. Jones, Commercial Department 
High School, Dunkirk, N 

R. G. Laird, Methods, and Keeping track of 
pupils, Boston High School 

Business Arithmetic. 
J H Minick, Poughke epsle N Y 
E. E. Kent, Springfield High School, Mass 
Spelling. 

Mr. 8S. C. Williams, Williams & Rogers Busi 
ness Institute, Rochester, N Y., on “Spelling 
and the Derivation of Words."" (Friday.) 

Mr. J. A. Biges, Jersey City High School, on 
‘Derivation of Words.”’ 

Penmanship. 


Mr. H. W. Patten, Central High School, Phila 
A. H. Hinman, Lynn, Mass 
Mr. 8S. E. Bartow, Albany, N. Y 


Shorthand. 
Mr. W. E. Weafer, head of the Commercial 
1 of Buf 


Department of the Central High School 
falo, N. Y., on “Shorthand from the Standpoint 
of the High School.” 


Clyde H. Marshall on “Speed in Shorthand 
Writing.”’ 
Cc. G. Reigner, Strayer’s Business College, 


Phila, 





F. E. LAKEY, General Secretary. 


E. H. ELDRIDGE, Secretary of the Execu- 
tive Committee. 


Typewriting. 
Miss Emma B. Dearborn, Meriden High 
School 
Allen Dyer on “A General Survey of 


William 
Field of 
The coming meeting of the Eastern Com- 
from 


the Business Education 


mercial Teachers’ Federation will be, 





all indications, one of the most s 
meetings organization ever 
program announced above has not 
entirely completed, only the subj 


the speakers having been given 
Other be added 


speakers will the value 


subjects will 
enhance 
est of the meeting 


The I ist 


eration 


Commercial Teachers 
ne of the pioneer bodies 
United St 


the 


ern 


mercial teachers in the 


its meetings are always 


1 a 


much that is valuable to the teaching 
fession and to the commercial w 
weil. It is one of the most strong 


cered organizations in the country 


done as much, perhaps, as any other 


L. B. MATTHIAS, Treasurer 


organization to promote progressive 


the 
States. 


among commercial scho¢ 


United 


ods 














PURCHASES TYPEWRITER FOR 
LORD MAYOR. 

At Huelva, Spain, recently, 
was held in the city hall for the sel rf 
typewriters Preference was gi! h 
Smith Premier No. 10, and the de: 
tion and sale was made by Joaquin Domin 
guez Roqueta, who represented the Smith 
Premier Typewriter Company. This machine 
was for the use of the Lord Mayor 
Huelva 

The Smith Premier typewriter is led 
throughout Spain by Otto Streitberger of 
Barcelona 

The man who strives for succ« es 
not wait for the elevator to reach the 


ond floor. He takes the stairs 
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A Few Pointers to Dealers About the 
McCLouD BACK RESTER 














HANDWHEEL FOR BACK 
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THE PRICE /[S RIGHT 


WE CREATE THE DEMAND 
HAVE YOU A SUPPLY? 


.| THE DAVIS CHAIR COMPANY 


MARYSVILLE, OHIO 





THE McCLOUD SPRINC 









DWHEEL FOR RAISING AND LOWERING SEAT 
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SUF 
The Ribbons, Carbons and Papers 


have distinctive quality features that win commendation at a 
glance and call out the highest esteem immediately they are 


put into use. 
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Dealers whose trade demand the best at a fair price should 
write for sample books and information. 
be ——— 


OLIVER CHICAGO, ILL. 


Typewriter @. 


Supplies Department 
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CAN ADDRESS MORE 
THAN 400 ENVELOPES 
IN ONE HOUR 


With the Envelograph attached to my 
typewriter 


You can reduce the cost of addressing envelopes 
to less than one-third of what this work now 
costs you. One operator working with the 
“Arrow” Envelograph can handle all of your 
business circularizing and address three envel- 
opes in less time than it would take her to 
address one by her present method. This at- 
tachment concentrates the efficiency and triples 
the working capacity of a stenographer. You 
would save more than the price of the Envelo- 
graph every month by the time, trouble and 
delay which it prevents. 











ARROW ENVELOGRAPH 


It enables your stenographer to more than triple her output, to do better, easier, quicker work--renders her 
less liable to error. The Envelograph means a saving of time, and time means money. 


WHAT IT > WHAT IT DOES 


The Envelograph is a small, light machine, which at- The Envelograph enables an operator to address more 


taches to the back of your typewriter. It consists of an 
endless belt with pockets, this belt running over three 
cylinders, passes through a magazine, in which the 
envelopes are put. One turn ofthe platen knob throws 
an envelope into exact writing position, throws the last 
envelope out of the platen to a place above it, and from 
thence into a chute at the back of the tpyewriter, in 


than three times the number of envelopes possible in 
the old fashioned way. It can be instantly attached 
or detached from any typewriter. In a recent compe- 
tition in New York, the operator above addressed 485 
envelopes in one hour with an Envelograph attached 
to her typewriter. The Encyclopaedia Britannica 
handles its tremendous correspondence with 10 Envel- 








which they are automatically stacked in order. ographs. New York City uses 15 in one department. 
The Envelograph, complete with special handle for attaching to the typewriter, and chute for stacking the 
envelopes, costs $35.00, express paid to any part of the United States and Canada. 

GUARANTE! 
The Envelograph is Guaranteed Absolutely, satisfaction or money back. Try it for a month at our risk. Let 
us put an Envelograph in your office on a 30 days’ guaranteed trial. If you are not absolutely satisfied--do not 
feel it is a necessity in your business--return the machine at our expense and we will refund the full purchase 


price without question. Mail us your check for $35.00 today--we will send the machine promptly, with the 
understanding that we return your money at any time within 30 days, if you request us to do so. 


THE ENVELOGRAPH COMPANY, 319 Broadway, New York City 


ACENTS FOR NEW ENCLAND 


THE BOSTON MAILING CO., Boston, Mass. 
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DAVIDS’ INKS WERE THE STANDARD OF AMERICA—NOW 


DAVIDS’ INKS AND ADHESIVES ARE 
THE STANDARD OF THE WORLD 


They have been tried by the only test which determines real values 


THE TEST OF TIME 


(j For 86 years they have measured up to the changing conditions of business demands. Always the 
highest quality, they have advanced with the development of the art of ink manufacture until they 
stand today the perfection of ink and adhesive manufacture, giving perfect satisfaction to both user and 


dealer. 


qj From the few numbers in the early years the line has been broadened until it includes a list of the 
various specialties which go to compose a complete line of inks and adhevisives of which many leading 


dealers carry the entire line. 


(] The permanence of business records is a safe-guard of the business. Business men who appreciate this 
fact should secure a bottle of 


DAVID’S ELECTRO CHEMICAL WRITING FLUID 


from their dealers. This is an absolutely permanent pure nut gall and iron ink preparation, writing blue 
black and turning jet black. 


qj Any dealer who is not now featuring the Davids line will find it to his great advantage to get 


acquainted with us. 
THADDEUS DAVIDS CO. 


95-97 Van Dam Street 
NEW YORK, N.Y. 






































OPENS CHICAGO OFFICE. 


Joseph C. Hart, whose picture is shown 
herewith, has opened headquarters at 1017 
Manhattan 


tributor of 


Bldg., Chicago, as_ sales. dis 


several labor and time-saving 





JOSEPH C. HART. 


devices for office and store use lie is or 


] 


sales cover the entiré¢ 
already has establish 
sale of the 


Detroit 


ganizing a force to 
United 


ed several 


States, and 


branches for the 
Letter and the 


Simplex Opener 


Tape Sealer 


Mr. Hart has recently been in the auto 
mobile field, and had charge of the Chi 
cago sales office of one of the large manu- 
facturers in that line. He is a “live wire” 


and without doubt will give a good account 


of himself in the imperial industry of office 


appliances 


He is looking for a few additional de- 


vices, and manufacturers seeking an up- 


to-date general sales should get in 


touch 


agent 


with him. 





A SOUTHERN STATIONERY 
WINDOW. 

A. Cottem, a leading stationer of Helena, 

Ark., is responsible for the 

attractive 

accompanying 


clever and 
display shown in_ the 
Mr. Cottem 
extensive line of stationery and books, and 
he recently put in a good sized stock of 
the Nichols & Willis pencil pockets. He 
started in at once on receipt of the goods 
to push 
featuring pencil pockets in a prominent po 


window 


cut. sells an 


them, and this window display, 
sition, is the opening gun of the campaign 

It is said that Mr. Cottem carries a large 
stock of office supplies and office fixtures, 
and is a man thoroughly admired and re 
spected by his fellow man 


and as a merchant 


citizens as a 


A man may be known by the company he 
keeps, but a dealer is known by the com 
pany whose goods he sells. 





Credit should be looked after more close- 
ly than cash. 
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PERSONAL LETTER ADVERTISING. 


By Arnold Joerns. 
Few sales and advertising managers to 
day doubt the value of the personal! appeal 
y I Pl 


In the preparation of general advertis« 


ments the “personal appeal’ to the com 
posite reader must be recognized as being 
vitally important. None of us will for a 
moment dispute the value of magazine 
newspaper, or general publicity 
As advertising and sales managers we 
recognize the vital importance: f having 
the space we use supplied w the mos 
refully prepared “copy ind printed 
aultless style [ have rte been 
sed, however, at the apparent lack 
ittention given the appearance of the av 
ige form letter. Men will agree that 
business letter reflects the personality 
r S sending \ k 
yu ette ha Sami fect S 
y dressed salesman. N ne wW 
ry ens \ 
2 al Cis 
1, +} D ty] 
4 € 1? \ ‘ ‘ 
é ~ 1 ~ | 1 y 
( ine which wil! d I rk 
my ivestigat ‘ ) 
chine field I have found Printog 
be i inusually satistact« mac ‘ 
es good work, ul \ F 
imitation typewritten ers ilu 
of which can be filled in €asily 
difference can not be detecte 
lo S¢ I pev t< effects n T 
s done by sharp impact, making ‘ 
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clear cut. That is why the Printograph is 
claimed to reproduce typewritten letters. 
That is why it is claimed one cannot tell 
the Printographed product from a letter 
actually typewritten. 

This electric high speed duplicating ma- 
chine produces letters at the rate of 2,000 
to 4,000 per hour. By its use sales and ad- 
vertising managers can solve the problem 
f how to write typewritten letters in large 
juantities that will satisfy them. Good 
sales talk and a Printographed letter make 

happy combination. 





TURTON MOVES TO NASHVILLE. 
C. M. Turton, inventor and manufacturer 
f spring cushion typewriter feet drop-lock 
desk attachments, whose office and manu- 
facturing plant has been located at 214-215 
llenne Building, Los Angeles, California, 
has moved his plant to Nashville, Tenn., 
here he will hereafter continue to manu- 
facture the spring cushion typewriter at- 
chments. 
The many Mr. Turton wish 
m every success in his new field. 


friends of 


\. D. Scott, 261 Broadway, New York 
City, will henceforth look after the business 
the Office Appliance Manufacturing Co. 
Providence, manufacturers of the White 
Stamp Affixer, in the New York territory. 
Mr. Scott is a very capable man, having 
1ad a number of years’ experience in the 
iffice appliances lines, and the company are 
to be congratulated on securing his serv- 








WINDOW DISPLAY OF NICHOLS & WILLIS PENCIL POCKETS. 
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er 
# SCRAP BOOK # 





E. J. LUDVIGH, Pres. 


Telephone 2222 Worth 


321 Broadway, New York 


The top of your head 
may not be flat but— 
you want the back of 
your Scrap and In- 
voice Books to be flat. 
thread sewed, not glued. 


Mark Twain Scrap Book, 
Flat-Back, Flat-Opening, 
Invoice Books, 
Gummed Stub Files 


Daniel Slote & Co. 


JOHN C. HASTIE, Sec. and Treas. 


Sections 





Patented Flat-Back, Flat-Opening 
Invoice Books 











superfluous ink. 





; Scientific Inkwell Construction 


reaches its highest practical value in the 


Sengbusch Self-Closing Inkstand 


This well is absolutely non-evaporating, and closes after every dip of the pen. 


It is 


so constructed also that the writer cannot over-dip his pen, and so flood the holder with 


The ink is always fresh for the user 
In addition to these superior qualities of mechanical construction, the Sengbusch 
stand is built on beautiful lines which are pleasing to the eye 
patent ink-well has become the most popular stand on the market, and it should make 
up a part of the equipment of every well appointed stationery store 
Stationers who are not now carrying this well in stock should se 
cure circulars at once, as they are losing a sure profit 


The result is that this 





WRITE TO-DAY FOR TRADE DISCOUNTS AND CATALOGUES OF OUR COMPLETE LINE 








Sengbusch Self-Closing Inkstand Co. 


320 Montgomery Building, MILWAUKEE, WISCONSIN, U. S. A. 











WE ARE READY 


at all times to devise and manufacture 
loose leaf filing and binding systems on 
short notice. 


THE TENGWALL CO. OF ILLINOIS 


Lake View Station 22 Thames Street 
CHICAGO, U. S. A. 








NEW YORK, U.S. A. 





ALL SHAPES 
AND STYLES 


GOLD PEN 


Gold Pens for Jobbers and Fountain Pen 
Manufacturers. 
IMPRINT WORK A SPECIALTY 








PROMPT REPAIR SERVICE 


All makes Gold, Fountain, Stylographic Pens, 
Pencil Cases perfectly repaired and returned 
day received. Satisfaction Guaranteed. 


GEO. P. GAYDOUL, 47 Ann Street, NEW YORK 











A GROUCH. 
(By James Hunter, with -apologies to Walt 
Mason.) 
When I get up in the morning and pul 


down, to make it kind o’ comfy 


be around; I don’t look bacl 


the window 
in my room t 
with longing for my soft and downy cou 





but beat it for the wash-room without 

bit of grouch. I greet those whom I[ me: 
there with bright words and pleasant smile 
a-washin’ a-shavin’, and a-hustlin’ all the 


back into my room again 


other stunts, get neat, which fits me for 


while; then 


1] 


advent and showing on the street; w 


cheerily | meander along my regular wa 
and get myself in Al shape for the usu 
work-a-day Chey tell me at my boardi: 


place I got an early start, and set me uy 


breakfast that would gladden any heart 
and then | read the paper, get in touch wit! 
what’s going on, overlookin’ nothin’ e 


stuff by Walt Mason who has some way 
selling and even being paid for dopy k 
of writing, read what he has said 
“Life is more or less a bluff, and pre 
tension is the stuff, just pretend that 
are gentle, though you're savage as a bear 
d that you are kind, and tl 
blind that they'll say you 


Just prete: 





people are 

a daisy, and they'll praise you everywhe 
Now we would like to use a little of that 

stuff. We'd drop it on our business tai 

in the cashier's muff 


t 


In fact, we'd do most 
anything if only to get by for such a li 


heated air we'd even take to rye. But some 


where in our past we must have slipped « 
trolley, cause in the game we're up against 
we can’t win out on jolly [It takes 


t! stuff and nothing that 1s 


brains and other 
bluff. There is a little thing called “Right 
that enters in our stuff 
however, we'll admit, right around us h 
who “just pretend” they are the kind 


[There are some 


though we think only “near.” In som 


partments we regret we can find one or tw: 
We're keeping mum and sawing wood ‘caus: 
some day faces new will be around a 
may be seen by even one who’s blind. They 
won't be called a “daisy” but just the know 
ing kind, and Walt’ll go on writing dope 
that seems to fit in well exceptin’ in an 
where some things go like hell 

For instance The branch sends in an 
order for something built up new, marked 
with special letter to put her right 


We find we cannot mov: 











“rush” 
straight through 
a hair, of things we are in doubt, no met 
tion of the kind of wood, the sizes too le! 


out, the finish is not specified, we cant 
a thing, we feel like chuckin’ up the job then 


hear a little ring, jingle, jingle, we are le 
up on the telephone, the manager 
you, come down to see him in his room 


when he asks us of the prospects for getting 
it out soo! Why we've just got the ord 
just given it a look,” and refer it ba 


] 


order clerk, who puts it on the hook 


writes the branch to please correct ar 
show a little brain that some one here may 
get it out without going insane. The 


ager thinks ‘tis us, who are going le 


round a few. and hands 


and rants 























the blame. Now we are just as human as 
any one would be, can get as mad and sting, 
and hurt, like any other bee. Our interest 
in the business causes us to get things right, 
we study it most every day, and some times 
some at night, instead of that neglect which 
comes out of a slouch, the cause of which 
we sometimes seem to have a little grouch, 
but, by the gods, we’d rather have a grouch 
each day and night, and show some little 
sense to get an order right. 


ROYAL MEN AT CONEY ISLAND. 

Manager A. P. Yung, of the Kansas City 
fice of the Royal Typewriter Co., while 
on a recent trip to New York spent an 


ifternoon at Coney Island, in company 





with Mr. McGrew, of the Advertising Ds 
partment. In the above Coney Island mas- 
terpiece the good looking man is Mr. Yung 
—the one with the cigar in his hand and 
the straw hat. The other is Mr. McGrew. 


LIVE WIRES. 

You hear a whole lot, nowadays about live 
wires, etc.—how effective they are. That’s 
all right, and live wires are all right, so long 
as they connect 3ut how many of them 
do? 

Did you ever see a trolley wire break and 
fall to the ground? Not much doing, ex- 
cept a hurrying of people and great big 
flashes of electric light—a lot of waste 
power 

Didn’t that sparkling trolley wire remind 
you a whole lot of a great many of so-called 
live wire people? They fuss around, fume 


around, apparently very much alive and 


very active, but like the broken wire they 
don’t connect They are mostly wasted 
energy 


I am heartily fond of active people, but 


give me the steady puller that’s always | 


ready to deliver the goods, that keeps up a 
steady plugging all the while. 

He doesn’t cause any interruptions in 
work, because he’s a connected wire. That’s 
the sort you ought to try to be. Be a live 
wire, but connect.—Buck’s Shot. 
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the COMMERCIAL OUTFIT 


A Loose 
Leaf 
Ledger 
Outfit that 


Practically 
Sells Itself 


Pressed Cold Rolled Steel, End Screw, Metal Hinge, Bound 


Russia and Corduroy. 


Outfit No. S-75 Outfit No. S-76 











Leaf 83 x 10% | Leaf 9} x 11} 
Current Ledger | Current Ledger 
(Russia and Corduroy) | (Russia and Corduroy, 
Index Set | Index Set 
(Leather Tab) | (Leather Tab) 
300 Ledger Leaves | 300 Ledger Leaves 
(Ruled and Printed) (Ruled and Printed 


| List $13.00 List $15.00 


With a discount liberal enough to insure you a satisfactory profit. 


Order one of each today, and if not in every way up to your expec- 
tations, or better value than you ever had before return at our expense. 
Our Catalogue ‘‘H”’ shows 52 outfits in various combinations, and its 84 
pages are devoted entirely to loose leaf devices. Shall we send you a copy? 


Stationers Loose Leaf Company 


‘Sells to the Trade only" 


203 Broadway 342 Broadway 
New York City Milwaukee, Wis. 


ELLIS <> TIME STAMP 


SAVES Time. Money, Trouble and Disputes 


Only Moderate Priced Antomatic Time Stamp on the Market — GUARAN- 
TEED FOR ONEYEAR. pean THis: 
WESTINGHOUSE ELECTRIC & MFG. CO., 17! La Salle Street, Chicago. 


sitet ons Chicago, Ill., Jul 1909 
Ellis Time Stamp Company, 87 Fifth Ave., Chicago’ 
Gentlemen—In response to yours, of the 27th, the Ellis Time Stamp we 
have had in use at our Ehicago office for the past six months is giving entire. 
satisfaction. This fact is emphasized by the ——_ orders you have 
received from our other district offices. Yours ve: A 

Westincuouss Exec. Mpc. Co., W. P. Gaylord, Manager. 


DEALERS — You can use it and sell it too. ORDER TODAY. 


ELLIS TIME STAMP CO. 


| Iti der. . . 
eee 87 Fifth Ave., Chicago 
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Dealers: 


No trouble 
selling 








PAPER FASTENERS 


The one fastener that really 
does the work—fastens securely 
through every sheet—top, bot- 
tom, middle. Retails at 1l5c a 
handy little box of 100 

Write for free samples—5 sizes 
—to show your customers 


The De Long Hook and 
Eye Company 








THE 


“IDEAL MULTIPLEX” 


AUTOMATIC NUMBERING MACHINE 


(PATENTS APPLIED FOR) 


It will DUPLICATE, TRIPLI- 
CATE and QUADRUPLICATE 


Sold with the strongest kind of a guarantee. 


It has Five Movements—Consecutive, Duplicate, 
Triplicate, Quadruplicate, Repeat. Indicator instantly 
changes from one movement to another, thus giving the 
machine an equipment equal to two or three machines, 
and enabling the operator to perform various kinds of 
numbering. It is finely gauged for accuracy and precision, 
and is especially constructed to meet the most exacting 
requirements in numbering machine work. 





PUELADELPIA Six Wheels. Numbers from 1 to 1,000,000 
e Price $7.50 
Send for our new Catalog 
CUSHMAN & ateeeeie MFG. CO. 
PAPER FASTENERS | eee 123456 240-242 West 23rd Street NEW YORK 














F, A. WOODMANSEE iwiks‘sna mucttacz | | Moore Push-Pins 


123 East Pearl Street °°" {2°°""" Cincinnati, Ohio 





Ink made). 


Woodmansee’s Gum Maucilage. 





Woedmansee’s Everlasting Blue Black Writing Fluid. 

W oodmansee’s Everlasting Combined Writing and Copying Ink 
Woodmansee’s Stylographic and Fountain Pen Ink. 
Woodmansee’s Midnight Black Ink (Highest Grade School 


Woodmansee’s La Belle Violet lok. 
Woodmansee’s Imperial Crimson Ink. 
Woodmansee’s Bankers’ Non-Evasive Blue Jak. 


Woodmansee’s Infallible Adhesive Library Paste | 




















These goods are sales winners and profit-makers for dealers. 


Latest catalog and prices sent on application. 


THIS NEW DISPLAY contains a quick-sell- 
ing assortment of Moore Push Products, par- 
ticularly the large Push-less Hanger (holding 
100 Ibs.) and the new Steel-Pointed Thumb 
Tack. Order from your jobber. 





F ° A. WOODMANSEE, Cincinnati, Ohio Moore Push-Pin Co., Philadelphia, Pa. 
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THE PRATT DOCFILE 


for filing all kinds of folded papers. 
Both back and front are made from strong, 
durable press board, the front having 
blank space for indexing contents of the 
packet. 

As the packet thickness increases, the 
file may be extended by simply drawing 
the ta through the slits in the back— 
the left hand fastenings act as a hinge and 
do not have to be released 


The file will hold a pile of papers five inches thick. 
A sample file will be mailed to any address on receipt of a dime 
Pratt F. Mfg. Co., 111 Point St., Providence, R. I. 








The Rotary Lineograph 


New Mode! Clean Simple Expeditious 
Weight, complete, 8 Ibs. Prints anything from a postal 
to a foolscap 
The Most Modern, Simple and Rapid 
Duplicating Device on the market. 


IMPORTAN Lineograph Machines are sold without 
restricting the user to purchase or use 





our supplies. We make the best and scientifica lly 
adapted materials, regardless of the great reduction in 
our selling prices from those which hitherto obtained, 
and are under no necessity to resort to expedients other 
than the superior excellence of our goods to retain patronage. Send for Price Lists and Descriptive Booklet. 


AGENTS AND DEALERS WANTED 


THE LINEOGRAPH COMPANY 112 FULTON STREET "NEW YORK, U.S. A. 



































BRITISH OFFICE APPLIANCE DE- 
VELOPMENTS. 
Exclusive Correspondence of “Office Ap- 
pliances.” 
London, February 22, 1911. 
USINESS exhibitions having been so 
successful in London there appears 
to be a movement on foot to hold 


similar exhibitions locally in some of our 
great manufacturing and shipping towns 
The first of these was held in the great 


commercial center of Cardiff, South Wales, 
from February 4th to February 11th. The 
population within easv reach of Cardiff is 
quite 1,500,000 and the number of thes¢ 
who are interested in office work is neces 
sarily very great. Many London office ap 
pliance men journeyed across England to 
see the exhibition and notably Charles J 
Hopkins of the Writerpress has expressed 
a very high opinion of it, declaring it to 
be certainly the best provincial business 
show he had ever seen 

There was a very large attendance dur 
ing the seven days the show was open and 
there appears to have been a specially big 
crowd of buyers. Demonstrations and 
competitions were held each evening at 
tended by crowds of interested spectators 
The champion lady typist of the United 
Kingdom using a machine with keys un- 
marked made some very creditable exhibi- 
tions of fast correct typing. Locally, office 
appliance firms were well in evidence, mak 
ing by no means a bad show even against 
the competition of the bigger: Midland and 


London firms 


The exhibition covered all the usual class 
business show goods. Loose leaf ledg 
ers which can be locked at will and from 
which single leaves can be extracted with 


out breakage, others in which the leaves 
are fixed over upright pillars which form 
the binding; calculators which, with a turn 
of the handle, will solve the most delicate 
problems of arithmetic in a few seconds; 
typewriters that do everything but spell; 
automatic typewriters, working on the prin- 
ciple of a pianoplayer, which put in a dif- 
ferent address on each letter and turn them 
out in a few seconds; duplicators, and 
complete office systems—all were on view. 

Most of the prominent business men _ in 
South Wales were patrons of the exhibi- 
tion and materially assisted in the organ 
ization. South Wales holds that she is ad- 
vancing more rapidly than any other indus 
trial district in Europe. It therefore recog 
nizes that the equipment of the office is a 
matter of the most vital importance in the 
success of any business enterprise. Old- 


fashioned methods are being rapidly wiped- 


out and the commercial population of Car 
diff, Swansea and the other big South 
Wales towns are unremitting in their ef- 
forts to install the very latest labor-saving 
methods 


The quicker the man with nothing to say 


says it the better. 
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If I can show you that I can INCREASE YOUR 
PROFITS—that Gold Medal Ribbons mean more 
money for you than your present line—wouldn’t 
it be decidedly to your own interest to consider 


a change. 


The mere fact that you are handling some other brand and have, 
in the past, is no reason why you should handle it always. 


If you had been selling Gold Medal Brand Ribbons for fifteen or 
twenty years and some one else would offer you supplies of equal 
quality at a lower price I would not expect you to stick to me. 


Why should you? 
The point with you should be whether a new line will make you a 
larger profit or not. If that’s the real question and it surely is, 


compare my prices with the prices you have been paying and you 
will appreciate the difference im your favor. 


Gold Medal Typewriter Ribbons are fully guaranteed. If they do 
not please you and your customers in every way, just fire them 
back at me atany me within one yeer, and your money will be 


instantly refunded. 


M. M. ROTHSCHILD, Inc. 


: CHICAGO, 415-417 Dearborn Street 
NEW YORK, 42 West Broadway 


FREE TRIAL 


M. M. ROTHSCHILD, Inc., 415-417 Dearborn St., Chicago. 

Gentlemen You may send us “‘on approval"’ the following Trial Order for which we will re- 
i ry in every respect and equal to the best we have ever used. If the rib- 
I eturned at your expense. 





mit if we find same satisfact 
bons do not meet our expectations same will be r 


Record or Copy | Make Machine Width Ribbon 











Quantity Color 

















Doz . oa 























Signed __ —e ae 


Address 





Ship by City and State ee Ss at 
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FOR THE TRADE 


Copying Books and Papers 


for every purpose 


Making the papers that go into most of our books at our own mills in Lambertville, 
N. J., and binding all of them ourselves in our own factory. qualifies us in guaranteeing 
our Copying Books to be all we claim—the best in every detail. 

Our Copying papers are known from Coast to Coast—their reputation is of the 
highest, and their increasing popularity is an indication that good material and expert 
workmanship goes into their construction. 

Fulfilling all the trade requirements both in stock sizes and specials, giving a 
service that pleases, and doing it for the past fifty years and longer, convinces us that 
your orders would receive such attention as to assure you perfect satisfaction 

All of our Copying Papers can be obtained either made up into books or cut into 
commercial sizes. 

Samples of the papers, with full description of sizes and bindings, will be cheerfully 
furnished; and we recommend that you obtain them. 


WILLIAM MANN COMPANY 


Manufacturer of Copying Books and Loose Leaf Devices 


529 MARKET STREET - PHILADELPHIA 
Cc CS 


New York Branch, 105 Chambers St. 
COPYING PAPER MILLS, LAMBERTVILLE, N, J. 











Of Interest to Stationers Who Sell to Hospitals 


_— ) WE make a specialty of the manufacture of improved CHART 
§ HOLDERS (for holding temperature records, bedside notes, 
S etc.), in all sizes and styles, with either white enameled steel or 
vulcanized fibre boards and special rust-proof-finished mechanism 

We can supply these Holders to you at much lower prices than 
you can get them elsewhere. 

We are also equipped to turn out anything special in this line 

Write us details of your needs and we will quote you prices 
which will enable you to handle the business with excellent profit. 
Circulars will be mailed upon request. Samples furnished free of 
charge on bona-fide inquiries. 


THE C. SPIRO MFG. CO., 104 W. 101st St., New _ City 


Y P Specialists in CHART HOLDERS 
































STERLING ERASERS 


OVER 50% SAVED 


are a German Silver Shell containing a 
thin, flat Eraser which is fed forward as it 
becomes worn. Best for ink Or typewriter. 
Always sharp and always clean. Will not 
cramp the fingers Can be used as a line 
finder on note-book or manuscript and 
has other desirable features. Agents 
wanted everywhere. Write for circular 
and prices. Sample 25c. 





MERIT SELLS THIS ARTICLE 


TURNER BROS., 1022 Arch St., Philadelphia, Pa. 








Record Keeping Binders & Removable Covers 








B. Loewenbach & Sons Co., Inc 


= today on your 
Milwaukee, Wis., U.S.A 


Business Stationery for 


CATALO 





) 


66 Now! Shrewd Dealers Attention! Now! 
» Screws to bother with. No rings to let the le aves tear « 
med er ring through top covers -ractical for all uses Pat. 1910. 

















| 





STAR NEW YORK SALESMAN. 


Five typewriters a day for January and 
February, 1911, is “going some.” Still that 
is the pace George Lester Mills of I C 
Smith & Bros. Typewriter Company, New 
York office, has started the ball 1] 
with the evident intention of making 
remarkable record for 1910 look small 

A goodly share of this 1911 business 








GEORGE LESTER MILLS 


large ins 


Nationa 


standardizing of two 
namely, The 
S. Casualty 
the New York field 
less than three ago. Today he is re 
garded not only as a prominent factor tc 
be reckoned with on big orders, but is per 
sonally well known and very popular wit! 
all the New York typewriter trade 


volves the 
ance companies, 
Surety and the U. 

Mr. Mills entered 
years 





NEW FIRM MAKES FINE RECORD 
W. G. Mittag, selling the Mittag & Vo 
ger typewriter supply line in New York 
bids fair to be a factor in the supply field 
of Gotham. Hardly a year has passed since 
he embarked for himself that the busines- 
has not shown larger scope than the yea 
previous. Recently it became necessary fo: 
Mr. Mittag to admit a partner, when M 
Strum, an energetic and zealous salesmai 
took upon himself part of the responsibility 

of the business 
W. G. Mittag is a nephew of F. O 
tag, the well-known ribbon and 
manufacturer of Park Ridge, N. J 
The firm of W. G. Mittag & Co. ar: 
about to add a third partner, and they wil 


Mit 


carbo: 


soon move from their present quarters, 26] 
Broadway, to larger space and better a 
commodation 

Inside of one year the business has 
grown to such large proportions that an 
automobile has been purchased to expedite 


rerin 
ering 


as well as deliv 


order getting 
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TWO CONCERNS MERGE. 


The Cott Printing Company, of Colum- 
is, Ohi wned by C. M. Cott and Robert 
D. Cott, and the National Index Company, 


neorporated in 1906 at Columbus. with 
MI. Cott as president and general 
er, have merged their business. On 


ruary 4, 1911, the Secretary of State of 


Ih uthorized the change of the name ; 
tional Index Company to the Cott | ; 
ting and Index Company, and an in if aa 3 
rease | the capital stock o $20,000, of kd ‘ 14 a 8 : I 
ich $16,000 "ky xe el ak : | i ae. hi : ob ‘a ncrease 
he theers t the new company are Bond 
irles M. Cott, president and general mat Your 


Paper 
Sales 











Edison P. Cott, vice-president; Rob , a 
) sada You can sell more Old Hampshire Bond Typewriter Papers 


rt D. Cott, treasurer and manager of the 
rinting department, and Joseph B. Hanson, | and Manuscript Covers than the ordinary kind because your cus- 


eEET SOE ORES SE Te tomers will come back for more, and we will send new trade thru 


lepartment ae 
The Cott Family Index and Cott loose our advertising. 


eai record books are rapidly finding their The Old Hampshire line provides highest quality of stock, 
wey sate Che cont Oe es national reputation, and exceptionally attractive boxes. Can you 


and county clerks throughout the United ‘ ; wT ng ‘ 
States and are becoming popular among think of three more important factors in influencing the con- 


large corporations sumer? 

[he company also undertakes the rein ‘ 
dexing of the public records, having several Write for sample book. 
experts working continuously at various 


ee Lean HAMPSHIRE PAPER COMPANY 


[he company will soon move 
and commodious quarters at 430-434 North 
oe South Hadley Falls, Mass. 


High street, Columbus, Ohio. 


SANITARY PAPER DRINKING CUPS. 


Recently there has been a decided move- 














nent toward more sanitary service in all 





directions Several states have already 
passed laws which prohibit the use of pub- - - ° e 
ic drinking cups on tains and in ooblic | The Bristow Radial Distributor 
places Following along these lines the Ss 
' A new device for Economizing 







Edward Kimpton Company, of 60 John 
street, New York, have gotten out the 
Dewar Sanitary Drinking Cup. These cups 
enny slot machines or in quantities. One 
ome in flat form and are sold through the 


the Time of the people whose 
time is the Most Valuable. 


Compartments are assigned for 
the distribution of papers by 
designating markings upon the 
Ivorine end plates dispensing 


great advantage of this cup is that when 
opened it has a base which will permit of with baskets and trays. The 
being set up These cups when sold base of a distributor with fif- 
; teen compartments occupies 
rom. the slot machines are enclosed in about the same space as one 
parchment envelopes which make them ab- € basket. Write for complete 
lutely germ proof { catalog. 
FREDERICK BRISTOW 1 
East Orange New Jersey ) 





Keep your name in front, so people can 








ee it as they run backward. 
: 
| 
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The “ Biggest” Little Salesman on Earth 


FACTORY VIEWS 


r views of your office building, views of special 
devices or attractions peculiar to your business, 
or anything connected with your business that 
is interesting to your customers or those whom 
you would like to number among your custo- 
mers, reproduced on 


POST CARDS 








form an excellent advertising media — up-to 
date, refined, and will always create a good in 
pression. 


Illustrate your plant on a post card. Such 
a card, if well made, will increase your prestige 
with the trade. Use post card views of such a 
nature for your salesmen’s advance cards, for 
acknowledging orders, remittances, etc und 


‘ase your customers 


you will thereby pl 





Only Post Cards of the very best quality 
should be used. Then only can maximum re- 
sults be expected. The post card like the sales- 
man must be neat; forit represents you. You 
can obtain such cards from us. Manufacturing 
post cards for over 12 years, we have developed 
an efficient organization, enabling us positively 
to guarantee quality and satisfaction. Merely 
send us a photo of any size and we will do the 
rest. Samples upon request to any merchant, 
manufacturer or jobber. 


Write Today 


E. C. KROPP CO. 


250 Jefferson Street 
Post Card Manufacturers MILWAUKEE, WIS 

















The PHONE-EZE 
Telephone Bracket 


Stays Put 


Turns All 
Way Around 


A child or a grown 
person standing or 
Seated can use it. 











Style— 

A—Side of roll 
top desk. 
B—Top of flat 

desk. 
C—Side of flat 
desk. 
D—Wall or par- 
tition. 
E—Top of roll 
top desk. 
F—Floor or sta- 
tion use. 


Style F Ask your dealer or write 


SEELY OFFICE APPLIANCE CO. 


95 Liberty Street New York City 























| 


established 


and L. E. 


MERIT, ENTERPRISE AND PUBLICI- 


has made more progress in the past three 
years than the Thaddeus Davids Company, 
of New York. The growth in the business 


1S 


an enterprising. policy—and a properly con 
ducted publicity campaign. 





J. W. R. MERCKLE, PRESIDENT, THADDEUS 


ago, has had a continuous career under 


three generations 
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TY MAKE BIG BUSINESS. 


Perhaps no manufacturer of writing inks 


due to three things—a good product 





The Davids business, established 86 years 


DAVIDS CO. 


For many years the factory was a jand 


mark in the old “Stationery Section” of 


New York, and it is not unfair to the com- 
pany to say that for a long period the busi- | 


ness rested upon the laurels of its past 


achievement! 


Notwithstanding a lack of 


| 
appreciation of modern business methods, | 
| 


the business thrived to a certain degree, 
due to the quality of the goods and its old 


houses in the trade 


years were two men who chafed under the 


relations with many der | 


Connected with the company for many 


sluggishness of the company’s system and 


policies 
Merckle, now President of the company, | 


W. R. 


These two men were J 


Williamson, now Sales Manager, 


both of whom have spent many years with 
the company. They were loyal to the or 


| 
ganization and staunch believers in the | 
excellence of the formulas which had made | 


] 


the 


the business prosperous even under the 


old system 


into effect came a few years ago when the 
control and management of the business 
passed into their hands 
Thaddeus Davids Company received a new 


impetus in its progress 


| 
The opportunity to put their own policies | 


On that day the 





Within three years the business has in- 














Just Published---Dec., 
1910, Edition 


—_—_—_—_— 














Orders now being filled for the 


Special Desk Edition 


—OF THE— 


merican 
Bank 
Reporter 


Bound in Genuine Red Leather 
Fits in a pigeon hole of your desk 


CONTENTS 


Alphabetical list of all banks 
in the United States and Can 
National, 
Private 


ada, including 
State, Savings and 
Banks, Trust Companies and 
other financial institutions, 
arranged in Alphabetical order 
by states. Showing Officers, 
Capital, Surplus, Undivided 
Profits, Deposits, Loans, Cor- 


respondents, etc. 


Single Copies Delivered, $3.50 


Send order with check to 


Steurer Publishing 
Company 


Successors to Stumpf & Steurer 


5 Beekman Street 
New York City 


ESTABLISHED 1836 
































creased amazingly, not only in this country 
but in many of the market places of the 
world A recent foreign shipment was 
three carloads for Manilla. 

Not only is the enterprise of Messrs. 
Merckle and Williamson reflected in the re 
moval to a larger and better equipped fac 
tory, but also in the character of the pack- 
ages and in the general plan of doing busi 
ness. 

The advertising campaign has been con 
ducted through trade journals and other 
publications, besides extensive use of street 
car and elevated car cards in New York 
City. The company has interesting exhib 
its at the business shows, and is making a 
fine display at the Chicago show this week. 
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OSTAL SCALES 


Why the Triner Postal Scales 
are the Only Positively Accurate and 
oe tifically Perfect Automatic Scales 
made. 
BECAUSE—They do not show any 
variation,no matter where the article 
is placed on the platform, they reg- 
ister alw aye ect 
They are construc “ted entirely of the 
best Cold Ro ed Steel; absolutely no 
castings to break in transp< rtation , 





and handsome in design and finish, 
Sold by all, Leading Stationers. If 
yours cannot s1 y you, we will pre- 


Pay the express. cnarges. 


TRINER SCALE & MFG. CO. 


1155-57-59 W. 2ist Sc. Chicago WD 











Do You Realize What Character Means? 


Do you realize the producing possibilities of a 
paper of character designed for business use? 

We want you to have one of our new sample 
books showing 


Mountain Mill 
SNOW DRIFT 


ANEW PAPER OF REAL CHARACTER 
DESIGNED SPECIFICALLY FOR BUSINESS USE 


MOUNTAIN MILL PAPER CO., Lee, Mass. 


SALES AGENTS 








Midiand Paper Co., Chicago, Ill Beekman Paper & Card Co., NewYork,N.Y. A. Hartens & O-. Pareter is. Pe 


Wm. H. Claflin & Co., Inc., Boston, Mass. Beecher, Peck & Lewis, Detroit, Mich 

O. W. Bradley Paper Co., St. Louis, Mo. E. A. Bouer Co., Milwaukee, Wis. ge ward Fisher Paper 00. Baltimore Md. 
Kingsley Paper Co., Cleveland, Ohio Johnston Pape r Co., Harrisburg, Pa. enedict P: , Kansas City, Mo . 

*. P. Lesh Paper Co., Indianapolis, Ind. F. G. Leslie Co., St. Paul, Minn. Zalerbach Paper -, San Francisco, Cal. 


EXPORT AGENTS: A. M. Capen’s Sons, New York, N. Y. 


ENVELOPES AND WEDDING BRISTOL TO MATCH 














L. E. WILLIAMSON, SALES MANAGER, 
THADDEUS DAVIDS CO. 

This will serve to stimulate the interest of 

the Chicago users and be of much benefit 

to the dealers through whom the line is 


sold 


REQUIES-CAT IN PACE. 

“Tom” Beaumel, the office cat which has 
been with D. W. Beaumel & Co. of New 
York for the last eight or ten years, during 
which time he developed a strong appetite 
for rubber shavings, recently overtaxed his 
capacity in that direction and departed this 
life. 

We have been seeking a moral to this 
tragic event to apply to humans, but have 
been able to find none except that overin 
dulgence in a favorite if unusual delicacy 
must be even more dangerous for men than 
for cats, for the Beaumel cat lost all nine 
of his lives at one fell swoop. One moral, 
for men as well as for cats, might be: Don’t 
-eat rubber shavings. 





“Some men are born rich, 
Some inherit riches, 
And some believe in printers’ ink.” 


























Glue Company 


stands for superiority in all lines of commercial glues, gums, pastes and mucilages. They 
‘stick like a poor relation, yea, even better.” MONARCH goods make up a complete 
line of pastes, gums, mucilage, inks of all kinds, liquid and solid flexible glues, dry glues, 
envelope gums, printers’ make-ready paste, etc , etc. 


To Stationers and Dealers— 


Don't forget that MONARCH 
goods always create repeat orders. 
And they pay you a good profit. 
Our Old Reliable Photo and 
Library Paste is a remarkable 
trade-winner. Send for full par- 
” y) ticulars of our dealers’ proposition. 


~S ‘De 
The Monarch SRG 125-127 E. 2nd Street, 
Cincinnati, Ohio, U.S. A. 


To Large Consumers— 


We make a specialty of gums 
and glues for individual require- 
ments. We have, or can prepare 2 
formulas for any possible glue or > oft 

on ()id Reliable «\ 
paste. And the prices are right. » 
he : is S 
Write to us regarding your r Ne) 


special needs. 
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OTHER LANDS 





BEING REQUESTS FROM 
DEALERS IN THIS AND 


vrotteen onetivenied oe ene 2 
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Brussels, Belgium. 

A. Dudoux, of the Institut Commercial 
Moderne de Bruxelles, 21 Rue Marcq, Brus- 
sells, desires.information as to product, 
prices, etc., from manufacturers of calculat- 
ing machines, duplicating machines, ad- 
dressing machines, stamping outfits, con- 
trolling devices, copying machines, filing 
cases, advertising novelties, cash registers, 
etc., etc. They are interested, in short, in 
all apparatus that improve, simplify and 
facilitate office work. The Modern Com- 
mercial Institute at Brussels has a perma- 
nent exhibition which they call the Model 
Bureau, where all manner of office ap- 
pliances, magazines, etc., are exhibited. 

Milan, Italy. 

Vincenzo Donzelli, of Via Bassano Por- 
rone No. 8, Milan, Italy, desires to get in 
touch with American manufacturers of type- 
writers who wish a competent agent in 
Italy. Mr. Donzelli desires also to handle 
adding and calculating machines, duplicating 
machines, etc., together with accessories 
and supplies. Any information which man- 
ufacturers send him will be appreciated 

Washington, D. C. 

The Bureau of Manufactures, Washing 
ton, D. C., have received several requests 
for the names and addresses of American 
manufacturers of office appliances. The 
names of the parties will be given to inter- 
ested manufacturers who will address the 
Bureau and give the file numbers men 
tioned herewith. 

No. 6184. An American business house 
with representatives in South America 





wishes to secure the agency for that coun- 
try of a typewriter manufacturer, and sup- 
plies for typewriters. 

No. 6126. From an Asiatic country 
comes a request for illustrated catalogues 
of office furniture similar to that supplied 
the consulate. 

No. 6151. A German government official 
recently made a tour of the United States 
to study the methods of American statisti- 
cal bureaus. It may be well to correspond 
with him. 

No. 6196. A request for typewriters with 
Persian alphabet and characters has been 
received, 

No. 6198. A South African firm desires 
to hear from manufacturers of steel filing 
cabinets and other office furniture who are 
not now represented in that country 

~ +. * 

A report from an American consul in 
Latin America states that he has received a 
request from a business man in his district 
who desires to be furnished with catalogues 
and price lists of office supplies, such as 
rubber stamps, daters, numbering machines, 
inking stamp pads, etc. Those interested 
may secure the address by writing the Bu- 
reau of Manufactures, Washington, D. C., 
and mentioning File No. 5599. 

+ * * 

A Chinese business man, acting for a 
company which is about to open up its 
graphite deposits, advises an American con- 
sul that he wishes to correspond with 
American manufacturing concerns who are 
in the market for purchases of graphite in 
considerable quantities. The company can 


supply an unlimited amount, but prefers to 
begin operations by small shipments. Sam- 
ples of the mineral, which accompanied the 
report, can be obtained by addressing the 
Bureau of Manufactures, Washington, D 
C., and mentioning File No. 5593. 

* al - 

A Russian business man, who is now lo- 
cated in the United States, writes to the 
Bureau of Manufactures that he would like 
to form business connections with Ameri- 
can firms desiring to export their goods to 
Russia. He states that a good market ex- 
ists for various products of American man 
ufacture, among which is mentioned foun- 
tain pens and typewriters. Name and ad 
dress of this party may be secured by ad 
dressing Bureau of Manufactures, Wash 
ington, D. C., and mentioning File No 
5583 

™ * al 

A report from an American consular offi 
cer in the Netherlands states that a busi- 
ness man in his district is anxious to se 
cure the agency of American manufacturers 
of typewriters, adding machines, and all 
sorts of similar articles. The report states 
that American firms interested in establish- 
ing a depository for their goods in the 
Netherlands should write this person di- 
rect. Name and address will be furnished 
interested parties who will write the Bu- 
reau of Manufactures, Washington, D. C 
mentioning File No. 5707. 

7 *« ~ 

The proprietor of a business establish 
ment in a Latin-American country informs 
an American consul that he wishes to se- 





























ing and Jobbing Houses, Libraries, 
wise circulated throughout Russia-in-Europe and Russia-in-Asia. 


Write for Pamphlet ‘‘American Trade Opportunities in Russia. 


Russian-American Directory Co., 309-311 W. Fourteenth St., New York Third 


You Can Talk to 160,000,000 Russians in Their Own 
Language Through the Medium of the 


RUSSIAN DIRECTORY 
AMERICAN MANUFACTURERS 


PRINTED IN RUSSIAN FOR RUSSIANS 


Placed free with Banks, Boards of Trade, Zémstvos Traders, Import 
and U.S. Consulates, and othet 


Experienced Advertising Solicitors Wanted 


Space Rates. 


For one year’s 
insertion under 
classified heading 








Name and Address $10.00 


In Bold-face 20.00 
Page 100.00 
Half 50 00 


35.00 
Qaarter 25.00 
































cure catalogues and price lists of printers 
and stationers’ supplies. Those who desire 
name and address should write the Bureau 
of Manufactures, Washington, D. C., men- 
tioning File No. 5708. Correspondence may 
be in either English or Spanish 


* * 


An American consular officer reports 
that he has been advised by a European 
manufacturer of office furniture that Amer 
ican manufacturers can make office furni 
ture cheaper than it can be made in Ger 
many, and therefore he desires to have quo 
tations from American manufacturers of 
roll-top desks for deliveries, preferably in 
Hamburg, in knock-down condition, his 
firm to set up and sell the desks. He states 
that although several manufacturers of 
American desks have representatives there, 
he feels sure that he could make considera- 
ble sales of some recognized make not yet 
represented in the country. Name and ad- 
dress of this party will be furnished those 
who write the Bureau of Manufactures, 
Washington, D. C., if they will mention 
File No. 5602 


7 7 7 


An American consular officer in the Near 
East reports that an engineer of the city 
in which he is located, having seen the form 
and filing cabinet, the desk and other furni- 
ture supplied for the consulate from the 
United States, would like to know the 
prices of such American goods. Besides 
the filing cabinets he is particularly inter- 
ested in drawing tables and cases for hold- 
ing maps and drawings. Correspondence 
should be taken up at once with the per- 
son in question, whose address may be ob- 
tained by addressing the Bureau of Manu 
factures, Washington, D. C., and mention 
ing File No. 5728. 


- . Saal 


A report from an American consular offi- 
er states that an American located in an 
archipelago of the Atlantic is desirous of 
securing agencies for American firms deal- 
ng in any of the following lines: typewrit 
ers and supplies, office supplies and sun 
dries, drugs and patent medicines, candies, 
fruit sirups and flavoring extracts. The ap- 
plicant states that he would be willing to 
accept the sole agency in any of the above 
lines, provided the exporting firm will as- 
sist in the introduction of its goods by 
means of advertising, distribution of sam- 
ples, etc. Correspondence may be addressed 
in English, but catalogues and advertising 
matter should be printed in Spanish. All 
replies should be sent in care of the con- 
sulate. Full address may be obtained by 
addressing the Bureau of Manufactures, 
Washington, D. C., and mentioning File 
No. 5717 

Wellington, New Zealand. 

The Office Appliance Company, H. A 
Fox, manager, Wellington, New Zealand, 
will appreciate information from American 
office appliances manufacturers with regard 
to all manner of mailing machines, etc. 
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ATTENTION! 


Dealers and Agents of 
Office Supplies 


Every banker and business man ir ur vicinity will read the 
ouble page advertisement in January and March System and in other 
leading business magazines and will be interested to learn full details. 
To make positively certain that it will not escape his notice we intend 
to mail him a copy direct. Our newly organized publicity department 
will see to it that none of your customers are overlooked. 
What does this mean to you from a profit making 
standpoint for the coming year? 


It means simply this: That if you show the public that you carry 


The Defiance New Stee! Matrix Check Protector 


in stock and explain how it is actually a $30.00 machine at just half, or only $15.00, doing exactly the same 
work in identically the same manner and carrying the same guarantee, you will get the orders and make the 
large profit we offer. In many cases it will be the means of making new customers for you, because it wil 
open an account with firms that heretofore you have been unable to sell anything to. 

Last year’s increased sales show that the public is now fully educated to the absolute necessity of pro- 
tecting their checks in ‘‘The Defiance Way.” It also appreciates the fact that it is no longer necessary to pay 
more than $15 for the best Check Protector made. 

That is why we are opening this publicity campaign. That is why you should take full advantage of this 
exceptional opportunity and look over your Defiance stock and order what machines you need to make it 
complete. 

If you are not already handling this money maker, write to-day for our new 
Illustrated Booklet and Special Offer to Dealers and Agents. 


GEO. BRUNSSEN, Manager Chicago Office, 


DEFIANCE MACHINE CoO. 


81 Lake Street - - - Chicago, Ill. 
DO If TODAY AND BE PREPARED 
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Get the Best 
The ““VERYBEST”’ 


Loose Leaf Ledger 











Inventory System 


Now is the time to send in your orders for Inventory Sheets. Our Inventory Sheet 
is an all-printed form on good paper, punched and put up in tabs of 100 each. If you 
are not already carrying this form in stock, you should, as it is the best seller on the 
market this time of the year. The sheet creates a demand for the holders and binders 
which go to make up the system. 

Write us for sample sheet explaining the system. We have a good proposition to 
make in regard to advertising matter we furnish you with each order. 








Center Ave. and Monroe St. 


PLEW & MOTTER CO., 
CHICAGO 


Operated by WORKMAN MFG. CO. 
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Name 
Here 


Will 
Increase 
Your 
Fountain 
Pen Sales 


Our name is 
found on the 
highest grade 
fountain pens— 
pens you can un- 
conditionally guar- 
antee for years of 
perfect service and 
satisfaction. 

Your imprint on 
the barrel insepara- 
bly connects your 
name in the mind of 
the customer with 
quality, honesty and 
fair prices. 


SANFORD 
& 
BENNETT 


Fountain Pens 


are powerful creators of good-will and 
confidence. We are the largest manu- 
facturers of imprint pens in the world 
—patentees of the well known dem- 
onstrated successes—the Auto Pen 
Safety (Self-Filler), Auto Pen, Grav- 
ity Stylo and Commercial Pen. 

We make every part of every pen 
we sell and our prices are by far the 
lowest, quality considered. 

Sanford & Bennett Pens are to be 
had in all styles and sizes. Special 
designs made to order. Get our de- 
scriptive Price List before ordering 
imprint fountain pens 


SANFORD & BENNETT CO. 
51-53 Maiden Lane NEW YORK, U.S. A. 
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BABCOX GIVES INTERESTING TALK. 

Edward S. Babcox, advertising manager 
for the Yawman & Erbe Company, Roch- 
ester, N. Y., gave an interesting and protit- 
able address before the advertising class 
of the Rochester Business Institute on the 
evening of Feb. 28th. He spoke particu- 
larly on methods of system, and the rec- 
ord keeping in a model advertising depart- 
ment, and showed during his address near 
ly 150 lantern slides to illustrate his points 

Mr. Babcox spoke of the money spent in 
advertising as the steam which propels suc 
cessful business, and brought out in im 
pressive manner the need of fling systems 
as a great help to successfully carry on the 


work of the advertising agencies, magazine 











gotten from well planned and thoroughly 
regulated systems—perhaps my _ experi 
ences in that field may help some fellow la 
borer. 

“First of all, don’t try to do it all your 
self. Have help enough. Find out from 
your chief what is expected from you and 
your department, and then sit down and 
figure it out. They don’t expect you to d 
all the work. Nowadays executives are 
often judged by what they do not do. Have 
a good assistant—an understudy; a mai 
who knows about types, paper, clerica 
routine, copy, etc., and, of course, if you’! 
in magazines or newspapers, enlist a rel 
able agent 

“Get a filing cabinet. One in which 4 








CLEVER WINDOW DISPLAY OF ALL-STEEL GOODS SHOWN BY THE BAKER PRINTING 
COMPANY OF NEWARK, N. J. 


and newspaper men, engravers, printers, or 
allied interests. 

In part he said: 

Children of Keen Brains. 

“Men say that all big businesses are but 
the lengthened shadows of individuals. If 
that is true, I believe that our successful 
advertising departments are the children of 
keen advertising brains—reflections of men 
who have studied and mastered the ever- 
arising puzzles, the solution of which make 
up the profession. A successful man in ad- 
vertising knows how to execute his plans 
when made; and, finally, he knows how to 
record his plans, his expenditures, and his 
results, so that facts and figures at the 
present status of affairs are always avail- 
able. 

“The brain part of the requirement is up 
to the man. I cannot help you out there. 
But the other side of it—the mechanical 
phase of organization helps, the aid to be 


can file correspondence, cuts, drawings, 
card records, books and catalogues. 

“All of us’ know that in business today 
is executive work that pays best. Go in 
a big store; 1,500 people are employed 
there; all are busy and everything is hus 
tle and bustle. Who’s the head of it? li 
you would find the man behind this big 


t< 


organization go up on the fourth floor 
back in the corner in a small office with ; 
door marked ‘superintendent,’ you'll find 
him administering the affairs of that great 
institution. Like the mainspring in a watch 
he is usually out of sight. He is the engine 
in the train. The whole store obeys him 

“In his department, the advertising man 
ager’s position is similar. If he is success 
ful he directs the work and yet keeps as 
far away from details as he can. He keeps 
his head clear for the big things his job re 
quires of him. 

“Routine work must be done. The di 
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rectors of the company hold the advertis- 
ing manager responsible for the department 
and all its employes. The manager, there- 
fore, must ‘mechanicalize’ his work to the 
limit. If he makes good he makes good as 
an executive, not as a clerk or a detail man. 

“The best organized advertising depart- 
ments are those in which the record sys- 
tems operate like habit in a man. That’s 
the way your department organization 
should work. All the systems, record 
forms, etc., which I have shown 
simply the machinery, the 
the department, so to speak. You, the man- 
ager, are to the department what the brain 
is to your body—the director general. 

“Let good organization and simple, effi- 
cient record systems become well settled 
habits in your department, you will make 
good.” 


you are 


mechanics of 


FLEXIBLE LOOSE LEAF PAPER IN 
REAM SIZES. 

To facilitate their prosperous business in 
the East, the Jones Improved Loose Leaf 
Specialty Company, 3051 Lake street, Chi- 
cago, have opened a branch plant at Spring- 
field, Mass., from which point they are pre- 
pared to ship treated paper more profitably 
and in a more efficient manner than former- 
ly. By establishing this branch the com- 
pany will be able to extra freight 
charges to the dealer, as it will no longer 


Save 


be necessary to have to ship the paper from 
the Eastern territory and back again. 

A particular feature of interest to the 
leaf that the company are 
now prepared to treat paper in ream sizes. 
Heretofore they could handle only paper 
measuring up to 24 inches and less on the 
treated ends, but inside of ninety days they 
will have machines ready to treat paper up 
to 36 inches on the treated ends. 

This new arrangement makes it possible 
for the manufacturing stationer to use any 
kind or make of paper, no matter what its 
Thus manufacturing sta- 
tioners who have a preference for certain 
brands may use these brands in their loose 


loose trade is 


name or texture. 


leaf products. 

The Jones treatment of. loose leaf paper 
known, and its practicability has 
been proven by years of careful test. The 
wearing qualities of the paper are in no 
way impaired and the paper, in fact, is said 
to be made more durable by the treatment. 

The company is now in position to treat 
paper for any manufacturing stationer who 
will make arrangements to handle their 
goods. 

The announcement that the Jones Im- 
proved Loose Leaf Specialty Company are 
in position to treat any kind of paper in 
ream sizes from either their Eastern or 
Chicago territories will be of interest to 
loose leaf manufacturing stationers through- 
out the country. 

The company will sell to any one who is 
at present, or would like to become their 
agent. 


is well 





Some people talk and others make a 


noise with their talking things. 
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COTT’S LOOSE LEAF RECORD BOOK 


Standard im Quality and Strength 
Wide Range of Sizes, Styles and Prices 


Sold Through Dealers to State, County 
and Corporation Officials 





Exclusive Agencies and Attractive 
Selling Prices can be Secured Now 


The Cott Printing and 
Indexing Company 


Successor to The National Index Co. 
Columbus, Ohio 


Have you a customer that wants a lightning quick reference 
to 10,000 to 100,000 names? Let us solve that problem for 
him. We are indexing experts with 23 years’ experience in 
indexing State, County and Corporation records. 























COTT’S L. L. RECORD BOOK 











MORDEN SWIVEL RINGS 


For Perforated Sheets and Eyeletted Covers 


Superior to brads, tape, eyelets or other holding means, as sheets 
can be instantly removed or inserted at any place; sheets open 
flat, fold back-to-back, and can be distributed jwithout loss or 


Rings have countless uses. Made in ten sizes. 
Price, $5 up per hundred. Liberal discount to the trade. 


Manufactured Solely by 


The Morden Manufacturing Corporation 


disarrangement. 


WATERBURY CONNECTICUT 








Ghe RIGHT 


Sharpens Without Waste 
with great speed 
ALL SIZE 


Pencils, Crayons 


Pencil Sharpener 


The Improved RIGHT Has a 
Roller Top 


i 
—> 
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Sells for $3.50 to the Trade 
$24 per Dozen 


You Can Make F. O. B. New York 


SHARP, 75% PROFIT 
MEDIUM or BLUNT Ser the Santee 
POINT 
GUARANTEED We Send one to the 
ONE YEAR r 


We will Print for You 500 Circu=- 
lars with Your Name Free with 


LAMM 


Your Order for One Dozen RIGHT 
Sharpeners. 

Order a Sample from Your Jobber or Address They All Point the RIGHT Way 
EVERETT SPECIALTY CO. 


Union Square and Fourth Avenue NEW YORK 





















" At Good a2 Any—Betier than Meny 


JOHN ALLEN & CO. 


478-480 Peari Street, NEW YORE 
Manufacturers of 


Carbon Paper 


Typewriter, pen, Pencil and Full 


Guaranteed Non-Sm ut. 
Long-lasting, Clean Writings. 


Typewriter Ribbons 


Fer all makes of machines. Will gtve best 


























© WHY DO YOU NOT 


add a line of OFFICE WIRE 
GUODS to your Stock of Oftice 
Applianvces? 

You will find ita money mak- 
ing line, which sells itself on sight 


Send for Catalog 50 
a and discounts. 
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PROGRESSIVE WIRE GOODS CO. inc. 520 Commerce St., Phila. Pa. 
STYLE 


The Proudfit “35> 


A BINDER FOR AUXILIARY RECORDS 








Neo Posts or Thongs. Flat Opening. 





Proudfits for Every Loose-Leaf Purpose. 


LZ oosEJEAF G 


Pactory and Main Office: 
Lyen and Campau Streets, Grand Rapids, Mich., U.S. A. 





New York City St. Louis, Mo. 
Boston San Francisco, Cal. 
faliedeiphic,, > Branches 4 Kansas Ci. Mo. 
Toronto, Can \ Birmingham, Ala. 
Washington, D.C. Ft. Wayne, Ind. 
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(By Special Correspondence.) 


Boston, Mass. 

Herbert W. Doten, formerly of the Do 
ten-Dutton Desk Company, has withdrawn 
his interests in that company and has 
opened an office in the John Hancock Build- 
ing, Boston, on his own account. His busi- 
ness will be the supplying of offices and 
banks with equipment. 


Bridgeport, Conn. 

An office supply department has been 
added to the business of Hayes & Betts, 
Bridgeport. The Macey line of office furni- 
ture and the products of the National Blank 
Book Company are handled by this firm. 

Camden, N. J. 

The American Feedograph Company is a 
new firm in Camden, capitalized at $100,000. 
The incorporators are William H. McArdle, 
Robert B. McArdle and Siegfried Mulver- 
stedt. The company will manufacture office 
furniture and fixtures. 

Chicago, Il. 

The Derby Desk Company’s Chicago 
branch had on display in their windows re- 
the handsome furniture purchased 
for the new City Hall. Finer pieces of fur- 
niture than these are seldom seen. The 


Mayor’s throne-like chair and the settees 
and desks were all distinctively rich, both 


in quality of materials used and in work- 
manship. This furniture is in oak, with lux- 
urious green leather upholstering, and is the 
product of the Derby Desk Company’s fac- 
tory 


cently 


oo “2 


J. C. Hills, president of the Peck & Hills 
Furniture Company, has been spending 
some time on the Coast recently in the in- 
terests of the company’s business. The Oak- 
land branch has been moved to San Fran- 
cisco, and hereafter the Oakland quarters 
will be used for the finishing of chairs. Mr. 
Hills has been supervising the work and 
also has spent some time in Los Angeles, in 
the interests of that branch. 

* 2 ¢ 

Fire destroyed one of the small ware- 
houses of the Peck & Hills Company early 
in the morning of February 22. The build- 
ing was a one-story iron-clad frame struc- 
ture and was located at Goose Island, on 
the north branch of the Chicago River. The 
loss was about $10,000, and was reasonably 
covered by insurance. The other buildings 
near were not damaged. 


Detroit, Mich. 

Gleeson Murphy, who resigned his posi- 
tion as head of the publicity department of 
the Murphy Chair Company, Detroit, the 
middle of February, is now connected with 
the General Motors Company of that city in 
the same capacity. 





Dubuque, Iowa. 

A factory employing at least 500 hands i- 
promised to Dubuque by the Brunswick 
Balke, Collender Company. The one-story 
buildings are to cost $150,000 and will occu 
py 225,000 square feet of floor space. Offic: 
fixtures will be a feature of the manufa: 
turing program 

Rockford, IIl. 

The capital stock of the Rockford Desk 
Company has been increased to $125,000 
The size of the manufacturing plant has 
been doubled. 

San Francisco, Cal. 

The Library Brueau, at San Francisco 
which recently sold its desks and office fur 
niture to the H. S. Crocker Company, ha- 
decided to continue to handle its line ot 
filing devices and office specialties. It has 
not definitely decided as to location and is 
still at the same quarters, but with the dis 
posal of part of their stock they do not need 
so much space. An effort is being made t 
lease a portion of the store. 

* * * 

J. L. Harrington, department manager for 
the H. S. Crocker Company, spent several 
weeks in Los Angeles recently. 

Westfield, Mass. 

The firm of “Connors,” in Westfield, has 
been busy for the last few months remodel 
ing their store. It is now practically a re 
built place. The company expects to go int: 
the commercial stationery business mor 
actively than heretofore. 


BOORUM-PEASE BUY S. & T. BUSI- 
NESS. 


The Boorum & Pease Company, of Syra 
cuse, New York, has purchased the busi 
ness of the Sieber & Trussell Manufactur 
ing Company, of St. Louis, Mo., and wil 
conduct the business at St. Louis under the 
mame of the Sieber & Trussell branch of 
the Boorum & Pease Company. 

The Sieber & Trussell Company is on 
of the well known loose leaf manufactur 
ing concerns of the country. It was organ 
ized some years ago and its officers at the 
time the company was were James 
Dawson, president; J. C. Dawson, assistant 
to the president, and F. W. Risque, secr« 
tary and treasurer. 

The company has a well equipped plant 
at 4000 Laclede avenue, St. Louis, and 
manufactures a very high grade line of 
goods. It had branch offices in various 
parts of the country, and in London, Eng 
land. 

The addition of the Sieber & 
line to the lines of the Boorum & Pease 
Company strengthens the already strong 
hold of the latter company upon the loose 
leaf field, and makes them now an even 
more powerful factor in loose leaf than 
they were before. 

The management of the Boorum & Pease 
Company is characterized by a high degree 
of energy and progressiveness, and their 
goods are distinguished for variety and ex 


sold 


Trussell 


cellence 
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PROGRESSIVE SOUTHERN FIRM. 


One of the most wide awake concerns in EVERY LOOSE LEAF LIES FLAT WHEN USING 
the South is the Selma Typewriter Ex- G 
aidan af Saba Albis a Ee | THE IMPROVED UNIVE BOOK RIN 
liam S. Monk is the secretary and treasurer Open Sidewise 5 It meets every requirement for the 

E : Si From A to B temporary bindir ig of student's 
and George L. Normand is general man- Coniston and stenogra er's note books, 
ager BtoA and various loose leaves. Simple, 

strong and neat Made in four 

The partnership between these two gen- | A light #...% oo ae Thee 
tlemen was formed recently to enable them | 1 inches; No. 2, 1} inches diam- 

eter, light weight; No. 2, 1y, inches 
to handle the trade on a much larger scale jiameter, heavy weight. Unjointed 
ring, 14 inches diameter. 
Patented Nov. 24, 1908 Write for particulars. Patented Feb. 4, 1902 
OTTO KELLNER, JR.., 4028 STATE STREET, CHICAGO 











WARNING 





| Having acquired the exclusive rights 
| under Pat. No. 856177, dated June 
| 4th, 1907, on the Telephone Tablet 
heretofore sold by S. 1. Atwater under 
the name of Ever-Ready Memo. Pad, 
we wish to notify the trade that we 
will protect our rights against any in- 
sais tiie dais cai I. dig fringements. It will hereafter be known 
Selma agency for the Royal Typewriter. as the Modern Telephone Tablet. 


They expect with the help of the Atlanta 


mma mics ma" | THE HOGE MFG. COMPANY 


108 Fulton Street . . NEW YORK CITY 


HE NELSON CORPORATION 

INK EXCLUSIVE MAKERS OF EVERY KIAD 
AND STYLE OF lOOSE LEAF BINDIN 

ERASING FOUNTAIN PEN | (DEVICE FOR THE RETAIL TRADE. 





W. S. MONK. 























RVLED AND PRINTED SHEETS FOR SAM 
Removes Blots, Errors, Ink 445 WELLS ST. CHICACS. ILL.V.S.A. 
Stains, Tobacco Stains, Etc. ~ =e 4 V2. 
PRICE 75c. The dealer’s best investment with 
TALLALA MFG. CO. $1.50 
TALLADEGA, ALA. is a subscription to Orrice APPLIANCES. 
i I thod k thoroughl 
eee ae Fav on the Office yen se 5 Busieeds. 























WAX SEALS 











@ -% SEALS x NOTARY a CHECKS 


ri 





GEORGE L. NORMAND. 


© ARE 9 AGENTS FOR i a 
WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 


NAME PLATES, METAL CHECKS, 
a RUBBER STAMPS, Etc. 
‘ WRITE FOR CATALOGUE 
aa MEYER & WENTHE 


ruary, March and April banner months for 
the Royal typewriter in the Selma district. 
Mr. Monk, by the way, is the president of 








the Central Alabama Dry Goods Company, 

recently organized, and is also a director 

and assistant cashier of the City National 12345 92 DEARBORN 8T. 

Bank of Selma. NUMBERING MACHINES CHICAGO RUBBER : | 
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rags. But there is 


qT 


in their making. 


from white goods factories. 


Test 


HE best papers for business stationery are made of 


papers, because there is a difference in the rags used 


Strathmore 
Parchment 


is made entirely from clean scraps of new cloth purchased 


Papers made of old rags can never have the clearness and 
crispness, the pureness and brightness of color, the snap 
and strength possessed by STRATHMORE PARCHMENT. 
Neither do they have the Parchment Finish of STRATH- 
MORE PARCHMENT—for it’s a real parchment surface. 


Since it will profit you to sell a quality paper for business 
stationery, you should choose the best of the good papers. | 
STRATHMORE PARCHMENT is enough better than all 
other papers to deserve your preference. 


The Strathmore Parchment 


great difference in these 


Write for 


Book 








The “Strathmore Quality” Mills 


Mittineague Paper Company ! 
MITTINEAGUE, MASS., U 


S. A. 








Mr. Monk is an old war horse in the 
typewriter game, having handled the 
agency for various makes of machines in 
the South for the past fifteen years. He 
is regarded as one of the best salesmen 
south of Mason & Dixon’s line. 

Mr. Normand is a native of Bridgeport, 
Conn., and was practically brought up in 
the typewriter business, having served some 
ten years in the building and rebuilding of 
the various standard machines. He is re 
garded as one of the best experts on type 
writers in the South. Mr. Normand has 
also made a good record as sales manager, 
having sold 317 machines of various makes 
in eleven months. Most of these were in 
dividual sales. 


} 
The Selma Typewriter Exchange handles | 
besides the Royal typewriter a complete 
line of rebuilt machines, does general re- | 
pairing of typewriters, cash registers, etc., | 
and handles the Wales Adding Machine, | 
Herring-Hall-Marvin Safes and Steel Cab- | 
inets, and is the agent for the Buckeye 
brand of ribbons and carbons. 








The Buckeye Ribbon & Carbon Com- 
pany, Cleveland, Ohio, are very optimistic 
over the future of their new improved type- 
writer ribbon, which it is claimed has re- 
markably practical service-giving qualities. 
The manufacturers say it will probably 
startle the carbon and ribbon world when 





it is introduced to the trade. 





DRESSING THE SUCCESSFUL WIN- 
DOW. 





By Ernest W. Arnold, of Hooper, Lewis & 
Co., Boston, Mass. 


HE making of a successful window 
display is a study for which few 

rules can be laid down that will 
govern more than one locality. There are, 
nevertheless, some things which should al- 
ways be kept in mind. 

The window dresser should not only 
know his stock but he must likewise know 
the class of people who pass the store most 
frequently, and to whom his windows must 
appeal. 
lar customers who trade _ there 
much regard to the windows, but no store 


ever achieved a very considerable success 


without 





ERNEST W. ARNOLD. 


from this class of trade alone. New trade 
must constantly be sought for and secured 
if the business of the store is to grow and 


become established upon a profitable foot 
ing. The most direct method of attracting 
new trade is by means of the display win 
dow, which some one has called “the eye of 
the store.” It is not only the eye of the 
store but it is the strongest sign manual 
of character also. Slovenly windows argue 
a slovenly store and a careless storekeeper. 

If the display windows are on a street 
leading to a large railroad terminal, where 
hundreds of people pass through the city 
each morning and pass the windows on 
their way to work, passing them again on 
their way home, the window dresser should 
display his goods with the idea of ap 
pealing to these people. The part of the 
windows most conspicuous to the people on 
their way to work should display a line 
of goods for office use, and on the other 
hand, the people on their way home should 
be attracted by means of goods for home 
use. 

The display, to attract these people, need 
not take the whole window, but just a con- 
spicuous place in the foreground. The 
goods must be carefully selected and care- 
fully arranged, because people who are 
hurrying by will not stop unless the dis 















































Sf. oe 
Shipped 
Knocked Down 


Instantly assembled 
without tools or 
screws 


Absolutely rigid 
when set up 














SLIDE DOOR BOOKCASES 
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The freight you 
save is added to 
your profit . . 








(Foreign Patents Applied for) 


MEET ANY COMPETITION—-ANYWHERE! 




















ALL POPULAR WOODS 
AND FINISHES 








See New Catalog 
ad ai 


Two Complete 
Lines 


SECTIONAL 
BOOKCASES 











Saving of Material and 


SACRIFICE OF QUALITY 
Economy in Construction N fe T Mak 


es the Low Prices Possible 


Like all meritorious and practical products, these sections are very simply 
constructed. 
The ends are doubly hinged to the bookshelf with heavy concealed hinges. 
The back panel slides into grooves and locks the sections rigidly and 
absolutely square. 
Two metal framed doors slide right or left in steel lined grooves. 
There is no friction, no unnecessary noise—no door trouble. 
Anyone can assemble a stack of cases instantly—without tools or screws. 


The Section 


“et The Stack 

Five of these sections when knocked 
down flat occupy the space of one set up 
section. This saves four fifths of your 
ware room space—tmeans more stock in 


your present space—resulting in prompt 





delivery from stock. 


STANDARD AND MISSION STYLES 








FULL AND THREE QUARTER 
LENGTHS 











" 
Be 


MANUFACTURING CO., 
162 Union St. 
MONROE, MICH. 
NEW YORK OFFICE 
108 Fulton St. 

A. H. DENNY, Manager 


Address Mail to Factory 
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No. 421 


THE STANDARD OF COMPARISON 


Wherever letters are filed ‘* No. 421" is well and 
favorably known. An extensive advertising campaign 
covering a number of years has educated the public 
to compare other files with this standard cabinet. 

We sell the higher priced ones too—but you often 


have a customer who wants one “ for a little less.’’ 


ffi FILING DESK 


Put yourself everlastingly “‘right’’ with the 
young people just opening offices by showing them 
how all the filing drawers they need can be combined 
in their flat top desk. They will buy filing cabinets 
later from you. 

See the illustrations and descriptions of the nine 
kinds of_filing drawers, choice of which we furnish in 


Filing Desks, in catalog ** D.”’ 











SELL 


Four Complete Lines of Filing Devices—At a 
Wide Range of Prices 


fee “500” LINE 


Compact Filing Sections 


A Section for Every Purpose 











P MONROE, MICH. UGA 


If the “Soo? Tew were 
the only line of filing devices 
we made, there isn’t a section 
we would add or any change 


we would make. 

There are now 27 kinds of 
sections, each for it’s specified 
purpose. 

Your customers buy the fil- 
ing capacity they need for pre- 

sent use, and no more. They 
come back for additions. 
Beautifully finished sec- 
tions of handsomely flaked 
quartered oak and birch 
mahogany. Durably con- 
structed. Are half the size 


and align with Horizontal sec- 





tions shown opposite 


fe SWINGING DESK STAND 


Sf vis Swinging Attachable Desk Stand is a handsome, well designed attach 
ment for typewriters, reference books, adding machines, etc. Its construction is 
mechanically perfect. It looks lighter but is stronger than other stands. 

Locks instantly, rigidly—where you want it 


See des« ription in catalog ** D.”’ 











fie Filing Desk With 
Swinging Stand 












































BUSINESS FURNITURE 


4f< Horizontal Line 


Sectional Files 
A Complete Line 














This line is the result of a 
demand for a few filing sec- 
tions to stack up with the 
ever popular #fee Sec 


tional Bookcase. 


The line is now sold in 
competition with other high 
cl!ass horizontal units—it 
sells because it has greatet 
filing capacity, is more sub~ 
stantially constructed and 


of more handsome appear- 


aaa4a8 


ance—better value in every 
respect than other horizontal 
lines. 

Ouartere d oak only, 
carried in stock in waxed 
golden finish, dull brass 


trimmed, 





Get our Catalogs “‘D’”’ and “E”’ 


Get catalogs ‘‘ D”’’ and ** E’’ and get posted on four of the best selling—most service 


able lines of filing cabinets, stationery supplies and two lines of sectional bookcases 


No matter what lines you sell now you can handle some Slim products to better 


advantagt 





Sfeis “1220” Line 


This is the higher grade line— 
it costs more money than the ‘* 421’ 


and rightfully. 


Cabinets have quartered oak 
front and top—sides and back are full 


panelled plain oak 


Drawers roll on double jroller 
bearing supports—operate freely, 


without friction or unnecessary noise. 


Nine kinds of filing drawers are 
made to fit three heights of cabinets— 
a drawer for almost every filing re- 


quirement. 


See the line for letters, legal cap 





papers and invoices in a variety of 


capacities, golden oak or birch mahog- 





any in catalog ‘**D.’’ 





No, 1220 


A high grade file which sells at a reasonable 
price—at a liberal profit to you. 





Do you know our co-operative advertising 
magazine ‘** Office and Home?’’ YOUR house 
organ? Ask us to tell you about it. 





We supply the advertising helps that make 
Sf goods go in your territory. 








The fz M’tg Go. | 
MONROE, 162 Union St. MICHIGAN : 


NEW YORK OFFICE 
108 Fulton St. (Address mail to factory) 





oi Paty 


























+, 4, STATIONERY SUPPLIES 
Sf cle Are Ready Sellers 


Catalog ** D’’ has 64 pages describing one of the most varied and 
complete lines of stationery supplies, aside from the four complete lines 
of filing devices described on preceding pages. 


Have you your copy? 
ifee LEDGER AND ACCOUNT FILE 


This is one of the most practical ‘“‘short’’ account files on the 
market. Topand bottom are beautifully finished, quartered golden oak. 
Arches are heavily nickel plated. Indexes are linen reinforced. 

You can sell them in your town. 











FIBRE BOARD 


Card Index 
OUTFITS 


We 





In this line we 
offer 3x5, 4x6, 5x8 
card index and 4x9 
check file trays. In- 
expensive yet dur- 
able, light yet wear 
resisting. The out- 
fits including 
guides are inexpen- 
sive and net youa 
liberal profit. 








Sf ces FIBRE BOARD 


VERTICAL FILES 
and 
TRANSFER CASES 


These files are made in 
letter and legal cap sizes. Ends 
are of wood, making the file 





very serviceable. 

Used extensively either as 
vertical files or as transfer cases 
for letters or folded documents. 











y cin “MIDGETS” WITH OR WITHOUT COVER 


GOLDEN OAK 
Natural Beech 
Birch Mahogany 








Five standard sizes of these use- 
ful little outfits make the line very 
complete. 14x3, 2}x4, 3x5, 4x6 and 
5x8 sizes, each equipped with guide 
cards and record ruled index cards. 





Get our quantity prices. 





Slice CHECK AND NOTE FILES 


Nine Styles of Check Files Shown in Catalog ‘“‘D”’ 


We havea check file 
to meet almost every re- 
quirement. 

Whether your cus- 
tomers want a small 
note file or ‘*‘ tickler’’ 
or a large sectional out- 
fit of unlimited capacity, 
we can supply you—and 
offer a larger choice than 
can be found elsewhere. 











Sf INVOICE AND SCRAP BOOKS 


The leaves of these books are glued and riv- 
eted into grooves in oak backs. Leaves can’t pull 
out. There is a large variety of bindings and 
several sizes. 

No. 99 Scrap Book is the most recent addition 
to the line. This is an inexpensive article which 
can be sold for 25c at a reasonable profit. 

Artistically bound in either red or drab 
Vellum de Luxe. 120 leaves -14 in. back. 

Packed four to package. Order a sample 
package with your next order. 





CLIPS 
Three Styles 


Wie 
y Aa Clip é 

Sf ee Gem Clip 
ff > Herculean Clip 


Each of these Clips is the leader of its class. 

Highly polished nickel steel spring wire— 
accurately made ; will not tangle in the box. 

Put up in several styles of packages to meet 
your trade’s requirements. 

Sie Gem Clips furnished with your im- 
print if bought in specified quantities. 














Sic POSIAL BALANCE SCALES 


LIKE ALL OTHER 
Yfee Products 


Made by us in our 
factory—guaranteed 
accurate — 








Three sizes of scales are made 
weighing up tol lb., 2 lbs. and 4 lbs. 
respectively. Beam, pan and weight 
highly polished and lacquered brass 
Base, black enamel. No springs to 
get out order. You can sell some. 








There are *“‘top’’ and *‘bottom’’ sections ; ** tops’’ are purchased 
first and ‘‘bottoms’’ added as required. Made in golden oak and 
birch mahogany. Madein 3x5, 4x6 and 5x8 sizes. 

Your customers will thank you for recommending them, 


















































play is original as well as appealing to their 
needs. 

I find that a large display of one line of 
goods has a more lasting effect than a mis- 
cellaneous display. It is interesting to note 
that there are often many inquiries for 
goods weeks after a large display has been 
shown; while a miscellaneous display, in- 
cluding many different articles, makes no 
lasting impression whatever. 

sy a large display of one line of goods I 
do not mean that an entire stock should be 
given to one window, repeated many times, 
but to articles closely related to each other. 
A catch display in the center of the window 
to attract people who are hurrying past, 
surrounded by a display of one line of relat- 
ed goods, works very successfully. 

The season of the year must always be 
considered in choosing both the display and 
the color of the background. Warm colors 
should be used in windows to contrast with 
the dull gray of the winter landscape and 
the chill of the winter air, and cool colors 
should be used in summer as a relief from 
the vivid brilliancy of the summer foliage 
and the heat of the summer day. A bright 
red display is anything but attractive on a 
hot summer day, while a window with a 
pale green background does not appeal to 
one when the thermometer is near zero 
The sale of an article can be spoiled by 
displaying it on a wrong color. 

I have found that the selling pewer of a 
window display is lost after it has been be- 
fore the public two weeks, and in certain 
localities a catch display can be changed as 
often as every day with success. 

One could easily write 2,000 words on the 
subject of window display and many more 
thousand words after that, but as in a!l oth 
er things, experience is the best teacher, so 
the successful window trimmer of gonds 
must learn in that way and can be taught 
the leading principles and practices in th« 
art by no other method. 


DESIRES TO CORRESPOND WITH 
MANUFACTURERS. 

L. S. Toole, of Chicago, until recently 
the representative of the Sieber & Trussell 
Company of St. Louis, desires to corre 
spond with manufacturers of good office 
specialties with a view to taking up the 
representation of a few lines in Chicago 
and vicinity. 

Mr. Toole is a man of rare experience as 
a manufacturers’ agent, and understands 
the stationery business and the office appli 
ances lines very thoroughly. He has a 
wide personal acquaintance among the deal 
ers in this section of the country, and is 
admirably equipped to represent specialty 
manufacturers successfully. 





Worrying over troubles only fattens them. 





A man’s business should also advertise 
his advertising. 





The best way to get rid of the fellow who 
wants to give advice is to give it to him 
first. 
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Do Not Repeat 
Mistakes Of 
The Past 


If you need new office equipment, replace the old 
with metal furniture—and protect your valuable 
correspondence and office records from fire. 


BERGER’S 
Metal Furniture 


replaces any wooden cabinet or desk. It is economical—presents a hand- 
some appearance—and its finish facilitates sanitation. It operates with the 
mechanical precision possible only with metal, and cannot warp, split nor 
swell, It endures indefinitely longer than wood and your annual fumiture 
depreciation allowance need be slight. 





This furniture is a far better investment from every view- 
point. Write for our book—**Metal Furniture’’ 
so that you may have it on hand for ready reference. 


The Berger Mfg. Co., Canton, 0. E& 


Agencies in all principal cities. 
Eastern Display Rooms; 22nd St.and 11th Ave., New York 
Western Display Rooms: 33 Dearborn St., Chieago 
New England Disptay Rooms; 286 Devonshire St., Boston, Mass. 


























Are You Handling a Line of 


OFFICE CHAIRS? 


Chairs are a necessary part of all office equip- 
ment, and any dealer who is not selling office 
chairs is missing a source of big profit. 







Write us to send you some 
details of the cost to install a 
complete line suited to your 
trade. 

**COOK”’ chairs have a rep- 
utation that will make an addi- 
tional asset for your business. 

They are well made, and con- 
form to all the requirements of 
a good ‘‘trade”’ line. 

We protect the dealer, give 
prompt shipments, and carry 
complete stock to take care of 
rush orders. 


Write at once for catalogue 
and fall particulars. 


Cc. A. COOK CO., MANUFACTURERS 


16-28 Osborne St., Cambridge, Mass., U. S. A. 
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EUREKAEYE SHIELD 


SAVE YOUR 
BREAD WINNERS 












The Eureka 
Eye Shade 


protects the eye 


on all sides. Made of Green Cel- 
luloid, neatly bound. Costs 25c 
each. Sold by all dealers. Manufac- 
tured by Chicago Eye Shield 
Co., 128 So. Clinton St. 
Chicago, lil. 
















Sixty Sheets of Paper 


can be held together by 


The VISE CLIP 


No tearing, no mutilation, no losing; they 
cannot slip in any direction. Easy to put 
on or take off. Lawyers, bookkeepers 
stenographers, business men everywhere 
use the Vise Clip. Made of solid steel, nickel finish 
Send 10 cents for a sample box. 


THE H. C. COOK CO., Ansonia, Conn. 























The housewife knows thet two pins are 

necessary to attain the desired result. 

Business men apprecia'e the value of 
the double r-inted 


SUPERIOR 
PAPER FASTENER 


Made in Two Sizes, No. 1 and No. 2 


The pape The double 
are held in gtipping 
p ermanent capacity 
position akes them 
They can't different 
pivot. from all 

others. 
-—_ 





Write for samples and prices. 


SUPERIOR MFG. CO., Sidney, Obie, U.S. A. 








wd 
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(By Special Corresnondente.) 


Brcckton, Mass. 

Andrew L. Hunter, who was formerly 
manager of the Morey Stationery Company, 
of Brockton, has been appointed receiver. 
It'is reported that the company’s debts will 
be paid in full and the affairs of the com 
pany wound up 

Chicago, IIl. 

Harry L. Ruggles, of H. L. Ruggles & 
Co., with his family, left Chicago in Febru- 
ary for a month’s visit in Los Angeles, Cal., 
with his mother 

* * . 

Extensive changes have taken place in 
the offices of the J. W. Butler Paper Com- 
pany, Chicago. The offices used by the pur- 
chasing department have been taken out to 
give way to the fancy stationery and coun- 
try sales department, and the purchasing 
department quarters have been moved to 
the second floor. The change is a decided 
improvement. 

~ * + 

Herman J. Funk, formerly with A. C. Mc- 
Clug & Company, is now store manager for 
the growing firm of Burr Vack Company, 
330 Wabash avenue, Chicago. Mr. Funk 
was with McClurg’s for eleven years. 

* * * 

The offices of the Carter’s Ink Company, 
River street, have been enlarged and im 
proved recently. The new fittings make the 
place look very attractive and prosperous 

- * * 

S. E. Collins, who for over two years was 
a partner in the business of Collins & Good 
man Company, stationers, has accepted a 
position as manager of Cameron, Amberg 
& Co. Mr. Collins was formerly employed 
by this company for seventeen years. Mr. 
Goodman will continue with the Collins, 
Goodman Company business. 

Columbus, Ohio. 

Fire did $1,500 worth of damage to the 
North American Supply Company’s station 
ery store recently. 

Holyoke, Mass. 

The factory of L. D. Van Valkenburg, 
pen and pencil clip manufacturer, has been 
enlarged to almost double its former size 
Mr. Van Valkenburg’s son looks after the 
manufacturing of this rapidly growing con- 
cern 

*” * * 

William Reardon, general superintendent 
of the American Writing Paper Company, 
died in Holyoke, Mass., on February 4. Mr 
Reardon was sixty-five years old and was of 
Scottish birth. He had been with the Amer 
ican Writing Paper Company since it began 
business in 1899 and was a director since 


1904 


Hopkinsville, N. Y. 

A new book and stationery store at Hop 
kinsville, N. Y., is that known as the D 
W. Kitchen company, which has lately 
been incorporated with a capital stock of 
$10,000. Rubie Dick Kitchen, D. W. Kit 
chen and T. Beale Smith are the incorpora 
tors. 

Milwaukee, Wis. 

The Wisconsin Book & Stationery Com 
pany, of Milwaukee, has sold out its entire 
stock to the Boston Store, and will retir« 
from business. 

New York, N. Y. 

The Weeks-Numan Company, New York, 
have placed their contract for 1912 calendar 
pads and expect to be ready to ship them 
by July 5. 

Norwich, N. Y. 

Fire destroyed the store owned by W. H 

Griffin at Norwich, N. Y., recently. 
Philadelphia, Pa. 

The Owens-Storer Blank Book Company 
moved into their new store at 22 South Fif 
teenth street on February 13. The company 
will devote their attention henceforth par 
ticularly to the retail business. The com 
pany will lease its present quarters on Mar 
ket street. 

Pittsfield, Mass. 

A. W. Eaton, of the Eaton, Crane Pike 
Company, Pittsfield, Mass., and Miss Kath 
erine Learned of that city were married re 
cently. The good wishes of a host of friends 
are being extended. 


Rochester, N. Y. 


Fred D. Alling, a prominent Rochester 
ink manufacturer, died recently in Hahne 
mann hospital, after an illness lasting a 
month. 

San Francisco, Cal. 

The Consolidated Stationers’ Company 
formed a couple of years ago and located 
in the Chronicle Building, is reported t 
have gone out of business. 

* * * 

Jack Macauley, representing the ink lines 
of the Carter’s Ink Company, returned from 
Australia early this month, and left imme 
diately for the Northwest. 

* * * 

The L. E. Waterman Company has leased 

a new store at 17 Stockton street. 
Spokane, Wash. 

The new building of the John W. Grahan 
Company, at Spokane, is about completed 
The old four-story building was damaged 
by fire last fall and the company, in rebuild 
ing, have enlarged it to six stories, and have 
added other improvements. The Grahan 
Company are well known in and about 
Spokane. They do a large wholesale busi 
ness in all kinds of paper products besides 
carrying a general stationery line 

~ * ~ 

5 
stationery houses of Samuel Ward & Con 
pany and Hill, Smith & Company, Bosto1 
is now devoting his interests to the John \ 
Graham Company, of Spokane 


Berry, formerly connected with the 
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LOOSE LEAF™7 





(By Special Correspondence.) 


Chicago, IIl. 

The Nelson Corporation, of Chicago, is 
running night and day to supply the wants 
of their customers. The company recently 
found themselves in need of more space to 
keep up, and as this could not be had it was 
decided to put on an extra force of girls 
between the hours of 6 p. m. and midnight 


Kansas City, Mo. 
Hawkins is on the road tor the 
Hamacher-Hawkins Manufacturing Com- 
pany, Kansas City. He is carrying samples 
of the complete line of “H-H” ring books, 


H. &. 


the addition of 1%4 and 2-inch books making | 


the line more extensive than heretofore. 


Portland, Ore. 

R. B. Wells, who went to Portland, Ore., 
last month to open an office for the Bailey 
Specialty Company, agents for the Proudfit 
and other lines, has located in the Roths- 
child building in that city. Mr. Troy of this 
company is opening an office in Los Ange- 
les. The company handles all kinds of loose 
leaf work, and is taking orders from the 
trade for a line of loose leaf machinery. 


San Francisco, Cal. 


The Bailey Specialty Company are plan- 


ning to establish their trade throughout the 
entire Coast territory and with that purpose 
have opened an office at Portland, Ore., 
through which much of the Northwestern 
territory business will be done. 
* * * 

Clark Wise & Co., who for many years 
have been in the piano business in San 
Francisco, have about closed a deal to sell 


ut this business, and intend in future to | 


give their entire attention to the Hoosier 
Account Register, for which they have tak 
en the Coast agency. They have ample cap- 
ital and intend to go into the new line on a 
large scale. 

Springfield, Mass. 

The Jones Improved Loose Leaf Spe- 
cialty Company, of Chicago, have opened a 
branch plant at Springfield, Mass., in order 
to care for their increasing business in the 
Eastern territory. 


SUCCESSFUL TYPEWRITER STORE. 

During the past several years many type- 
writer ventures have been launched in Wil- 
mington, and one of them among those 
which have withstood the tests of time and 
competition is the Typewriter Supply Com 
pany, conducted by J. T. Runge, who-says, 
People insist upon my remaining in the 
typewriter business in some capacity.” 

It is understood from a reliable source 
that he contemplates considerable enlarge- 
ment of his commercial affairs at an early 


date 
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Had these poor fel- 
lows ordered 


Keller's Inks 
Mucilage 
Photo Office 
Paste ana 
Sealing Wax 


last Fall, they would still be doing business at the 
old stand. 


For Sale by All Stationers. 


The Robert Keller Ink Co. 


DETROIT, MICHIGAN 

















We §stationers 
might as well hang 
together, we can 
not do business 
without Keller’s 
Inks. 


(AS. 6: it 


—— 























How Do You Put Your Name Plate on Your Product? 


Are you using a dull, unattractive metal or celluloid name plate that you cannot decipher five feet 
away and which is expensive to apply? Why not consider 


MEYERCORD DECALCOMANIA TRANSFER NAME PLATES 


right now? They can be applied in a jiffy onto wood, glass, fron or japanned suifaces. Any size 
or style of design can be reproduced in beautiful colors and gold. Can be put underneath a coat 
of varnish if desired. Used by all leading manufacturers of office appliances. 


Write today for Samples. Sketches Free. 


THE MEYERCORD Company, INc., 
American Manufacturers of Guaranteed Decalcomania Products 
Branches in All Large Cities. 


Main Offices: Suite 1107-1112 Chamber of Commerce Building, Chicago, Illinois 














P+ OTA AVATAY, 
BORK 


You Want 


Satisfied Customers 








A stationer who gives his patrons the 
best, is- the man who has a steady, profit 
able business all the year round. If the 
want is a basket; letter tray, single or 
in units; bill file; 





then 
Sell Standard Wire 


Company’s Perfection Line 


We make something better in our Perfection Line 
of Fine Office Paper Baskets, Letter Trays, Files, etc. 
High-grade Plated Finish. Our illustrated catalog 
free for the asking. 

Order from your Jobber. 


line, then write to us. 


THE STANDARD WIRE COMPANY 


New Castle, Pennsylvania 





VCE N 
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If he does not have our 
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IMPORTED BRUSHES 











STATIONER’S TRADE a 
TRIDENT BRUSHE 
SxC | 


it 


We carry im stock German Water Color Brushes. 


Ow imported line of these is unexcelled for 
and finish. They are of excellent value. )Sizes 


one te eight. Samples and prices sent on application. 
WB CAN SAVE YOU MONEY 


JAMES H. RICE CO. 


Mlineois and St. Clair Sts. 























CHICAGO, ILL. 













Preserve 
your 
Magazines, 
Telephone 
Directories, 
Official R’y 
Guide 






YOU NEED 
/ A TORSION 
BINDER 







STATIONERS AND NEWSDEALERS 
if you are not handling the 


TORSION BINDER 


ae arelosing money. For Reading Table use—sells to 
be, Y.M.C.A.’s, Libraries, Colleges, Reading Rooms, 
Elks Physicians, Lawyers. Write for free 
eatalog “K” 








Barrett Bindery Company, Chicago 














Are You After 
British Trade ? 


If so, advertise in the “ Stationer 
& Printer”—the paper read 
by the good class Re- 
tailer and Whole- 
saler. 


Specimen Copy and Rates on Receipt 
of Post Card. 


STATIONER & PRINTER 


160 Fleet Street 








LONDON, ENG. 
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NEW BEAUMEL ERASER. 

The accompanying cut gives about a 
three-quarter actual size illustration of the 
Monarch Pocket Eraser, placed on the mar- 
ket by the D. W. Beaumel Company of 35 
Ann street, New York. This is one of the 
most useful articles ever made for the pur- 
pose and is of rare utility to all bookkeep- 
ers, typewriters, students, etc., as it does 


not mutilate the paper. By removing the 
cap when in use and replacing on the plug 
end it forms a perfect handle. The steel 
blade is made of the finest crucible steel 
obtainable and equal to the finest tempered 
knife blade. This little article has been on 
the market for some time and is found on 
sale at stationers and druggists, but its real 
merit and convenience have never fully been 
appreciated by dealers and consumers. The 
manufacturers will send samples upon re- 


quest. 





“yY AND E” MEN MAKE STEREOPTI- 
CON ADDRESSES. 

A number of men in the big “Y and E” 
organization are addressing various com 
mercial organizations in different parts of 
the country, and their addresses are report- 
ed to be of unusual interest because of the 
beautiful stereopticon slides which are used. 

Following. is a schedule of recent and 
coming addresses to be made by various 
“Y and E” men: 


Feb. 13th—Addresses before the Acad 
emy of Science, Rochester, N. Y., on “Of 
fice Systems,” by Roland Cole, manager 
System Department. 


Feb. 16th—Address before the office em 
ployes of “Y and E” at Power Hotel Din 
ner, by Roland Cole, manager System De 


partment. 








Feb. 20th—Address before Chicago Cred- 
it Men’s Association, Mid-Day Club, Chi- 
cago, Ill., by Roland Cole, manager System 
Department. 

Feb. 28th—Address before the advertis- 
ing class of Rochester Business Institute, 
on “Advertising Department Organization,” 
by Edward S. Babcox, advertising man 


ager. 


Mar. 9th—Address before the New York 
Rotary Club on “‘Y and E’ Products and 
Sales Policies,” by R. E. Rose, manager 
New York Branch 

Mar. 13th—Exhibition of stereopticon 
slides and talk before the factory foremen 
of “Y and E,” by Roland Cole, manager 
System Department. 

Mar. 20th—Talk before the advertising 
class of the Detroit Y. M. C. A. on “Adver 
tising Departament Systems,” by Edward 
S. Babcox, advertising manager. 

Date not set yet.—Address before the 
Pittsburg Credit Men’s’ Association, 
“Simple Systems for the Credit Man,” by 
Roland Cole, manager System Department 





POPULAR DESKS. 


The cut shown on this page is a picture 
of one of the most popular sanitary roll top 
desks made by the Evansville Desk Co., of 
Evansville, Indiana. 

This desk is of the low top pattern, and 
is of handsome design, with one center 
drawer underneath the writing bed. It has 
ample compartments for stationery, envel- 
opes, paper. etc., together with a lock and 
key compartment on the right hand side 

This desk is thoroughly well made, of 
highly finished oak, and is meeting with 
dealers and others whi 


great favor from 


have been privileged te see it. 


AN EVANSVILLE SANITARY DESK. 








COMING LEADER IN RIBBON AND 
CARBON FIELD. 

F. O. Mittag, Jr., son of F. O. Mittag, 
president of Mittag & Volger, Inc., Park 
Ridge, N. J., the famous ribbon and carbon 
manufacturers, is one of the brightest and 
cleverest young men in the field. He is the 
eldest son of Mr. Mittag, and, of course, in 
the natural order of succession, will doubt- 
less be the next president of that company. 

He is liked and respected by everyone 
with whom he comes in contact, for he is 
a whole-hearted and 


whole-souled young 

fellow, with a genial and happy disposition 
F. O. Mittag, Jr., was born in 1882. He 
graduated from Rutgers College in 1906 





F. O. MITTAG, JR. 


with the degree of Bachelor of Science 
(B. Sc.), after which he took a special post- 
graduate course in organic chemistry at 
the Massachusetts Institute of Technology, 
and then put in two years at Columbia Uni 
versity, graduating from there with high 
honors as an expert chemist in 1909. 

Since the completion of his college career 
Mr. Mittag has been the chemist of Mittag 
& Volger, Inc., and has recently been taken 
into the firm, having been made an acting 
director. 

In his department, with three other expert 
chemists and dye and color assistants Mr. 
Mittag has one of the most complete chem- 
ical and dye and color laboratories in the 
United States. He is already famous for 
having produced some of the Mittag & Vol- 
ger colors, which are characterized by their 
richness and permanency. 

Mr. Mittag is one of the young men in 
the commercial and scientific fields who has 
arrived, and it is confidently expected that 
his work will increase in value and im- 
portance as the years pass. ; 





The barber is a poor business man; his 
charges do not depend upon the length of 


the whiskers. 





A man is responsible only to himself for 
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MAKING YOUR LOOSE LEAF SYSTEM 
PAY 100% PROFIT A YEAR 


And 100% yearly profit on the cost is only the regular guaranteed dividend—-not the surplus earnings—that 


you can make your loose leaf system pay you. Working-time is the factor that determines the expense or 
economy of your loose leaf books. There is one loose leaf binder built to make secends do the work of minutes 
—and if you make that statement to a dealer who sells loose leaf binders—he'll answer—*1000 to 1 it’s the 


He knows 


Kalamazoo his customers. 
This illustration shows a Kalamazoo Loose Leaf Binder 
holding over a thousand leaves—and yet having a three~ 
. inch extra expansion for quick, easy insertions and 
J removals. If that feature saves only three per cent of 
, your bookkeeper’s time—it saves you more than the cost 
' of the binder. And the fact is that the Kalamazoo 
Binder and Automatic Index saves from 20% to 30% to 
40% of any bookkeeper’s time—enabling him often to 
handle twice as many accounts as formerly. 


trom the experience ol 























The Automatic Index keeps your leaves flat asa table 

urface—serves every use that a tab index serves, gives 
additional reference facilities that tabs cannot give—and 
costs you less in money and in time than tabs. Can you 
afford not to know “What The Kalamazoo is Worth to 
You’? Can you afford not to mail the following coupon 
today? It does not obligate you to anything—but obli- 
gates us to prove that the Kalamazoo Loose Leat Equip- 
ment will save you money before we ask for your business 
Are you willing to let us send you that proof? It wil. 
tell you many other reasons, besides those given herel 
why the Kalamazoo Is the loose leaf binder that instead, 
of being an expense is a profit earner for you. 


We will send you full description of the Kalas gseancaaumemusueaeeuuse Sesuewesusuus 
mazoo in various bindings—with explanations i 


of how the Kalamazoo construction reduces & THE KALAMAZOO LOOSE LEAF BINDER CO., 
the time of your loose leaf work—gives you & GEO. P. Oe a Manager 
additional conveniences and bigger value for : Kalamazoo, Michigan. 
your money in every way. Just mail us the You may send me !'lustrations, description and price of the Kala- 
coupon today. . mazoo Loose Leaf Binder and pI 53 
s 
Kalamazoo ‘ NOME... ccccccevcccrccccccssccsecesesddpocecdesvesececes .* 
+ 
4 AGETOEB. ooo ccccvcnccséeendeeensncensasscubaesawe eercesces ee 
Loose Leaf Binder Co. ! “= 
| CREE ERE EEE HEHEHE EH SOEHES HOHE EEEEES etteeee 
KALAMAZOO, MICH. # (Please state on the margin, the slze of binder you are interested 1n—) 
£ and if convenient enclose sample of the loose eaf you now are using. 











pens 300 Letters 
in II 


Minutes 


And you can save the time your clerks 
now spend in opening your letters the 
slow way by hand. It is easy to get 
the routine for each day started 
promptly and keep it running smooth- 
ly when the incoming correspondence 
is handled with dispatch. 





If you do not find 
Sent on Trial. the Simplex Letter 
Opener indispensable to you after five days 
use of it, notify us and we will return your 
money and accept the return of the Opener 
at ourexpense. Order to-day, on trial, en- 
closing the price, $7.50 for the large size, 
adaptable to the opening of envel up 
to the largest legal size, or $5.00 lot the 
small size, adaptable to the ing of 
small envelopes, on this ‘‘satisfaction or 
money back” guarantee. The Simplex 
Letter Opener pays you for its purchase in 
just a few days’ work. Proveit. Try it. 
Order to-day. 


The Simplex Letter Opener 


With its aid in your office, you will 
save one-half the time of getting your 
mail opened, sorted and distributed. 
It cannot injure the contents of en- 
velopes. Is safer than a knife or 
shears. Try the Simplex Letter 
Opener, and you will never go back 
to the old way. 


Dealers and agents write at once for our 
special proposition 


JOSEPH C. HART, 


United States Distributor, 
1022 Manhattan Bidg., Chicago, Ill. 








what he thinks; he is responsible to the 
whole world for what he says. 




















152 


OFFICE APPLIANCES 




















r 


Ps RIBBON 


Ribbons and Carbons 
have created a special de- 
mand for Indeliba quality 
in every locality where 
typewriters and carbon 
paper are used. 


INDELIBA 


Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally. 


INDELIBA 


Bichrome and Trichrome 
ribbons are made in a 
variety which ensures the 
dealers’ order being filled 
every time. We are never 
“out” of any line. Rib- 
bons for any machine. 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 


Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 
department. 




















Indeliba Mfg. Co. 


ROCHESTER.N.Y. 











& CARBON 
PAPER NEWS 





(By Special Correspondence.) 


Birmingham, Ala. 

The Rebuilt Typewriter Company, of Bir- 
mingham, are handling the Du-ra-bul line 
of ribbons and carbons. They have just re 
ceived a large shipment of these goods 

Chicago, IIl. 

Melville Mundell, the well known Mittag 
& Volger representative, spent a few days 
in Chicago recently. 

Kansas City, Mo. 

One who has achieved marked success in 
a short time in the ribbon and carbon busi 
ness is Mrs. Conley, an agent for the Re- 
public-Dodge Company, in Kansas City. 
Mrs. Conley began last September, entirely 
without experience, but has developed a 
fine trade, paying all her expenses in the 
meantime and clearing off an indebtedness 
of more than $100. She pushes her business 
with vigor and persistence. Desk work is 
done between the hours of eight and nine 
in the morning and five and six in the even- 
All the rest of the time is devoted to 


ing. 
calling upon customers and getting new 
trade. Mrs. Conley has a growing business 


which bears evidence of her energy and in 
dustrious work 
New York, N. Y. 

Al. Ernst, of the International Carbon 
Paper Company, 241 Centre sireet, New 
York, has been spending his vacation at 
this late time of the year in the Maine 
woods. He was accompanied by his wife 
and a party of friends. Venison and other 
wild game were the objects of the sports- 
men’s party 

Salt Lake City, Utah. 

Gustav Schimmelpfennig, of 
Germany, has written the local Commercial 
Club regarding the location of his new fac- 
tory for the manufacture of typewriter rib- 


Hamburg, 


bons which he hopes to build in_ this 
country 
San Francisco, Cal. 
E. S. Deering, traveling for the ribbon 


and carbon lines of the Carter’s Ink Com- 
pany, spent some time in San Francisco 
about the middle of February 

* * * 


S. W. J. Matthew, representing the Rib 
bon & Carbon Company of North America, 
agents for the Neidich goods, has just re 
turned from an extended visit to Los Ange 
les. While there he placed the agency for 
this and other lines which he represents 
with the Southwest Sales Company of Los 
Mr. Matthews has taken S. C. Al 
He re 


Angeles 
ward as a partner in his business. 
ports a lively trade locally, and has just sold 
a large lot of carbons to the U. S. Navy 
Yard at Mare Island, Cal. A heavy ship 
ment of Neidich carbons consigned to Mr 


Matthew over the American-Hawaiian 


steamer line has just reached port, badly 
damaged by fire 
” * + 

The local office of Ault & Wiborg, ir 
charge of M. Levinson, is building up a fin: 
business in ribbons and carbons, having 
placed agencies in all the principal towns 
of the Coast. Mr. Levinson says the Cor 
solidated Carbon Company, the Los Ange 
les agents, are doing especially well. Th: 
Oregon agency has been placed with th« 
Northwest Typewriter Company, whic! 
moved into a new location a couple of week- 
ago. 

Seattle, Wash. 

The Lowman & Hanford Company have 
taken the agency for the goods of the F. S 
Webster Company for the Western half of 
Washington, and report a good business 


Spokane, Wash. 


Charles P. Garvin, the Mayor of Pecan 
Gap, and traveling representative of the 
F. S. Webster Company, of Boston, ad 
dressed the sales force of the John W. Gra 
ham Company on the evening of February 
17 on the importance of typewriter supplies 
as a money maker to the stationer. He also 
spoke on the different kinds and grades ot 
carbon papers and ribbons and referred i: 
an interesting way to manufacturing pro 
esses. The Graham Company, by the way 
has just taken the agency for the F. S 
Webster Company, covering the Inland 
Empire 

St. Louis, Mo. 

The. Office Equipment Mfg. Compar. 
have recently been incorporated in St. Louis 
to manufacture and deal in typewriter rib 
bons, carbons, office furniture and genera 
office supplies. 





BE JOYFUL. 

Away with lines of thought and furrows 
of care and worry! Be happy. 

The best contentment is enjoyed by a 
loving, cheerful, joyful soul. 

Joy brings health and strength to its pos 
sessor. As a pleasurable emotion, it 
strengthens the nervous and muscular sys 
tem and increases the activity of all vita! 
functions. It removes fatigue and quickens 
all the powers of body and mind. 

Joy acts powerfully upon all 
processes and works a transformation upo: 
the jaundiced dyspeptic. It expands the 
lungs which have been contracted as 
though by the strong grip of a giant hani 
through sadness or disappointment. The 
sigh of melancholy is changed to a song 
gladness With the change comes tl 
deepening and expanding of those vital 
gans and the oxygenating and enriching 
Thus, if one would be well an 


digestive 


t 


ft 


the blood 
keep well, be happy 

Laugh, and bid defiance to 
Smile, and drink in health 
hreath—The Macey Monthly 


dyspepsia 
with ever 


A picture improves an advertisement 
a dimple improves a woman—if it ts in tl 
right place 
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iy Gye Cocvespedaentas The Most Gom- Carbon Papers, Transfer Papers, Stamp Rib- 
bons, Carbon Rolls, Typewriter Ribbons, Type- 


Little Rock, Ark. lete Line..... writer Oil, Numbering Machine Ink. 


The Office Appliances Company at Littl 
Rock, Ark., have secured the state agency 
for the Flexotype 





Interesting Proposition to Dealers. 


J.A. HEALE & CO. 








7 7 * 
E. R. Bailey has taken charge of the Mul MANUFACTURERS 
tigraph in this state with headquarters in } —— 
the Southern Trust Building, Little Rock, nual The mark of quality 


Ark. 
Portland, Ore. 

The large plant and warehouse of Glass 
& Prudhomme, agents for several lines of 
adding, duplicating and other office special- 
ties, was destroyed by fire February 2, with 
a loss of about $50,000. The cause of the 
blaze is unknown. The plant will be rebuilt 








at once 


64e Copy Holder 


you have been looking for, with an 


Automatic Line Indicator 


which increases speed and insures absolute 
accuracy in copying and billing. Great 
time saver. 


Big Discount to Dealers 


Sold under guarantee. 
Write to-day for particulars. 


D. S. Coffey Co. - St. Paul, Minn. 


Ideal Sealer 


Best One Out 


Only 50 Cents 
ing of a lot of machines. 


ompncmneammevemetediet MOISTEN Sanitary SEAL 


A PRAYER. Seals Envelopes, Attaches Stamps, Labels, Etc., Quicker and Better 


“God, give us men: 
Men whom the lust of office cannot kill; Than Any Other. Great Thing for Canvassers. 


Men whom the spoils of office cannot buy: IDEAL ENVELOPE SEALER CO. 


Mga Se SAE: SERENA: ANE STE 22 Blackstone Building CLEVELAND, OHIO 


Men who have honor; men who will not lie; 
Men who can stand before a demagogue 


And damn his treach’rous flatteries with- 

san ae . USE YOUR “BREADWINNERS” AND 

Tall men, sun-crowned, who live above the =, SELECT A PANAMA Temnpie 
EYESHADE 


Patent Pending 
Made expressly for bank tellers and bookkeepers. 


: “Would now be wearin ciasses If I had not worn 
The Temple Wing PANAMA (romple wing) pf P 
Teller in Chicago Bank. 


< 
Weight, % ounce Sactiyend ax more Panama ; Panamé Padiama eyeshades, ali}. 

translucent ond order. iy Nat Bank. 
Rg eo ty ae i veuver tows  SbYURERAC RARE BOR Agee gee ehON 
on’t waste your time on repentance— WET bound = ADJUSTAR ONCE ADJUSTED ALWAYS Scam 
spend it on reformation. The main point Te een ete nt ee ee 


after all is not what a man does, but why Manufactured THE TEXAS COMPANY, 215-219 Kinzie Street, CHICAGO 


he does it 1B Rwedet tes. 


Providence, R. I. 

C. W. Renshawe, the Underwood duplica 
tor representative, has been doing a flour 
ishing business in Providence the past sev 
eral months 

San Francisco, Cal. 

J. L. Harrington, manager of the office | 
specialty department of H. S. Crocker & 
Co., is just leaving for another three weeks’ | 
visit to southern California. He states that 
the new public mimeographing department 
of the local store is doing a rushing busi 
ness, having a private process of mimeo- 
graphing letters that “beats ’em all.” This 
work, or the greater part of it, is done on 
the Edison rotary mimeograph, but is hard- 
ly distinguishable from the work of the 











more expensive machines. 
* * * 

S. C. Alward has gone into partnership 
with S. W. J. Matthew, Pacific Coast agent 
for the Flexotype. The agency for this de 
vice in southern California and Arizona has 
just been placed by Mr. Matthew with the 
Southwest Sales Company, which is dispos- 











fog 
In private duty and in public thinking.” 









Advertising and raising chickens are the 
two occupations many people imagine can 
be successfully pursued without experience 
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Sure Shot Binder 
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MODERN office 

machine that enjoys 
a well deserved popular- 
ity which it has earned 
through its unfailing ac- 
curacy and reliability. 

It will bind any fabric 
to }-inch. Holds 100 
staples and has the same 
anti-clogging device as 


other Acme machines. 
There is no spring to 
raise the head, thereby 


lessening the blow neces- 
sary to drive the staple. 





Illustrated list furnished dealers on request. 
ACME BINDERS are sold by leading jobbers. 








European Agents: 


Progress Typewriter Supply 
85 Golden Lane and Hatfield St., 





ACME STAPLE CO., Ltd., Camden, N. J. 


pais 
London, E. 











THE RELIABLE 


TIME STAMP 


Like a but 
strong and durable. 
Most simple and ac- 
curate Time Stamp 
made. 


watch 


Prints automatic- 
ally and in a straight 
line, the year, month 
day, hour, minute, 
a. m., p. m. Also 
address and six other 
different words, such 
as Rec'd, Sent, etc. 
Guaranteed for one 
year. 

Stationers and 
office appliance deal- 


Price 
ers are making money 
with our machine. 


~ $18 
a Why don’t you? 


Reliable Time Stamp Co. 


3 West Broadway, New York City 








COMMONWEALTH HOTEL 


Incorporated 
Opposite State House, 


BOSTON, MASS. 








Offers rooms with hot and cold water for 
$1.00 per day and up, which includes free 
use of public shower baths. Nothing to equal 
this in New England. Rooms with private 
baths for $1.50 per day and up; suites of two 
rooms and bath for $4.00 per day and up. 

Dining room and cafe first-class. Euro- 
pean plan. 

ABSOLUTELY FIREPROOF 

Stone floors, nothing wood but the doors. 


Equipped with its own Sanitary 
Vacuum Cleaning Plant 


Long-Distance Telephone in Every Room. 
STRICTLY A TEMPERANCE HOTEL 
Send for Booklet 
STORER F. CRAFTS, Gen’l Manager 

















UNIVERSAL PACKAGE TIE 
@& a BS the RUBBER BAND. 


_.., quickest aed most secure was of ‘piag 

i] up Valuable Documents, Notes, Deads, lusuraace 
tthag away for safety or 

ug thelr utility aod dur 

ability, they are cheaper thao perishable rubver 
hand-ortape Tbree leagths aad colors S:ationers keep 

Al them. or write us. dozen 3 io , postpaid Se 
© nemaey — Package Tie Device Company, 


oJ MACON, GA., U.S.A, 


fon For PENS 
= 10¢ 


perior quality an 


vince 
jooes Sette’ One 


— “wil nail 3, 35 No pt Pens on receipt 
anteed. "a. L. MASON Co., aene. N. H. 


MAS ON‘S 


ss 














ADDIN G MACHINE 





(By Special Correspondence.) 


Chicago, IIl. 
George W. Nagley, 
ing at the Comptometer factory in Chicago, 
will join the San Francisco force under | 
F. Wright about April 1. Mr. Wright has 
just received the first of the new adjustable 
platen Elliott-Fisher adding and listing ma 
chines, with which he is greatly pleased 
Detroit, Mich. 


who has been study 


The Burroughs Relief Association of the 
Burroughs Adding Machine Company, De- 
troit, gave a ball on the evening of Febru 
ary 8 for the benefit of incapacitated Bur 


roughs employes Finzel’s orchestra fur- 
nished the music, and an enjoyable evening 
was had 
* * * 
The editor of Office Appliances acknowl 


edges with thanks an invitation from Divi 


sion No. 61 of the Burroughs Adding Ma 
chine Company to be present at the Good 
Fellowship Rally, which was held at the 
Sherman House, Detroit, on February 8 
Much to his regret he was unable to 
present 
Little Rock, Ark. 

W. L. Morris has been added to the sal 

force of the Dalton Adding Machine in 


1 
' 


Arkansas with headquarters in Little R¢ 
Ark 
Providence, R. I. 


W. P. Keene, the special Underwood 
adding machine man, recently took several 
good sized orders for computing machin¢ 


in Providence and vicinity. 


San Francisco, Cal. 


On February 10, W. W. Cooley, sal 
manager for the Burroguhs Adding Ma 
chine Company in San Francisco, closed a 
deal with the San Francisco Gas and Elec 
tric Company for three 17-bank, variable 


Burroughs add 
9-bank, variable 


s-lectric 
four 


split, keyboard lock, « 


machines, and 


ing 
split, keyboard lock hand operated ma 
chines 

* + * 

Mr. Shephard of the Comptograph Com 
pany is again in San Francisco, having as 
sisted L. A. Ireland in starting the new 
office at Seattle, Wash., about the end of 
January. He will remain here several 
weeks. Several more men have been added 
to the local force, and F. C. Metcalf, the 


local manager, says business is coming on 


in fine shape. 
* 7 * 

W. W. Erskine, coast manager for the 
Dalton Adding Machine, has returned from 
the convention of managers at the new fac 
tory, but is suffering from a slight illness 
and is spending very little time at the office 
at the moment. During his absence his 
place is taken by his brother, R. G. Erskine. 








Messrs. Hunt and Kinsey from the local 
office, Messrs. Ducles and Benton from Los 
Angeles, and Mr. Buell from Sacramento 
accompanied Mr. Erskine to the conven- 
tion. 

x * * 

The agencies for the Rapid Computer and 
the Mechanical Accountant adding ma- 
chines have been taken for California by th 
C. H. Jenkins Company. 


* 


J. O. Shephard, general sales manager 


of the Comptograph Adding & Listing 
company, is now in San Francisco, and ex 
pects to remain for several months He 
has just completed a tour of the north, 


where he closed some very important deals 
His family will arrive here shortly, 


wi e in Oakland for the winter 
* 

Bids were received January 4 for fur 
niture for the Library and Boalt Hall 
the University of California \ large c 
tract for metal bool racks, etc., for these 
buildings has just been awarded to the Art 
Metal Construction Compat y. 

Stockholm, Sweden. 

T. Sundberg, of Stockholm, Sweden, 

European sales manager for the Dalton 


company, reports that the machine is be 
ing enthusiastically received by the busi 
ness people in far away Europe. He has 
recently appointed the hustling firm of 
H. & G. Halphen, of Prag, as Austrian sales 
agents, who are bringing the Dalton be 
fore the Austrian business public through 
the medium of an extensive advertising 
campaign. 

A CLEVER BIT OF ADVERTISING. 

With covers in orange and black and 
nothing to indicate that the work is intend- 
ed for advertising, Alexander H. Revell & 
Company, of Chicago, are sending out an 
effective bit of advertising literature. 

The title of the book is “On the Level” 
and it shows an old cabinet maker at his 
work-bench, sighting the smoothed edge of 
a board 

One finds the old fellow in various poses 
throughout the book, while in half tones 
and large clear type there runs a separate 
story of the inconvenience a certain of- 
fice force experienced by having large 
rooms and little privacy 

While the office manager and_ the 
stenographer are complaining about it the 
old fellow tells his story, with many an il- 
lustration showing the desirability of par- 
titions, which are made especially for the 
purpose of dividing space, and making, as 
it were, small rooms in large offices. As 
the story progresses the stenographer tells 
the manager that her sister works in a 
place where the old cabinet maker once 
called, and forthwith the manager orders 
partitions. After that everything goes well 
in the office, and interruptions are  un- 
known. 

The book is very cleverly gotten up, 
and the argument presented in a way that 
makes a favorable impression. 
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SPEED— 


Its value depends upon the accuracy not only of the Adding 
Machine itself, but of the operator. 





Watch your operations, and note how many times you have 
to go over the same list of items or check them back, during the 
course of the day to be sure of the correct result, and then consider 
whether it wouldn’t be better policy to buy a BARRETT and be 


sure of the correct results the first time. 


That is where speed really counts. 


Our salesmen can explain, or better 
still, a free trial will convince you. 





BARRETT ADDING MACHINE CO. 
142 Court Street - - GRAND RAPIDS, MICH. 


Na THE many who have not as yet received thei, 
machines, we wish to state frankly that we are 
doing the best we « an, but so many more orders are coming 
from our agents with whom we are under contract, that 
our capacity is taxed, and we have been obliged to disap- 
point r 

However our output is rapidly increasing, and we hope 





to be able to take care of all very soon. 


BARRETT ADDING MACHINE CO. 





























Drawing Inks, Blacks and Colors 
Eternal Writing Ink 


9 Engrossing Ink 
Taurine Mucilage 
\ Photo Mounter Paste 

Drawing Board and Library Mucilage 

Office Paste 

Liquid Paste 

Vegetable Giue, etc., etc. 

Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Supplied to the 
Trade. Discounts and Trade Prices give good profits. 
Consumers, emancipate yourselves from the use of corrosive and 
ill-smelling inks and adhesives and adopt the Higgins’ Inks and 
Adhesives. They will be a revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto. 





CHAS. M. HIGGINS & CO., 2eng"pn4 Menge 
Main Office and Factory, Brooklyn, N. Y., U.S. A. New York—Chicago—London 

















Transfers 


Key Rings 
Key Rine Pliers 
Rubber Feet 


Platen Twirlers 


BEAUBIEN &* BOOTH, 43-45 LA SALLE ST. 
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0 Years 


We have enjoyed constant pros- 
perity through selling right 
goods under right methods at 
right prices. 


WHY NOT STOCK A LINE OF 


OUR “or GOODS 
YOUR BOXES? 


Build upon a brand or trade- 
mark of your own! It elimi- 
nates competition and enables 
you to fix and maintain prices. 


Are you not getting tired of 
promoting other people’s goods 
to the profit of some cheap com- 
petitor? Look about, can you 
find a single large, prosperous 
concern who have built and 
maintained their business upon 
some other man’s controlled 
brand? 

We are specialists in imprint 
goods, will attend to all the de- 
tail and will furnish goods at a 
price which will enable you to 
realize larger profits. At the 
same time the pleased customer 
will come back to you every 
time! 

Let us send samples and our 
plan. It leaves you absolutely 
free in every detail. 








New Process Carbon Papers 
and Inked Ribbons 


for every known purpose. 





Contract work a Specialty. 








U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U.S. A. 
Cable Address, MUSTR. 
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© TYPEWRITER 









(By Special Correspondence.) 


Albany, N. Y. 

A graduate of the Remington Typewrite fia 
tory, W. E. Alger, has been added to tl sell- 
ing forces of the Albany Remington offic Mi 
Alger has been assigned to the northern tert 
tory of that office. 

Atlanta, Ga. 

A new salesman for the Remington Typ 
writer Company’s Atlanta office is J. D. Hooper 
who for several years has been bookkeeper at 
that office. The northeast territory of Atlanta 
has been placed in his charge. M. C. Snead is 
For i 


another addition to the Atlanta office 
number of years he was purchasing agent for 
the Memphis Street Railway Company, and is 


now following the lead of his cousin. C. G 


Snead, who a few months ago began a very suc 


cessful career as an Atlanta Remington sales 
man. 
Altavista, Va. 

R. L. [Isaacs has been added to the Roya 
forces. Mr. Isaacs is a dealer and will repre- 
sent the Royal typewriter in and about Alta 
vista, Va. 

Amariilo, Texas. 
Don R. Godkin, a Royal machine-a-day man 


has been promoted 
territory 


of the Detroit branch office, 
to take charge of the Western Texas 
for the tield department of the Royal Company, 
with headquarters at Amarillo. Mr. Godkin 
takes the place of A. A. Whitely, who was ap- 
pointed to the position, but was unable to take 
up the work on account of il! health 
Baltimore, Md. 
Baltimore 


The Stenographers’ Association of 
has a dictation class for the ambitious stenog- 
raphers who desire to increase their speed in 


shorthand, and as the rooms of the employment 
department and the offices of the Monarch 
Typewriter Company are especially adaptable to 
the needs of this class, the company very kind- 
ly extended to the association the privilege of 
meeting once each week and making use of its 
rooms. On every Tuesday night there is pres- 
ent at the class a goodly number of appreciativ« 
stenographers,, who thoroughly enjoy the cour 
tesy of the company 
> > * 

H. L. Disney continues to have great success 
in selling Monarchs, and is now closing one of 
the most successful months he has had since 
his connection with the company. 

. . . 

F. H. Oram, who is completing the second 
month with the local office of the Monarch, is 
getting things lined up in good shape, and is be- 
coming more enthusiastic every day over the 
machine. 

> + . 

J. L. Donellan, Monarch salesman, has been 
suffering with the ‘‘grippe’’ for the past few 
days, but he will soon be back in harness again, 
ready to gather in the orders. 

. « > 

The month of February is proving to be a very 
good month for the sale of the Monarch, and 
with the results to be obtained before the close 
of the month, it will no doubt prove to be a 
strong contender for one of the best months of 
the year. 
* * * 

One of the first orders secured by C. J. 
Browne, whose appointment to the managership 
of the L. C. Smith & Bros. Typewriter, Balti- 
was mentioned in last month’s 


more branch, 
issue, was from Strayer’s Business College. The 
order called for twenty-five machines 
7 * * 
A. G. Wright, formerly with the Smith 


Premier Typewriter Company, of Philadelphia, 
has taken country territory for L. C. Smith & 
Bros. Typewriter Company, under the Baltimore 
branch office. 
* — _ 

Riggins, a well known typewriter man, 
formerly of Philadelphia, has taken city work 
with the L. C. Smith & Bros. Typewriter Com- 
pany in Baltimore. 


7. 


S. D. Pine, formerly sub-manager of a branch 
office of a leading typewriter company at Oak- 
land, Cal., has taken city territory with L. C 
Smith & Bros. Typewriter Company in Balti- 
more 


Birmingham, Ala, 
A new salesman has been added to the force 
of the Rebuilt Typewriter Company, Birming- 


ham. His name is Ed Chairsell and he was for- 
Com- 


merly with the Remington Typewriter 

pany. Mr. Chairsell is well known in and about 
Birmingham, having lived there practically all 
his life He is a hustler and the Rebuilt Com- 





pany are to ongratulated on securing 


services, 
= a > 

J. A. Bate, manager of the Rebuilt Typewrit 
Company, states that prospects for sales in tl! 
small country towns of that section are especia 
ly good. tebuilt machines are quite popu 
ind the future looks better than it ever did 
such business 

. * - 

A star member of the Remington Typewri 
Company’s New York sales force, W. J. Fitchett 
Ir., has been promoted to the post of manage 
of the Birmingham, Ala., office. Mr. Fitchet 
succeeds Mr, Lund, who in turn has been pro 
moted to t managership of the San Francis 


office 
* . * 

The arrival in Birmingham of Mr. Fitche 
the new manager of the Remington Typewrité 
Company's branch in that city, and the ir 
pending departure of Mr. Lund for his new pos 


office wel 
which we 


is manager of the San Francisco 


made the occasion for a lunch at 
present the entire sales force of the Birming 
nam Remington office. A special feature wa 


that force of a beautiful 


Lund as a lasting toker 
, +} 


the presentation by 
Shriner’s emblem to Mr 


of the high esteem in which he is held 
Birmingham Remington boys 
Boston, Mass. 
The Boston branch of the Royal Typewrité« 
Company are much pleased over the return of 
Miss Mabel Y. Farrar, who takes charge ot 


Miss Farrar ha 
experience in the 
an iccom 


department 
practical 
people, and is 


the employment 

had many years of 

handling of young 

plished lady 
Chicago, Ill. 

distric 


Warren Burkhart, one of the loop 
salesmen for the Monarch Typewriter Company 
was recently appointed assistant manager He 


will relieve Manager Wyckoff of some of the 


office details 
a * a 

R. D. Aldrich, the Monarch representative a 
Sterling, Ill., met with an unfortunate acciden 
a few days ago in which his leg was broken. M! 
Aldrich continues to take orders for Monare 
typewriters, however This would indicate tha 
he was not broken in spirit. 

o . ” 

J. S. Bayes is now at the head of the Rem 
ington typewriter forces in Chicago. Mr. Bay* 
returns to a post which he filled with signal s 
cess until two years ago, when he was trans 
ferred to the managership of the New York Cit 
Remington branch, Desiring to resume resi 
dence in his home city of Chicago, Mr. Bayes 


requested the transfer which makes him agai 
manager of the Chicago office 
= * . 


On January 30th the entire force of the C 
cago Remington office met at dinner at the A 
ditorium Annex to say good-bye to their mar 
ager, J. T. Thornton, who has been appointe 
manager of the New York office, and to welcom: 
their new manager, John S. Bayes. As a toker 
of their friendship and esteem the Chicago staff 
presented Mr. Thornton with a beautiful dia 
mond stick pin 

: * = 

E. Q. Thomson, who has been connected wit 
the Illinois Steel Company in the capacity ot 
chief clerk of the yards and raw material de 
partment, for some time, has quit making stee 
to sell the Monarch typewriter. Mr. Thomsor: 
has a very wide acquaintance among the bus 
ness men of Chicago and is a man of mu 
aggressiveness 
. — + 

A new addition to the Royal Typewriter Com- 

any’s forces in Chicago is R. F. McGill, wh 
ee been an expert stenographer for years. His 
success has already proven so great that he now 
declares he will never again push the mysti 
quill or pound the mystic mill for a livelihood 

Cincinnati, Ohio. 

Cc. D. Cheslyn, who some few years since act 
ed as salesman for the Cincinnati office of th 
Smith Premier Typewriter Company, and who 
more recently has been engaged in the second 
hand business in Toledo, Ohio, has returned t 
the employ of the Smith Premier at Cincinnat 


as salesman. 
Cleveland, Ohlo. 

Manager Pratt of the Cleveland office of f 
Smith Premier Typewriter Company reports five 
weddings in his office force since July 6th, one 
salesman, two repairmen and two stenographers 
having married since that, date. 

. * 


H. H. Pratt, a salesman in the Cleveland of 
fice of the Smith Premier Typewriter Companys 
has been very successful in selling typewrite: 
among the Hungarians and Slavs of Cleveland 
During the last few months he has sold about 
twenty Smith Premier Model 10 typewriters to 
these people, three being sold within one week 

. - = 


The Cleveland office of the Remington Typ: 
writer Company recently drew interested throngs 


around their window by placing a desk and 
No. 10 Remington therein, upon which a seri 
of speed demonstrations were given by Mt: 


who enjoys the distinction o 
expert demonstrating typist 


Parker Woodson, 
being the 





youngest 
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before the public Throughout his demonstra- 
tions large crowds gathered both within and 
without the office. 

. . 


Mr. Burkholter, formerly Royal salesman at 
Cleveland, has been transferred to Toledo, where 
he is now working under Mr. Burrows. 

Denver, Colo. 

The Underwood Typewriter Company’s Den- 
ver branch gave a banquet to its employes at the 
Brown Palace Hotel the first day of February 
W._G. Schuppel presided. Toasts were given by 
F. B. White, W. H. Mitchell, J. F. Baum, M. W. 
Miller, H. E. Tinney and Manager A. W. Eaton 
of Denver. Other speakers were J. C. Mc- 
Laughlin and O. V. Oden of the New York office 

Detroit, Mich. 

The Remington office in Detroit has recently 
employed F. C. Dittrich, a former Remington 
salesman who gave up the work to enter the 
advertising business Mr. Dittrich is very much 
pleased to be again an active worker under the 
Red Seal sales banner 

Fort Wayne, Ind. 

The Smith Premier Typewriter Company's 
sub-office at Fort Wayne is now in charge of 
A. H. England, formerly a Smith Premier sales- 
man. 

Guadalajara, Mexico. 

The Remington Typewriter Company’s Guada- 
lajara representative, Mrs. J. R. Stevenson, has 
been elected to membership in the Ten-Year 
Group of the Remington Roll of Honor. 

Hartford, Conn. 

M. H,. Flynn, who for the past two years has 
been foreman of the draughting department of 
the Royal typewriter factory, has been pro- 
moted to the position of assistant superintend- 
ent. Mr. Flynn has had a great deal of experi- 
ence in designing machinery, tools and type- 
writer parts for several typewriter companies 
and is a man with a promising future, Bernard 
J. Dowd has been promoted to the position 
vacated by Mr. Flynn. 

. . > 

At the annual meeting of the Royal Mutual 
Benefit Association the following officers were 
elected: President, J. R. Devanney; vice-presi- 
dent, Harry Hill; secretary, P. J. Beakey; treas- 
urer, F. E, Lewis. The association is doing 
splendid work for the employes, having paid out 
$550.50 in sick benefits during 1910. 

+ 2 . 


The annual meeting of the Royal Baseball 
Association was held recently and elected the 
following officers: President, T. F. Manning; 
secretary-treasurer, C. J. Sullivan; manager, A 
A. Mackay. 

. . * 

The Mutual Benefit Association of the Royal 
Typewriter Company held their third annual 
emoker in the factory dining room on the even- 
ing of January 24th, and the boys are unanimous 
in pronouncing it the ‘‘best ever.’’ The program 
consisted of vocal and instrumental music, acro- 
batic and aerial stunts by experts and several 
very exciting and interesting boxing bouts by 
the factory boys. 

o - . 

The Royal Baseball Association have in prep- 
aration a minstrel show, to be held in Foot 
Guard Hall, Friday evening, April 28th, They 
have a number of surprises in store to spring 
on the public. There will be both female and 
male performers, and some are said to be real 
star material. 

Haverhill, Mass. 

L. Frank Perkins, who recently opened an of- 
fice at 60 Washington street for the sale and re- 
pairing of typewriters, has added a line of ad- 
ding machines to his stock. 

Houston, Texas. 


John B. Yauger, formerly connected with the 
Kansas City office of the Royal Typewriter 
Company, has returned to Texas, his native 
state, and has become associated with Barron 
& Friedlander, Royal dealers in Houston. Mr 
Yauger started his typewriter career in that 
city many years ago He is a hustler, and 
makes a good record wherever he works. 


Huntington, Ind. 


President C. B. Williams of the Huntington 
Business University gladdened the heart of H 
H. Craig of Fort Wayne recently by giving him 
an order for eight Underwood machines. At 
the same time he gave W. C. Metcalf an order 
for two L. C. Smith typewriters. The equip- 
ment for the college now numbers forty-eight 
machines 

Huron, S. Dak. 

Oliver travelers in South Dakota spent Sat- 
urday and Sunday with Manager St. John at 
Huron, S. Dak. From the noise and enthusiasm 
permeating this small bunch one would have 
thought that an Oliver convention was on in full 
blast. 

Ilion, N. Y. 

Work at the Remington typewriter factory is 
still proceeding under the very highest pressure 
Under these conditions the need for additional 
space is becoming more and more pressing all 
the time It is needless to say that the new 
building operations, which will afford such a 
greatly needed increase in facilities, cannot bé 











Duane 


@ While the disastrous Street 
fire put our New York plant out of bus- 
iness temporarily we are now established 
in a larger and better plant at 314-316 
Broadway. Our new equipment enables 
us to turn out a larger quantity of 


The FAMOUS 
AMFIL PLATENS 


g Not only have we the better plant in 
New York but our Chicago factory has 
been enlarged during the past month to 
enable us to better handle the increasing 
business in the Central west. 


g Our San Francisco plant is now fully 
equipped and our friends on the Coast 
are showing their appreciation of the 
superior qualities of Amfil platens. 


@ Any branch manager or dealer who is 
unacquainted with Amfil platens will 
find it to his advantage to communicate 


with u 


AMES & FILSTEAD 


CHICAGO NEW YORK 
332 Dearborn St. 110 Duane St. 
DENVER SAN FRANCISCO 


1649 Champa St. 58 2ad St. 





We want our 
Friends who attend 
the Chicago Busi- 
ness Show (March 
8-15 inclusive) to 
make our office 
their headquarters. 


The latch string 
is hanging out— 
walk right in and 
make yourself at 
home; put your feet 
on the desk and tap 
the stogy box. 


Don’t let the fact 
that you may not 
be buying “Am-Fil” 
Platens keep you 
away. That's your 
loss. Come in and 
set acquainted. We 
will be glad to see 
you and give you 
the best we have 
in the shop. 
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Fully 
Repaired 





TYPEWRITERS 
$3.50 


Over the Rough Price 


Each machine is equipped with a new platen. It is completely repaired, 
benzine cleaned, re-aligned, re-striped, and re-varnished. 


You can’t gett AS GOOD a job anywhere else on earth for the money. 


SOLD TO THE TRADE ONLY 





SEND FOR PRICE LIST OR ¢ 


IVE US A TRIAL ORDER AT ONCE 





AMERICAN TYPEWRITER EXCHANGE 


69 DEARBORN STREET, CHICAGO 




















A Revolving 
Typewriter Table 


The Welty Swinging Typewriter 
Table may be attached to either side 
of the desk. The table not only re- 
volves but is supported by an adjust- 
able bracket, can be placed at any desired angle 
and then locked in position. 

A ready seller for dealers 


Write for trade prices and discounts 


The William A. Welty Co. YATERLOO. 











CASH REGISTERS 





National, Lamson and other makes 
bought, sold, exchanged and re- 
paired. A large assortment of Re- 
built Registers always on hand 


Two Years’ Guarantee 


Acme Cash Register Co. 


346 W. 42nd Street 
Tel. 1355 Bryant NEW YORK 








WHEN IN 


DETROIT 


STOP AT 


HOTEL TULLER 


mg and absolutely fire- 


Oreor. Adams and Park Sts. 

In the center of the The- 
atre. Shopping and Busi- 
ness Distric 

mae lar g e Convention 


mae Grand Roof Garden 


e. 
Music from 6 to !2 p. m,. 
awery room has private 


Eu n Plan. 
Rates $!. 3 per day and up 
L. W. TULLER, Prop. 

















Gane” 


late z 
Block 
Shade 
1.60 
a old pl 
boss« 


The 


CASH WITH ORDER to the trade 


and furnish 100 engraved cards 
or Gothic 1.15, Solid Roman, 0) 
d Old English or Block 1.50, Shac 
Plate and 530 cards 20c less than above prices 50 cards irom 
ite 30c: 100, 0c. Wedding Stationery, Business Cards. Em- 





d Stationery 


American Embossing Co., '°78$5cre°4°*" 








' 





completed too soon to please the factory workers 
as well as the Remington workers everywhere. 
> oe 7 


The members of the drafting department of 
the Remington Typewriter Company had a gala 
time on February 9th, when they and their 
guests went to Utica. The trip was made in a 
special car. The events of the evening were a 
banquet in the grill room at Martin’s and a 
theater party at Shubert’s following. 


Indianapolis, Ind. 

F. W. Beck has been appointed manager of the 
Smith Premier Typewriter Company's office at 
Indianapolis, Ind He has been a successful 
Smith Premier salesman for several years past 
and doubtless as manager he will be fully as 
successful as he has been in the capacity of 
salesman. 

7 . . 

F. L. Reeves, for some time in the employ of 
the Smith Premier Typewriter Company at Fort 
Wayne, has been transferred to Indianapolis, be- 
coming a junior salesman in that city 

Jackson, Miss. 

The Jackson sub-office of the Remington 
Typewriter Company’s New Orleans office is now 
in charge of E. J. Gillan, who formerly was pri- 
vate secretary to an important New Orleans 
railroad official. Mr. Gillan is an old Remington 
user and a very rapid typist. 

Jacksonville, Fla. 
he Jacksonville sub-office of the Remington 
Typewriter Company’s Atlanta office has been 
moved to more commodious quarters in the Du- 
val building, a fine, modern office building with 
all conveniences 
Kansas City, Mo. 

The Smith Premier men in the Kansas City 
Mo., territory recently held a convention and 
much enthusiasm and interest was shown and 
confidence expressed in the No. 10 Smith Pre- 
mier. The men went back to their districts de- 
termined to make 1911 the biggest year that the 
Smith Premier has ever enjoyed in the Kansas 
City territory. 

Little Rock, Ark. 

The Underwood Typewriter Company's office, 
which has been under the jurisdiction of the 
Memphis branch since its opening, and under 
the management of Geo. A. McLean for the past 
three years, was on February lst made a division 
office, direct under New York, with Mr. McLean 
in full charge of the state of Arkansas. Many 
improvements have been made in the office and 
the force and sales have been increased. 

. > 7 


In a recent fire in this city forty typewriters 
were destroyed Out of this number five were 
not replaced. The balance of thirty-five were re- 
placed with Underwoods 

Liverpool, England. 

Miss H. Westmore of the Remington Type- 
writer Company’s Liverpool staff has entered the 
Ten-Year Group of the Remington Roll of 
Honor. 

London, England. 

The new offices of the Monarch Typewriter 
Company at 165 Queen Victoria street are in 
every way satisfactory and a considerable in- 
crease of business can be traced through the 
bigger show room and window display 

. . . 


Selfridge & Co., who use Monarchs exclusive- 
ly throughout their organization, have recently 
placed an order for five Monarchs for special 


work. 
. = . 


C. W. Earle, European director of the Monarch 
Typewriter Company, started recently on a trip 
to Russia, returning through Germany. He wil 
be accompanied by S. B. Hall, field representa- 
tive 

* 7 + 

The recently inaugurated campaign to intro- 
duce the Remington-Wahl Adding and Subtract- 
ing Typewriter and its new totalizers, which wil 
add and subtract sterling currency, is producing 
splendid results. This campaign has keenly in- 
terested the business men of Great Britain and 
the various Remington-Wahl demonstrations 
have been made the subjects of numerous news- 
paper write-ups 
> ~ . 

The London office of the Remington Type 
writer Company has made two changes and one 
addition to the Remington Roll of Honor this 
month. Miss M. White and S. A. Thatcher of 
the London Remington staff have been promoted 
to membership in the Ten-Year Group, and J. H 
Moody has been added to the Five-Year Group 

Los Angeles, Cal. 

The Typewriter Appliances Company has been 
incorporated in Los Angeles with a capital stock 
of $10,000 by Jay Spence, Chester Mirner and 
George Robertson 

s a 

A recent promotion brings George E. Short 
from the Arizona territory of the Los Angeles 
Remington typewriter office to one of the city 
territories of that office. 

> > 


The employment department of the Remington 
Typewriter Company’s Los Angeles office is now 
in charge of Miss Grace Plummer, who was re- 
cently engaged by that office. 

. . « 


To take charge of their Arizona territory the 
Remington Typewriter Company’s Los Angeles 











office has engaged A. T. Brown, who was for- 
merly connected with the Harriman Fruit Car 
Lines. Mr. Brown has used a new model Rem- 
ington in his office for the past two years and 
became so enthusiastic regarding that machine 
that the result is his entry into the selling 
ranks. W. E. Ball is another new salesman for 
this office. He is an experienced typewriter 
salesman and has been given a suburban terri- 
tory. 
Louisville, Ky. 

A veteran Remington salesman, William §S 
Waller, has returned to the sales force of the 
Louisville office after two years spent in the 
service of another typewriter company. Mr 
Waller is certainly a happy man now that he is 
once more a Remingtonian and is hard at work 
trying to beat the former splendid sales records 
he made. James D. Combs is also a new addi- 
tion to the Louisville sales force. He is an ex- 
er typewriter salesman and is doing fine 
work 

Mexico City, Mexico. 

The Court of Mexico has appointed J. R 
Stanford, manager of the Mexico City Reming- 
ton typewriter branch, as one of a committee 
of three to undertake the liquidation of the de- 
funct Federal Banking Company. 

a * * 


To the Five-Year Group of the Remington 
Typewriter Company’s Roll of Honor has been 
added the name of Mr. Salvador y de la Pefia, 
a member of the Remington forces in Mexico 


City. 
Milwaukee, Wis. 

Manager Johnston of the Milwaukee office of 
the Smith Premier Typewriter Company tells us 
that the new governor of Wisconsin is a man of 
discernment He has already placed an order 
for a new Smith Premier typewriter and Man- 
ager Johnston states that most of the state of- 
ficials located at Madison are good friends of the 
Smith Premier. During the fall campaign Man- 
ager Johnston rented machines to nearly every 
one of the campaign committees, as well as to 
the state central committee. 

Minneapolis, Minn. 

William M. Quirk, formerly a salesman at the 
Cleveland, Ohio, office of the Smith Premier 
Typewriter Company, has been made city sales 
manager of the Smith Premier office at Minne- 
apolis 

7 7 . 

The Oliver business out of the Minneapolis 
branch office so far in 1911 is showing a steady 
and most wholesome growth. 

« 7 - 


The leading Oliver salesmen in the February 
contest out of the Minneapolis branch office 
were travelers Morris, Moore, Ringsrud and 
Ludwig—a quartette that is hard to beat. 

Newark, N. J. 

The latest addition to the selling force of the 
Remington Typewriter Company’s Newark of- 
fice is Shepherd Garretson, who will cover the 
North Jersey territory. Mr. Garretson has made 
good in correspondence school, telephone and in- 
surance work and is enthusiastic and capable. 
W. Hugo Merian has also joined the sales force 
of the Remington company at Newark. He has 
been a successful rea! estate and adding ma- 
chine salesman, and has started out well in his 
new work. 

New Orleans, La. 

The rapidly increasing business at the New 
Orleans Remington typewriter branch has made 
it necessary to create another city territory. This 
has been assigned to a new salesman, E. T 
Shepard, who formerly was a very successful 
salesman for the Burrows Window Screen Com- 
pany. 

New York, N. Y. 

The New York City branch of the Remington 
Typewriter Company has been attracting in- 
terested crowds to its windows by a clever dis- 
play they have made of two Remington-Wahl 
adding and subtracting typewriters. When one 
machine adds the other subtracts. Every few 
seconds each machine reverses itself. The en- 
tire operation is automatic and the display has 
been the subject of much favorable comment on 
the part of passing Broadway crowds. 

. . o 


A new addition to the sales force of the Rem- 
ington typewriter branch in New York City is 
A. W. Kimber, who has been prominently identi- 
fied with the typewriter business in New York 
for over seven years. Mr. Kimber has taken a 
lower Broadway territory in the financial dis- 
trict. 

. « . 

H. McD. Brown, who was formerly manager of 
the branch office of the Standard Folding Type- 
writer Company at Philadelphia, has been re- 
moved to New York city to take charge of thé 
branch office there. 

_ - 

Thursday evening. February 9th, witnessed a 
record gathering of Remington men at Kalil’s at 
a banquet given in honor of Mr. Bayes and Mr 
Thornton, old and new managers of the New 
York City Remington typewriter branch. This 
dinner was given by the force of that branch 
and various invited members of the Remington 
executive department attended as guests. In all 
there were ninety gentlemen present. The clos- 
ing event of a long and most enjoyable evening 
was the presentation of two beautiful gold 
watches by the Metropolitan sales department, 
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offered for sale. 


which allow the dealer a 





THE LABORATORY TEST 


The laboratory test of our ribbons and carbons comprises 
the test of the materials, the colors, and the distribution. 
This applies to the raw product as well as the finished prod- 
uct. Our special processes and machinery must produce 
product which will bear the final inspection or it s not 


World and Tuxedo Brands 


Made scientifically, by formulas which insure ribbons that 
turn out artistic letters, handsome colors—no blurs. Car- 
bons which leave clear, strong impressions, and all at prices 


Handsome Profit Margin 


Join the boosters of our brands by sending for terms today. 


° 241 Center St. 
The International Carbon Paper Co. ftw ones. a 
THE BOCK COMPANY, Western Agents, 17-21 Quincy St., Chicago 
QUAKER CITY OFFICE SUPPLY CO, Philadelphia, Distributing Agents for Pennsylvania 
CENTRAL TYPEWRITER SUPPLY COMPANY, Kansas City, Mo. 
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For Dupuicariva Worx 
Quarry Guamanteen 

















TYPEWRITER DEALERS 
ATTENTION! 


We have bought the entire stock Fay- 
Sholes-Remingtoa-Sholes blind typewriter parts 
—some visible parts. Send 10c for sam- 
ple of our New Platen Knob Cushion, the best 
cushion ever devised for platen knob and 
a good seller. We sell hundreds of them 
every month in our own retail store. 


Ben Samuelson & Co. 


Rebuilders of Fay-Sholes and Remington-Sholes 
Typewriters. 


R, 309, 225 Dearborn St. Chicago 








CARBON PAPER AND RIBBON 


MACHINERY 


Hard Finish Carbon Machinery 


15 years’ experience 





JOHN WALDRON COMPANY 


NEW BRUNSWICK, NEW JERSEY 


caer) 
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IT eestesd tighel Check the Articles that You Use 


a’ and drop in the mail, but be sure to check 
=o the articles that you use even if they are 
Sent on only leased or on trial. 
10 Days’ 


















D yee = Adding Machine 
ractical Portable ter 
Typewriter for Only $18 a 


No excuse to be unbusiness like in your correspondence ai 
@ny time when you can carry the Bennett always with you. 
Will write your orders, letters, etc., as neatly as a big, heavy 
$100 machine. Costs less than you pay for having 100 


Autographic 


pages typed. Low priced because simple. Has only one- Register 
tenth as many parts as big machines, although it has the 
same number of characters. Quality guaranteed. Made 
in the celebrated Elliott-Fisher Billing Machine Factory. Bill-Ladiné 
’ b 4 s 

Get It For 10 Days’ Trial Machine 

Let the Bennett personally demonstrate its practicabil - 
ity. compactness, its convenience, accuracy, speed and Card Cabinet (size) 


good work. Send $18 for a Bennett, express prepaid. Give 
it a thorough test for ten days. If it doesn’t prove that 
you need it, just return it and your money will be quickly Telephone 
refunded, less the express charges. Or write for catalog 
sample of writing and other particulars. 


Cc. P.M. BENNETT TYPEWRITER COMPANY, 
366 Broadway, New York, N. Y. 





Dua or Brad- 
streets Book 


Special Machines 


“As Convenient as Your Favorite Pen'’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, Auto- 

aphic Register Machines and Small Card 





NOTE TO DRFRALEBRS: * . 
& ‘The above is one of the advertisements we are using In ndex Cabi nets, your Dun and Bradstreets 
an extensive advertising campaign to acquaint the pub- Book, etc, where they will do the most 
w var . 4 “oe ? 
Be wae ie gigas cévantages of the BENNETT good. Will ou cut out this ‘‘ad’’ and send 
at its Meld and at its price of $18, the Bennett Port- ittome? That’sallI want, but I want 
able stands supreme. you to de it now. HENDRICKS. 


Brought Into prominence by our advertising, this prac- 
tical, pocket size, low price typewriter presents you a 


fine opportunity for a good business. Mt. Vernon Street 
It's needed and wanted by dozens of business men in Adjus bl T C 
your city. Get after this business. Write us today for ta e able 0. Grand Rapids, Bich. 


@@’alog and terms to dealers. 


























TURTON’S 


SPRING CUSHION 
TYPEWRITER FEET 


The ONLY DEVICE for Reduciag Wear, Noise and Vibration 
Possessing the three following features: 


Ist. Attached directly and securely to the machine and be- 
comes an actual part of it, taking the place of the solid rubber 


ect. 
2nd. Absorbs all ke and DOES NOT CAUSE KEY- 
BOARD VIBRATION. 
- Made specially for each particular make and MODEL 
on which it is to be used. 
“DROP-LOCK”’ DESK ATTACHMENTS 


Allow free action and instant removal! of the machine from 
desk. Remember the “Spring Cushions” are always on the machine whether it is being used in the desk or 
elsewhere. Foreign territory now being assigned. ’ 

Sold at retail only through our Agents—we do not compete with you. Attractive proposition on 
an exclusive Agency basis. 





























Cc. M. TURTON, Mfr. Nashville, Tenn. 
S Adah bb abaieeh hapa hhh 
‘Turns Loss Inte 100% Profit 
e e Be People buy postage stam 
SNELLING & SON, So. Brooklyn, N. Y @DIN (20 profit) to comnts Gah 
: TT nts when a coin mail 
Makers of Ribbons and Carbon Papers MAILING Would serve the purpose. 200 
ONE, TWO AND THREE COLORS CARD Leonard’s’’ in a neat display 
Special attention given to orders by mail or —> : 
oz. rate => 
Established 1893. box 75¢ deuvered. Sauyxnes aud further inior- 
mation free. The Det: oit Coin Wrapper Co., 
acdacdiadindintndindinlindindinndindinindinndinnndaaitnnindad 371 Harper Ave., Detroit, Mich. Toronto, Can, 





TYPEWRITER PLATENS = fieat mandrels shipped'to any address upon 


Recovering 50c; $40.00 per 100 


receipt of 50c each or $40.00 per 100. 
We use the best grade of air cured rubber 


REBUILT TYPEWRITERS 
and MULTIGRAPHS 


Largest Stock Lowest Prices 


ALBRIGHT BROS. REBUILT TYPEWRITER CO., 211 N. 10th St., St. Louis, Mo. 
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one to Mr. Bayes and the other to Mr. Kreitler 
the assistant manager of the New York City 
branch. 

> . 7 

Charles E. Wells has recently enrolled on the 
sales force of the New York office of the Stand 
ard Typewriter Company. 

Ogden, Utah. 

L. H. Becraft, the Royal dealer at Ogder 
Utah, has secured the services of B. H. Cooley, 
a typewriter salesman of several years’ exper! 
ence. Mr. Cooley is making good with the 
Royal in his new territory. 

Ottumwa, lowa. 

The Des Moines office of the Remington Type 
writer Company has engaged George B. Wilson 
as salesman in their Ottumwa, Iowa, territory 
Mr. Wilson was formerly in the office supply 
business at Terre Haute, Ind., and is very en 
thusiastic regarding his new opportunities 

Peoria, Ill. 

John T, Morris, city salesman for the Oliver 
typewriter at Peoria, is meeting with great suc- 
cess. He is an energetic fellow and a hard 
worker. 

+. s o 

Traveling Representative C. M. Henry, who is 
covering central Illinois for the Oliver type- 
writer, making his headquarters at Peoria, is 
sending in a large volume of business at this 
time. He assures us that he will be more suc 
cessful as the months roll on. 

. . . 


Miss Margaret Dryden, the new manager of 
the employment department of the Oliver Type- 
writer Company, has, within the past few weeks, 
secured many positions for girls out of employ 
ment at good salaries. 

Philadeiphia, Pa. 

The Philadelphia office of the Smith Premier 
Typewriter Company recently had an attractive 
window display, It consisted of a globe map of 
the world which revolved slowly and showed 
in its revolutions an interesting series of cards 
describing the special features of Smith Premier 
billing machines, which being transparent, wit! 
a very subdued light hidden within it, it pro 
duced a picture which interested the passers by 
immensely. 

o . a 

H. T. Saxby of the Standard Typewriter Con 
pany has been transferred from the factory at 
Groton to the Philadelphia office He is a 
valuable addition to the Standard Typewriter 
Company’s force in the Quaker city 

+ . 


D. M. Conklin is the latest addition to the 
sales force of the Standard Typewriter Com- 
pany’s Philadelphia office. Mr. Conklin wil 
doubtless be heard from later, as he is in a 
typewriter family, being the brother-in-law of 
W. H. Beardsley. 

> . . 

The Philadelphia office of the Smith Premier 
Typewriter Company reports that they did the 
greatest business in January, 1911, of any Jan- 
uary in the history of the office. Intense interest 
was shown by every one in a condition which 
they pleased to describe as ‘‘Yerkes Month,” the 
manager of the office being Mr. Yerkes, and 
from the errand boy every one was handing in 
something daily for the good of the cause 
Enthusiasm was indeed in evidence 

” . 


J. B. England has assumed charge of the 
branch office of the Standard Folding Typewriter 
Company at Philadelphia. Mr. England succeeds 
Mr. H. M. Brown, who was transferred to the 
New York office of the company. 

s > 


The Philadelphia office of the Standard Type 
writer Company is very well pleased with the 
success of its Baltimore agency—the Enterprise 
Exchange. The Enterprise has been handling 
the Standard Folding only a few months, yet 
has already landed an order from the Baltimore 
& Ohio Railroad Company for thirty-two of the 
little machines. It is said that the B. & O 
intends putting Standard Foldings on al! its 
dining cars 

7. . > 

G. Bergen Husted, a well known typewriter 
salesman, has joined forces with the Monarch 
Typewriter Company, and is now working under 
the directions of Harry D. Jacobs. Mr. Husted 
has the reputation of being a ‘‘plugger’’ and de- 
serves the best wishes of the typewriter fra 
ternity. 

* > . 

John M. Goodridge, billing machine salesman, 
is making remarkable progress with the Mon- 
arch condensed billing machine. Many large 
business houses have entered their orders as & 
result of his aggressiveness and masterful meth 
ods employed in devising simple, yet effectiv« 
means of billing on a typewriter 

. . . 


M. E. Klopfenstein, a machine-a-day man 
with the Philadelphia office of the Royal Type 
writer Company, claims the longest record fo! 
continuous service in the sales department of 
that company. He sold his first Royal on June 
16, 1906, at a time when there were not over 
100 Royals in existence, and most of them were 
still in the factory. The machine in questior 
was the only typewriter then in the genera 
offices at New York, and was being used in the 
general manager's office Mr Klopfensteir 
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wanted a machine to fill the order so he just 
took the general manager’s typewriter and 
walked out 

Portland, Ore. 

M. S. Borland, city salesman for the Oliver, 
is suffering from a severe illness, being now in 
a hospital. 

> . 7. 

W. R. Patterson, formerly in charge of the 
Smith Premier business at Atlanta, Ga., has 
been promoted to the management of the Port 
land, Ore., office. 

Prague, Hungary. 

Two Remington typewriter workers in Prague 
Miss J. Retak and Richard Lustig, have been 
made members of the five-year group of the 
Remington roll of honor 

Providence, R. I. 

C. F. Chapman, representing the Standard 
Typewriter Company, recently made a thoroug! 
canvass of Providence and vicinity. 

. > 
Exchange had a small 
to 


« 
The Neilan Typewriter 
fire in their repair department recently due 
a gasoline explosion By the prompt attention 
of President Neilan the fire was extinguished 
before the fire department arrived, 
. * 7 


Louis Schneider, the well known Underwood 
salesman, reports February business extreme! 
good 

. * > 

W. H. Sawyer, formerly manager for the 
B. H. Sheftels Company, has taken the agency 
for the Standard Folding Typewriter for Provi- 
dence 


. : = 
Davy Rees, the we known Underwood city 
salesman, reports that January and February 
have been extremely good months. The only 


difficulty he has is being unable to get machines 
enough to fill sale orders. 
. > * 

Mr. Putney has resigned as manager for the 
Royal Typewriter at Providence and has taken 
a position elsewhere for the company. 

* * 


> 

Mr, Hoya, the popular Smith Premier sales- 

man, reports business is booming. 
Quebec, Que. 

The Montreal office of the Remington Type 
writer Company has opened a new sub-office in 
the historic old city of Quebec and have placed 
Mr. Peltier, one of their salesmen, in charge 

Reading, Pa. 

H. G. Bancroft is the new manager of the 
Remington’s Reading office. He has had an 
extensive typewriter experience in the type- 
writer business, having worked for several com- 
panies in different parts of the country. 

Richmond, Va, 

Miss D. G. D. Wright, in charge of the em 
ployment department of the Royal Typewriter 
Company at Richmond, is fast making herself 
popular with the business houses in that city 
Her promptness in filling positions is the secret 
of it 

Rio Janeiro, Brazil. 

Word has reached us that George H. Richards, 
the manager of the Remington Typewriter Com- 
pany’s export department, was in Rio Janeiro 
at the time of the recent mutiny of the war- 
ships. Mr. Richards had a splendid view of the 
day’s fighting. In the afternoon when an ex- 
ploding shell killed four men in a battery near 
which he was posted, Mr. Richards concluded 
he had enough excitement for one day and 
sought safer quarters. 

. . . 

A banquet was held recently at the Hotel 
Avenida, Atlantico, Leme, to celebrate the 
greatest one month’s business that Casa Pratt, 
the Remington Typewriter Company’s represen- 
tatives in Rio Janeiro, have ever had. One of 
the honored guests at this banquet was George 
H. Richards, the manager of the Remington 
export department, who is now in South 
America. 

Salt Lake City, Utah. 

The Wagner Typewriter Company, of Salt 
Lake, is now known as the Underwood Type- 
writer Company, owing to certified articles of 
incorporation filed with attached order from the 
supreme court of New York permitting the 
change of name. 

Scranton, Pa. 

The Scranton territory of the Royal Type 
writer Company, in charge of Horace O. Taylor 
has secured the services of Mr. Fasoldt, a type- 
writer man of excellent ability. 

St. Joseph, Mo. 

A. B. Munsey has charge of the Smith Premier 
Typewriter Company's sub-office at St. Juseph. 
Mo. The office appears in a new dress and is 
very attractive. Mr. Munsey reports business in 
@ prosperous condition. 

St. Louis, Mo. 

The St. Louis office of the Remington Type- 
writer Company has employed Emil Ganter as 
salesman in their Southern Illinois territory. 
Mr. Ganter has traveled this territory for five 
years in his previous business connection and, 
therefore, enjoys the advantage of a wide ac- 
quaintance in his field. 

San Francisco, Cal. 

The Pacific Typewriter Company and the 

Typewriter Exchange formerly conducted by 
C. Bruckman at 107 Montgomery street, have 











UNION 


AIBBONS & CARBONS 


q We are proud of -the fact that every dealer who 
takes the agency for the Union Line of ribbons and 
carbons is perfectly satisfied with our goods. 

@ Union ribbons and carbons possess every qualifi- 
cation necessary to give perfect satisfaction; they 








are the kind that meet the requirements of the par- 






ticular customer and bring repeat orders. 
q@ Are you satisfied with the line you now handle? 
q If you are not, just write for samples and prices 







of our 


SUMMIT, APEX 4%2 CYCLO 


Brands, Producers of Actual Results 






and you will find your ribbon and carbon trade 





bound forward. 

@ Most people take pride in the appearance of their 
correspondence. They want neat looking originals 
and clear cut copies. Show these people the merits 
of Union goods and they will want no other. 

q Write for samples and prices and information of 
our special proposition for lines imprinted with 










your own name. 
q Putting it off for one day may be the loss of the 






Agency. 


Union Ribbon & Carbon Co. 


9th and Thompson Streets 


PHILADELPHIA, PA. 
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New Key Board 
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been incorporated as one concern, but keeping 
both names. The capital stock is $10,000, and 
the incorporators are M. S. Gilchrist, R. C, and 
H. E. Bruckman. 

« . . 

John M. Lund, formerly manager of the 
Remington Typewriter Company’s Birmingham, 
Ala., office, has been promoted to the manager- 
ship of the San Francisco Remington office. Mr 
Lund made such a successful managerial record 
at Birmingham that great things are expected 
of him in his new San Francisco post. 

> 7 . 

Paul F. West, the new manager for the 
Royal here, is making quite a record, the sales 
of this office last month having exceeded all 
former records by 32 machines, Two men have 
been added in the repair department, and the 
office force is being increased. Guy Benedict 
has taken the place of Miss D. Slattery as 
cashier. Mr. West is now introducing the new 
card model machine in San Francisco. 


* > * 

McDowell & Harding, office specialty dealers 
have been appointed Royal agents at Sacra- 
mento, Cal covering the surrounding country 

> > > 


A matter of interest in the Pacific Coast_tradé 
at present is the announcement of numerous 
changes in the handling of the Blickensderfe! 
typewriter incident to the departure from the 
field of the Geo. C. Bornemann Company and 
some of its agents in other parts of the Coast 
This concern has not yet closed out all its stock, 
but is doing so as rapidly as possible. Geo. C 
Blickensderfer, head of the company, has spent 
most of the month here attending to the nu- 
merous details of the changes made He will 
probably leave for the central office early this 
month. 

The agency for San Francisco and the state 
of California north of Tehachapi has been trans- 
ferred to the C. H. Jenkins Company The 
agency in Los Angeles, formerly held by the 
Arthur G. Wilson Company, has been given t 
the A. E. Ravenscroft Company, formerly the 
A. E. R, Company, the new headquarters being 
at 638 South Spring street. 

The agency for Oregon and Washington has 
been given to the Northwest Typewriter Com- 
pany, 90 Fifth street, Portland, Ore. The N. M. 
Hayter Company formerly agents there, has 
been dissolved, Mr. Hayeter returning to Cali- 
fornia in the service of another firm. G. L 
Steinau, former Blick salesman in the East, is 
now connected with the Northwest Typewriter 
Company. 

. > * 

To welcome John M. Lund, their new mana- 
ger, the salesmen of the Remington Typewriter 
Company’s San Francisco office held a banquet 
on January 20th, which has been described as 
one of the most enthusiastic and successful 
Remington affairs that has ever been held, 

Scranton, Pa. 

A new city salesman of the Scranton Reming- 
ton typewriter office is Robert Sims, who for 
four years has been in the employ of one of 
the largest department stores in that city. 

. > > 


The salesmen of the Remington Typewriter 
Company’s Scranton office recently gathered 
together for an experience meeting and discus- 
sion of various sales subjects. These salesmen 
are making good in their respective territories. 

Seattle, Wasn. 

W. L. Smith, president of the L. C. Smith & 
Bros. Typewriter Company, has been in Seattle, 
Wash., in connection with the new building of 
the L. C, Smith estate in that city. He paid a 
short visit to L. & M. Alexander & Co. the 
Coast agents for the company, a few days ago, 
and is now in Southern California, where he 
will make an extended stay. 

> >. > 

R. E. L. Shore, Smith Premier salesman in 
Montana, has been transferred to an important 
territory out of the Seattle, Wash., office of 
the Smith Premier Typewriter Company. J. F 
Roller, formerly a Smith Premier salesman at 
Fargo, N. D., is now with the same company 
traveling out of Seattle. 

Shreveport, La. 

The Remington Typewriter Company's New 

Orleans office recently opened a new sub-office 


at 511 Market street, Shreveport. They have 
placed T. P. Levack in charge of their new 
branch. Mr. Levack was formerly one of the 


district managers in New Orleans for the Inter- 
national Correspondence Schools and is a sales- 
man of efficiency. 

Spokane, Wash. 

The members of the Remington Typewriter 
Company’s Spokane sales organization recently 
held a conference at which the chief topic dis- 
cussed was the adding and subtracting type- 
writer. They had as their guest R. E. Flagler, 
one of the Remington-Wahl specialists from the 
home office The adding and subtracting type- 
writer, its myriad of uses, and the great and 
rapid progress it is making in every field where 
combined writing and adding is done gave the 
Spokane Remingtonians plenty to talk about 
and enthuse over. 

7 * 

Spokane crowds have been watching a Rem- 

ington-Wahl adding and subtracting typewriter 
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The O=-C=S=-O 


Typewriter Cabinet is good merchandise. [In its 
class it’s the best you can buy. We guarantee it 
without reserve and will return your money if you 
are not pleased with it. It is a quick producer of 
substantial profits. Nocompetitor can ‘‘out-bargain”’ 
you in typewriter 
cabinets 1f you sell 
the O-C-S-O No. 
27. Order today 
a lot of them. 








DEALERS ONLY 








Made of selected white oak, 36 inches long by 28 

inches wide, and typewriter platform 20 inches . 

wide in the clear. The top and typewriter plat- Catalogues o 
form oe mete of 5 ply; naae-ep stock, one one complete line of 
operated by asimple device of unequaled effi- 
elency which cannot be used by other manufac- Office Desks and 
turers, as it is fully protected by our own ‘“Imperial’’ Sectional 
patents. The cabinet has four drawers, extension Bookcases. 

arm bal pearing casters, hardwood drawer sides 

ond combination lock on drawers. Finished in goiden 

aak, dull wax finish, or weathered, as you prefer. 


0. C. S. OLSEN COMPANY, 2527 Moffat St., Chicago 


TO DEALERS EVERYWHERE 


MARCH, THE BANNER MONTH 


We Have the Machines Here You 
Require for Quick Shipment 





NET FO.B. GHIGAGO 











“VISIBLE” 
WRITERS | 
or Otherwise ““W) Wiest 


REBUILT 


“in theRough”’ 





We will mail promptly TO ANY DEALER 


OUR SPECIAL WHOLESALE LIST 


Including Underwoods, L. C. Smiths, Olivers, Remingtons, 
Smith Premiers, etc. 


Our large Stock enables us to make PROMPT SHIPMENTS 
Get in Touch With Us. PRICES and SERVICE Right 


TYPEWRITER EMPORIUM 


(Largest Independent Dealers in the World) 


Established 1892 92-94 LAKE STREET, CHICAGO 









SWINGING STANDS 


$1.60 Each 
Packed Six in a Crate 

Double the value of your desk space. 

Can be attached to any desk. 

Designed to meet a requirement where office 
space is limited. It is strong and simple in con- 
struction. Furnished in nickel or oxidized cop- 
per trimmings. Size of top, 14x18 inches. 


Oak or Imitation Mahogany 


The Broome Mfg. Company 
PERU, INDIANA 
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RETURNS TO CHICAGO FIELD. 

Sidney Werthan, formerly Western man- 
ager of the Union Ribbon and Carbon Com- 
pany of Philadelphia, who resigned his po- 
sition about a year ago to take up other 
interests in the East, is again with the 
Union Ribbon and Carbon Company, hav 
ing been elected vice-president of that « 
ganization and assigned to the Chicago te 
ritory. Mr. Werthan has been handling his 
company’s goods in the Eastern territory 
for the last six months, and will continue t 
attend to that part of the Eastern trade he 


established, in addition to his duties in the 





SIDNEY WERTHAN, VICE-PRES., UNION 
RIBBON & CARBON CO. 

Western field. Mr. Werthan’s Western ad 
dress is Room 902, No. 303 Dearb 
street, Chicago 

Mr. Werthan is a hustler and a man 
fine personal qualities. He has a large 
number of friends in the West who 
gratified to know that he has returne 
this field —————_____— 

OFFICE APPLIANCES IN CHINA. 

By Harry C. Roys, Nanking, China. 

Office appliances are not generally known 
in China, as yet Canton, Shanghai and 
Pekin, along the coast, and Hankow, in 
land, are about the only cities in China at 
present which carry anything like com 
plete lines of office supplies. In these cit 
ies are agents for nearly every make of 
typewriter, many of which are kept 
stock, and the others obtained on about 
two months’ notice 

A good variety of stationery is kept in 
these cities, also 

The reason for the appearance of office 
appliances in the above cities is due to the 
presence of the large foreign population 
and also because of their easy communica 
tion with foreign countries. 

Although Hankow is 600 miles inland 
ocean vessels run up the Yang Tse River 











to its wharves, and there is also a rail- 
road running between Peking and Han- 
kow. 

Nanking, with a population of 260,000 
and only 200 miles by railroad and about 
250 miles by river from Shanghai, carries 
practically nothing in the line of office ap- 
pliances. There are not over 100 foreign- 
ers here, and these go to Shanghai for all! 
their supplies 

The national exposition, which was held 
in Nanking from June to the latter part 
of November, it is hoped will be a great 
stimulus to all kinds of industry, and that 
of course, will create a need for office ap 
pliances which at the present time does 
not exist among the Chinese. 

If the Chinese should ever adopt the 
Romanization for their sounds or their lan 
guage—as for example the sign which rep- 
resents in English the word “day” and 


pronounced by them “tein” (ei as in weigh), | 


then they could use the typewriter, but no 
typewriter could be made, at least it would 
not be practical, using the Chinese char- 


acters, for there are several thousand of | 


them in common use 





QUEENSLAND FOUNTAIN PEN 
TRADE. 

The following is quoted from a recent 
issue of Cowan's, a well known stationery 
trade journal of Australia: 

It is less than ten years ago that the sta 
tioners of Queensland looked upon foun 
tain pens as both unsatisfactory and unprof- 


itable. At that time the Waterman “Ideal” | 


Fountain Pen was introduced to the sta 


tioner in quite a sensational manner, and this | 


because he was asked to purchase one 
dozen or more pens at atime. All station 
ers are not in a large way of business, but 
the proposition was placed before large and 
small alike, and with few exceptions on the 
first Occasion met with scant success. Sta- 
tioners argued that the agents could keep 
the stocks and they would apply as re 
quirements demanded; but this state of af 
fairs was neither for the good of the sta- 
tioners nor the makers. With a determined 
wish to profit all concerned, a continuous 
stream of argument and proof of great suc- 
cess elsewhere was brought before the 
stationers’ notice, and the results since then 
have been little short of wonderful. Today 
Waterman’s “Ideal” Fountain Pens are pur 
chased by stationers in lots ranging from 
five to one hundred pounds in one delivery, 
and in many instances stationers will sell 
no other pen than Waterman’s “Ideal.” 
There are special reasons for the great suc- 
cess of the Waterman “Ideal” Fountain 


Pen, the most important of which is its ab- | 


solute reliability. All stationers who do not 
sell the pen are without one of the most 
profitable lines in the stationery trade. In 
the smallest township buyers will be found 
among the local solicitors, ministers, and 
many others. The secret of success is ef- 
fective window displays. These are to be 


found in all the coastal towns of Queens- | 


land, from Brisbane in the south to Cairns 
in the north. 
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N this day of specialization 
J} in carbon papers, many 
dealers loose sight of the universal 
demand for a utility carbon—a 
paper adapted to all or many of 
the uses to which especially pre- 
pared sheets have given emphasis. 


Among the many high-class car- 
bon "papers manufactured under 


the famous 


Keystone Brand 


there is a very popular utility 
carbon paper that fills a multitude 


of wants. 






















DEALERS: 


Send for a sample of this carbon paper, 
also a sample of our extra fine typewriter 
ribbons. They are free for the asking. 
A two-cent stamp will convince you. 


TODAY. 
The Keystone Carbon Paper Mfg. Co. 


Home Office and Factory: FRANKLIN, PA. 
NEW YORK OFFICE: 26 Broadway, New York 
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This 
clusively our claim 
that the dealer and the 
consumer alike appreci- 


con- 


proves 


ate and want goods of the 


highest standard, and es 
pecially if this standard is rig- 


idly maintained. 


The appealing feature of the Berk 


shire lines, about which dealers have £ 
expressed great satisfaction, is the 

large variety, enabling them to select 

from one sample book a full assortment 

ranging from the highest grade to the cheap- 


er qualities, put up in uniform and attractive 


boxes. They are thus enabled to make ship- 
ments economically and may order the light 
sellers in small lots to go with the more rapid 


selling papers. 


[It means one order, one account, one shipment and 
the resultant saving of time and money. 


Why not try it? Then vou will know that we have 


given you facts 
Sample boooks supplied gratis 


Eaton, Crane & Pike Co. 


iTypewriter Paper Department 


PITTSFIELD, MASSACHUSETTS 


on Berkshire Typewriter 


and January 


with 





The 
Reward 
of 
Effort 


y} The year 1910 was a top-notch year 


Papers 


1911, exceeds all 


sales for any previous month, 


February showing 


up a good lead over 


January. 
































OFFICE APPLIANCES 


1607 





CLASSIFIED INDEX 


TO ADVERTISERS 





ADDING DEVICES 


Arithst1 Cc 4 
ADDING MACHINES 
Barrett A ne ine Co 
Burroughs Ad Mach, Co é 
Dalton Add. Mach. Co : 38 
Wetmore Adding Machine Co 11 
ADDING TYPEWRITERS. 
E itt-Fisher C : 13 
Remington Typewriter Co 7 
Underwood Typewriter Co 
ADDRESSING MACHINES. 
Addres graph Co 56 
Rogers Aadres cer (Co 13 
ARTISTS’ MATERIALS. 
Ja H. Rice Co 150 
nen eae REGISTER. 
United ito, Reg er Co 65 
SINDERS 
| rett 1 Co F 150 
Loewenbach, B., & Sons Co i ‘ 132 
—— RINGS. 
Ke er Otte - jee 141 
Mord Mfg. Cort ‘ 139 
BUSINESS SHOWS. 
Business Show oy ; 16 
cas BOXES. 
’ Mfg Co 4 97 
Pee... REGISTERS. 
Acme Cash Reg Co W8 
N ynal Cash Register Co 5 
cet aes | OFFICE 
Cook 147 
D: ‘ - Chair cS . * ** ee l 
Kohn, Jacob & Jo ‘ Sei ata re. 94 
Marble & Shattuc! 
CHECK PROTECTORS. 7 
3runssen, 7e€0 i 
aa HANDLING RACHING. 
Cashie 6 


coun WRAPPERS. 
Detre 


Coin Wrapper Co 69-16 
aaa bes DEVICES. 
4u j Blotter Bath Co 169 
copy HOLDER. 
fley Co D.S l 
cOSTUMERS. 
& Josef Kohn oats 94 
PO sco. Bf 
Ireland & Matthews 4 
DESK LAMPS. 
McFaddin, H. G., Co 10 
DESKS. 
Derby Desk Co 4 ; 8 
J. F. Dietz : : 14 
Dornette & Bro i) dase late eam . 8&8 
Evan e Desk Co ' : ; 67 
Hern nr Furniture C ‘ 93 
Moon Desk Co bruedaate a 
Ch, Se Ee. Se ante bees cnvceeesnesan 164 
Shelbvville Desk Co ; padbenan weeds OF 
Vallev Citv Desk C 
iat Sebnge | ig ge 
DUPLICATE LETTER MACHINES. 
A Letter Machine CO......ccseeee. 6 
A B Dick Perey errr err 49 
Lineograph Co ven jg daemons . 13 
[ vyood Dup tor Co err 6§ 
U. S. Printograph Co are ; 87 
Writerpress C 
DUSTER 
H 1D ter Co 
EMBOSSING AND ENGRAVING. 
nbossing ¢ 
ENVELOPE FEEDER. 
n4 ip} Co 
ENVELOPE OPENER. - 
Hart i 
ENVELOPE SEALERS. 
Seal Stamp. Mach. ¢ f 
fa Bavelos: Sealer Co 
Nat'l Env. Seal. & Stamp. Mach. ¢ 1 
H. J. Reynolds & C 
ERASERS 
Novelty Eras Mfg. ¢ 
Tallala Mfg. Co sick ie ; 14] 
Turner Bros 132 
EVESHADES. 
so, Eyeshield Co , 148 
Tense @ ey yee 153 
FILING CABINETS, METAL. 
Berger Mfg. Chis ccm peer aaa euen a iteues gun ae 
Cham in & Co., W “ae reer ee 
Gen'l F eproofins Di devkansedetea een < 
Globe-Wernicke = Srrrrret ry Tee ee 168 
Safe Cabinet Co : seeenen 96 
Van Dort Iron Works... canes 93 
ey CABINETS, woop. ~ 
o. File & Index Co. tv 


ae -Morse Co 


Globe-Wernicke Co 


Imperia Methods Cc 
Macey (¢ 
Roller Bea g File & lh 


Shaw-W ker Co 

Weis Mfg. Co 

Yawman & Erbe Mfg 
FILING DEVICES. 

G. V. Sales Co 

Pratt F 

Spiro Mfg. Co 

Yawman & Erbe Mfg. C 
FORM mecha a 5g 


istener 


Mfg. C 


Ww a Bhs 
ousien PENS. 
D. W. Beaumel Co 


HOTELS. 
Commonwealth Hot 


d & Bennett 


Herkimer, Grand Rapids 
Tuller, Detroit : 
INK PADS. 


Fulton Rubber Type ‘ 
B. G Volger . 
sey ADHESIVES, ETC. 
Yarter’s Ink C 
Th addeus Davids Co 
Chas. M. Higgins 
Keller, Robt., Ink Co 
Monarch Glu Co 
Sanford Mfg. Co 
Woodmansee, F \ 
INKSTANDS, 
Sengbusch, S. C., 
INVOICE BOOKS. 
Slote, Dan’l, & Co 
LETTER DISTRIBUTORS. 
Bristow, Frederick 
LITHOGRAPHIC SPECIALTIES. 
Goes Litho. Co 
LOOSE LEAF. 
Chicago S. & R. B. Co 
Cott Pte. & Indexing Co 
Irving-Pitt Mfg. Co. 
Jones Imp. Loose Leaf Co 
Kalamazoo L. L. Binder ¢ 
Leather Spec. Co.. 
Mann Co,, Wm.. 
Nelson Corporation 
Plew & Motter Co 
Proudfit Loose Leaf Co 
Stationers’ L. L. Co 
Sam’! C,. Tatum Co 
Tengwall Co 
MFRS. UNDER CONTRACT. 
Taft-Peirce Mfg. Co 
METAL OFFICE FURNITURE. 
Berger Mfg. Co 
Chamberlin, W. H., & Co 
General Fireproofing Co 
Safe Cabinet Co 
Van Dorn Iron Works 
NUMBERING MACHINES. 
hman & Denison Mfg, Co 
PAPER, 
Eaton, Crane & Pike Co 
Hampshire Paper Co... 
Mittineague Paper Co 
Mountain Mill Paper C 
Southworth Co 
PAPER FASTENERS AND CLIPS. 
Clipless Paper Fastener Co 
Cook Coa., BB. C. 
DeLong Hook & Eye Co 


Inkstand C 


Cus 


O. K. Mfg. Co 

Superior Mfg. Co 
PASTE. 

See “Inks, Adhesives, Etc.’ 
PATENTS. 


Siggers, E. G 
PEN AND PENCIL CLIPS. 
Hoge Mfg, Co... 
PENCIL SHARPENERS. 
Everett Specialty Co 
Roneo Co.. 


PENS. 
Geo. P. Gaydoul (gold) 
W. L. Mason 


POST CARDS. 
Kropp, E. C., Co. 
POSTAL SCALES. 
Pelouze Scale Co....... 
Triner Scale and Mfg Co 
PRICE BOOKS. 
See ‘‘Loose 
PUBLISHERS. 
Russian-Amer, Directory C 
Stationer & Printer 
Steurer Pub. Co 


Leaf.’’ 


PUSH PINS. 


Moore Push Pim Gib. «oéss on kis cach 130 
RIBBONS AND CARBONS. 
Jno. Alleti & GO. s.iei<ettns ode @) clnhin' Ge twee 
Awit Gs WRC (0. v kc Was. Skee as ewh 14 
master TReGie, «. ien6c¥ ined tos bee 162 
Buckeye BR. & C. CO. wi cscs ccasccewecssces 106 
ase Oe ER OO. .6.cuccecnds’ cdedeeeaeetae 99 
Columbia RR. & C. Bite. G0. 60 xsuc cee eetes 100 
Crowen BR B46 Ds nin b's 0capeperss eb adens 96 
ae TT OF. SY Pee eee oe 153 
SE ee ee ee: ee 152 
International Carbon Paper Co............ 159 
Keystone Carbon Paper Co............... 165 
re ee RNR i, Oe ee 48 
Manifold Supplies Co................00. 46-47 
Mittag & Volger.......... rere: ThE 43 
po ee eee 163 
ee ae eee 124 
Republic-Dodge Mfg. Co............0s.085 64 
Rogers Manifold @ C. P. Co.........ccc0e 98 
SN, tts bs Fx ee Raalats os dab a'evaws 131 
ee Ee aa ee ee 92-160 
Oe Tee cksh ewe desb eee dc ake veet ee 121 
en EO eee ae eee 161 
Se ae eee 156 
i RP ee eS eee aa 103 
RIBBON AND CARBON MACHINERY. 
Ae ee ee ree 159 
SIGNS. 
A rr eee 149 


STAMP AFFIXER, 


Auto. Env. Seal. & Stamp. Mach. Co.... 6 
Nat’l Env. Seal. & Stamp. Mach. Co..... 10 
Office Appliance Mfg. Co................. 58 
STAMPS, HAND. 
Meper ik ‘Weenie rs«. ov eRe. sc mancecices 141 
STANDS, METALS, FOR OFFICE MACHINE. 
PT NA os ree er cee 1§0 
Fowler-Manson-Sherman Cycle Co....... 60 
STAPLING MACHINES. 
Be ee SS ee 154 
SWINGING T. W., STANDS. 
a ee ee ee 158 
Pree Dee ek s <n Le eee ce dav 143-6 
TABLES. 
Poe ae oe ee eee 164 
Niemann & Weinhardt Table Co......... 69 
Ry Be Ee a ae Oe ales 
Stow & Davis Furniture Co.............. 95 
TELEPHONE ATTACHMENTS, 
eR oe hs a ae |. Ga 141-170 
Seely Office Appliance Co................. 134 
THUMB TACKS. 
Oe ee oe 108 
TIME STAMPS. 
Hiis Time Bdnmm Oe@.i.i > cdcks io cad eins 129 
POMGCE STO WOR. Bile soars ccc cM anedss 69 
Retlabie Time Stamp Ce. ....ccccokpececes 154 
TIE DEVICE. 
Unig. Pir Tae TOVIOG Ta aas « 60 le cccccn 154 
TRANSFER CASES. 
See ‘‘Files.” 
TYPEWRITER COVERS. 
Typewriter Speciaity COs... .5...ccc.cscee 162 
TYPEWRITER CUSHIONS. 
yy. A eS ae. ere 160 
|. WW. Moonee Ge £5 da oa eee «ck cee cases 94 
TYPEWRITERS, NEW. 
a i A eo ee eer 160 
Blickensderfer Mig. CO... .ccccccccccseces 62 
wo a iy RO i eee 13 
Pag TYPO CO. icc ees: cceece ae 91 
Hammond Typewriter Co................ 61 
ee SP a See 50 
Oo ee A A re ron ae Back Cover 
Pittsburg Writing Machine Co..........- 105 
Remington oh See ee eye 7 
LOva "TYDOWEIEEE: GOB, 0ikc040000r desir neon 17 
Ry, C, Geeta Ge OG) cd O60 ces sé CO ssands 45 
Smith Premier Typewriter C C6 00-6 ate eee 5 
Standard Typewriter Co............ eS 15 
Underwood Typewriter Co........eeseeee. 9 
Victor Typewriter CO. «2262s s0tsdieevsves om 
TYPEWRITER PARTS. 
Ames & WOGneOd, occusskdvsacnvs ae sateen 157 
Beaubien & Bacth CO... 06. «secwe dhs ccnvds 155 
Ben Samuelsen GO. 6. scccivsiovcccdmpesnsey 59 
Thorp & MEAS. occ000804000000deesseen 162 
TYPEWRITERS, REBUILT. 
Albright Bros. Rebuilt T. W. Co......... 160 
Amer... Typewrite? « BiBa sis ccvcccccdmecevsce 158 
Am. Writing Mach. Co....:ccccccsscovsss 12 
General T. W., Exchange.........sseccess 63 
Rewut “T, W.. CO. oa. ccukscusssceeeeen 37 
Typewriter Emporium. .......scccccescces 164 
B. D. Underwood T. W. Exchange....... 53 
Wholesale Typewriter C0.......sssssee0, 3 
WIRE GOODS, 
Progressive Wire Goods Co..........+.++: 140 
Standard Wire Co 14% 










OFFICE APPLIANCES 





Progressive Stationers 
Should write at once for this Catalogue 


If you sell Office Equipment 
and Filing Cabinet Supplies—this line 
will afford you an unmistakable 
opportunity of a bigger success in 
that line. 
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Embouying all the distinctive 
features of a perfect Filing System 

-offering advantages heretofore 
unknown in filing systems or in cumber- 
some, bulky, expensive, old-fashioned safes 
Globe Cabinet Safe for Banks -the new 


Globe Cabinet Safe 
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Globe Cabinet Safe for Jewelers 

















For Business and 


Professional Offices 


will be a welcome addition to the 
filing equipment of every office which 
you are now supplying, as it will also 
serve to develop new business in other 
offices which you have never been able 
to supply. 





Designed for Architects, Jewelers, ; 
seusiuun iaieden big Offices of Manufacturers, Globe Cabinet Safe for Business Offices 
Sales Organizations and Public Service, City, 
County or State Institutions—Globe Cabinet Safes 
as illustrated, are made with ‘‘elastic’’ or inter- 
changeable interior arrangements which permit the 
introduction of identical filing systems in the safe 
as are in daily use in the filing cabinet. They are 
fitted with Yale combination,or Key locks, are easily 
and quickly moved and offer ample protection of their 
contents against fire or theft at the lowest premium 
of cost. 


Shelves, Partitions and Units Inserted 
Without the Use of Any Tools 


Stationers who desire to make per- 
manent Office Supply customers of the biggest 
concerns in their territory should not fail to 


Globe Cabinet Safe for Law Offices familiarize themselves with this line. 


Simply Sign and Mail the Coupon Below ‘ 


The Catalogue which describes, illustrates and gives prices on every kind and filing Rad gt 
combination of Globe Cabinet Safes should be in the hands of every dealer in Office Supplies, coy 5. ao" 
Your copy will be mailed Free upon request. Simply sign and mail the coupon below. wy A A 
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The Eureka Bath and Cloth 


constitutes a perfectly sanitary system of letter press copies. 
bath assures even distribution of moisture to the cloth, at the same time 
The patent chemical surface cloth 
There are more Eureka 
The wire net in the composition makes 
furnished in all sizes from correspondence to 
Write for Eureka Booklet. 


They are 
Sold through the dealers. 
THE EUREKA BLOTTER BATH CO., CHICAGO, ILL., 
6215-17-19 Wentworth Avenue 


The composition 


U.S. A. 
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THE MODERN TELEPHONE 


TABLET 





The Modern Telephone Tablet | 
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Use allowed by Telephone Companies. 
Made of sheet steel insuring a smooth 
writing surface, oxodized fintsh. 


The roll pulls from the top and cuts 


of f any length desired. 


Complete with paper 50 cents 


Extra rolls 5c. each. 


Trade price $3.60 per doz. 














THE HOGE MFG. 


CoO., 108 Fulton St. 


New Work 








WANT S 


NOTE—‘Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. 
Only legitimate advertisements received, and 
those relating to trade necessities. 








HELP WANTED. 





WANTED—TWO GOOD TYPEWRITER RE- 

pairmen Prominent work for good men 
State on what machine most experienced. Type- 
writer Emporium, 92 Lake 8St., Chicago. 
SALESMAN AND SOLICITORS EXPERI- 

enced in handling office furniture and systems 
Attractive new proposition reaching choicest 
industrial and financial lines. Address Systems, 
508 Tribune Bldg., New York, N. Y. 


SALESMEN WANTED—THOSE HAVING SUC- 
cessful experience with the Multigraph pre- 
ferred. State age, whether married or single. 
Good opportunity for good men to go abroad 
Address E10, care Office Appliances, Chicago. 
TYPEWITER REPAIRMAN OR COMBINA- 
tion man ambitious to develop into perma- 
nently established business for himself; location 
best Western city. One familiar with the Mon- 
arch preferred. The Monarch Typewriter Com- 
pany Executive Offices, 300 Broadway, New 
York City 
SALESMAN WANTED—MUST BE THOR- 
oughly familiar with commercial stationery, 
blank books, filing devices and loose leaf sys- 
tems Answer in own handwriting, stating age, 
xperience and salary expected Nathan Cole- 
man Co., Stationery and Office Supplies, Sa- 
vannah, Ga 


AGENCIES WANTED 


MISCELLANEOUS. 





REPRESENTATIVE, HARD WORKER, WELL 
introduced in Italy, eight years’ practice in 


typewriters, calculating and adding machines 
wants to secure good agency same articles as 
well as sundries accessories Write Vincenzo 


Donzelli, via Bassano Porrone 8, Milan, Italy 


I WANT TO REPRESENT YOU ON THE 

Pacific Coast Two big Panama expositions 
1915 and increasing population to reach and sell. 
Experienced office man, 35 years old with three 
excellent reasons for success—wife and two chil- 
dren What have you to offer? Address W114, 
care Office viento a 








AMERICAN, NOW REPRESENTING FOREIGN 
manufacturer in North America (free about 
May 15th) seeks high grade office device or 
first-class stationery or office supply line to sell 
dealers in England and Europe Fifteen years’ 
successful experience and personal acquaintance 
with all the leading dealers in U. S. A., Canada, 
Mexico, Cuba and Europe (including Russia) 
Goods sold ‘‘Cash against Documents in New 
York.”’ Or will consider representing North 
America, English or German manufacturer. This 
is a “live wire’’ proposition. Address E16, care 
Office Appliances, 303 Dearborn St., Chicago 





FOR SALE. 





TYPEWRITERS WANTED—WILL PAY CASH 
for all the typewriters you have Blickens 

defers, Underwoods. Suns, Olivers, ete. Address 

Typebuyer, care Offi Appliances, Chicago 


Cc. L. PARKER, PATENT ATTORNEY, EX 

Examiner U. S. Patent Office, 972 G St., 
Washington, D. C. Inventors’ handbook ‘‘Pro- 
tecting, Exploiting and Selling Inventions” sent 
free upon request 


WANTED—ONE L. C. SMITH, ONE UNDER 

wood and one Oliver repairman; must be 
thoroughly competent. We also have a position 
foreman for a high grade man 


as inspector and 
State 


experienced on all the well known makes 
wages desired and if transportation to Detroit 
is expected from us. No bums. Give age, ex- 
neces Address Detroit Type 


perience and refere 
writer Company, Detroit, Mich 


WANTED—An exciusive agent In every city 
to sell Transo (transparent face) envelopes) on 
a commission basis. Every business house a 
possible customer. Excellent proposition for 
men with selling ability. Samples and complete 
information on request. Transo Paper Co., 


Chicago. 








FOR SALE—WELL ESTABLISHED TYPE- 

writer exchange. Growing business. Large 
rental and repair lists. Splendid location New 
York City. Will sell at inventory. Leaving city 
account ill health. Address Typewriter, care 
Office . Appliances, Chicago. 








You can file the last letter the drawer wil! hold just as easily aS the first—it drops 


readily into place. The follower 
1 the drawer is withdrawn, regain 
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and the front wall open out automatically 
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THE AUTOMATIC FILE 


pen out d you can alw 
i > socen for the 
ther Drawe fit 


w heavy they are 


hand, these 
ller-bearing extension slides—no 


iys keep your place Being unne- 


cabinets hold more letters 


it vou pullthem, they cannot sag. 


Try One — Days at OUR — 


he be 


aa aes you 4 Made i: ec 
including the Afico 


a lower-pri¢ 


st fil device u ever Saw, returnit—the trial won't cost acent. 
tions Write for catalog of files for 
sed but very serviceable tile 


AUTOMATIC FILE & INDEX CO. 
143-153 Pearl St., Green Bay, Wis. 








The 


Herkimer 


Grand Rapids, 
Mich. 


A new European plan hotel of class and dis 
tinction. Thorough y equipped, libcral manage- 
ment, courteous treat nt, eve rythin right 

Rates $1.00 to $3 50. per day. S. Division at 
Goodrich. On five main car lines Old English, 
Ce lonia! and Mission Cafes whose cuisine and ser- 
vice is unexcelled at moderate prices. 

Four blocks from Union Station Take 


Che He rhi ner 














Wealthy-Scribner s uth bound car 
25 to $100 


LEARN TO WRITE EAR 
ADVERTISEMENTS A WEEK 


We can positively show you by mall How To INCREASE Your 
SaLary Book mailed fre Page-Davis, Dep‘ 27, Chicago II! 
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A UTOPIAN JAR OF 
SANFORD’S LIBRARY 
PASTE IS AN OFFICE 
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ANFORD’S blue black represents 
the highest standard in the great 





© 

art of ink making. | 
@ For Bookkeeping — Records and 

Correspondence there is no other that 

w 

4 

# 


affords the same degree of satisfaction. 


Sanford’s inks and adhesives are featured in the 


bes. stationery stores throughout the country. 


SANFORD MFG. CO. 


71 Mercer St. 
New York 


Congress and Peoria Sts. 
Chicago 


UEBLACK INK iD, 


SINFORDS es 
tg EMI “ue 





PATENT SPOUT 
Easy to pour out. 


BLUE BLACK 
Easiest color on the eyes. 


CHANGES TO BLACK 
The permanent color. 


NEVER FADES 
The ideal quality in rec- 
ord ink. 


FOR FOUNTAIN PENS 
Uunequaled or pen or 
ink pencil. 
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The Oliver Typewriter, which brought about the Era of V/SI- 
BLE WRITING—a revolutionary improvement—has per 
sistently carried the standard toward the summit of Highest Efficiency 
The many briliant innovations that have been introduced in rapid 
succession, overturning typewriter traditions and precedents, have 
kept the Typewriter world 1n a ferment since the Oliver entered the 
field 

“VISIBLE WRITING,’ the central thought around which 
revolve these many startling 1mprovements, encountered tremendous 
opposition from our staid conservative rivals 

They thought to stem the resistless tide of popular approval by 
condemning it as ‘‘unneces 
sary,” “impractical,’’ ‘‘vision- 
ary,'’ then—one by one—these 
“blind manufacturers ran 
up the flag of surrender. 


Today —all standard 
typewriters are ‘“VISI- 
BLES!" 

Do you wonder that the 
Oliver has the largest sale of 
any typewriter in existence? 

Why not buy a type- THE STANDARD 
writer that has—AT THE : ; 
PRESENT TIME—all these time-saving, result-getting 
innovations, rather than one that will adopt them LATER 
when FORCED to change by enlightened PUBLIC OPIN- 
TON? 

The Oliver Typewriter 17-Cents-a-Day Purchase Plan i: 
in its way as great an innovation as was that of VISIBLE WRIT- 
ING? 


“h aia ‘oy Purctk . Yar y l ¢ he 5 . . an ‘ m . 
Ol she 17 -Cents-a -Day Purchase Pla ae . You can buy the Oliver Typewriter on this plan at the 93 Dearborn Street, Chicago 
re ypewrit ; easy to own as to rent t places the 1 , 1) fe . 
| ype wee oe a8 ener . \ 1a ») ren ; It aces ; regular catalog price $100 A sma first payment brings CGentiemer Please send vour Art ( oe 
machine within easy reach of every home-——every individual the machine. Then you pay 17 cents a day and pay monthly a letails of ‘*17-Cents-a-Day”’ é 


A man's “cigar money’’—a woman's “pin money will 
buy it! 

Clerks on small salaries can now afford to own Oliver 
Typewriters. By utilizing spare moments for practice the 
may fit themselves for more important positions 

Schoolboys and schoolgirls can buy Oliver Typewriters, 


} lar fs i 
Just by saving their pennies chase Pla Address 


And the possession of an Oliver Typewriter enables you 
to earn money to finish paying for the machin 

Can you spend 17 Cents a Day to better advantage 
than in the purchase of this wonderful machine? 

Write for handsome 
Sales Departme (75 


Beautiful 
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It extends the immediate advantages of the use of Typewriters t 


thousands who must otherwise wait. The response of the public to 
this amazing offer is phenomenal. Sales are reaching stupendous 
volume. 

The abandonment of longhand in favor of clean, beautiful, 
legible typewrtting is the next great step in human progress. The 
Era of Universal Typewriting is fast becoming a reality! 

The Oliver Typewriter, already dominant in the Busine Com- 
mercial and Financial world, irching on, with flying c to 
the Conquest of the Home 

The Oliver Typewriter is just as indispensable to smal! merchants, 

tradesmen shop and factory 
owners as to the largest busi- 
ness enterprise. It 

way for the merchant or 


tradesman to protect himself 
against misunderstandings 


because he keeps a carbon 
copy of every typewritten 


letter or document | leg- 
ibility of tvpewriting prevents 
mistakes, dispute 


You don't writ etter 


VISIBLE WRITER Ue! 
for your own pk tI but 
to favorably impress the man who reads it. 

Typewritten letters get better attention than letters written in 
long hand. They show that you are wide awake, progressi busi 
ness-like 

Professional people, ministe1 uthors—all who have to write, 


where typewriting would be more welcome to thos« read it, 


owe it to themselves to own Oli Type writers, 
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Send Coupon or Letter Now 
THE OLIVER TYPEWRITER CO. 


ewriter 


Catalog and 17-Cents-a-Day Pur- 


upaiton 
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